
 
 
 
 
 
 

 

Perform Keyword Research for Google Ads 
Keyword research is the foundation of a successful Google Ads campaign. By 
understanding what your potential customers are searching for, you can create targeted 
ads that reach the right audience at the right time. Effective keyword research helps you 
maximize your return on investment (ROI), improve ad relevance, and drive high-quality 
traffic to your website. In this comprehensive guide, we will explore the importance of 
keyword research for Google Ads, the benefits it offers, different types of keywords, and 
provide a detailed step-by-step approach to conducting keyword research that will set 
your campaigns up for success. 

 

Why Keyword Research is Crucial for Google Ads 

Keyword research is a critical component of any Google Ads strategy for several 
reasons: 

1.​ Targeting the Right Audience: The primary goal of keyword research is to 
identify the search terms your potential customers are using. By targeting these 
keywords, you can ensure your ads are reaching the right audience who are 
interested in your products or services. 

2.​ Improving Ad Relevance: Google Ads uses ad relevance as a factor in 
determining your ad rank and Quality Score. By selecting highly relevant 

 



 
 
 
 
 
 

 
keywords, you can improve your ad relevance, leading to higher click-through 
rates (CTR) and lower cost-per-click (CPC). 

3.​ Maximizing ROI: Effective keyword research helps you focus your budget on 
high-performing keywords that are more likely to convert. This targeted approach 
maximizes your ROI by reducing wasted ad spend on irrelevant or 
low-performing keywords. 

4.​ Staying Competitive: In a competitive market, understanding what keywords 
your competitors are targeting can give you a significant advantage. Keyword 
research allows you to identify gaps in your competitors' strategies and capitalize 
on opportunities they may have missed. 

5.​ Adapting to Market Changes: Consumer behavior and search trends are 
constantly evolving. Regular keyword research helps you stay up-to-date with 
these changes and adjust your campaigns accordingly to maintain optimal 
performance. 

Keyword research is essential for creating targeted, high-performing Google Ads 
campaigns that drive results. 

 

The Benefits of Effective Keyword Research 

Effective keyword research offers numerous benefits that can enhance your Google Ads 
performance and drive better results: 

1.​ Increased Traffic Quality: By targeting the right keywords, you can attract users 
who are more likely to be interested in your offerings. This leads to higher-quality 
traffic and increases the likelihood of conversions. 

2.​ Higher Click-Through Rates: Well-researched keywords are more likely to 
match the search intent of users, leading to higher CTRs. Higher CTRs not only 
improve your ad performance but also contribute to a higher Quality Score. 

3.​ Reduced Costs: Focusing on relevant, high-performing keywords helps you 
avoid spending money on clicks that are unlikely to convert. This cost-effective 
approach ensures that your budget is spent wisely. 

4.​ Better Ad Positioning: Keywords with high relevance and strong performance 
can improve your ad position in search results. Better ad positioning increases 
visibility and drives more traffic to your site. 

5.​ Enhanced Conversion Rates: By targeting keywords that align with your 
business goals and customer needs, you can create ads that resonate with your 
audience and drive higher conversion rates. 

Effective keyword research is a powerful tool for optimizing your Google Ads campaigns 
and achieving your marketing objectives 

 



 
 
 
 
 
 

 
 

Types of Keywords to Consider for Google Ads 

Understanding the different types of keywords and how they can impact your 
campaigns is crucial for effective keyword research. Here are the main types of 
keywords to consider: 

1.​ Short-Tail Keywords: Short-tail keywords are broad search terms with one or 
two words (e.g., “shoes”). They have high search volume but also high 
competition, making them more expensive and harder to rank for. 

2.​ Long-Tail Keywords: Long-tail keywords are more specific phrases with three or 
more words (e.g., “women’s running shoes for flat feet”). They have lower search 
volume but less competition, making them more cost-effective and easier to rank 
for. Long-tail keywords often have higher conversion rates due to their specificity. 

3.​ Branded Keywords: Branded keywords include your brand name or variations 
of it (e.g., “Nike running shoes”). Targeting branded keywords ensures that users 
searching for your brand see your ads, helping to protect your brand and capture 
high-intent traffic. 

4.​ Non-Branded Keywords: Non-branded keywords are general search terms that 
do not include your brand name (e.g., “best running shoes”). These keywords 
help you reach a broader audience and attract users who may not be familiar 
with your brand. 

5.​ Negative Keywords: Negative keywords are search terms for which you do not 
want your ads to appear. Adding negative keywords helps you filter out irrelevant 
traffic and reduce wasted ad spend. 

6.​ Geo-Targeted Keywords: Geo-targeted keywords include location-specific 
terms (e.g., “best pizza in New York”). These keywords are essential for local 
businesses looking to attract customers in a specific geographic area. 

Choosing the right mix of keyword types is essential for creating a balanced, effective 
Google Ads campaign. 

 

Step-by-Step Guide to Performing Keyword Research for Google Ads 

Conducting thorough keyword research is a multi-step process that requires careful 
planning and analysis. Follow this step-by-step guide to perform keyword research that 
will set your Google Ads campaigns up for success: 

Step 1: Define Your Campaign Goals 
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https://www.brightedge.com/glossary/long-tail-keyword#:~:text=A%20long%20tail%20keyword%20is,reflect%20how%20people%20make%20queries.
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Before you begin keyword research, it’s important to define your campaign goals. 
Understanding what you want to achieve with your Google Ads campaigns will help 
guide your keyword strategy. 

1.​ Identify Your Objectives: Are you looking to increase website traffic, drive 
conversions, or build brand awareness? Defining your objectives will help you 
choose keywords that align with your goals. 

2.​ Set Specific, Measurable Goals: Establish specific, measurable goals for your 
campaign, such as “Increase website conversions by 20%” or “Drive 1,000 new 
visitors to our site per month.” 

3.​ Align Goals with Business Objectives: Ensure that your campaign goals align 
with your overall business objectives. This alignment ensures that your 
advertising efforts contribute to your broader marketing strategy. 

Defining your campaign goals is the foundation for effective keyword research and 
helps ensure your efforts are focused on achieving the desired outcomes. 

Step 2: Brainstorm Initial Keyword Ideas 

Once you’ve defined your campaign goals, it’s time to brainstorm initial keyword ideas. 
This process involves generating a list of potential keywords that are relevant to your 
business and audience. 

1.​ Think Like Your Customers: Put yourself in the shoes of your potential 
customers and think about what search terms they might use to find your 
products or services. 

2.​ Use Seed Keywords: Start with a few broad seed keywords related to your 
business, such as “running shoes” or “digital marketing services.” These 
keywords will serve as the foundation for your research. 

3.​ Consider Variations: Think about different variations of your seed keywords, 
including synonyms, related terms, and different phrasing. This process helps 
you capture a wider range of search queries. 

4.​ Analyze Competitor Keywords: Review your competitors’ websites and Google 
Ads campaigns to identify keywords they are targeting. This analysis can provide 
valuable insights and help you identify opportunities for differentiation. 

Brainstorming initial keyword ideas is a crucial step in the keyword research process 
and helps you create a comprehensive list of potential keywords to target. 

Step 3: Use Keyword Research Tools 

With your initial list of keyword ideas in hand, it’s time to use keyword research tools to 
expand and refine your list. These tools provide valuable data on search volume, 
competition, and keyword trends. 

 



 
 
 
 
 
 

 
1.​ Google Keyword Planner: Google Keyword Planner is a free tool that provides 

data on search volume, competition, and keyword ideas. Use this tool to find new 
keywords and assess their potential value for your campaigns. 

2.​ Ahrefs Keywords Explorer: Ahrefs Keywords Explorer is a powerful tool that 
provides detailed insights into keyword metrics, including search volume, 
keyword difficulty, and click-through rates. It also offers a comprehensive list of 
related keywords and search queries. 

3.​ SEMrush Keyword Magic Tool: SEMrush’s Keyword Magic Tool is another 
excellent option for keyword research. It provides a wealth of data on keyword 
volume, trends, and competition, as well as suggestions for related keywords and 
questions. 

4.​ Moz Keyword Explorer: Moz Keyword Explorer offers keyword suggestions, 
search volume data, and a proprietary metric called Keyword Difficulty, which 
helps you gauge the competitiveness of a keyword. 

5.​ Ubersuggest: Ubersuggest is a free keyword research tool that provides 
keyword ideas, search volume data, and competitive analysis. It also offers 
insights into content ideas and backlink opportunities. 

Using keyword research tools is essential for expanding your keyword list and gathering 
valuable data to inform your strategy. 

Step 4: Analyze Keyword Metrics 

After expanding your keyword list, it’s important to analyze key metrics to determine 
which keywords are worth targeting. Focus on the following metrics to assess the value 
of each keyword: 

1.​ Search Volume: Search volume indicates how many people are searching for a 
particular keyword. Keywords with higher search volume have the potential to 
drive more traffic but may also have more competition. 

2.​ Keyword Difficulty: Keyword difficulty measures how hard it is to rank for a 
particular keyword. Higher difficulty scores indicate more competition, making it 
harder to achieve a high ad position for that keyword. 

3.​ Cost-Per-Click (CPC): CPC indicates the average cost of a click for a particular 
keyword. Keywords with higher CPCs are more expensive but may also have 
higher conversion potential. 

4.​ Click-Through Rate (CTR): CTR measures the percentage of people who click 
on your ad after seeing it. Keywords with higher CTRs are more likely to drive 
traffic to your site. 

5.​ Conversion Rate: Conversion rate measures the percentage of people who 
complete a desired action (e.g., making a purchase, filling out a form) after 
clicking on your ad. Keywords with higher conversion rates are more likely to 
generate valuable leads or sales. 

 

https://ads.google.com/intl/en_ph/home/tools/keyword-planner/
https://ahrefs.com/keywords-explorer
https://www.semrush.com/analytics/keywordmagic/
https://moz.com/explorer
https://neilpatel.com/ubersuggest/


 
 
 
 
 
 

 
Analyzing keyword metrics helps you prioritize your keyword list and focus on the most 
valuable keywords for your campaigns. 

Step 5: Organize and Segment Your Keywords 

Once you’ve analyzed your keyword metrics, it’s time to organize and segment your 
keywords into relevant groups. This process helps you create targeted ad groups that 
improve ad relevance and performance. 

1.​ Group Keywords by Theme: Organize your keywords into groups based on 
common themes, such as product categories, services, or customer needs. This 
grouping helps you create highly relevant ad copy and landing pages. 

2.​ Create Ad Groups: For each keyword group, create a corresponding ad group in 
your Google Ads account. Each ad group should contain a set of closely related 
keywords and ads that are tailored to that group’s theme. 

3.​ Segment by Match Type: Consider segmenting your keywords by match type 
(e.g., exact match, phrase match, broad match) to control how closely a user’s 
search query must match your keyword for your ad to appear. 

4.​ Add Negative Keywords: Review your keyword list and add negative keywords 
to filter out irrelevant traffic. This process helps improve ad relevance and reduce 
wasted ad spend. 

Organizing and segmenting your keywords is essential for creating targeted, 
high-performing ad groups that drive results. 

Step 6: Implement and Monitor Your Keywords 

With your keyword list organized and segmented, it’s time to implement your keywords 
in your Google Ads campaigns and monitor their performance. 

1.​ Add Keywords to Your Campaigns: Add your selected keywords to the 
appropriate ad groups in your Google Ads account. Be sure to set the correct 
match types and bid amounts for each keyword. 

2.​ Create Relevant Ad Copy: Write compelling ad copy that aligns with your 
keywords and resonates with your target audience. Include the keyword in the ad 
headline and description to improve ad relevance and CTR. 

3.​ Monitor Performance: Regularly monitor your keyword performance using 
Google Ads reports. Track key metrics such as CTR, conversion rate, and CPA 
to assess the effectiveness of your keywords. 

4.​ Optimize Based on Data: Use your performance data to make informed 
optimizations to your keywords, bids, and ad copy. Continuously testing and 
refining your keywords will help you achieve the best results. 

Implementing and monitoring your keywords is crucial for ensuring the success of your 
Google Ads campaigns and driving optimal performance. 

 

https://blog.hubspot.com/service/customer-needs


 
 
 
 
 
 

 
 

The Benefits of Regular Keyword Research 

Conducting regular keyword research offers several benefits that can enhance your 
Google Ads performance and keep your campaigns competitive: 

1.​ Adapting to Market Changes: Regular keyword research helps you stay 
up-to-date with changes in consumer behavior, search trends, and market 
conditions. This adaptability ensures that your campaigns remain relevant and 
effective. 

2.​ Identifying New Opportunities: Ongoing keyword research allows you to 
discover new keywords and search queries that you may not have considered 
initially. These new opportunities can help you expand your reach and attract 
more traffic. 

3.​ Improving Ad Performance: Continuously refining your keyword list and 
optimizing your campaigns based on performance data helps you improve ad 
relevance, CTR, and conversion rates. 

4.​ Maintaining Competitive Advantage: Regular keyword research helps you stay 
ahead of your competitors by identifying gaps in their strategies and capitalizing 
on new opportunities. 

Regular keyword research is essential for maintaining the effectiveness of your Google 
Ads campaigns and achieving long-term success. 

 

Conclusion 

Performing keyword research for Google Ads is a crucial step in creating successful 
campaigns that drive targeted traffic and achieve your marketing goals. By 
understanding the importance of keyword research, exploring different types of 
keywords, and following a step-by-step process, you can create a keyword strategy that 
optimizes your ad performance and maximizes your ROI. 
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