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EMOTION INDUSTRY

Excitemaent Entertainment
Energy Food

| Passion Sport
Courage

MARKETING/USAGE

Uszed to stimulate appetite in the food industry.
Used for impulse shoppersicreates urgency.

High vigibility- used to draw attention to critical elements,
Used to convey confidence and enargy.

EMOTION INDUSTRY
Enthusiasm Feod
Fascination Children's Products
Happiness Entertainment
Strangth

MARKETING/USAGE

Used to communicate fun & playfulness.
Used to stimulate mental activity,

Lighter shades can appeal to an upscale market.

Bright shades are more aggressive and create a call to action,
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EMOTION INDUSTRY
Chearfulness Children's Products
Intellect Leisure
Enargy
Spontanaity

MARKETING/USAGE

Used to communicate optimism & positivity.

Used to stimulate creative thought & energy.

Bright shades used to grab the attention of consumers.
Used to signify fun & happiness.

Sprint

EMOTION INDUSTRY
Health Emvironmental
Freshness Wellness
Serenity Education
Wealth

MARKETING/USAGE

The aasiest color for the eyes to process.
Used to create relaxing environments in stores.
Used to communicate eco-consciousness.




BLUE

EMOTION INDUSTRY
Trustworthy Finance
Dependabla Technology
Securs Health care
Responsible
MARKETING/USAGE
The most popular choice for a brand color,
Suggesis precision in high-tech products.
Linked to consciousness and intellect; a calming color.
Darker shades commundcate a message of stability & inspire

trust.

PURPLE

EMOTION INDUSTRY
Nobility Specialty
i . ng monster
Spirituality

MARKETING/USAGE

| It is perceived differently depending on age/gender.

Liked by creative types. -Haﬁﬂﬁm&, YA"DO;’

Balances red's stimulation and blue's calm; purple can
take the characteristics of these undartones.




BROWN

EMOTION INDUSTRY
Matural Agricullure
Simple Environment
Eorty Food HERSHEY'S
Durable
MARKETING/USAGE
Uszed to show wholesomensss and dependability.
Used in place of black to add warmth to a colar scheme,
Can be combined with green to promote sarth-friendly sustrmiia
ideals.

BLACK

EMOTION BY BRAND

Glamu_ur Designer Brands ght
Sophistication Tl New Jjork
o Eimes
MARKETING/USAGE

Used to show a brand’s authority in the marketplace, D&G ! !

Used to show ?uphl'sticatiun & timelessness.
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becomes more aggressive.

EMOTION INDUSTRY
Purity Health care
Cleanliness Luscury
Simplicity Universal
Parfaction

MARKETING/USAGE

Used to suggest simplicity in high-tech products.

In the food industry it is used for low-fat foods.

Can add strength or sophistication without the negativity
associated with black,




