
Facebook Conversion API (CAPI) Setup Guide 
The Simplified Step-by-Step Process 

 

✅ What This Does 

This setup helps Meta track your leads better by syncing your CRM pipeline with Facebook—so 
you get more qualified leads for less ad spend as Facebook has data on who is actually 
purchasing. 

 
 
 
 

⬇️ Please Watch This Video ⬇️ 
If the video below doesn’t load please click here 

 

 
 
 
 
 

https://www.loom.com/share/480870ffbec24c24b57809f6fb79935f?sid=6b7095ee-e8be-44f1-8334-3860e6f8e6af
https://www.loom.com/share/480870ffbec24c24b57809f6fb79935f?sid=6b7095ee-e8be-44f1-8334-3860e6f8e6af


🔧 What You’ll Need Before You Start 

●​ Access to your Meta Business Suite (Ad Account + Events Manager)​
 

●​ Facebook Pixel (or Meta Dataset ID)​
 

●​ Access Token from Events Manager​
 

●​ SystemisedToScale​
 

●​ A Facebook Lead Ad Form running (Instant Form) OR Funnel​
 

 

🚀 PART 1: Setup Meta (Facebook) for CAPI 
 

1. Create Your Facebook Pixel / Dataset 

1.​ Go to Meta Events Manager.​
 

2.​ Click Connect Data Sources → Select CRM → Click Connect.​
 

3.​ Name your Dataset → “SystemisedToScale”.​
 

4.​ Select the appropriate Ad Account and Facebook Page. 

 

https://business.facebook.com/eventsmanager


 

 

 

 

 



​
 

5.​ Click Next until it's created.​
 

6.​ Copy:​
 

○​ Pixel ID (aka Dataset ID)​
 

○​ Access Token (go to Settings → Generate Token)​
 

📌 Save these safely – you’ll need them in your workflows. 

 

🔁 PART 2: Setup Three Workflows in SystemisedToScale 
We’ll need 3 workflows inside your CRM: 

 

🧩 Workflow #1 – Capture Lead from Facebook Form or funnel 

This workflow sends lead info to Meta when someone fills out your Facebook ad form. 



1.​ Go to Automations → Workflows → Create New Workflow (*or find the workflow 
that is already in use for leads that submit forms / surveys)​
 

2.​ Click + Add Trigger → Choose (*depending on what you would like to trigger the 
automation):​
 

○​ Facebook Form Submitted 
○​ OR 
○​ Form 
○​ OR 
○​ Survey​

 
3.​ Optional: Filter by a specific form name.​

 
4.​ Click + Add Action → Choose:​

 
○​ Facebook Conversion API​

 
○​ Paste your Access Token and Pixel ID (*from step 1.6 above)​

 
○​ Choose Event Type: Lead​

(*set your currency and then leave ‘value’ and ‘test code’ blank)​
 

 

🧩 Workflow #2/3 – Send Data When Pipeline Stage Changes 

This fires the CAPI event when your sales team moves the lead in your CRM. 

1.​ Find your Consult Call Scheduled automation​
 

2.​ Add Action:​
 

○​ Facebook Conversion API​
 

○​ Paste Access Token + Pixel ID​
 

○​ Choose Event Type: Schedule​
(*set your currency and then leave ‘value’ and ‘test code’ blank) 

 



3.​ Find your Onboarding 1 automation​
 

4.​ Add Action:​
 

○​ Facebook Conversion API​
 

○​ Paste Access Token + Pixel ID​
 

○​ Choose Event Type: Purchase​
(*set your currency and then add the ‘value’ and leave ‘test code’ blank) 

​
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