Sure thing, I'm ready for a new challenge. What can | do for you now?

Please randomly select a technology company for me that has not gone public and is funded by venture

capitalists

/ Searching for: technology company not gone public funded by venture capitalists

./ Generating answers for you...

There are many technology companies that have not gone public and are funded by venture capitalists. |
randomly selected one for you: Wistia, a video software company that used debt to buy out its investors
last summer " . It is based in Cambridge, Massachusetts and was founded in 2006. According to its
website, it has over 500,000 customers and 200 employees.

Learn more: 1.nytimes.com 2. bain.com 3.hbrorg 4.theguardian.com 10f20 @

Tell me about their value proposition.

./ Searching for: Wistia value proposition
~/ Generating answers for you... & Q @

According to its website ', Wistia's value proposition is to grow its company and put the customer at
the heart of everything it does. It strives to understand and meet its customers’ needs by prioritizing
what'’s best for them and providing authentic, exceptional experiences. It also focuses on finding simple
solutions that are clear and easy to understand, and taking action even when things are ambiguous.
Wistia uses video to tell specific stories to prospects in particular industries and business roles, and to
demonstrate potential data collection and management solutions 2 . It also tracks the analytics on the

custom videos it produces for high-value prospects, and uses them to make timely calls and follow-ups
2

Learn more: 1. wistia.com 2. wistia.com 3.bing.com 4. blog.hubspot.com 20f20 @

What are some of the benefits of using Wistia?

~/ Searching for: benefits of using Wistia
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Some of the benefits of using Wistia are:

It's business-friendly and designed for marketing, with features like contact capture forms, calls-to-
action, and SEO readiness ' 2.

It has built-in analytics that allow you to monitor your videos’ performance, engagement, and
viewership ' 2.

It has a customizable video player that puts your brand front and center, with no ads or distractions
2

It has super-fast and secure hosting, with videos that load in a flash and adapt to any screen ' 2.

It has integrations with other marketing tools to make video easier for your business # .

It has recording and editing features that let you create product videos, tutorials, and webinars with
just your laptop 2 .

Learn more: 1.webfx.com 2. wistia.com 3. trustradius.com 30f20 @



«/ Searching for: Wistia solutions
«/ Generating answers for you... & Q @

Wistia offers its customers a range of solutions for video marketing, such as:

« Create: Wistia helps customers create and edit videos with features like Soapbox, Video Trimmer,
and Wistia Live " .

* Host: Wistia provides customers with a customizable video player, a video CMS, and fast and secure
video hosting * .

« Market: Wistia enables customers to reach new audiences, keep viewers engaged, capture and

automation integrations ' .

Wistia’s overall goal is to help customers create captivating viewing experiences on their sites and grow
a community of brand advocates 2 .

Learn more: 1. wistia.com 2. trustradius.com 3. wistia.com 40f20 @

\/ Searching for: Wistia competitors

«/ Generating answers for you...

Some of Wistia's competitors are:

« Brightcove: A provider of cloud-based streaming services that also offers video marketing and
monetization solutions ' % .

« Vidyard: A company that develops an online video platform that focuses on 1:1 sales videos and
video analytics * 1 2.

« Vimeo: A company that specializes in high-quality videos and offers video hosting, creation,
collaboration, and distribution tools * .

« Ooyala: A company that specializes in online video platforms and workflow management systems
for media and entertainment companies * 2.

« Cloudinary: A company that develops a cloud-based image and video management solution for
website and mobile applications * .

Learn more: 1.craft.co 2.owlercom 3.impactplus.com 4.g2.com 5. cbinsights.com 50f20 @

</ Searching for: Wistia financial situation
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Wistia's financial situation is not publicly disclosed, as it is a private company. However, some
information can be inferred from the available sources:

« Wistia has raised a total of $18.6 million in funding over four rounds, mostly from a debt financing
round of $17 million in 2018 * .

« Wistia used the debt financing to buy out its investors and regain control over its direction, as it did
not want to pursue the typical venture-backed growth path 2 .

« Wistia has a post-money valuation in the range of $1 million to $10 million as of March 1, 2010,
according to PrivCo ' .

« Wistia has over 500,000 customers and over 200 employees as of 2022 2 .

Learn more: 1.crunchbase.com 2. wistia.com 3. wistia.com 60f20 @

What solutiosn do they offer their customers?

Who are it's competitors?

What is their financial situation



What are the risks and opportunities for Wistia?

./ Searching for: risks and opportunities for Wistia
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Some of the risks and opportunities for Wistia are:

« Risks:
o Wistia faces competition from other video marketing platforms that offer similar or better
features, pricing, or integrations ' 2.

o Wistia has a large debt of $17.3 million that it took on to buy out its investors and regain control
over its direction, which could limit its financial flexibility and growth potential * .

o Wistia relies on customer satisfaction and retention to sustain its business model, which could
be affected by technical issues, security breaches, or changing customer preferences ' 2 .

« Opportunities:
o Wistia has a loyal customer base and a strong brand reputation in the video marketing industry,
which could help it attract and retain more customers ' * .

o Wistia has a unique vision of building a lasting, creatively-driven, independent business that
prioritizes customer value over short-term revenue growth, which could differentiate it from its
competitors and resonate with its target market * .

o Wistia has a growing market for video marketing, as more businesses use video to reach new
audiences, engage viewers, and generate leads, especially in the post-pandemic era ' * .

Learn more: 1. trustradius.com 2. securityscorecard.com 3. wistia.com 70f20 @

./ Searching for: Wistia target customers
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Wistia's target customers are small and medium-sized businesses that want to use video to grow their
brand affinity and community " . Wistia's products are designed to enable companies to create
captivating viewing experiences on their sites and give them the tools to find, engage, and grow a
community of brand advocates . Wistia's customers span across various industries and countries,
such as HubSpot, MailChimp, Sephora, Starbucks, and Tiffany & Co ? . Wistia's approach is to identify
what'’s valuable to its target customers and display that value in creative ways to drive conversions,
product usage, and eventually purchases of Wistia's high-volume freemium product * .

Learn more: 1. wistia.com 2. trustradius.com 3. linkedin.com 4. trustradius.com 80f20 @

~/ Searching for: Wistia focal area
/ Searching for: Wistia mission statement
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Wistia’s focal area is video marketing for business ' . Wistia's mission is to make business more
human by helping people build their organizations through video ? . Wistia specializes in Brand Affinity
Marketing, which is a way of creating and distributing binge-worthy content that captivates your
audience and turns them into loyal fans * . Wistia also provides video hosting, creation, collaboration,
and distribution tools that are designed to drive traffic to your website, generate leads, and measure
video performance * .

Learn more: 1. wistia.com 2. wistia.com 3. auth.wistia.com 4. bing.com +4 more 90f20 @

Who are Wistia's target customers?

What is Wistia's focal area?



