
Three Secrets To Crafting Marketing 
That Works, Every Time You Sit Down At 

Your Computer 
Quick disclaimer:  

Once you finish reading this guide, you’ll never look at marketing the same 
way again. 

 

Imagine standing behind the espresso machine, steam hissing and coffee 
beans grinding rhythmically. 

 

It’s morning rush hour at Sarah’s quaint coffee shop. Flyers clutter the 
counter, proclaiming daily specials that seem to go unnoticed by the hurried 
patrons. 

 

Outside, the bustling sidewalk hums with footsteps and distant traffic, yet 
Sarah watches as potential customers pass by, heads buried in 
smartphones. 

 

"It's like shouting into the wind," she sighs, wiping frothy milk from the 
countertop.  

 

The chalkboard sign, once vibrant with a hand-drawn latte art contest, is 
now smudged and barely readable. 



 

Sarah's passion for coffee permeates every cup she pours, yet her coffee 
shop struggles to capture attention amid the city's noise. 

 

Flyers and chalkboard specials blur into the urban backdrop, failing to 
connect with passersby engrossed in digital distractions. 

The Only 3 Elements Of Good Marketing 
 
To solve Sarah’s problem, we’re about to discuss something that works in any 
economy, any location, and every market for any business. So we’ll take it step 
by step with a broad overview before we get into the good stuff. If you get these 
right - you’re golden. 

 

1.​ What’s the Message? 

It needs to be clear, persuasive, compelling, maybe it can be intriguing or 
fascinating.  

But because we're not in 1785, where people didn’t see an ad for days, we 
are bombarded with all sorts of stuff every single day. You need to cut 
through the clutter, this means, you can’t be boring, you can’t be saying the 
stuff everyone says. 

A simple, clear, persuasive message that speaks directly to your audience’s 
needs and solves their problems will always outperform a complex one. 

 

2.​ Who Are We Saying It To? 

There’s always a bias, you need to talk to the right audience. Your 
message will cut through the clutter if you laser focus it on the person most 



likely to respond to your marketing. And the more concise and clear you 
can get - the better the message will be and the more impact you’ll have. 

 

3.​ How Do We Reach Them? 

In today's dynamic marketing landscape, the way we connect with our 
target audience has undergone a monumental shift. 

Gone are the days of billboard ads and mass mailings, where businesses 
crossed their fingers, hoping their message resonated. 

Thanks to the advent of social media, especially Meta platforms like 
Facebook and Instagram, finding and engaging your potential customers 
has become more efficient than ever before. 

All your potential customers are now neatly gathered in one place, just 
waiting for you to come and pick them up. This turned the whole advertising 
industry on its head. 

Currently, Meta reigns supreme – the powerhouse behind Facebook and 
Instagram. 

Given their vast user base numbering in the hundreds of millions, your ideal 
customer is likely active on a Meta platform right now. 

For insights on transforming Meta into your ultimate lead generation tool, 
click here to access my free guide on   

4 Simple Steps To Quickly Attract More Clients 

 For Your Business With Meta Ads 

 

 

 

https://www.atmmedia.co/meta-ads-guide/free
https://www.atmmedia.co/meta-ads-guide/free
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