
Our first ad: 
 

 
 
Where do you think the problem lies here? 
 
First, we have a headline: “Paperwork piling high?” 
 
In this case, it sounds quite vague and we need to make sure that our ad has a headline 
where we move towards something that we are selling. 
 
So when it comes to paperwork, we could say have a headline such as: 
 
“Save at least 4 hours every week by getting rid of your paperwork” 
 
Next is the body copy: “At <company name> we act as your trusted finance partner, so you 
can relax.” 
 
This sentence does not really tell the reader why they should take action or trust the 
company. 
 
It shows a problem in marketing where a lot of ads have just “words” and it does not move 
the needle. 
 
It’s something AI could say. 



 
Adding to our new headline above, we could say: 
 
“We help business owners like you save time and money by handling your paperwork. 
 
The only thing you need to do is click the link below and fill in the short form(will take you 
less than a minute) and we will either give you a call or email you within 24 hours. 
 
So you can free your time and focus on what you want to do. 
 
Which we assume is not paperwork.” 
 
Last thing is the offer: “Contact us today for a free consultation”. 
 
Instead, we could add more information to what was said above: 
 
“Tax season is upon us, save at least another £1000 off your tax bill.” 
 
Focus on speaking directly to your audience, such as business owners and use a simple 
language  
 
So, in the case above, follow these rules: 
 

1.​ Speak of saved money and time, give figures to make it easy to visualise. 
2.​ Give simple instructions on how to get in touch with you. 

 
The final ad looks like this: 
 



 
 


