The PAS framework is perfect for this because it tackles the issues (acne and useless
products), emphasizes the frustration (how acne impacts you emotionally and how other
products have let you down), and offers a solution (xyz cleanser). This framework really
plays on the reader's emotions to get them to take action.

Review and Breakdown

1. Objective of the Copy (Macro and Micro POV)

e Macro Objective: Increase sales of the xyz cleanser by convincing the reader of its
effectiveness and addressing their skin concerns.
e Micro Objective: Get the reader to visit the product page and make a purchase.

2. Execution

e Introduction: The opening effectively addresses the pain and anxiety of having acne.

e Body: The copy attempts to build trust by mentioning clinical study results and user
reviews.

e Closing: The urgency and limited stock message aim to create a sense of scarcity.

Improvements:

e Strengthen the emotional appeal by amplifying the frustration and hopelessness
experienced with other products.

e Clarify the unique selling proposition of the xyz cleanser more explicitly.

3. Mistakes and Solutions

Mistakes:
1. Lack of Clear Structure: The copy feels a bit disjointed and lacks a smooth flow.
2. Overly General Claims: "Treating all skin types" is vague and may undermine
credibility.
3. Weak Call to Action: The CTA could be more compelling and specific.
Solutions:
1. Improve Structure: Use clear headings or subheadings to guide the reader.
2. Specify Benefits: Clearly state how the product works differently for different skin
types.
3. Enhance CTA: Make the call to action more urgent and specific, e.g., "Order now to
achieve clear skin in just 3 days!"

4. Self-Reflection

Guidance:
e Always ensure a logical flow in your copy.
e Be specific in your claims and benefits to build credibility.
e Craft a strong, compelling CTA that drives action.

5. Reader's Experience

Emotional Impact: The copy does a good job of tapping into the reader's pain points but can
do more to agitate these emotions before presenting the solution.
Internal Dialogue:



e "This product sounds promising, but is it really different from others I've tried?"
e "These statistics sound impressive, but can | trust them?"
Suggestions:
e Use more emotional language to amplify the reader’s pain and urgency.
e Include a personal anecdote or testimonial to increase relatability and trust.

6. Strengths and Weaknesses

Strengths:

e Addresses key pain points effectively.

e Uses statistics and user reviews to build credibility.
Weaknesses:

e Needs a clearer structure and flow.

e Lacks a strong, compelling CTA.

e Overly general claims can undermine trust.



My Revised Copy (PAS Framework)

Subject Line: How to Get Rid of Acne and Boost Your Confidence

Hey %FIRSTNAME%,

Ever feel too scared to talk to people because of your red, bumpy skin?

| get it. Spending money on products that don’t work and still having acne is the worst. It's
tough dealing with this every day, especially when you're trying to focus on school and social
life.

But guess what?

I’'m going to show you how to clear your skin fast.

Most products promise to fix everything, but they don’t work for everyone. That leaves you
feeling hopeless and anxious.

If this keeps happening, you might avoid people, miss out on fun, and feel bad about
yourself.

So, how do you fix acne and oily skin?

Try our xyz cleanser. It's made just for skin like yours. It stops breakouts and removes extra
oil without hurting your skin.

You might think, “But nothing works for me.”

Here’s why xyz cleanser is different: 97% of users saw less oil in just 3 days, 94% said it
cleaned their skin deeply, 88% noticed better skin, and 85% felt their pores were cleaner.
And 100% of reviewers recommend it.

I know it sounds too good to be true,

But that's why | made the xyz cleanser.

It uses two kinds of salicylic acid to treat breakouts fast and over time. This simple cleanser
will give you clear, glowing skin.

Don’t let acne control your life. Get xyz cleanser now and see results in days. Hurry, it's
selling fast!

Best,

[Your Name]
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