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How To Run Coast Effective Meta Ads 
Spending money on ads, especially on Facebook/Meta has become extremely complicated over 
the years. 
 
You’ve probably asked yourself: 
 
How much should I spend to get the most out of my budget?​
​
Am I spending too much? 
 
Am I spending too little? 
 
Difficult to understand, right? 
 
And if the answer is yes to either of those questions, you’re either losing money or you’re not 
reaching enough people.​
 
This article will guide you on how much you need to spend to get the BEST results for your 
business. 
 

 Investment Myth 
 

Most BUSINESSES are GUILTY of this mistake and you may be too. 
 
Which is… 
 
MINDLESSLY dumping money into their ads. 
 
Let me rephrase that, Facebook loves you doing this - they love their profits going up just like 
you do.​
​
Their ads are set up in a way where, as your budget increases, the amount of people viewing 
your ads also increases.​
​
POTENTIALLY improve your sales and your revenue. 
 
However, it isn’t guaranteed, especially if you’re not aware of all the options Facebook has 
available to optimize your ads based on your business.​
​



Many businesses end up investing more than what they can afford because they think investing 
more means more sales for them.​
 
Yes, probably, but you have to set up your ads with the right settings based on your business’s 
goals.​
​
If not, the people seeing your ads aren’t people who need/want your product/service. 
 
                                 6 Factors For The Best Ad Budget 
 
I remember when I first saw the Facebook ads manager I genuinely got overwhelmed by the 
swarm of options I saw on my screen. 
 
But, after Familiarizing with it, I’ve narrowed down the options.​
​
Setting up the budget is straightforward.​
 
No need to be going through headaches every time the options pop up on your screen. 
 
- Business Goals: Your budget should align with your business objectives. 
 
i.e. If you need more sales, you’re probably going to need a higher budget. 
 
- Testing Phase: Start small so you can test what works and what doesn’t. 
 
- Audience Size: The amount of people who see your ads needs to be sufficient.​
​
If it’s too little or too much, they’ll result in less sales. 
 
- Ad Quality: Well-crafted ad content is more likely to engage users and generate results. 
 
- Frequency and Duration: This is SUPER important. If you can run ads continuously at a 
lower daily budget, it’ll be more cost-effective than sporadic, high-budget campaigns. 
 
- ROI Tracking: Closely monitor the return on investment (ROI) from Facebook ads. Adjust the 
budget based on the performance of previous campaigns, this way you’ll maximize results. 
 

Ads Are Your Businesses Best Helping Hand 
 
Easier said than done, BUT 
 
If you can hone in on these factors for your budget, your business will have a strong audience.​
​
The budget is like a spear for ads. 



 
It NEEDS to be right.​
​
If it’s not sharp, it won’t hit anything. 
 
If it’s too sharp, it won’t last long. 
 
So make sure your budget is always being worked on. 
 
If you don’t have the time to do all of this or need help with your ads and marketing, get in touch 
here: <lead magnet>. 
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