TZURAH

Physical Existence to Divine Purpose

01 Executive Summary

Tzurah is a faith-based merch brand built on a singular, powerful premise: wear the Word. The
brand name is rooted in the Hebrew and philosophical concept of form giving purpose to matter,
positioning it not just as clothing, but as a vehicle for spiritual identity and daily transformation.

The brand sits at the intersection of streetwear culture and Christian faith, targeting believers
who want their everyday expression to carry divine weight. Each piece features one intentional
scripture or stoic reflection. No noise. Just meaning.

The Instagram presence is currently early-stage with a strong visual identity already in place. A
refined brand kit, a clear color system, Gothic typography, and a distinct logo mark are all ready.
The content engine is what now needs to be built.

Mission Statement

Directing physical existence toward its intended divine purpose,
one verse per merch.

02 Pain Points

Near-Zero Social Proof



7 followers and 2 posts means the brand is essentially invisible. There are no trust signals yet for
a first-time visitor landing on the page. People do not buy from brands they have never seen
move.

The Product is Conceptual and Needs Context

A shirt that says Be Holy for I am Holy is powerful to the right person, but without storytelling
around why that verse, who it is for, and what it means to wear it, it gets scrolled past. The depth
of the brand is not immediately obvious from the product alone.

No Content Cadence or Community

There is no rthythm yet. No recurring content format that trains an audience to keep coming back.
The brand has a voice in theory but has not found it in practice on social media.

Niche But Undefined Audience

Faith-wear occupies a specific lane, but within that lane there are distinct sub-audiences. The
church crowd, the faith-meets-streetwear crowd, and the devotional quiet faith crowd all exist.
Without knowing which segment Tzurah is speaking to first, the content can feel unfocused.

The Brand Story is Not Being Told

The brand kit shows a beautifully articulated brand philosophy including the T and H logo
construction, the Hebrew meaning of Tzurah, and the moving Gospel concept. None of that is on
the page yet. The founder appears in the brand kit which is a major asset, but the personal story
behind why this brand exists has not been shared publicly.

Product Range is Unclear from the Outside

From what is currently visible there is one shirt design. The audience cannot yet envision a
wardrobe or a lifestyle around the brand, which limits aspiration and repeat purchase intent.

03 Target Audience

Primary Audience



The Faith-Forward The Quiet Believer The Street-Faith
Millennial Ages 18 to 30Faith is Crossover
Ages 21 to personal Wears Ages 18 to 28StreetWear
35Church-attendingStyle-co convictionMinimalist style cultureChristian
nscious Wants faith to be identityInfluencer-adjacent
visible

Secondary Audience

Christian parents gifting purposeful clothing to their children, church leaders and pastors looking
for branded merchandise for their communities, and faith-based event organizers seeking
meaningful giveaways and merchandise.

Audience Pain Points Tzurah Solves

"I want to share my faith but not feel preachy."

"I want to wear something meaningful, not just a logo."

"I want streetwear that reflects who I actually am spiritually."

"I want daily reminders of the Word without pulling out my phone."

04 Content Pillars

Every piece of content Tzurah publishes should live inside one of these five pillars. They
represent the brand's voice, purpose, and relationship with the audience.

THE WORD THE MERCH THE LIFE THE MIND THE PEOPLE

Scripture Product Lifestyle Stoic Community
features, verse showcases, content, how to reflections, features,
breakdowns, behind the style, wearable mindset, testimonials,
daily scenes, design faith moments purpose and real customers,
devotional stories resilience founder story
content content




Pillar 01 The Word

This is the heartbeat of the brand. One verse per merch means scripture is never decoration, it is
the message. Content here includes verse-of-the-week posts, short breakdowns of the verse on a
current drop, and split-screen reels showing the verse alongside real moments from everyday
life. This pillar educates, inspires, and reinforces why the brand exists.

Pillar 02 The Merch

Show the product. Show it moving. Show the hands that made it, the packaging, the texture, the
detail. Behind-the-scenes content of the design process builds emotional investment before the
purchase. Flat lays, on-body shots in real environments like markets, streets, and churches, and
drop announcement graphics all live here.

Pillar 03 The Life

Faith is not only for Sundays. Show Tzurah being worn at church, at a hangout, at a date, at the
gym, on a commute. This pillar makes the product aspirational and practical at the same time.
Style guides, outfit repeater content, and real-world wearability live here.

Pillar 04 The Mind

Alongside scripture, Tzurah carries stoic reflections and transformative words. This pillar covers
mindset content, purpose and resilience quotes, the intersection of spiritual and mental strength,
and short-form thought leadership from the founder. This builds depth and differentiates the
brand from surface-level faith merch.

Pillar 05 The People

Community content builds trust faster than any ad. Repost customer photos, share testimonials,
feature the founder's story, show who is wearing Tzurah and why. User-generated content,
founder behind-the-scenes, and community milestones all live here. This pillar is the brand's
social proof engine.

05 Posting Cadence and Times

Based on a growing account targeting a faith-conscious audience across West Africa and the
diaspora, the optimal posting schedule is 5 times per week across Instagram Feed, Reels, and
Stories. This cadence is designed to be sustainable while building consistent visibility and
momentum.



Monday 8:00 AM Carousel The Word: Week-opening scripture feature
with short breakdown

Wednesday 12:00 PM Reel The Life or The Merch: Midweek visual
content, product in motion or lifestyle
Thursday 12:00 PM Graphic or The Mind: Stoic reflection, mindset quote,
Photo or purpose post
Friday 6:00 PM Reel The People or The Merch: Community
feature, drop reveal, or behind the scenes
Sunday 9:00 AM Carousel or The Word: Sunday devotional, verse from
Static the current drop

Stories should be posted daily or every other day to maintain account activity between feed
posts. Stories are ideal for polls, verse countdowns, behind-the-scenes clips, reposting customer
content, and drop teases.

06 Content Calendar Week One

Month: May 2025 Platforms: Instagram Feed and Reels

Monday, May 5

Content Type Carousel Time 8:00 AM

Theme The Word: Opening the Week in Scripture

POV

You did not choose this week. You were placed in it.

Slide 1 1 Peter 1:16 Be holy, for I am holy.

Slide 2 What holiness means for how you carry yourself this week.
Slide 3 One practical application for today.

Slide 4 The product that by carries this verse.

Caption

The week opens with a word. Not motivation. Not a hustle quote. A word that was already

written for this moment. Be holy, for [ am holy. 1 Peter 1:16. Tap through. This one is for
your Monday.



Wednesday, May 7

Content Type Reel Time 12:00 PM

Theme The Life: Wearing the Word

POV

You can carry a gospel without opening your mouth.

Scene 1 Morning routine, putting on the Tzurah tee.

Scene 2 Walking into the day, street environment.

Scene 3 Someone stops to read the verse on the back.

Scene 4 Cut to black with verse text on screen.

Caption

You do not always have to preach it. Sometimes you just wear it. One verse. One day. One
statement. TZURAH. Physical existence toward divine purpose.

Thursday, May 8

Content Type Static Graphic Time 7:00 PM

Theme The Mind: Stoic Reflection

POV

The body follows where the mind leads.

Design Bold typography on Ecru or Navy background.

Text You were not designed to just exist. You were designed to embody.

Caption

There is a difference between walking through your day and walking with purpose.
TZURAH is for people who feel that difference. Good evening.

Friday, May 9

Content Type Reel Time 6:00 PM

Theme The Merch: Drop Preview

POV

Before the drop. Before the link. Before anything.
Scene 1 Hands unfolding the shirt from packaging.
Scene 2 Close-up of the verse print on the back.
Scene 3 Quick cut of the full piece laid flat.

Scene 4 Text on screen Coming soon.

Caption

There is a verse on its way to your wardrobe. One piece. One word. One purpose. Drop
landing soon. Follow so you do not miss it.



Sunday, May 11

Content Type Carousel Time 9:00 AM

Theme The Word: Sunday Devotional

POV

Sunday is not a pause. It is a reset.

Slide 1 The verse from the current drop in large clean typography.
Slide 2 A short reflection on the verse.

Slide 3 A question for the audience to sit with today.

Slide 4 Tzurah logo and brand statement.

Caption

It is Sunday. Which means the Word gets the first moment. Swipe through. Let this verse sit
with you today. Tzurah. One verse per merch.

06B Content Calendar Week Two

Month: May 2025 Platforms: Instagram Feed and Reels

Monday, May 12

Content Type Carousel Time 8:00 AM

Theme The People: Founder Story

POV

Every brand starts with a why. This is ours.

Slide 1 Founder photo with brand tagline.

Slide 2 What Tzurah means and why the name was chosen.
Slide 3 The moment the brand idea was born.

Slide 4 What Tzurah is building toward.

Caption

TZURAH was not just a brand idea. It was an answer to a question. What if the clothes you

wore every day pointed you back to purpose? This is where it started. Swipe to meet the
brand.

Wednesday, May 14

Content Type Reel Time 12:00 PM
Theme The Life: Style Moment

POV



Faith does not have a dress code. But it does have a posture.

Scene 1 Outfit styled around the Tzurah tee.

Scene 2 Church arrival or community event arrival.

Scene 3 Text overlay Dressed for the day. Armed with the Word.

Caption

Church. Hangout. Date. Commute. There is no wrong moment to carry the Word. TZURAH
goes where you go.

Thursday, May 15

Content Type Static Graphic Time 7:00 PM

Theme The Mind: Purpose Quote

POV

Tzurah is the form that gives chomer its meaning.

Design Clean Ecru background with Navy text in Aegis font.

Text Purpose does not wait for the right moment. It is the moment.

Caption

Hebrew philosophy taught that the tzurah, the form, the idea, the purpose, is what gives raw
material its meaning. You are not the raw material. You are the design. Good evening.

Friday, May 16

Content Type Reel Time 6:00 PM

Theme The Merch: Drop Announcement

POV

1t is here. One verse. One piece. One purpose.
Scene 1 Full unboxing reveal of the Be Holy tee.
Scene 2 On-body shot from multiple angles.
Scene 3 Verse close-up on the back.

Scene 4 Link in bio text on screen.

Caption

Be holy, for I am holy. 1 Peter 1:16. The first drop is live. Link in bio. Wear the Word.

Sunday, May 18
Content Type Carousel Time 9:00 AM
Theme The Word: Post-Drop Sunday Devotional

POV
You bought the piece. Now live the verse.



Slide 1 1 Peter 1:16 in full.

Slide 2 What holiness looks like in an ordinary week.
Slide 3 Three daily practices inspired by the verse.
Slide 4 Tzurah brand close with drop reminder.

Caption

The piece is yours. But the verse is for every day. Sunday reflection on 1 Peter 1:16. Swipe
through. Let it ground you this week. TZURAH.

Tuesday, May 19

Content Type: Carousel | Time: 12:00 PM

Theme: Chosen Before the Foundation

POV: Your identity was settled before you took your first breath.
Slide 1: Bold text — “You were not an accident.”

Slide 2: Close-up of Tzurah mesh fabric and stitching detail.
Slide 3: Verse on clean background — Ephesians 1:4.

Slide 4: Product shot with shop link prompt.

Caption: Before the world was formed, He already called your name. Every TZURAH piece is
made for the one who knows who they are. Wear it like you know.

Hashtags: #ChosenByGod #TZURAH #ChristianApparel #Ephesians1 #WornWithPurpose

Wednesday, May 20

Content Type: Reel | Time: 12:00 PM

Theme: The Walk: Every Step a Statement

POV: Faith is not passive. It moves.

Scene 1: Overhead shot feet on pavement, Tzurah fit visible.

Scene 2: Side angle walking through a busy street, unbothered.
Scene 3: Slow motion person turns, verse on the back catches light.
Scene 4: Freeze frame with text overlay “Walk in it.”

Caption: The Bible did not say sit in faith. It said walk in it. Every step you take in TZURAH is a
declaration. The streets are your pulpit. Move accordingly.



Hashtags: #WalkByFaith #TZURAH #ChristianStreetStyle #2Corinthians57 #FaithInMotion

Thursday, May 21

Content Type: Static Post | Time: 12:00 PM
Theme: The Verse Drop

POV: One verse can change the room.

Visual: Clean, high-contrast image of the Tzurah piece laid flat. Verse printed visibly on the
mesh.

Caption: Isaiah 40:31. Four words “They shall mount up.” That is not a suggestion. That is a
promise. TZURAH carries the Word on its body so you never forget what you are standing on.
Shop the link in bio.

Hashtags: #1saiah4031 #TZURAH #ScriptureStyle #ChristianClothing #WearTheProphecy

Friday, May 22

Content Type: Reel | Time: 12:00 PM

Theme: End of Week, Still Standing

POV: You made it through the week. That is not luck. That is grace.

Scene 1: Person dressed in Tzurah, end-of-day energy, golden hour light.
Scene 2: Sitting down, exhaling, still unbothered.

Scene 3: Close-up on the verse detail of the piece.

Scene 4: Text on screen “His mercies are new every morning. You made it.”

Caption: Friday. You are still here. Still standing. Still covered. Not because you are strong
because He is faithful. Wear the reminder. TZURAH.

Saturday, May 23

Content Type: Carousel | Time: 12:00 PM
Theme: What Are You Really Wearing?

POV: Clothes carry meaning. Make yours count.

Slide 1: Text “What does your outfit say about you today?”



Slide 2: Side-by-side of regular streetwear vs. Tzurah piece.
Slide 3: Close-up of the scripture detail.

Slide 4: Text “Dress with intention. TZURAH.”

Slide 5: Product CTA with shop link.

Caption: Everyone is wearing something. A mood. A message. A brand. TZURAH is for the
ones who want their outside to match what God put on the inside. Intentional. Covered. Walking
in purpose.

Sunday, May 24

Content Type: Reel | Time: 12:00 PM

Theme: The Sabbath Fit

POV: Sunday is not just a day. It is a posture.

Scene 1: Morning light. Person in Tzurah piece getting ready for church.
Scene 2: Bible open on the table beside the outfit.

Scene 3: Walking out the door with confident, unhurried.

Scene 4: Text on screen “Rest is also worship.”

Caption: Not every Sunday requires noise. Sometimes worship looks like showing up. Fully.
Quietly. Covered. Happy Sunday from TZURAH. Rest in Him today.

Monday, May 25

Content Type: Reel | Time: 12:00 PM

Theme: New Week, New Mercy

POV: Monday is not a threat. It is an assignment.

Scene 1: Alarm goes off. Person rises, puts on Tzurah piece.
Scene 2: Quick mirror check no anxiety, just assurance.
Scene 3: Out the door. New day. New mercy.

Scene 4: Cut to black “Lamentations 3:23. Every. Single. Morning.”



Caption: They said Monday again. You said “His mercies are new. Get dressed. Get going.
TZURAH is your reminder that every new week comes with new grace. Walk into it.

Tuesday, May 26

Content Type: Static Post | Time: 12:00 PM
Theme: The Mesh, The Message

POV: The fabric itself is a conversation starter.

Visual: Extreme close-up of Tzurah mesh texture, breathability, detail visible. Verse woven into
the design.

Caption: We did not just make clothes. We made a conversation. Every thread in TZURAH is a
reason to talk about something bigger than fashion. Ask anyone who has worn it. The mesh starts
the message.

Hashtags: #TheMeshTheMessage #TZURAH #ChristianMeshWear #FaithInEveryThread
#WearableFaith

Wednesday, May 27

Content Type: Reel | Time: 10:00 AM

Theme: She Knows Who She Is

POV: A woman rooted in God does not shrink for anything.

Scene 1: Woman putting on Tzurah piece, slow and intentional.

Scene 2: Walking into a room heads turn.

Scene 3: She does not notice. She already knows.

Scene 4: Text “Proverbs 31:25. She is clothed with strength and dignity.”

Caption: She does not need the room to validate her. She walked in already knowing. TZURAH
is for the woman who is clothed in more than fabric. she is clothed in purpose. Strength. Dignity.
Him.

Hashtags: #SheKnowsWhoSheis #TZURAH #Proverbs3125 #ChristianWomen
#FaithAndFashion

Wednesday, May 28

Content Type: Reel | Time: 11:00 AM



Theme: She Knows Who She Is

POV: A woman rooted in God does not shrink for anything.

Scene 1: Woman putting on Tzurah piece, slow and intentional.

Scene 2: Walking into a room heads turn.

Scene 3: She does not notice. She already knows.

Scene 4: Text “Proverbs 31:25. She is clothed with strength and dignity.”

Caption: She does not need the room to validate her. She walked in already knowing. TZURAH
is for the woman who is clothed in more than fabric. She is clothed in purpose. Strength. Dignity.
Him.

Hashtags: #SheKnowsWhoSheis #TZURAH #Proverbs3125 #ChristianWomen
#FaithAndFashion

Thursday, May 29

Content Type: Carousel | Time: 10:00 AM

Theme: Three Reasons TZURAH Is Different

POV: This is not just a brand. It is a mission.

Slide 1: “Why TZURAH hits different.”

Slide 2: Reason 1 “Every piece carries scripture. Not decoration. Declaration.
Slide 3: Reason 2 “ Mesh that breathes. Faith that moves.

Slide 4: Reason 3 “You are not just buying a shirt. You are wearing a testimony.

Caption: There are a thousand brands. There is only one TZURAH. Built on scripture. Designed
with purpose. Worn by believers who are done being quiet about their faith. This is the one. Shop
now.

Hashtags: #WhyTZURAH #ChristianBrand #WearableTestimony #FaithApparel
#MeshWithMeaning

Friday, May 30
Content Type: Reel | Time: 10:00 AM
Theme: Light in the Room

POV: You do not have to say a word. Your presence does the preaching.



Scene 1: Crowded environment, party, marketplace, campus.
Scene 2: Person in Tzurah standing calm, grounded, different.
Scene 3: Close-up someone clocks the verse on the piece. Pauses.
Scene 4: Text on screen “Matthew 5:16. Let your light shine.”

Caption: You walked in and the atmosphere shifted. Not because you forced it. Because you are
carrying something. TZURAH is for the light bearer. The quiet witness. The one whose presence
is already preaching.

Hashtags: #LightiInTheRoom #TZURAH #Matthew516 #QuietWitness #ChristianStreetWear

Saturday, May 31

Content Type: Static Post | Time: 11 AM
Theme: Testimony Drop

POV: Real people. Real faith. Real fits.

Visual: Customer photo in Tzurah piece, authentic, unposed, full of life. (UGC or brand-shot
styled as UGC.)

Caption: When the Word you wear starts conversations you did not plan that is TZURAH doing
what it was built to do. Tag us in your fit. We want to see the gospel walking around in your city.
#TZURAH

Hashtags: #TZURAHTestimony #WearTheWord #CustomerLove #ChristianOOTD
#FaithInTheStreets

Sunday, June 1

Content Type: Reel | Time: 12:00 PM

Theme: The Altar Call Fit

POV: Some people met God because of what you were wearing.
Scene 1: Post-church. Person still in Tzurah, Bible in hand.
Scene 2: Stranger approaches points to the verse on the piece.
Scene 3: They talk. A moment happens.

Scene 4: Cut to black “You never know who needs the Word today.”



Caption: Two weeks. Fourteen days. Every single one of them showed up covered. TZURAH is
not just clothing. It is a call. Wear it next Sunday. You never know who God placed in your path.
Shop the link in bio.

Hashtags: #TheAltarCallFit #TZURAH #WearTheMission #SundayService #ChristianApparel

07 Hashtag Strategy

Use a combination of brand-specific, niche, and broad reach hashtags. Aim for 15 to 20 hashtags
per post, split across three tiers.

Tier 1 Brand Hashtags

#Tzurah #TzurahMerch #PhysicalExistenceToDivinePurpose #OneVersePerMerch
#WearTheWord

Tier 2 Niche Hashtags

#FaithWear #ChristianMerch #BiblicalFashion #GospelStyle #FaithBasedBrand
#ChristianStreetWear #WearYourFaith #ScriptureStyle #HolyHoodie #FaithOverFear

Tier 3 Broad Reach Hashtags

#AfricanFashion #NaijaFashion #ChristianLifestyle #PurposeDriven #Scripture
#BiblicalVerse #VerseOfTheDay #FaithCommunity #OOTD #StreetStyle

08 Key Performance Indicators

Track these metrics monthly to measure strategy effectiveness.

‘ Month 1 Target Month 3 Target

Instagram Followers 100 to 200 500 to 1000



Average Reel Views
Profile Visits

Link in Bio Clicks
Story Views

Post Saves

500 per Reel
300 per week
20 per week
50 per story
10 per post

TZURAH

2000 per Reel
1000 per week
100 per week
300 per story
50 per post

Physical Existence to Divine Purpose



