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Abstract 
The abstract should concisely inform the reader of the research gap, the manuscript’s purpose, its methods, its 
findings, and conclusion. The abstract should stand alone, meaning that no citations in the abstract. The 
abstract should be relatively non-mathematical, yet clear enough for an informed reader to understand the 
manuscript’s contribution. An abstract consists of no more than 250 words. 
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INTRODUCTION 

The introduction should include the problem statement, state of the art, conceptual 

framework, research significance, and relevant studies. The manuscript should be formatted 

in Times New Roman, 18 pt & 12 pt, with 1.15 line spacing and no additional spacing 

between paragraphs. Citations must follow APA style, 7th edition, and the use of Mendeley is 

mandatory. All citations must be indirect quotations and written in English. The article should 

be between 15 and 25 pages in length. The introduction should comprise approximately 30% 

of the total article length.[1] At the beginning of the first paragraph and each subsequent 

paragraph, a 1 cm tab indentation should be applied. The formatting of the second- and 

third-level subheadings should follow the provided form. 

Second-Level Subheading 
Subheadings should not exceed Level 2. 
 

LITERATURE REVIEW [Times New Roman 12, Bold] 

The literature review represents the theoretical and scientific concepts. In this section, we will 

discuss the purpose of a literature review. Citation refers to the author's last name or family 

name and the publication year without a page number. Subsections in this section are 

keywords, conceptual framework, and development of hypothesis.  

METHODS [Times New Roman 12, Bold] 
The methods section describes data resources, techniques of collection, processing, and 

analysis. From the data analysis, obtain the results of the research. No subtitles are required, 

such as research design, sample, and techniques of collection. Show the validity, reliability 

table, and goodness-of-fit model if using a structural equation model (SEM). Each table 

should be completed with an explanation.   

RESULT AND DISCUSSION [Times New Roman 12, Bold] 
This section contains the results of empirical research written in a systematic, critical, and informative 

analysis. The discussion is the result of interpretation of data analysis, if necessary to be associated 

with relevant theory in literature review. Results and discussion should address the problem 

formulation and impact new knowledge. Show the descriptive statistics and results of hypothesis 

testing table.  
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Picture 1. Image Name 

[Times New Roman 10, Bold] 

  

​ ​ ​ Source: [Times New Roman 10] 

CONCLUSION, MANAGERIAL IMPLICATIONS, LIMITATIONS AND FUTURE 
RESEARCH 
In this section, the author presents brief conclusions from the results of the research and not 
in statistical sentences. A conclusion may review the main points of the paper; do not 
replicate the abstract as the conclusion, written in one paragraph in essay form and not in 
numerical form. The managerial implications of the study should be written in one paragraph 
in essay form and not in numerical form. Limitations require critical judgment and 
interpretation of their impact. The author also provides suggestions for advanced researchers 
or general readers. 
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Include a statement regarding the ethical approval of the research (if it involves human or 
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