MISSION

MAP OUT A "FUNNEL"

e Go find a business online

¢ Mlap out the steps in their
customer acquisition
funnel on a piece of paper

¢ List out any "moves" they
use at each step to grab
attention or raise levels
from the "Wlill They Buy?"
diagram

Business no.1 “Hubert - Current client. He has a Social media page that helps
him promote his service - Teaching people how to speak properly, in front of
camera, on stage

My brother is creating him content on Instagram, | will create this funnel for him
and landing page to get more people to purchase is courses

Current and new funnel:



HUBERT CIEPLY - CURRENT SOCIAL MEDIA FUNNEL

. See Interesting Content From Checks Profile for
Feed Scrolling — Hubert =2  moeconentlikethis P Follow

Consume Valuable Cantent
Over Time

Saves/ Shares Reel with 3 G0 back to saved reel

Valuable Content

HUBERT CIEPLY - NEW SOCIAL MEDIA FUNNEL v.1
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SELL = MONEY

What “moves” is he using currently?

- Interesting content that makes me curious what else | can find on his profile -
GETTING ATTENTION IN A PASSIVE WAY

- Regular content - everyday reel or story

- Description about who he is: Work place, experience in his job - BELIEF IN A
PERSON THAT SALES SERVICE LVL 3

- Description How many people received help from him - BELIEF IN AN IDEA LVL
2

- Bio that shows me what | can get from working with him: Increases desire what |
can gain - DESIRE LVL 1



