15 Email Preview Text Examples That Would Catch
My Attention

By Ankit Vora

Alt: woman writes preview text for an email
IMG name: previewtextemailexample

| believe in the concept of inbox zero, so | have a sinking feeling every time we approach the
holidays or big occasions (think Black Friday) when | know a mass of emails are heading my
way. All floodgates burst open — my inbox quickly becomes an overflowing chaos.

| usually send all these unread promotional messages straight to spam. But, occasionally, a
few Dbrilliant emails catch my eye because of their intriguing, clever, or motivational preview
text messages.

The bottom line: A good preview text in email can help you stand out even in the busiest

inboxes.



So, I curated 15 of my favorite preview text email examples to inspire you.
I'll break down why they work + how to write your own.
We'll cover:

e Whatis preview text in an email?

e The BestPreview Text in Emails to Check Out

e Turning Preview Text into Opens

Preview text is a short snippet presenting a summary or the first few words in an unopened
email. It appears next to the subject line and gives you a glimpse of what's inside.

While subject lines greatly influence your email open rates, preview text messages can also
amp up this number. An awesome preview text piques your curiosity, presents a compelling
offer, and nudges you to open the email.

Let’s look at some of the best examples of email preview text and some actionable tips for
writing them.

The Best Preview Text in Emails to Check Out

| scoured my inbox to find 15 awesome examples of preview text in emails. These are some of
my favorite messages from over 700 emails | reviewed. Let’s explain why they work and what
you can learn from each.


https://blog.hubspot.com/marketing/improve-your-email-subject-line

1. Hootsuite

The Hootsuite Team All the tools you need. Free, for 60 days. - Nothing can stop you now.

c Hootsuite

60 Free Days of
Hootsuite
Professional —
Don’t Miss Out

Start Free Trial

Saying it is one thing. Proving it is another.
So we're offering you a free 60-day trial.
That's double the standard trial length.

Alt text: best preview text for email;, example from Hootsuite
IMG name: hootsuite

Hootsuite announced their 60-day free trial with this banger email. The subject line gives you
apromise — all the tools for free. The intriguing preview text elevates this promise and makes
it look like there’s something really powerful inside this email.

What | like: | was curious about what Hootsuite had to offer — all because the preview text
gave me confidence. It's a crisp and clear message to inspire people. Instead of discussing
their product, the subject line and preview text spotlight users.

Takeaway: Focus on your recipients. Keep yourself in their shoes to emphasize how they’ll
benefit from each email.


https://www.hootsuite.com/

2. Semrush

Semrush Team Track your rivals’ every move - ...from new content to promo shifts, all with our EyeOn tool

Keep tabs on your competitors’
marketing tactics

Get automatic updates straight to your inbox

Track your competitors

EyeOn: CRM Software ~

Alt text: what is preview text in email? Example of preview text from Semrush
IMG name: semrush

Semrush pulled off this masterstroke by making the preview text an extension of the subject
line. The brand sent an email introducing a new feature to track competitors. The subject line
is a clever clickbait that can repel some people. However, the preview text adds more context
and explains the “how” behind this subject line.

What | like: The preview text goes well with the subject line. This subject line + preview text
combination also introduces the new tool in just under 10 words—neat! It's one of the few
examples where the preview neatly fits into the subject and elaborates on the email’'s core
message.

Takeaway: Write a super short, one-line summary of what'’s inside your email. Then, break
this sentence into the subject line and the preview text.


https://www.semrush.com/

3. Freelance Bold

Freelance Bolder: 2 steps to booking clients months in advance - a formula that pays off

f re e I a n Ce A newsletter with the weekly dose of

actions, tools, ideas, and resources for

bo I d E & ambitious freelance writers

Hey friend,

Welcome to another issue of Freelance Bolder! Thank you for your kind words and
fantastic feedback on last week’'s comeback email. Your questions, challenges, and
comments drive each next piece of Freelance Bold content, so keep them coming.

In today’s edition, we're talking about the two actions you can take to fill your client
schedule ahead of time, writing a lot, decluttering your digital world, and why your
client pitches might be rejected or ghosted.

Want to ask me a question or share your feedback? Feel free to hit ‘reply’ on any
email you get from me.

Alt text: preview text example from the freelance bolder email
IMG name: freelancebolder

This preview text in one of Marijana Kay’'s newsletters made me open the email quickly.
Marijana is a freelance writer and content marketer for B2B SaaS brands.

This preview text is a classic — make an offer people can’t refuse. In the subject line, Marijana
discusses the two main steps for taking bookings. And the preview text promises her
“formula” with tips to secure clients even when you're fully booked.

What | like: This preview text has only 20 characters but still significantly impacts readers.
Why? Because it gives you an irresistible promise. Since Marijana is a leading expert, her
subscribers (including me) would be more than curious to open this email and find her proven
formula.

Takeaway: Make your offer sound unmissable and build credibility around it. Tell people what
you share (formula, framework, template, etc.) and why they should get it.


https://marijanakay.com/

4. Mutiny

[\i UTINY @ The personalization plan you've been waiting for - This is the 3-tiered strategy that allows you to convert your most important accounts. Plus: Would you run a marathon for a :;_m:u"l

Revenue teams are busy. We run ads. We create content. Heck, we even spend

tens of thousands of dollars on conference booths!
And for what? To get the attention of our ICP and target accounts.
Unfortunately, “attention” doesn't pay the bills

That's why it's crucial to deliver relevant personalization so you can consistently turn

that attention into pipeline

In today's email, we're going to look at building a 3-tiered system to convert all types

of prospects, across all channels, at all buying stages, with your website.

lﬂ IN THIS EMAIL

« Use this strategy to nail personalization at every buying stage
o Let ChatGPT crunch the numbers for you

= Run, don't walk, to check out this guerrilla marketing campaign

Alt text: preview text example from Mutiny
IMG name: munity

| found an excellent preview text from Mutiny, one of the most unique examples in this list.
Even though this preview text is longer than usual, it piqued my curiosity with an
out-of-context question — Would you run a marathon for a burrito?

What | like: This preview text cleverly makes people excited about what'’s inside the email.
While the subject line will talk about the actual content of the email, the preview text can
mention something irrelevant yet interesting to draw people’s attention.

Takeaway: Don'’t stick to the topic; that'’s boring. Go beyond your email's central theme to
discuss something unusual in the preview text.


https://www.mutinyhq.com/

5. Why We Buy

H

Katelyn Bourgoin Inbox Fresh Start Effect @& Why We Buy - This increases commitment by 145.3%

Sign-up | Advertise

'oin 63, 182 smart people

Read time: 4.4 minutes

™ Did you know...
Sales for old-school alarm clocks soar in January. Why?

It's the beginning of a new year and people around the world feel
pique motivation to make big changes in their life. No more sleeping
in. No more hitting snooze on their big plans!

‘Ohhh a fancy alarm clock? Add to cart!

You may not sell alarm clocks. But if you sell products that make
people’s lives better, NOW is the perfect time to run a promotion.
Keep reading to learn why...

Image Source
Alt text: preview text example from Why We Buy newsletter

Katelyn Bourgoin's Why We Buy newsletter always has 2 or 3 letters to describe the theme of
each email. | know Katelyn is a 4-time founder and customer-focused marketer with a
personal branding agency.

That’s good enough for me to open and read the message, even if not instantly. But, this
email was unique because the preview text immediately convinced me to check out the
message. It's an aspirational message with a concrete number to show how | can achieve this
goal.

What | like: This short preview text builds exciting proof around the subject line. It convinces
me that the email talks about a proven method, and | can use it to increase commitment by
over 100%.


https://customercamp.co/why-we-buy/

Takeaway: Share some proof of concept in the preview text. Give readers a reason to view
the message by hinting at the success they can achieve with the tips inside.

6. Notion

Notion Team Manage time and work together with Notion Calendar - See every commitment in your life

Most calendar apps are disconnected from your work, so managing
your time feels manual and clunky.

Notion Calendar brings together every commitment in your life —
work, personal, and everything in between.

Manage time and tasks together

Sync Notion databases to view and update your deadlines and
timelines alongside your calendar events.

. 1
"o o |
| L@

Alt text: preview text example from Notion
IMG name: notion

When Notion launched Calendar, they sent four emails introducing different capabilities and
use cases. But this was the best because the preview text beautifully contextualizes this
feature. It directly pokes at the pain of managing multiple tasks, meetings, and timelines to
propose a single solution — all in five words.

What | like: This message taps into a big emotion: motivation. It tells me that Notion
Calendar will offer enough motivation to stay on top of all my commitments. And the preview
text increases open rates by evoking this powerful emotion.

Takeaway: Make your preview text personal. Speak directly to your readers and explain what
they can do better with the insights inside the email.


https://www.notion.so/

7. Junia

Junia Al

Stop Wasting Money on Expensive Al Tools! - Revealing the true cost of Al content generation.

Junia.ai

Hi there,

For fun, we crunched some numbers on the costs of a 3000-
word article from mainstream Al writing tools.

Brace yourself - prices swing from $10 right up to an eye-
watering $30 per article!

Who's crafting this content - George R.R. Martin himself?

Of course, price hinges on various factors like word count,
quality grade, SEO optimization...

But really...
That's still quite hefty

Imagine being a startup, coughing up $30 for one solitary
article.

Alt text: preview text example from Junia
IMG name: junia
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What | like: The subject line + preview text combination gives you an action and a reason to
work with. The subject line states a clear ask, and the preview text hints that there’s areason
behind this ask. It makes people curious to learn more.

Takeaway: Mention a simple action in the subject line and use the preview text to briefly
explain why you're asking people to take this action. Hint at these reasons instead of
revealing everything.

8. Vidyard

The Vidyard Team 3 Happy holidays from Vidyard! & - Plus, tips for an engaging (and easy) holiday OO0 video.

Happy Holidays from the Vidyard family! & We couldn't be here

without you! We've prepared a special video greeting just for you.

HAPPY

/

VIDYARD! \

Haven't created your out-of-office message yet? Try a video message!

Follow along with our holiday video template—plus save yourself time

and takes by using our new video stitching feature to edit on the fly.

Create your holiday greeting —

Alt text: preview text example from Vidyard
IMG name: vidyard

Holidays are the busiest of times for our inboxes. But Vidyard’s creative message was one of
the few emails | opened right before signing off for my year-end vacation. Why? Because it
gave me something new to check out: tips to make an OOO video.

What | like: This isn’t one of those typical happy holiday emails. It promises something
meaningful and topical. At a time when everyone was setting out-of-office responders,
Vidyard’s preview text instantly caught my attention because | wanted to do something fun.


https://www.vidyard.com/

Takeaway: Even when sending mainstream emails for holidays or occasions, make them
more appealing with a unique take or creative tips.

9. Triple Whale

| Allen Finn It's here: The BFCM Retrospective Report - We analyzed $1B+ in BFCM sales data from 11K+ shops. How do you stack up?|

The 2023 BFCM Retrospective Report is officially here.
We spent the last week analyzing $1B+ in BFCM sales data from 11K+ shops, compared it to 2022, and packaged it up so you can benchmark your performance.

Here's some of the data we uncovered:

- Meta and Google continue to dominate with a combined 95% of total ad spend in 2023,
« Brands recognize the importance of TikTok, with a significant increase in ad spend and conversion value
« We recommend brands explore affiliate and referral programs in 2024, based on the growing trend in customer referrals during BFCM.

But we didn't stop there.

When you fill out the form and tell us your annual revenue, you'll get a customized report with your specific revenue tier data.
Ready to see how you stack up?

Download the BFCM Retro Report

Best,

- Allen

Allen Finn | Director of Marketing
Y Triple Whale

Alt text: preview text example from Triple Whale
IMG name: triplewhale

I've received dozens of eBooks and reports over email, but this one from Triple Whale was at a
whole different level. The preview text neatly summarizes what their BFCM report analyzes
and the data points it includes. And the best part? It nudges me to open this email with a
short question — how do you stack up?

What | like: | felt excited because this preview text gave me some context about what’s
inside the report. If | were an e-commerce business owner, I'd open the email faster than the
speed of light because I'd want to evaluate my performance against this data.

Takeaway: When sharing a report or resource (like an ebook), briefly summarize the numbers
or themes inside and end with a personal question.


https://www.triplewhale.com/

10. Content Workshop

Masooma

Letter #98: 15 work and life lessons to take into 2024 - Including my no-pressure goal tracker [free]

7 N

Content Workshop
=i

& S

Letter #98: 15 work and life lessons
to take into 2024

icluding my no-pressure goal tracker [free
MASOOMA &

o
N

=
N

Heyyya bud

Longg time, no see — but for good reason: | was in Dubai to move my
business set-up to the UAE %z

(I'm guessing you can hear the excitement in my voice? It's actually the relief
that comes from hitting one of your major 2023 goals &)

Alt text: preview text example from Masooma Memon’s Content Workshop

IMG name: contentworkshop

This edition of Masooma Memon's Content Workshop is another of my favorite examples of
email preview text because it promises a free resource.

Masooma is a freelance writer and content marketer for some of the biggest names in the
B2B SaaS industry. The subject line explains that she’ll talk about 15 lessons, and the preview
text invites me to download her tried-and-tested goal tracker.

What | like: This preview text is a quick nudge to download the goal tracker. It's an added
motivation to open the email. And if some people aren’t intrigued by the subject line, they'd
view the email looking at this offer.

Takeaway: If you offer a resource within your email, highlight it in the preview text. Position
this resource as a tried-and-tested way to accomplish the goals discussed in the subject line

+email.


https://masooma.substack.com/

11. Catalyst

Daniel Garcia Hit Your Customer Revenue Goals this Quarter Hey _ you've read all about Customer-Led Growth. Here's what to do next to fuel your CLG strategy

G Catalyst

Have big retention and expansion goals?

We can help, I

If you've read this much about Customer-Led Growth, it's clear that you're focused
on how to unlock efficient revenue growth through your customers. But the path

ahead isn'l easy.

The SaaS model is broken. Traditional tools and tactics aren't built for a unified post-
sales experience that aligns teams to the customer, That's why we've built Catalyst

the #1 solution for Customer Revenue Optimization

Catalyst is the best way to retain and expand your customers at scale. Don't believe
us? Schedule a free, personalized demo today and we'll show you a tailored

experience based on the goals you have at -

Schedule My Personalized Demo

Alt text: preview text example from Catalyst
IMG name: catalyst

Catalyst uses preview text to guide users through the following steps after someone
downloads their ebook on customer-led growth. Most companies throw people into their
“lead nurturing sequence” and send random emails. But Catalyst contextualized this nurture
email for readers to instantly recognize why they’re receiving it and what'’s inside.

What | like: This preview textimmediately tells me why I'm receiving the email so that | don't
delete/spam it immediately. Plus, it sets the stage for me to open the message because the
email contains the next steps. And the personalization looks great, too!

Takeaway: Use the preview text snippet to create context around why you're sending an
email. You can significantly minimize unsubscribe rates by setting this context.


https://www.catalyst.org/

12. Atlan

[ Julie Miller [Invite] The Future of Data Quality € - Join us this November to learn what's next in data quality and why data quality is not enough to build trust in data.,

atlan

Hi there,
What is the future of data quality and data catalogs? |s data quality
enough to build trust in data? What does it take for modern data teams to

go beyond just fixing dashboards to building trust?

We're hosting Atlan Activate to answer these! 3'f Sign up here —

Save my spot —

Join us on November 29 (Wednesday) at 12:00 pm ET to learn how Atlan

partners with Airflow, dbt, Fivetran, Monte Carlo, Soda, and other modern
data stack tools to help your data consumers and producers work better

together. Save your spot here —

Alt text: preview text example from Atlan
IMG name: atlan

My inbox is filled with invites for webinars, events, fireside chats, and whatnot. This email by
Atlan was one of the few such invites that stood out for me. It has three main elements:

e Arecognizable [Invite] tag
e Eventname +time
e Preview text with themes of discussion

What | like: This preview text is a one-line webinar summary. It's clear and convincing for
readers to explore more if the topics seem interesting.

Takeaway: Use the preview text to quickly summarize your event invites. It can save readers
the time to jump through hoops.


https://atlan.com/

13. Asana

Asana Need extra time in your day? We can help - We'll show you our eight favorite time-saving tips in Asana

JsQsana OCTOBER NEWSLETTER

Our favorite time-saving tricks in
Asana

We could all use a little more time in the day. Here's what Asana can do
to help you find it:

1. Summarize long conversations: Powered by Al, smart summaries

can instantly help you discover takeaways and next steps buried within

discussions.

2. Handle your busy work: If four teammates need to review a
document, don't create four new tasks. We'll show you how to assign

copies of a task in two clicks.

Alt text: preview text example from Asana
IMG name: asana

Asana is one of my go-to project management tools. And when your favorite brand wants to
share theirtips, you'll open the email. This preview text draws on Asana’s brand strength and
popularity to excite readers.

What | like: | consider Asana’s team project management experts. By hinting that this email
includes their best time-saving tips, this preview text creates curiosity to open the email.

Takeaway: Leverage your brand image to write preview texts in first-person POV and share
your first-hand experiences or expertise.


https://asana.com/

14. Coda

Coda What's new: January 2024 - Making knowledge sharing seamless.

What's new
January 2024

Over the past quarter, we've made tons of updates that enable more
efficient knowledge sharing—from syncing context across docs and tools,
to more flexible sharing settings, to Al-powered suggestions to improve
your writing. Read on to discover all the shiny new things you can try!

Sharing is caring.

If you use Google Groups, you can =
share a doc with a specific group by |- & :
inviting the email alias from your doc
share settings. You can also share
with everyone in your Coda
workspace, rather than one by one
or based on email domain.

@
i

This is particularly useful if you have workspace members from multiple
domains. As always, you can choose what level of access these groups
have—view, comment, or edit.

Alt text: preview text example from Coda
IMG name: coda

This product update email by Coda has a simple and powerful preview text message. It tells
readers they can achieve something big using the new capabilities in the tool. But, they must
view the email first to learn about these new features.

What | like: The simplicity. This preview text doesn’'t have anything extraordinary. Yet, for
Coda users, it talks about a big goal and incentivizes them to achieve it by checking out the
features inside the email.

Takeaway: Don’t be afraid to keep things simple. Test a few variations of such preview texts
with your subscribers to choose the most optimized ones.


https://coda.io/

15. Vimeo

|| Vimeo Maximize your video potential with Al tools - Upload your videos (for free!) and then let our new Al tool identify “ums™ and pauses for you to remove

Upload and edit instantly
with Al

Upload your videos (for free!) and then let our new Al tool identify “ums™ and pauses for you to
remove. You can also create new clips and edit footage by selecting unwanted text and hitting
delete. Available on Pro today.

o (B0

3 steps. That's it.

1o 2. 3.

Open your account Drag and drop the Remove your mistakes
homepage video (or videos) you in seconds by deleting
want to add. unwanted text from
your auto-generated
video transcript.

Alt text: preview text email example from Vimeo
IMG name: vimeo

This preview text by Vimeo is one of my favorite examples because of its realistic message.
While the email discusses a specific feature, the preview text zooms in on the pain points
this feature can solve. It also told me about the option to try this feature for free.

What | like: The preview text contextualizes Vimeo’s new Al feature. It explains how the tool
removes phrases we don't want to include in the video, making it an instant hit.

Takeaway: Speak directly to your users and lead with their pain points to craft a successful
preview text.

Turning Preview Text Into Opens

That'’s a wrap on my favorite preview text examples! Remember to spend extra time drafting
the preview text the next time you create an email campaign. You can make a checklist of
these tips and takeaways to reel in more people and increase your open rates with an
awesome preview text.


https://vimeo.com/
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