
Passed Copyscape (except SB.com first published draft and Shane’s Medium post of the same 
blog post) 

Brief:  How to Create an Impressive Influencer Media Kit in 9 Steps

Live URL: https://shanebarker.com/blog/influencer-media-kit/ 

Keyword: influencer media kit 

SEO title tag: How to Create an Influencer Media Kit | A Guide by Shane Barker 

Meta description: Read on to learn what an influencer media kit is, why you need one, and 
how it can help you market your personal brand and win potential clients or sponsors. 

Post title suggestions: 

How to Create an Influencer Media Kit [Template Inside] 

The Ultimate Guide to Creating a Winning Influencer Media Kit 

Why You Need an Influencer Media Kit & How to Create One 

How to Create an Influencer Media Kit 
[FREE Template] 
To become a successful influencer, you must have an influencer media kit. When you reach out 
to potential clients or sponsors, they want to see the kind of content you create and the possible 
reach that comes with it. 

I taught the “Personal Branding and Becoming An Influencer” course at UCLA. And I can tell 
you that an influencer media kit is the best way to showcase your work. It’s a great asset to 
show what your brand stands for and how you can help partners reach their desired audiences. 

Whether you pitch to a big brand or a mom-and-pop shop, having the right media kit can make 
all the difference. 

In this post, I'll help you understand why you need an influencer media kit, what elements you 
should include, and how it can help you land more lucrative deals. You'll also get a free template 
to create your media kit quickly and easily. 

Read on to attract more sponsors and stand out among other influencers. 

Disclosure: This content has a few affiliate links, which means if you click on them, I will get a 
commission (without any extra cost to you). 
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Are You Ready to Create Your Own Influencer Media Kit? 

What is an Influencer Media Kit? 
An influencer media kit is like a portfolio that showcases your previous work, 
accomplishments, and potential reach - it helps influencers, bloggers, and content 
creators make a good first impression.  

It is like a collection of information that you use to market yourself or your brand to gain the 
attention of potential clients, sponsors, or partners. It includes key information about who you 
are, what you do, and how working with you can benefit them. 

7 Reasons Why You Need an Influencer Media Kit 
An influencer media kit gives you an opportunity to show any potential brand/business the value 
add you will bring to their brand/business via your experience and potential. It is like a business 
card which makes it easier for you to market yourself and win over potential clients. 

Here are the top reasons why you need one: 

1. Make a Good First Impression 

A well-designed media kit can help you stand out from the competition by showcasing your 
previous work, skills, accomplishments, reach, and engagement in a professional manner. 

You can easily track progress over time and show potential clients or sponsors the value of 
working with you by including statistics from your previous campaigns. 

2. Save Time 

Having all the key information in one place will save you time when responding to queries from 
potential clients or sponsors. You can quickly share your media kit without having to create 
something new each time. 

However, it is important to ensure that your media kit is up-to-date with the latest numbers about 
your potential reach, target audience demographics, engagement, and other relevant data 
before you send it out. 

3. Create the Desired Visibility for Your Brand 

Your media kit can get the desired visibility to your personal brand and establish yourself as a 
credible influencer in your niche. 



You can get as creative with your media kit as you want. Add photos, experiment with fonts, and 
choose different colors. Everything from design to writing should reflect your personality. It 
should tell potential clients or sponsors who you are and what your brand stands for. 

Sending out your influencer media kit will help you raise awareness about your personal brand, 
which can help you build connections in the industry. 

4. Showcase Your Professionalism 

A well-crafted media kit presents you as a professional influencer who knows what it takes to 
stand out from the crowd. It also helps instill a sense of trust and credibility, allowing them to 
make an informed decision when considering working with you. 

To do so, you can: 

●​ Design a  professional-looking media kit with catchy aesthetics and layout. 

●​ Add high-quality images and videos that showcase your work. 

●​ Include data about your potential reach, audience demographics, engagement, etc. 

●​ Provide portfolio links with examples of the type of content you can create. 

●​ List your awards and recognitions. 

●​ Include testimonials from previous clients or sponsors. 

●​ Include a cover letter when you send your media kit. 

5. Demonstrate the Benefits of Working with You 
Your media kit should include information about your potential reach, the demographics of your 
target audience, and the average engagement you receive for your content. 

It should also highlight the benefits of working with you, such as increased brand visibility, better 
audience engagement, or greater sales. 

This information will help potential clients or sponsors understand the value of working with you 
and why they should choose you over other influencers. 

6. Attract Sponsorship and Partnership Opportunities 

A well-curated media kit is like a perfect business pitch that helps the clients understand the 
benefits of collaborating with you. It can help you win more lucrative deals and turn them into 
long-term partnerships. 

Most sponsors and partners want to know that you have a dedicated following, engage regularly 
with your audience, and create quality content that exceeds their expectations. 



Your media kit should highlight these points and provide additional evidence that proves your 
value as an influencer and showcases what you have to offer them. 

7. Make Negotiations Easier 

Your media kit should offer potential clients or sponsors different options for working with you. 
This could include sponsored posts, product reviews, content creation, event sponsorships, or 
any other services you offer. 

By offering different options and pricing tiers in your media kit, you’ll show potential clients or 
sponsors that you’re flexible and willing to accommodate their needs. 

It will also help make negotiations more manageable and smoother as you can quickly refer 
back to your media kit when discussing the details of an ongoing deal.  

In all, having an influencer media kit will help you stand out from the competition. When 
everyone is vying for the same opportunity, it can give you an edge over other influencers and 
make it easier for brands to evaluate you and make a collaboration decision. 

What Should You Include in an Influencer Media Kit? 
Here is what you need to include in your influencer media kit to stand out among other 
influencers: 

1. A Profile Bio - A Short Introduction About Yourself 

Your profile bio grabs the attention of potential clients or sponsors first. 

It should provide a brief overview of: 

●​ Who you are. 
●​ What you do. 
●​ What makes you unique. 

You can summarize yourself in a few sentences and highlight your areas of expertise. Tell them 
what you do and why you do it. It is also a space to talk about your background, passions, 
interests, values, and professional experience. 

For instance, if you’re a food influencer, tell people whether you’re a professional chef or a 
nutritionist. Do you share food content because you like to experiment or because you want to 
promote healthy eating habits? 

If there are any values that you particularly advocate, mention those as well. Before the 
collaboration, brands want to ensure that their values are in sync with yours. 

https://shanebarker.com/blog/food-influencers/


For example, as a fashion and lifestyle influencer, you may want to tell brands that you are an 
advocate of sustainable fashion. 

However, do not make your profile introduction too long. You don’t want to fill all your space with 
just text. Ideally, your introduction should be about 100-150 words long. 

You can also use visuals to introduce yourself without a lot of text content. For this, you can use 
Snappa. This tool has over 5 million high-resolution images, 100K+ vectors and shapes, and an 
easy-to-use graphic editor that you can use to create an attractive introduction for yourself. 

Here’s a screenshot from travel and lifestyle influencer, Christina Galbato’s influencer media kit: 

 

Source 

Did you see how precisely and impactfully she summarized all that she does and what brands 
can expect from her? That’s exactly what your influencer media kit should convey about you. 

2. A List of Your Social Media Accounts 

This should include the handles and links to all your social media accounts like YouTube, 
Instagram, Twitter, Facebook, etc. 

Remember to include the platforms you’re active on and that are most relevant to your niche. 
Also include the link to your website or blog if you have got one. 

https://shanebarker.com/recommends/snappa
https://christinagalbato.com/wp-content/uploads/2018/12/christina-galbato-media-kit-2.pdf


3. Performance Statistics 

It's true that most brands and sponsors value quality over quantity. But this doesn't change the 
fact that numbers matter. 

So you need to include your performance statistics in your media kit, which include but are not 
limited to: 

1. The number of followers or subscribers you have 

This can help brands understand your reach and potential to engage with their target audience. 

 

Source 

2. Your engagement rate 

This number indicates how likely followers are to interact with your posts or videos, which is also 
something that sponsors look for while evaluating influencers. 

3. The average number of views per video 

If you’re a YouTuber, then the average view count of your videos can help sponsors decide 
whether or not they want to work with you. Video views matter for evaluating Instagram and 
TikTok creators as well. 

4. Other important metrics 

This can include the number of impressions, likes, and comments you get on your posts. Check 
out the snapshot below from an Instagram influencer, Jenny’s media kit for example. 

https://www.shoutmeloud.com/wp-content/uploads/2014/03/Metropolitan-Organizing-media-kit.jpg


 

Source 

To fetch these numbers, you can use the analytics feature of individual social platforms or use 
social media analytics tools such as Sprout Social and Brand24. 

5. Your current website traffic statistics 

If you have a website or a blog, your media kit should also include the number of unique 
monthly visitors, page views, the average duration of each visit, the number of subscribers to 
your newsletter, etc. 

The best way to get these numbers is using tools like Google Analytics or Semrush. Look 
through all different kinds of traffic data and SEO reports to pick the metrics that you are scoring 
well in and highlight those in your media kit. 

 

These numbers can give your potential clients or sponsors a quick idea about the kind of reach 
your posts can get and how that can help their campaign goals. 

Here’s an example: 

https://fiverr-res.cloudinary.com/image/upload/w_1260,q_auto,f_auto,pg_1/20210323/media%20kit%201_th3fnw
https://shanebarker.com/blog/social-media-analytics-the-complete-guide/
https://shanebarker.com/recommends/semrush30dayprotrial/


 

Source 

When mentioning numbers, you should include statistics from all of your social media accounts, 
be it on Instagram, Facebook, YouTube, Twitter, Pinterest, TikTok, or Snapchat. This can give 
brands a better idea about your primary social media accounts and the level of your influence 
on followers. 

Wondering why this is essential? 

It’s simple. If you’re more popular on Snapchat, a brand that sells kitchenware might not be 
interested in partnering with you. But if you run a cooking or recipe channel on YouTube, it might 
be a different story. 

Also, keep in mind that the number of followers you have will constantly change. So, you need 
to update your influencer media kit frequently to reflect the latest statistics. 

https://www.filepicker.io/api/file/KiBGuBoDRkCBCSIiBcGE


4. Audience Demographics 

Brands want to collaborate with influencers whose followers resonate with their target 
audiences. Only then will the collaboration be mutually advantageous. 

For this reason, it is important to provide details about your target audience and their 
demographics. In your influencer media kit, you should try to show your typical audience 
persona. 

Mention their age group, gender, and the country they belong to. If you are a niche influencer, 
you might also want to mention the interests of your followers. If most of your followers belong 
to a certain region in your country, you could also highlight that. 

However, ensure that all of this data does not look cluttered in your media kit. Organize all the 
elements neatly. 

Here’s how travel and lifestyle influencer, Christina showcased her audience demographics: 

 

Source 

https://shanebarker.com/blog/niche-influencers/
https://christinagalbato.com/wp-content/uploads/2018/12/christina-galbato-media-kit-2.pdf


As you can see above, she has included all the relevant details without making it look 
overwhelming. Brands with travelers and adventure-seekers as their target audience will find it 
useful to collaborate with influencers like Christina. 

This is an important element in influencer media kits, so ensure that you include it when making 
one for yourself. 

Here’s another influencer media kit example of travel bloggers at Wanderers and Warriors, 
which has separate spaces for their Instagram and blog audiences. 

 



 

Doing this can help you attract more niche influencer collaborations from brands and sponsors. 

Your audience demographics section can be as detailed as you want. This is to give brands an 
idea about your followers, and why it would be a good idea for them to team up with you. 

For example, one of the world's largest men's magazines, Men's Health, has included a detailed 
audience demographics section in its media kit. It covers their readers' age groups, incomes, 
and interests. 



 

Source 

5. Brand Collaborations and Testimonials 

Brands look at multiple profiles of influencers before they collaborate with one. How can you 
ensure that your profile stands out from the crowd? Add some social proof to your profile. 

To make sure potential clients and sponsors really understand the kind of content you create 
and your potential reach, it’s important to show them examples of your work. For this, you 
can include links to some of your best-performing posts along with their performance metrics. 

https://menshealthmediakit.com/hotdata/publishers/menshealth/menshealth/pdfs/MH-Media-Kit-2022-10.pdf


 

Source 

https://bizmavens.com/wp-content/uploads/2014/01/Blog-Media-Kit-Example-She-Eats.png


Include testimonials from your previous brand collaborations. And if you hosted an important 
networking event, highlight it in the right way. 

Giving potential clients a glimpse into your portfolio adds credibility to your media kit. If you’ve 
done something noteworthy, don’t shy away from flaunting it. 

You can also add screenshots of influencer campaigns showcasing the results you managed to 
deliver and include any recognition or awards you may have received for your work. 

Graphics are a great way to achieve this. You can design attractive visuals to catch the attention 
of your visitors. 

Here’s an influencer media kit example that shows awards received, recent brand 
collaborations, and testimonials, all organized on one page: 



 



Source 

While having social proof is great, ensure you don’t overdo it. Mentioning a few important 
collaborations and using pictures to show the results of influencer campaigns can be more 
effective than having a long list. 

So, always keep your influencer media kit clean and organized. 

Also, never include fake information. Be honest. It’s easy to spot and confirm the legitimacy of 
the information you have added to your influencer media kit. If any brand finds out that you’re 
faking information, it may cause irreparable damage to your reputation in the industry. 

6. Contact Information 

The purpose of creating an influencer media kit is to get people to connect with you. So, it’s 
obvious that you need to include all of your contact information in it. 

Mention your work email address, contact number, postal address, social media handles, and a 
link to your website or blog to give potential partners a way to contact you. Ensure your contact 
information is up-to-date, accurate, and easy to find. 

 

https://cdn-images-1.medium.com/max/1600/1*064xGQIMiM9Qs-1QwTXh4g.png


Source 

If you have a lot of information and accolades to share, you may want to design a multi-page 
influencer media kit. In that case, it’s best to include your contact information in the footer or 
header section of each page. 

For example, check out this 4-page influencer media kit template I found on Etsy. It comes with 
a common footer that contains the contact details. 

https://1.bp.blogspot.com/-lXNJ5tdwzIY/XrkPRXyQgTI/AAAAAAAACZU/99Ej5fyupq0uRcpXdWXxkfDbUvOy70FRwCLcBGAsYHQ/s1600/social%2B%2Bmedia%2Bkit.jpg


 

Also, update your media kit immediately if you change your phone number or email address. 
You don’t want to miss collaboration opportunities after all. 



7. Collaboration Options and Pricing 

Your influencer media kit is also an opportunity to tell brands how you can collaborate with them. 
It could be for sponsored posts, product reviews, brand mentions, social media takeovers, 
interviews, vlogs, giveaways, unboxing videos, brand ambassadorship, influencer events, and 
more. 

You should give potential clients enough collaboration options to choose from, along with how 
you price those services. This will help brands understand the kind of influencer campaigns 
you're willing to do and the fees you charge. 

At the same time, show them that you’re open to discussing other partnership types they may 
have in mind. 

Influencer collaboration requirements and costs can differ on a project-to-project basis. So, it's 
best to avoid mentioning an exact price. Instead, include an estimated price range for each 
influencer campaign type. 

This way, you can discuss, negotiate, and work out an exact rate that works for both of you. 

https://shanebarker.com/blog/effective-types-influencer-collaborations/


 



Source 

Many amateur influencers make the mistake of quoting their bottom prices in their influencer kit. 
When you say that your price “starts at $20,” you leave very little room for negotiation. 

This tells brands and marketers the lowest they can bid, which is not good news for you. So, 
you should always make sure you’ve kept room for a good bargain for your influencer services. 

Now that you know what a media kit is for and the key elements to include in yours, let's learn 
how to create one. 

How To Create a Stand-Out Influencer Media Kit 
To create an influencer media kit that stands out, you need to focus on the design and content. 
Let me tell you about the steps for creating an impressive influencer media kit. 

1. Decide on Your Brand Colors and Fonts 

Select the colors, fonts, and images that best represent your influencer brand. Your media kit 
should be pleasing to look at, so make sure you have consistent and attractive visuals across 
your website, social media, influencer media kit, and other communication visuals. 

It's best to keep it simple and pick two or three main colors and fonts. 

For example, if your influencer brand focuses on beauty and fashion, you might choose a 
classic pink, black, and white color scheme and bold fonts such as Calibri or Helvetica. 

See the image below, in which video creator, Bappa Shota, uses a green, black, and white 
palette for their website as well as their influencer media kit. 

 

Source 

https://cdn-images-1.medium.com/max/1600/1*VVbnjkPyGQuAPIFdGGmXKg.png
https://fiverr-res.cloudinary.com/images/t_smartwm/t_main1,q_auto,f_auto,q_auto,f_auto/attachments/delivery/asset/520283578cf73e0945bde95ff44fdffc-1663638697/PREVIEW/design-anything-template-on-canva.png


2. Put Together Your Media Kit Content 

The most effective way to create an influencer media kit is to compile all of the information you 
want to include in one place and then simplify and organize the data. 

Before you start designing your influencer media kit, compile the key information you need in 
one place. This includes everything we discussed in the “What to Include in Your Media Kit” 
section above. 

Here’s a quick recap: 

●​ A compelling profile bio 
●​ Important performance statistics 
●​ Audience demographics 
●​ Logos of notable brands you’ve worked with 
●​ Testimonials from clients who loved your work and the results you delivered them 
●​ Your contact details 
●​ Your preferred collaboration options and their pricing 
●​ And more 

You can collect performance data from individual social media platforms’ analytics sections or 
using tools like Buffer, Hootsuite, Sprout Social, and more. 

Here’s an insightful video on using Hootsuite Analytics for stats and numbers: 

 

While preparing the content of your media kit, ensure to keep it informative and precise. 



Avoid adding too much text, as it can be overwhelming. Instead, focus on providing essential 
details and include stats and visuals to make it more compelling and easy to understand. 

3. Design Your Influencer Media Kit Yourself or Hire a Designer 

Once you’ve compiled the data and written your influencer media kit copy, it’s time to design it. 

You can choose to design the influencer media kit yourself or hire a designer to create a media 
kit that is both aesthetically pleasing and professional. 

If you have got some design skills, you can use advanced platforms like Adobe Photoshop and 
Adobe Illustrator. 

However, if you do not design, I recommend that you leverage easy-to-use design tools such as 
Snappa or Canva that come with influencer media kit templates and editable graphic elements. 

Start by selecting an influencer media kit template that resonates with your influencer brand. 
Then, customize it with your influencer data and style elements to give it a unique look. 

If you're not that confident, be sure to check out the video tutorial below. It covers the 
step-by-step process of designing influencer media kits using Canva. 

 

Remember that the key to a good design is to keep it simple yet creative. Make sure your 
influencer media kit looks professional and appealing.  

https://shanebarker.com/recommends/snappa
https://partner.canva.com/n0A6o


4. Send Your Media Kit to Potential Brands and Sponsors 

Once you’re done with the design, create a PDF and save it. You can also print high-quality 
influencer media kits if you want to present them in person. 

Finally, upload the influencer media kit onto your website or blog and share it with potential 
partners via email. 

Before you send it out, consider the following points: 

1. Find relevant brands to partner with. 

Make sure you send out your media kit to brands that you’re confident to generate value for. 

Whether you’re a celebrity influencer or a micro-influencer with only a few thousand followers, 
your audience should consist of the brand’s target consumers. And you should be confident 
about influencing their buying decisions in the favor of the partner brand. 

It’s also important to check if your values align with those of the brand you plan to approach with 
your influencer media kit. This increases your chances of getting a response. 

Research the brands to understand the type of content they create, who they’ve partnered with 
in the past, and what they look for in an influencer collaboration.  

2. Personalize your emails. 

Avoid sending your media kit in bulk to everyone on your mailing list. Not only will it be annoying 
for others but it will also not get you any responses.  

It's important that you personalize each influencer media kit email. Start by introducing yourself 
and tell the brand or sponsor why you think working with you would be beneficial to them 
specifically. 

Highlighting the brand specifics that go well with your profile is an effective way to grab brand 
attention. 

You should suggest specific influencer posts or campaign ideas that will make your audience 
engage with the brand instantly. 

3. Include content ideas that may appeal to the brands. 

Think of influencer campaign ideas that will make them want to collaborate with you. Keep in 
mind the content topics and influencer campaigns they have already done and suggest 
influencer ideas that are more creative and engaging. 

Many bloggers and digital magazines also share their content plans and topics scheduled for 
the coming months. This gives potential partners an idea of what type of influencer content they 
can plan with you in the near future. 



Men's Health magazine included a content production calendar section in their media kit 
itself (see the screenshot below). 

 

Source 

A fitness and workout brand will probably collaborate with them for their March, April, or October 
issue. Whereas, their May/June issue, which focuses on mental strength, is a great fit for any 
health and wellness brand. 

4. Follow up on your influencer media kit emails. 

Don’t forget to follow up on influencer media kit emails in case you don’t get any response from 
potential partners. However, don't overdo it, and make sure that your follow-up emails don't 
sound too pushy. 

Keep it short and sweet, and look for other influencer partnership opportunities in the meantime. 

5. Be professional. 

Make sure you use a polite and friendly tone while communicating with potential influencer 
partners. Always use the brand’s name in your influencer media kit emails and treat them as 
valued customers or clients. 

6. Know your worth. 

https://menshealthmediakit.com/hotdata/publishers/menshealth/menshealth/pdfs/MH-Media-Kit-2022-10.pdf


Do not compromise on your influencer rates and fees. You should charge what you think is fair, 
depending on the influencer campaign ideas being proposed. It will be beneficial for both of you 
to set clear influencer rates and expectations before starting any project. 

Influencer Media Kit Examples to Inspire You 
Creating an influencer media kit from scratch can seem daunting at first, but it’s not so hard to 
make one. To give you an idea of what a good one looks like, take a look at the influencer media 
kit examples below. 

Influencer Media Kit Example #1: Chelsea Burnett, A Public Speaker 
The influencer media kit of Chelsea Burnett, a public speaker, includes her bio, experience, 
contact information, and topics she speaks about. 



 

Source 

It also includes what type of brands and events she partners with, and what you can expect 
from her. 

https://www.instagram.com/p/CmKWXrEJFgs/


 

The client testimonials in her media kit and logos of events/networks she has been part of, 
vouch for her credibility. 



 

You can also see her contact information with a concise "get in touch" message for everyone 
who wants to create a good audience experience. 



 

Influencer Media Kit Example #2: Lacie Wiggins of Skinnyminimama, a 
Fashion & Lifestyle Blog 
Her influencer media kit includes all the details about her blog and influencer presence. It 
contains her bio, influencer network reach and engagement numbers, her previous brand 
collaborations, and her preferred types of brand collaborations. 



 

Source 

The cover page of her media kit says, "Media Kit 2022," which emphasizes that her influencer 
media kit is up-to-date and ready for use. 

https://static1.squarespace.com/static/5e30f6eedcf2ac0f2407543e/t/629e409e953a9404f031b3d3/1654538400429/Influencer+Media+Kit+%281%29.pdf


 

Also, look at the well-designed audience demographics and engagement numbers page along 
with a glimpse of her Pinterest and Instagram profiles. 



 

Did you notice the consistency in her influencer media kit, blog branding, and her social media 
profiles? This helps create a great brand image for influencers. 



Influencer Media Kit Example #3: Tiffany Hinton, Health Coach & 
Gluten-Free Lifestyle Blogger 
GF Mom Certified, Tiffany Hinton is an author, health coach, and lifestyle influencer based in 
Chicago. She specializes in creating content for wellness brands and media outlets that 
promote a gluten-free diet and lifestyle. 

Her media kit clearly highlights her mission, right on the first page. 

 

Source 

You can find detailed audience demographics, which include their geo-location, household 
income, interests, consumer buying styles, and more. 

https://www.gfmomcertified.com/wp-content/uploads/2020/04/GFmom_MediaKit_2020.pdf


 

Her media kit also has samples of her work, previous partnerships, and performance 
metrics of individual posts – all of which make it easier for brands to get an idea of what she 
can do for them. 



 

The media kit has a separate section for the audience demographics of her "Hacking Your 
Health Live" pop-up series, along with the current sponsors. 



 

And the footer of every page of the media kit contains her contact information to ensure that she 
remains easily accessible to the brands and PR managers. 

By taking reference from the influencer media kit examples mentioned above, you can create an 
influencer media kit that stands out and helps your influencer journey. 

Bonus: Influencer Media Kit Template 
For influencers who want to create an influencer media kit themselves, I've got links to a couple 
of influencer media kit templates that you can customize according to your needs. 

Check them out here: 

1.​ A free and customizable 1-page sample influencer media kit template on Canva. It has a 
minimalist white and beige design that covers your bio, audience demographics, 
engagement rate, and social images. 

2.​ A creative media kit template for kid influencers. This influencer media kit template is 
designed especially for kid influencers. It comes with an editable photo-based cover 
page and a separate page to add your bio, services, audience demographics, and 
engagement numbers. 

3.​ A premium minimalist influencer media kit template with a rate card. Choose this 
template if you want to make a lasting impression. It has been designed aesthetically to 
present all key information in a concise yet attractive manner. 

4.​ A detailed 15-page premium media kit template on Etsy. This template is a 
comprehensive one, and it includes pages for the influencer’s bio, services offered, 
pricing, testimonials, statistics, case studies, and more. 

https://www.canva.com/p/templates/EAE5dpN9y8k-white-beige-chic-influencer-media-kit/
https://www.canva.com/p/templates/EAE952TSOnc-beige-pink-abstract-kid-influencer-media-kit/
https://www.canva.com/p/templates/EAFMSZrJQ-U-brown-minimalist-content-creator-influencer-rate-card-media-kit/
https://www.etsy.com/in-en/listing/1091700700/influencer-media-kit-media-press-kit/


These influencer media kit templates contain all the necessary sections that can help you meet 
your brand and influencer goals. Choose one that best suits your influencer journey and start 
creating an influencer media kit to stand out from the crowd. Good luck! 

FAQs 
1. What should be included in a media kit? 

Here’s what you should include in your influencer media kit: 

●​ A profile bio 

●​ A list of your social media accounts 

●​ Performance statistics - Number of followers, average engagement rate, website traffic, 
page views, number of impressions per post, etc. 

●​ Audience demographics - Their age groups, interests, education levels, household 
incomes, etc. 

●​ Brand collaborations and testimonials 

●​ Contact information 

●​ Collaboration options and pricing 

2. What is a media kit for Instagram? 

A media kit for Instagram is a collection of promotional materials shared by influencers to help 
brands understand the influencer's Instagram reach, the type of content they create, and the 
kind of engagement they can expect from them. 

It typically includes influencer metrics like Instagram follower growth rate, location, and audience 
demographic information, as well as any previous collaborations and influencer-created 
campaign photos or videos with their performance metrics. 

This helps brands decide if the influencer is a good fit for their marketing goals and objectives. 

3. What is a media kit for bloggers? 

A media kit for bloggers serves as their CV and showcases all of their achievements. This 
includes their website metrics like traffic, bounce rate, etc. It also includes audience information 
and past collaborations with brands. The primary purpose of these kits is to give potential 
customers a glance into what the bloggers can do for them. 

4. How much should a media kit cost? 



If you’re good with design, you could create your media kit without spending on outsourcing. 
However, if you’re considering getting someone to write it and another person to design it, the 
cost of your media kit could be up to a few hundred dollars, depending on the content and 
design you want. 

5. How long should a media kit be? 

The goal of a media kit is to present all of the information in a concise and straightforward 
manner. Your target should be to wrap up your media kit within a maximum of three pages. Try 
to make it easy to skim through using visuals too. 

Are You Ready to Create Your Own Influencer Media Kit? 
Influencer media kits can show brands who you are and what you stand for. It’s like a digital 
portfolio introducing brands to your work and the type of content you can create. 

Creating your own media kit is an excellent opportunity to make a great first impression. You 
should consider leveraging easy-to-use design tools like Canva and Crello, which have 
hundreds of pre-designed media kit templates. 

You can also build your custom influencer media kit with a tool like MediaKits. It helps you make 
just the right first impression with a media kit that's updated in real time and is easily shareable 
with brands. 

Now that you know the fundamentals, it’s time to get started on your own media kit! Good luck 
and happy showcasing! 

Got any other tips to create a killer influencer media kit? Please share your views in the 
comments section below. 

Disclosure: This content has a few affiliate links, which means if you click on them, I will get a 
commission (without any extra cost to you). 

https://partner.canva.com/n0A6o
https://www.mediakits.com/
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