
 
   

 

 
E-mail and Update Examples for ES Online Course 
 

For the best results, please download this document rather than viewing it in your browser. The formatting 
is optimised for Microsoft Word.  

The table of contents below can be used to directly access the course or communication type you need: for 
example, e-mails for MOOCs, or reminder updates (Ctrl + Click on the section title you would like to be 
taken to). 

Sample e-mails and their corresponding html are provided inside the drop-down headings for each section 
(to view them, click on the small arrow to the left of the heading title). If you copy and use any of our 
samples, carefully check that you have replaced all key information and URLs with those of your course. 
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General guidelines​
 

The e-mails you send out will keep students informed and motivated, but you are competing in a world of 
other e-mails, and should avoid spamming your learners. Here are some general tips to make the most of 
e-mail communication: 

●​ Keep it short! Only include important information, so your readers don’t lose interest.  
●​ Use formatting intelligently to make your e-mail easier to read. For example: 

o​ divide information into paragraphs,  
o​ use (colour-coded) headings to break up the text and sign-post the information,  
o​ make use of bullet point lists to make content more structured and easy to find, 
o​ bold information you want to draw attention to. 

●​ Include hyperlinks to important content. Your learner is busy - make it easier for them to access 
key elements of the course. 

●​ Keep the e-mail’s tone consistent with the course (preferably inviting and conversational). In 
addition to this, be consistent from one e-mail to the next. For the whole run of the course, use the 
same formatting, tone, opening and signature. 

●​ Each e-mail should include: encouragement, key information (like upcoming deadlines, descriptions 
of new available content), and action points. 

●​ If possible, add at least one small image per e-mail to liven it up. Don’t forget to correctly attribute 
it! 

●​ Personalise the e-mail by using edX keywords. An example of this is starting your e-mails with 
“Dear %%USER_FULLNAME%%” instead of “Dear participant”. The full list of edX keywords and 
more information about how they work can be found here. Keywords will only work in the body of 
e-mails sent through the platform’s e-mail tool. 

 

In some cases it might make sense to also post an update directly in your course, or to post an update 
instead of sending an e-mail. Updates appear at the top of your course outline. They will only be seen by 
learners who are active inside the course. When should you send e-mails, and when should you post 
updates? 

●​ We recommend sending e-mails at strategic moments in the course, so learners know what is 
happening and what is expected of them. These moments include the start of the course (welcome 
message), the release of any new content (weekly in Instructor Paced courses, whenever 
necessary in Self Paced courses), and close to the end date (reminder of deadlines and end date). 

●​ Important announcements are best sent by e-mail so that you are sure they reach all learners, 
regardless of whether or not they are (still) active in the course. You can double up by posting a 
condensed version containing the most important points as an update, to reinforce your message. 

●​ Smaller announcements, notifications of bug fixes, and reminders can be posted as updates only.  
●​ Motivational messages can be posted as updates. Think of the kinds of messages that would entice 

you to keep working and to interact with other participants in a course, or that would make you feel 
like the course staff is more present in the course. 
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Emails for MOOCs​
 

Start of course 

Teaser before the course starts 

Boost enrolments and create more enthusiasm by inviting your learners to think about and share the course 
ahead of the official launch date. This can be done about a week before the course opens, for example. 
Things to include in this e-mail: 

●​ What learners will get in your course (that they cannot get anywhere else) 
●​ Course start date and time, course link 
●​ Course duration and workload; any other key practical information (don’t overdo this) 
●​ Optional: a promotional video 
●​ Optional: a spark or question for learners to think about ahead of the course start 
●​ Optional: encouragement to share the course in their networks 

Example: ‘One week to course launch!’ from Managing Building Adaptation (adapted) 
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Welcoming e-mail on the start date 

On the day the course opens, send a welcoming e-mail. The welcoming e-mail is very important to get 
things started. You can use it not only to inform students about general practicalities of the course, but also 
to motivate, start building a learning community and show that you’re there to guide, give feedback, support 
and answer any question. This helps building confidence, a crucial element when fostering the 
development of an online learning community. Things to include in this e-mail: 

●​ Welcome message 
●​ Course link 
●​ Course duration and workload 
●​ Brief description of the course and its goals 
●​ Brief overview of course structure  
●​ How to get started 
●​ Encouragement to introduce themselves in the discussion board 

Example: ‘Hello and Welcome!’ from Managing Building Adaptation (adapted) 
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During the course 

(Weekly) Content release 

Send out an e-mail whenever a new module/week releases (Instructor Paced) or whenever you add new or 
updated content to a running course (Self Paced), to notify learners of the new content that is now available 
to them. A secondary purpose of these content release e-mails is to remind learners about the course and 
re-activate them. Things to include in this e-mail: 

●​ A quick recap of the previous week or key features of the course, highlighting and praising relevant 
learner contributions 

 
 

   

 

 



 
   

 
●​ Description of the new content (and the exact date and time when it became or will become 

available) 
●​ Optional: description of newly available (graded) assignments, including condensed instructions 
●​ Optional: reminder of upcoming (assignment) deadlines 
●​ Optional: reminder to upgrade to the verified track 
●​ Activating closing sentence: next steps, or encouragement to pick up where they left off 

Example 1: ‘Welcome to Module 2’ from Forensic Engineering (adapted) 
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Example 2: ‘Week 6 opens today’ from Sustainable Aviation (adapted) 
 

 
 

   

 

 



 
   

 

 

 

 
 

   

 

 



 
   

 
HTML version 

 

 

 

 

Motivating learners 

In Self Paced courses where there are no weekly content release e-mails to keep learners on track, you 
may find that you need to send occasional e-mails to keep up interest in the course. This is especially 
recommended if you notice that significant numbers of learners are dropping out, participation is low in the 
discussion forums, or if you are not seeing many assignment submissions or peer feedback in your course. 
In these cases, reach out to learners specifically to revive their interest in the course and increase their 
motivation to actively take part in it. Things to include in this e-mail: 

●​ Highlight the part of the course that you want learners to engage with (an activity, discussion topic, 
etc.). Hype it up and point out how it is relevant/fun/useful. 

●​ Optional: highlight existing quality contributions 
●​ Explicitly encourage learners to join in 

Example 1: ‘Looking back on 3 successful months!’ from Managing Building Adaptation (adapted) 
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Example 2: ‘Week 4 and a feedback video’ from Models in Architecture (adapted) 
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Reminders 

There may be situations where a reminder e-mail is warranted. This could be a reminder of information you 
have shared in a previous e-mail or course module, that you feel deserves more visibility (for example an 
important deadline or a special course event such as a live Q&A session). These e-mails should be 
succinct and to-the-point. Things to include in this e-mail: 

●​ The name and date/deadline of the element you would like to draw attention to 
●​ If possible, a direct link to it 
●​ Optional: encouragement to add it to their agendas 

Example: ‘Reminder: Sign up for an assignment case’ from Building with Nature (adapted) 
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End of course 

Reminder to complete course 

In the final weeks of the course, remind learners of the course end date and assignment deadlines. For 
Instructor Paced courses, this information can simply be included in your weekly content release e-mail, but 
for Self Paced courses a standalone e-mail is needed. We recommend sending this specific end of course 
reminder one to three weeks before the course end, depending on the expected assignment workload. 
Encourage learners to plan accordingly and give themselves enough time to finish working on the course. It 
may make sense to plan different e-mails for audit learners and verified learners, as their end of course 
experience surrounding assignments will likely be different. Things to include in this e-mail: 

●​ Course end date 
●​ Reminder of assignment deadlines for verified learners 
●​ Optional: estimated workload for assignments, specific points to consider 
●​ Optional: if deadline to upgrade to verified has not passed, a last chance encouragement to do so 
●​ Encouragement to plan according to deadlines and finish everything on time 

Example 1: ‘Three weeks to course end!’ (sent to audit learners only) from Zero-Energy Design (adapted) 
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Example 2: ‘Course ending soon’ (sent to verified learners only) from Hello (Real) World with ROS (adapted) 
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Closing e-mail on the course end date 

Your final e-mail should be sent on the day the course ends. It is a nice moment to celebrate this run’s 
highlights, remind learners to give you feedback in the final survey, and share some closing information. 
This e-mail can also be used to do a little TU Delft Online Course promotion, either for your own courses or 
those of colleagues in your field. Things to include in this e-mail: 

●​ Thank learners for their hard work and participation 
●​ Encouragement to complete the feedback survey in the course (with link to the unit where it is 

hosted – not to the survey itself) 
●​ Optional: if you have already planned the next run, include the dates and link 
●​ Optional: Next steps - actions they can carry out with their new knowledge and skills; other TU Delft 

courses they can join on similar topics (with links and optional short descriptions) 

Example: ‘Thank you and goodbye!’ from Architecture, Algorithms, and Protocols of a Quantum Computer 

and Quantum Internet (adapted) 
 

 
 

   

 

 



 
   

 

 

 

HTML version 
 

 
 

   

 

 



 
   

 

 

 

 

Other communication 

Postponing course start date 

If for any reason you find yourself having to postpone the start of your course, but it has already been 
published and learners are already enrolled and waiting for it, you will need to inform them of the new start 
date and apologise for the delay. Things to include in this e-mail: 

●​ A reason for postponing 
●​ The new course start and end dates 
●​ An apology for any inconvenience caused by this change 
●​ Encouragement to enter the new dates in their agendas 
●​ Optional: A spark, teaser video, question, or discussion point for them to think about between now 

and the course start 

 
 

   

 

 



 
   

 
Example: ‘New course start date’ from Efficient HVAC Systems (adapted) 
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Announcing issue/bug fix 

If learners notify you of issues or bugs during the course run, you will need to react quickly. Often these 
conversations will start and end in the discussion forums. You should first react there to let learners know 
you have heard their feedback, and follow up with a post once you know more and once you have fixed the 
source of the problem. If the issue is significant enough, you will need to communicate about it more widely, 
using updates (see below), to make sure all active learners are aware of the status of the issue as you work 
on solving it. For the most major issues only (anything that affects assignment submission/certificates and 
that might result in learners needing to re-submit, for example), you can also consider sending an e-mail to 
all (verified) learners. Things to include in this e-mail: 

●​ A brief description of the issue/bug, including what you know about its cause 
●​ The new current steps being undertaken to address the issue 
●​ Optional: a timeline for the issue being fixed 
●​ Optional: if you have already fixed the issue, a clear announcement that this is the case (if not, you 

will need to send a follow-up e-mail once you do have a fix) 
●​ An apology for any inconvenience caused by this issue 

Example: ‘Submission bug fixed! Read for the steps you need to take’ from Sustainable Aviation (adapted) 
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Announcing extensions 

You may receive requests from learners to extend an assignment deadline or postpone the course end date 
(or both). If the course team agrees to do so, you should communicate about any changes to the course 
schedule as soon as they go into effect. Things to include in this e-mail: 

●​ Optional: a reason for postponing 
●​ The new assignment deadline(s) and/or course end date 

 
 

   

 

 



 
   

 
●​ Encouragement to make the most of this extension and submit their work 
●​ Optional: for assignments, a reminder of the instructions for submitting 

Example 1: ‘Course extension’ from Introduction to Aeronautical Engineering (adapted) 
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Example 2: ‘Course extension’ from Building with Nature (adapted) 
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Announcing new run 

If you did not do so in the closing e-mail on the course end date, you can send a separate e-mail to 
announce a new run of your course. Things to include in this e-mail: 

●​ Course start date and time, course link 
●​ Optional: short pitch of the course to remind learners of the key topics and main learning objectives 
●​ Encouragement to share the course in their networks 
●​ Optional: links to other related courses 

Example: ‘New run starting 1 December 2020’ from Zero-Energy Design (adapted) 
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E-mails for ProfEds​
 

Start of course 

Teaser before the course starts 

Remind your learners of the upcoming course start and create more enthusiasm by inviting them to think 
about the course ahead of the official launch date, and block time in their agendas. This can be done about 
a week before the course opens, using the list of learners provided in Coachview. Please note that at this 
point learners will not have been enrolled and given access to ProfEd. Any communication up to and 
including the course start date has to be sent by e-mail from a TU Delft Outlook account – the responsible 
lecturer’s, or the course team’s functional mailbox if there is one. Things to include in this e-mail: 

●​ Course start date and time, course link, information about when they will be given access 
●​ Course duration and workload; any other key practical information (don’t overdo this) 
●​ Optional: a promotional video 
●​ Optional: a spark or question for learners to think about ahead of the course start 
●​ Encouragement to plan time to work on the course in their agendas 
●​ Optional: encouragement to share the course in their networks 

Example: ‘Design Leadership and Innovation starts next week’ from Design Leadership and Innovation 

(adapted) 
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Welcoming e-mail on the start date 

On the day the course opens, send a welcoming e-mail. The welcoming e-mail is very important to get 
things started. You can use it to inform learners about general practicalities of the course, to get them to 
enter the platform for the first time, to motivate them to get started, to start building a learning community, 
and to show that you’re there to guide, give feedback and support, and answer any question they have. 
This helps build confidence, a crucial element when fostering the development of an online learning 
community. Please note that at this point learners will only just have been enrolled, and may not yet have 
activated their ProfEd account. It is still wise to send this e-mail to the learners’ e-mails provided in 
Coachview, from a TU Delft Outlook account – the responsible lecturer’s, or the course team’s functional 
mailbox if there is one – rather than through the ProfEd e-mail tool. Things to include in this e-mail: 

●​ Welcome message 
●​ Course link 
●​ Course duration and workload 
●​ Brief description of the course and its goals 
●​ Brief overview of course structure, including schedule for any webinars/live sessions 
●​ How to get started 
●​ Encouragement to introduce themselves in the discussion board 

Example: ‘Welcome to the Cyber Security for Managers and Executives course!’ from Cyber Security for 

Managers and Executives (adapted) 
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Participation activation 

At the end of Week 1 (for Instructor Paced courses), check that all enrolled learners have activated their 
accounts and joined the course, and started participating (either posting in the discussion board or 
submitting activities). Reach out individually to any learner that has not (using the responsible lecturer’s 
e-mail, or the course team’s functional mailbox if there is one), with a friendly encouragement to get started. 
Things to include in this e-mail: 

●​ Observation that they have not joined the course/got started 
●​ Encouragement to join, reassurance that they can still catch up 
●​ Link to the course, instructions on how to get started 

Example: ‘ProfEd AZED has already started!’ from Advanced Zero-Energy Design (adapted) 
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During the course 

(Weekly) Content release 

Send out an e-mail whenever a new module/week releases (Instructor Paced) or whenever you add new or 
updated content to a running course (Self Paced), to notify learners of the new content that is now available 
to them. A secondary purpose of these content release e-mails is to remind learners about the course and 
re-activate them. If you include webinars/live sessions in your course, communicate about them early and 
clearly, in several places, so that learners are well aware of when and where they will take place. An 
overview of sessions should be given in the syllabus and Module 0, and each session should be 
announced in the weekly content release e-mail. From this point on, all communications can be sent 
through the ProfEd e-mail tool in the Instructor tab. Things to include in this e-mail: 

 
 

   

 

 



 
   

 
●​ Optional: a quick recap of the previous week or key features of the course, highlighting and praising 

relevant learner contributions 
●​ Description of the new content (and the exact date and time when it became or will become 

available) 
●​ Optional: description of newly available (graded) assignments, including condensed instructions 
●​ Optional: reminder of upcoming (assignment) deadlines and live sessions (with direct link) 
●​ Activating closing sentence: next steps, or encouragement to pick up where they left off 

Example 1: ‘Welcome to Week 2’ from Railway Engineering (adapted) 
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Example 2: ‘Welcome to Week 3’ from Strategic Leadership (adapted) 
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Motivating learners 

In Self Paced courses where there are no weekly content release e-mails to keep learners on track, you 
may find that you need to send occasional e-mails to keep up interest in the course. This is especially 
recommended if you notice that significant numbers of learners are dropping out, participation is low in the 
discussion forums, or if you are not seeing many assignment submissions or peer feedback in your course. 
In these cases, reach out to learners specifically to revive their interest in the course and increase their 
motivation to actively take part in it. Things to include in this e-mail: 

●​ Highlight the part of the course that you want learners to engage with (an activity, discussion topic, 
etc.). Hype it up and point out how it is relevant/fun/useful. 

 
 

   

 

 



 
   

 
●​ Optional: highlight existing quality contributions 
●​ Explicitly encourage learners to join in 

Example 1: ‘Looking back on 3 successful months!’ from Managing Building Adaptation (adapted) 
 

 

 

HTML version 
 

 
 

   

 

 



 
   

 

 

 

Example 2: ‘Week 4 and a feedback video’ from Models in Architecture (adapted) 
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Reminders 

There may be situations where a reminder e-mail is warranted. This could be a reminder of information you 
have shared in a previous e-mail or course module, that you feel deserves more visibility (for example an 
important deadline or a special course event such as a live Q&A session). These e-mails should be 
succinct and to-the-point. Things to include in this e-mail: 

●​ The name and date/deadline of the element you would like to draw attention to 
●​ If possible, a direct link to it 
●​ Optional: encouragement to add it to their agendas 

Example: ‘Join the 3rd live session!’ from Advanced Zero-Energy Design (adapted) 
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End of course 

Reminder to complete course 

In the final weeks of the course, remind learners of the course end date and assignment deadlines. For 
Instructor Paced courses, this information can simply be included in your weekly content release e-mail, but 
for Self Paced courses a standalone e-mail is needed. We recommend sending this specific end of course 
reminder one to three weeks before the course end, depending on the expected assignment workload. 
Encourage learners to plan accordingly and give themselves enough time to finish working on the course. 
Things to include in this e-mail: 

●​ Course end date 
●​ Reminder of assignment deadlines 
●​ Optional: estimated workload for assignments, specific points to consider 
●​ Information about timing of grading and certificate release 
●​ Encouragement to plan according to deadlines and finish everything on time 

Example: ‘Welcome to the final week!’ from Advanced Zero-Energy Design (adapted) 
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Closing e-mail on the course end date 

Your final e-mail should be sent on the day the course ends. It is a nice moment to celebrate this run’s 
highlights, remind learners to give you feedback in the final survey, and share some closing information. 
This e-mail can also be used to do a little TU Delft Online Course promotion, either for your own courses or 
those of colleagues in your field. Things to include in this e-mail: 

●​ Thank learners for their hard work and participation 
●​ Information on grading and certificates, with time estimate of when they should receive them 

(grading should be completed within 15 working days of the course end date, and certificates 
released within 5 days of the grades being submitted) 

●​ Encouragement to complete feedback survey in the course (with link to the unit where it is hosted – 
not to the survey itself) 

●​ Optional: if you have already planned the next run, include the dates and link 
●​ Next steps: actions they can carry out with their new knowledge and skills; other TU Delft courses 

they can join on similar topics (with links and optional short descriptions) 

Example: ‘Thank you and goodbye!’ from Railway Engineering (adapted) 
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Other communication 

Postponing course start date 

If for any reason you find yourself having to postpone the start of your course, but it has already been 
published and learners are already enrolled and waiting for it, you will need to inform them of the new start 
date and apologise for the delay. Things to include in this e-mail: 

●​ A reason for postponing 
●​ The new course start and end dates 
●​ An apology for any inconvenience caused by this change 
●​ Encouragement to enter the new dates in their agendas 
●​ Optional: A spark, teaser video, question, or discussion point for them to think about between now 

and the course start 

Example: ‘New course start date’ from Efficient HVAC Systems (adapted) 
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Announcing issue/bug fix 

If learners notify you of issues or bugs during the course run, you will need to react quickly. Often these 
conversations will start and end in the discussion forums. You should first react there to let learners know 
you have heard their feedback, and follow up with a post once you know more and once you have fixed the 
source of the problem. If the issue is significant enough, you will need to communicate about it more widely, 
using updates (see below), to make sure all active learners are aware of the status of the issue as you work 
on solving it. For the most major issues only (anything that affects assignment submission/certificates and 
that might result in learners needing to re-submit, for example), you can also consider sending an e-mail to 
all  learners. Things to include in this e-mail: 

●​ A brief description of the issue/bug, including what you know about its cause 
●​ The new current steps being undertaken to address the issue 
●​ Optional: a timeline for the issue being fixed 
●​ Optional: if you have already fixed the issue, a clear announcement that this is the case (if not, you 

will need to send a follow-up e-mail once you do have a fix) 
●​ An apology for any inconvenience caused by this issue 

Example: ‘Submission bug fixed! Read for the steps you need to take’ from Sustainable Aviation (adapted) 
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Announcing extensions 

You may receive requests from learners to extend an assignment deadline or postpone the course end date 
(or both). If the course team agrees to do so, you should communicate about any changes to the course 
schedule as soon as they go into effect. Things to include in this e-mail: 

 
 

   

 

 



 
   

 
●​ Optional: a reason for postponing 
●​ The new assignment deadline(s) and/or course end date 
●​ Encouragement to make the most of this extension and submit their work 
●​ Optional: for assignments, a reminder of the instructions for submitting 

Example 1: ‘Course extension’ from Advanced Zero-Energy Design (adapted) 
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Example 2: ‘Course extension’ from Building with Nature (adapted) 
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Announcing new run 

If you did not do so in the closing e-mail on the course end date, you can send a separate e-mail to 
announce a new run of your course. Things to include in this e-mail: 

●​ Course start date and time, course link 
●​ Optional: short pitch of the course to remind learners of the key topics and main learning objectives 
●​ Encouragement to share the course in their networks 
●​ Optional: links to other related courses 

Example: ‘New run starting 1 December 2020’ from Zero-Energy Design (adapted) 
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Updates​
 

Welcome message 

Once you have sent a welcome e-mail, we recommend you set up a welcome announcement inside the 
course in the form of an update. This will be the first thing learners see when they enter your course, above 
the content modules. It is the ideal place to guide learners in taking their first steps in the course. You can 
re-use your e-mail text, although it is advised to shorten it and only highlight key information. You can also 
start from scratch, and formulate your message in whatever way you find most clear and welcoming. Things 
to include in this update: 

●​ Welcome message 
●​ Optional: course dates, pacing, and workload 
●​ Brief description of the course and its goals 
●​ Optional: brief overview of course structure  
●​ How to get started (where to find module 0, the syllabus, the edX demo course, and/or an 

encouragement to introduce themselves in the discussion board) 

Example 1 from Sustainable Aviation (adapted) 
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Example 2 from Managing Building Adaptation (adapted) 
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Example 3 from Electric Cars: Introduction (adapted) 
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Motivational update 

You can use updates as a way to show that you are active as an instructor, and care about your learners’ 
contributions and learning experience. Think of the kinds of messages that would entice you to keep 
working and to interact with other participants in a course, or that would make you feel like the course staff 
is more present in the course. Other types of motivational content include commenting on world events and 
sharing relevant news from your course’s field. Things to include in this update: 

●​ Highlight the part of the course that you want learners to engage with (an activity, discussion topic, 
etc.) or share a new piece of information that is relevant to the course (article, video, breaking news, 
seasonal wishes, etc.). Hype it up and point out how it is relevant/fun/useful. 

●​ Optional: highlight and praise existing quality contributions if there are any 
●​ Activate learners: encourage learners to reflect on the information you have shared or join in if there 

is a way to do so 

Example 1 from Managing Building Adaptation (adapted) 
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Example 2 from Advanced Transport Phenomena (adapted) 
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Bug fix announcement 

If learners notify you of issues or bugs during the course run, you will need to react quickly. Often these 
conversations will start and end in the discussion forums. You should first react there to let learners know 
you have heard their feedback, and follow up with a post once you know more and once you have fixed the 
source of the problem. If the issue is significant enough, you will need to communicate about it more widely, 
in one or more update, to make sure all active learners are aware of the status of the issue as you work on 
solving it. For the most major issues only (anything that affects assignment submission/certificates and that 
might result in learners needing to re-submit, for example), you can also consider sending an e-mail to all  
learners (see above). Things to include in this e-mail: 

●​ A brief description of the issue/bug, including what you know about its cause 
●​ The new current steps being undertaken to address the issue 
●​ Optional: a timeline for the issue being fixed 
●​ Optional: if you have already fixed the issue, a clear announcement that this is the case (if not, you 

will need to send a follow-up e-mail once you do have a fix) 
●​ An apology for any inconvenience caused by this issue 

Example 1 from Hello (Real) World with ROS (adapted) 
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Example 2 from Sustainable Aviation (adapted) 
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Reminder 

There may be situations where a reminder update is warranted. This could be a reminder of information you 
have shared in a previous e-mail or course module, that you feel deserves more visibility at a specific point 
in time (for example a reminder of an important deadline close to said deadline, or a reminder of a special 
course event such as a live Q&A session the day before it takes place). Such updates help you avoid 
spamming learners’ mailboxes, while providing them with an extra chance not to miss out. Things to include 
in this update: 

●​ The name and date/deadline of the element you would like to draw attention to 
●​ If possible, a direct link to it 
●​ Optional: encouragement to take immediate action 

Reminder of deadline to upgrade to verified track from Hello (Real) World with ROS (adapted) 
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Reminder of deadline and course end date from Hello (Real) World with ROS (adapted) 
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