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1. Executive Summary 

During October 2026, SEO optimization work was carried out on ThomasEfraimLLP.com to 
improve on-page SEO quality, strengthen metadata uniqueness, and ensure that page titles 
are appropriately optimized for search engine results pages (SERPs). 

The work focused on resolving two issues identified in the Ubersuggest Site Audit. The initial 
audit reported 10 pages with duplicate meta descriptions and 10 pages with title tags that 
were too long. These issues were addressed as part of the website's ongoing SEO 
maintenance and optimization process. 

Duplicate meta descriptions can reduce the uniqueness of search snippets across different 
pages, while excessively long title tags may be truncated in search results. Resolving these 
issues helps establish clearer page-level relevance, improves metadata consistency, and 
supports a stronger technical and on-page SEO foundation. 

The optimization work was completed with attention to the website's law-firm content, 
ensuring that metadata improvements support the existing page topics and do not introduce 
unsupported legal claims, guarantees, or misleading information. 

A screenshot of the original Ubersuggest audit has been retained as evidence of the issues 
identified before the fixes. A fresh crawl and final live-page source checks are recommended 
to confirm that all affected URLs now pass the relevant audit checks. 

 

2. Monthly SEO Audit Overview 
The October SEO review used Ubersuggest to identify outstanding on-page SEO issues 
requiring attention. 

The initial audit screenshot documented the following findings: 

SEO issue Before optimization Work performed 

Duplicate meta descriptions 10 pages Duplicate descriptions addressed 

Title tags that are too long 10 pages Excessively long titles addressed 

Total affected page instances 20 Both issue categories addressed 

The total represents 20 reported page instances across the two issue categories. It should 
not be interpreted as 20 unique URLs because the same page could appear in both 
categories. 
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The review prioritized metadata improvements because title tags and meta descriptions 
provide important information about each page's content and help search engines and users 
understand page relevance. 

 

3. Duplicate Meta Description Fixes 
Initial finding: 10 pages with duplicate meta descriptions. 

Duplicate meta descriptions were identified in the initial Ubersuggest audit. When multiple 
pages use identical descriptions, their search snippets may not communicate the distinct 
purpose of each page effectively. 

The reported issue was addressed by correcting the duplicate descriptions and improving 
the page-level metadata. 

The optimization focused on the following areas: 

●​ Reviewing the affected pages and their respective content. 
●​ Addressing duplicate meta descriptions so that descriptions better reflect individual 

page topics. 
●​ Improving the relevance of metadata to each page's primary subject and search 

intent. 
●​ Maintaining clear, readable descriptions suitable for search engine results. 
●​ Preserving the accuracy and professional tone required for a law-firm website. 
●​ Avoiding unsupported claims, guarantees of legal outcomes, or statements that could 

misrepresent the firm's services. 
●​ Checking the corrected metadata for consistency with the intended purpose of each 

affected page. 

 

4. Title Tag Length Optimization 
Initial finding: 10 pages with title tags that were too long. 

The Ubersuggest audit also identified 10 pages with title tags exceeding the recommended 
length. 

Title tags help communicate a page's subject to search engines and potential visitors. Overly 
long titles may be truncated in search results, potentially making important information less 
visible. 

The reported title-length issues were addressed through title optimization. 
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The work focused on: 

●​ Reviewing the affected page titles. 
●​ Shortening excessively long titles while preserving their primary subject. 
●​ Retaining relevant keywords where appropriate and natural. 
●​ Improving readability and reducing unnecessary wording. 
●​ Maintaining meaningful distinctions between pages. 
●​ Keeping the wording relevant to the website's legal services and page content. 
●​ Avoiding unnecessary keyword repetition or keyword stuffing. 
●​ Ensuring that title changes do not introduce inaccurate legal-service descriptions or 

unsupported claims. 

Title length should be evaluated using the actual rendered title and its likely display width 
rather than relying exclusively on a fixed character limit. Google may also generate different 
title links in search results. 

A fresh audit is recommended to confirm that the 10 affected pages no longer trigger the 
title-length warning. 

 

5. Manual SEO Review and Quality Checks 
Manual review is an important part of metadata optimization because automated audit tools 
identify potential issues but cannot always determine whether a title or description is 
appropriate for the page's actual content. 

The optimization process should ensure that each corrected page meets the following quality 
criteria: 

●​ The title accurately represents the page's subject. 
●​ The meta description is relevant to the individual page. 
●​ The wording is clear, natural, and professionally written. 
●​ Important keywords are used appropriately. 
●​ Metadata does not contain unnecessary repetition. 
●​ Legal information and service descriptions remain accurate. 
●​ No unsupported guarantees or claims have been introduced. 
●​ The final metadata is present in the rendered page source and is not unintentionally 

overridden by another SEO plugin or template. 

The affected metadata was addressed as part of the reported optimization work. The final 
independent verification should include checking the live HTML source and comparing the 
updated pages against the refreshed Ubersuggest results. 
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6. Before-and-After SEO Issue Tracking 
The original Ubersuggest screenshot serves as the baseline for the October optimization 
work. 

Audit metric Before 
fixes 

Expected post-fix result 

Pages with duplicate meta 
descriptions 

10 0 remaining for the affected issue, subject to 
recrawl 

Pages with excessively long title 
tags 

10 0 remaining for the affected issue, subject to 
recrawl 

Combined reported issue instances 20 Reduction confirmed by the next audit 

The expected post-fix values are targets, not independently confirmed audit results. The final 
figures should be updated after the website has been recrawled. 

[ SCREENSHOT 1 ] Ubersuggest SEO Score Before and After  — ThomasEfraimLLP.com 

Before:  

 

After:  

 

 

7. Expected SEO Impact 
The completed fixes support the website's broader organic search optimization objectives in 
several ways. 

Improved metadata uniqueness: Addressing duplicate descriptions helps distinguish 
individual pages and makes their intended topics clearer. 
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Improved title readability: Shorter, more focused titles can make important page 
information easier to understand in search results. 

Better page-level relevance: Metadata aligned with each page's content supports clearer 
communication of search intent. 

Improved technical SEO consistency: Resolving recurring metadata warnings helps 
maintain a cleaner on-page SEO foundation. 

Support for organic search performance: More relevant titles and descriptions may 
contribute to improved search-result presentation and click-through rates. However, ranking 
or traffic improvements cannot be attributed to these fixes without subsequent performance 
data. 

These changes are foundational SEO improvements. They do not guarantee higher 
rankings, increased traffic, or improved conversion rates. 

 

8. Google Search Console Performance 
Google Search Console should be used to assess the website's organic search visibility and 
monitor the performance of the pages optimized during October. 

The monthly performance review should include: 

●​ Total clicks from Google Search. 
●​ Total impressions. 
●​ Average click-through rate. 
●​ Average search position. 
●​ Top search queries. 
●​ Top-performing pages. 
●​ Pages gaining or losing search visibility. 
●​ Indexing and crawling issues. 
●​ Relevant sitemap submission or indexing status. 

Where possible, compare the October reporting period with the preceding period using 
consistent date ranges. Review the performance of the pages with updated title tags and 
meta descriptions separately where sufficient data is available. 

The report should use actual figures from the Google Search Console Performance report. 
Metadata corrections alone do not establish that rankings or clicks improved. 

[ SCREENSHOT 2 ]  GSC Performance  — ThomasEfraimLLP.com 
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9. Technical SEO and Website Quality 
The October work addressed the two reported metadata categories. The remaining technical 
SEO checks should continue as part of the monthly maintenance process. 

Recommended checks include: 

●​ Confirming that the website's XML sitemap is accessible and contains the intended 
canonical URLs. 

●​ Reviewing robots.txt and checking that important pages are not unintentionally 
blocked. 

●​ Verifying canonical tags on the affected pages. 
●​ Checking internal links and identifying broken links. 
●​ Reviewing redirects and confirming that important URLs resolve correctly. 
●​ Checking page loading performance and Core Web Vitals. 
●​ Reviewing mobile usability and page presentation. 
●​ Checking structured data where applicable. 
●​ Confirming that SEO plugin output does not generate duplicate metadata. 
●​ Reviewing newly published or updated pages for recurring title and description 

issues. 

These checks are recommendations for the ongoing SEO program; this report does not 
claim that every item above was independently tested during October. 

 

10. Competitor and Keyword Relevance 
Metadata optimization should be supported by relevant keyword research and an 
understanding of the search intent behind the website's legal-service pages. 
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For the next review, recommended actions include: 

●​ Reviewing the existing target keywords for the website's core legal-service pages. 
●​ Checking whether the title tags reflect each page's principal topic. 
●​ Identifying opportunities to improve titles without sacrificing clarity. 
●​ Comparing the website's search-result presentation with relevant competitors. 
●​ Reviewing keyword rankings and organic landing-page performance. 
●​ Identifying pages with impressions but comparatively low CTR for further review. 

Any keyword additions should be based on actual page content, relevant search intent, and 
the firm's approved service information. 

Competitor rankings, keyword positions, and new keyword opportunities should be 
documented using current research data rather than estimated figures. 

Keyword Position Change Search 
Intent 

Volume SEO 
Difficulty 

occupancy tax 1 - - 10 18 

real estate law whitby 1 - - 30 17 

leon efraim 1 0 - 10 23 

legal team oshawa 1 - - 0 12 

find a commissioner of oaths 
near me 

1 7 - 0 4 

power of attorney ontario fees 1 - - 10 8 

armstrong lawyer oshawa 1 - - 10 20 

free consultation real estate 
attorney 

1 0 - 10 36 

trusted legal oshawa 2 -1 - 0 12 

free real estate law consultation 2 0 - 10 5 

real estate lawyers in oshawa 2 0 - 140 30 

notary public oshawa 2 3 - 590 28 

real estate lawyers oshawa 
ontario 

3 -1 - 140 30 

will estate lawyer near me 3 6 - 10 31 

oshawa real estate lawyer 3 - - 140 27 

oshawa lawyers real estate 3 -1 - 140 27 
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thomas law 4 - - 10 18 

free expert legal services in 
oshawa 

4 1 - 0 4 

estate lawyers durham region 4 - - 10 18 

 

[ SCREENSHOT 3 ]  Keyword Ranking  — ThomasEfraimLLP.com 

 

 

11. AnswerThePublic Keyword Research 
AnswerThePublic was included in the monthly SEO research workflow to explore search 
questions, related phrases, and potential long-tail keyword opportunities relevant to 
ThomasEfraimLLP.com. 

The keyword research should focus on the firm's existing service areas, including real estate 
law, wills and estates, corporate and business law, notary services, and independent legal 
advice. 

Recommended keyword themes for review include: 

●​ Oshawa real estate lawyer 
●​ Wills and estate lawyer in Oshawa 
●​ Power of attorney lawyer Oshawa 
●​ Business incorporation lawyer Ontario 
●​ Corporate lawyer Durham Region 
●​ Notary public Oshawa 
●​ Independent legal advice Oshawa 
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These are suggested research terms, not verified AnswerThePublic results. The actual 
report should include the keyword questions and related phrases collected during the 
research session. 

[ SCREENSHOT 4 ]  AnswerThePublic Keyword “Occupancy tax”  — ThomasEfraimLLP.com 

 

 

[ SCREENSHOT 5 ]  AnswerThePublic Keyword “Leon efraim” — ThomasEfraimLLP.com 
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[ SCREENSHOT 6 ]  AnswerThePublic Keyword “Find a commissioner of oaths near me” — 
ThomasEfraimLLP.com 
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[ SCREENSHOT 7 ] AnswerThePublic Keyword “Power of attorney ontario fees” — 
ThomasEfraimLLP.com 
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[ SCREENSHOT 8 ]  AnswerThePublic Keyword “Armstrong lawyer oshawa” — 
ThomasEfraimLLP.com 
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12. WordPress Plugins Review 
The WordPress plugin review forms part of the website's ongoing SEO maintenance 
process. The purpose is to check that the plugins responsible for SEO metadata, structured 
data, caching, security, and site functionality are configured appropriately. 

The review should cover: 

●​ SEO plugin: Confirm that title tags, meta descriptions, canonical tags, and indexing 
directives are configured correctly. 

●​ Schema plugin: Check structured-data output and identify duplicate or conflicting 
schema markup. 

●​ Caching and performance plugins: Review relevant settings that may affect page 
loading and cached metadata. 

●​ Security plugins: Check that security settings do not unintentionally interfere with 
legitimate crawling. 
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●​ Redirection tools: Review redirect rules and ensure important URLs resolve 
correctly. 

●​ Other active plugins: Check for unnecessary duplication of functionality and 
potential conflicts. 

The specific plugin names, active status, versions, and configuration changes should be 
documented from the actual WordPress dashboard. No individual plugin changes should be 
claimed unless verified. 

[ SCREENSHOT 9 ]  Plugins — ThomasEfraimLLP.com 
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13. WP Statistics 
WordPress Statistics should be reviewed to understand website activity during October and 
identify pages that attract visitor attention. 

The monthly review should capture available statistics, including: 

●​ Total visits or views, according to the dashboard's reporting definitions. 
●​ Most-viewed pages and posts. 
●​ Traffic trends across the reporting period. 
●​ Referral sources, where available. 
●​ Changes in the performance of key service pages. 
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●​ Potential content opportunities based on pages receiving visitor interest. 

WordPress Statistics and Google Search Console measure different aspects of website 
activity. WordPress statistics should not be treated as a direct substitute for Google organic 
search clicks or impressions. 

[ SCREENSHOT 10 ]  WP Statistics  — ThomasEfraimLLP.com 
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14. PageSpeed Insights and Website 
Performance 
PageSpeed Insights should be used to assess mobile and desktop performance and identify 
opportunities to improve the website's user experience. 

The review should include: 

●​ Performance scores for mobile and desktop. 
●​ Core Web Vitals data, where available. 
●​ Largest Contentful Paint (LCP). 
●​ Interaction to Next Paint (INP). 
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●​ Cumulative Layout Shift (CLS). 
●​ Image optimization opportunities. 
●​ Render-blocking resources and unnecessary JavaScript or CSS. 
●​ Caching and server-response improvements. 
●​ Layout stability and mobile usability. 

Field data and laboratory test results should be reported separately because they represent 
different measurement methods. 

The report should record the actual scores and any recommendations implemented during 
October. Scores should not be estimated or described as improved without a valid 
before-and-after comparison. 

[ SCREENSHOT 11 ]  PageSpeed (Mobile) — ThomasEfraimLLP.com 

 

 

[ SCREENSHOT 12 ]  PageSpeed (Desktop) — ThomasEfraimLLP.com 
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15. Schema Markup Review 
Structured data should be reviewed to ensure that the website's markup accurately 
represents the law firm and its content. 

The review should consider relevant schema types, depending on the actual implementation: 

●​ Organization or LegalService markup for the firm. 
●​ LocalBusiness-related properties where appropriate and supported. 
●​ WebSite and WebPage markup. 
●​ BreadcrumbList markup on applicable pages. 
●​ Person markup for lawyer profile pages, where appropriate. 
●​ Article markup for eligible informational articles. 

The review should verify required and recommended properties, business details, page 
URLs, logo references, and consistency between structured data and visible page content. 

Schema should not be added indiscriminately. The appropriate type depends on the content, 
Google's eligibility guidelines, and the schema vocabulary. Structured data does not 
guarantee a rich result or higher ranking. 
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16. Competitor Traffic and SEO Analysis 
Competitor research should help assess the website's relative organic search visibility and 
identify potential keyword and content opportunities. 

The analysis should focus on relevant law firms competing for similar legal-service searches 
in Oshawa and Durham Region. Competitors should be selected based on overlapping 
search terms and service areas, rather than assuming every nearby firm is a direct SEO 
competitor. 

The monthly review should compare: 

●​ Estimated organic traffic. 
●​ Organic keyword counts. 
●​ Ranking keyword opportunities. 
●​ Top organic landing pages. 
●​ Relevant referring domains and backlink opportunities. 
●​ Content topics and search intent. 
●​ Search-result titles and descriptions. 
●​ Areas where competitors have stronger organic visibility. 

Tools such as Ubersuggest and other competitor research platforms can provide estimates, 
but those estimates are not equivalent to competitors' verified Google Analytics or Search 
Console data. 

[ SCREENSHOT 14 ]  Organic Traffic  — ThomasEfraimLLP.com 

 

 

17. Ubersuggest SEO Score: Before-and-After 
Comparison 
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Ubersuggest provides the principal audit baseline for the two metadata issues addressed 
during October. 

The original screenshot shows: 

●​ 10 pages with duplicate meta descriptions. 
●​ 10 pages with title tags that were too long. 

These findings establish the issue baseline but do not display the website's overall SEO 
score. 

Metric Before optimization After optimization 

Overall Ubersuggest SEO score Record from original audit Record from refreshed audit 

Duplicate meta description warnings 10 pages Verify after recrawl 

Excessively long title warnings 10 pages Verify after recrawl 

Overall audit trend Original baseline Compare refreshed results 

The overall SEO score must be taken directly from the Ubersuggest dashboard. The 
screenshot provided for this report shows issue counts only, so the before-and-after score 
cannot be calculated from that image. 

 

18. XML Sitemap Review 
The XML sitemap should be checked to ensure that it is accessible and supports the 
discovery of the website's intended canonical URLs. 

The review should cover: 

●​ Sitemap URL and accessibility. 
●​ Sitemap submission status in Google Search Console. 
●​ Whether important canonical pages are included. 
●​ Whether redirected, broken, or unintended URLs appear in the sitemap. 
●​ Consistency between sitemap URLs and the site's preferred canonical URLs. 
●​ Updated sitemap information after relevant website changes. 

The sitemap URL and actual status should be recorded from the live website and Google 
Search Console. A successful sitemap submission does not guarantee that every listed URL 
is indexed. 

[ SCREENSHOT 15 ]  XML Sitemap  — ThomasEfraimLLP.com 
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19. Robots.txt Review 
The robots.txt file should be reviewed to determine whether crawling directives are 
appropriate for the website. 

The review should cover: 

●​ Accessibility of the live robots.txt file. 
●​ User-agent rules. 
●​ Disallow directives affecting important pages or resources. 
●​ Sitemap declaration, if present. 
●​ Potential conflicts with the intended crawling of public service pages. 
●​ Any unintended restrictions introduced by website configuration changes. 

Robots.txt controls crawling instructions for compliant crawlers; it does not guarantee 
deindexing or prevent a URL from appearing in search results under every circumstance. 

[ SCREENSHOT 16 ]  Robots.txt — ThomasEfraimLLP.com 
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20. Remaining Verification and Monitoring 
The metadata corrections have been reported as completed. The remaining reporting step is 
to verify their results through a fresh crawl and live-page checks. 

The following actions are recommended: 

1.​ Run a new Ubersuggest Site Audit. 
2.​ Compare the refreshed issue counts with the original baseline. 
3.​ Confirm that the 10 duplicate-meta-description warnings have been resolved. 
4.​ Confirm that the 10 excessively long title-tag warnings have been resolved. 
5.​ Inspect the live HTML source of the affected pages. 
6.​ Confirm that the correct titles and descriptions are rendered. 
7.​ Check whether any SEO plugin, theme, or template is overriding the updated 

metadata. 
8.​ Record any remaining issues and prioritize them for the next optimization cycle. 
9.​ Capture screenshots of the final audit results for the monthly report. 
10.​Review Google Search Console performance as additional data becomes available. 

If any warnings remain after the recrawl, investigate the affected URLs individually before 
marking the relevant audit category as fully verified. 

 

21. Recommended Plan for November 2026 
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The next monthly SEO cycle should focus on maintaining the improvements achieved in 
October and identifying any additional opportunities. 

●​ Metadata monitoring: Check for new duplicate descriptions and excessively long 
title tags. 

●​ On-page optimization: Review page headings, content relevance, internal links, and 
image alt text where needed. 

●​ Technical SEO: Recheck crawling, indexing, canonicalization, redirects, and broken 
links. 

●​ Performance monitoring: Review PageSpeed Insights and Core Web Vitals. 
●​ Search performance: Compare Google Search Console clicks, impressions, CTR, 

and average position. 
●​ Keyword tracking: Monitor relevant keyword rankings and identify pages requiring 

further optimization. 
●​ Content quality: Ensure that important legal-service pages provide useful, accurate, 

and relevant information. 
●​ Evidence and reporting: Maintain before-and-after screenshots and document 

verified changes for the next monthly report. 

 

22. Conclusion 
During October 2026, on-page SEO optimization for ThomasEfraimLLP.com addressed two 
categories of issues identified by Ubersuggest: duplicate meta descriptions affecting 10 
reported pages and excessively long title tags affecting 10 reported pages. 

The reported fixes targeted metadata uniqueness, title readability, and page-level relevance. 
These improvements support a more consistent on-page SEO foundation and help ensure 
that metadata represents the website's content appropriately. 

The original Ubersuggest screenshot provides evidence of the baseline issues. A refreshed 
audit, supported by manual live-page source checks and updated screenshots, will provide 
the final confirmation of the results. 
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