ABSTRACT TITLE

Wilson, Kristen B.
Department of Management, Marketing, & International Business
Eastern Kentucky University
521 Lancaster Avenue
Richmond, KY 40475
kristen.wilson@eku.edu
859.622.2103 (Contact Author)

Ha, Steve
Department of Economics, Management and Project Management
College of Business
Western Carolina University
Forsyth 104
Cullowhee, NC 28723
tha@wcu.edu
828.227.3008

Key words (3-5):

Price, perceived value, satisfaction, loyalty, buying intention



ABSTRACT TITLE

The research proposal should be limited to 300-500 words, and should provide the following:
What is the problem, issue or phenomenon to be studied; why it is important to study the
problem, issue or phenomenon; how the problem, issue or phenomenon will be studied; and,
who will be interested in the outcome of the study.

Please note the following formatting requirements, as relevant to formatting using
Microsoft Word: The entire paper should be written using Times New Roman font. The
paper title should be written in all caps using 16-point font, and the author(s) information
and remainder of the paper should be written using 12-point font. Page size should be
Letter (8.5 x 11), with one-inch margins all around. Margins should be justified (right
margin should not be ragged). Any tables and figures should be placed close to the text
where they are being referenced. Tables and figures should have captions and be
numbered sequentially, for example:

Column 1 Heading Column 2 Heading
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Table 1. Place Caption Here

This paper template should be used for the initial submission. In your initial submission, include
author(s) information on the cover sheet only. Authors invited to present their work at the
conference will receive feedback from reviewers. Please note that abstracts will not be included
in the conference proceedings.

Abstract: Appalachian Research in Business Symposium, Marshall University, April 4-5, 2024



