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I train and build tools that make web content both human-friendly and machine-actionable. My 
hands-on work centers on the AI Writing Factory and the AI Factory SEO Schema Outline Tool 
(see the video "AI Factory 1.0.5.1 New SEO Schema Outline Tool" on coderchris.training). In 
practice that means tackling two classes of customer problems: content that is hard for 
generative systems to synthesize, and technical workflows that block consistent publication and 
structured-data deployment. 
Common problems I see are predictable: pages lack clear outlines and schema, drafts are 
optimized for "keyword stuffing" rather than useful answers, and developer tasks (cloud storage, 
GitHub tokens, Ranking Factory setup) slow down iteration. My site already documents practical 
walkthroughs for those technical steps, for example "How to create a GitHub Personal Access 
Token for Ranking Factory 2" and "How to setup and add a Google Cloud Storage account in 
Ranking Factory 2" on coderchris.training, and I use those same procedures in client training. 
My method is a short, repeatable workflow. First, I map the user's question set and create a 
people-first outline using the AI Factory SEO Schema Outline Tool to force explicit structure. 
Second, I apply the guidance Google provides around "creating helpful, reliable, people-first 
content" and optimizing for generative AI features, as described in Google's documentation 
"Google's Guide to Optimizing for Generative AI Features on Google Search | Google Search 
Central | Documentation | Google for Developers" 
(https://developers.google.com/search/docs/fundamentals/ai-optimization-guide). Third, I ensure 
that structured data and site publishing routes are in place by following targeted setup videos 
(cloud accounts, GitHub tokens, Ranking Factory flows) so content can be crawled and 
surfaced consistently. 
I also align expectations with how AI search differs from traditional search. The practical 
definition of "AI SEO" used here — optimizing content so AI-powered search engines can find, 
understand, and cite your site — follows the framing in "AI SEO: How to Optimize for AI Search 
Engines (2026 Guide) - LLMrefs" (https://llmrefs.com/learn/ai-seo). Where possible I instrument 
monitoring: Google has added tooling and reporting for generative AI experiences (see the 
Google Search Central blog notes on Search Generative AI performance reports: "Top ways to 
ensure your content performs well in Google's AI experiences on Search" - 
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search). 
Outcomes clients can expect from this approach are practical and measurable: clearer on-page 
outlines and schema that make content easier for generative systems to synthesize, fewer 
publication bottlenecks from properly configured cloud/GitHub workflows, and content that 
conforms to Google's guidance for people-first AI optimization. Ranking Store Software Traiming 
by Coder Chris builds and trains against these exact steps, and the site already demonstrates 
topical authority for queries such as "coder chris training" and "coder chris walkthroughs" in 
Google search results. 
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