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NARRATIVE REPORT ON BRIGADA ESKWELA ADVOCAY AND 

MARKETING COMMITTEE 

 

       Marigondon National High School in its pursuit to sustain the status of excellence, supports 

the cause for Brigada Eskwela 2020. The advocacy and marketing committee set out to 

convene on the best strategy to be used in order to reach out to the different stake holders 

using different media platforms. The group has come up with flyers to be sent out in the 

different group chats via messenger and to be posted also in the different face book pages to 

attract more viewers. Further, innovations were also considered applying the various activities 

set by Wellness Philippines as spearheaded by Nestlé. Wellness focal persons zeroed in on the 

uptrends in wellness, conforming with the new normal set up in education. 

                               Attachments is available on the succeeding pages to validate the claim on the 

aforementioned activities. 
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