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Researcher: AFE X A3, 23| H 7 (focus on what user needs. UT, Feedbacks etc)

Product Designer: 0|0, CIXIQIIHE, Z2 EEI S (Creating and Communicating to build
product)

Content strategist: T2 E f U0, ML StDA ot= EH Ol Al XI, Terminology
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m  What are we building and why?

m Define Problems and Strategy -> HFLIEIE QLEH 2z M28,

m Conduct Research -> CIXH0IL 2t 2l M M2t &Y

m Define Strategy
Design Stage (CIAtQl): & S|l 2HE oi&, RMH2 LI
(AME0dt] &2 2610 I =S8 S 28), MVP Design

m  MVP concepts > MVP Design

m  How will people experience the product?

m lterate Iterate Iterate

s UT
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e Data From Shopify 2014
o  Average Order Value -> ROI
o 1% Polyvore, 29! Instagram, 3| Faceboook
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o ATIISHE HOIEHZ &l
o 60%2 AHS2 AUAEITIHE Soll MS MHIA CHoll Al =02 &
o 75%2 NEHE2 NE ZAEE B HEES FHetlh
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o 1. Discovery (212 =)
o 2. Research (2| MXl)
o 3. Inspiration (&2 &)
o 4. Purchase (222 &)
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6. Xt==2a Xt UX: Designing for Self-Driving Cars (2| &
AILIOI Z2SE CXH0I4, 24l ATG)
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https://youtu.be/1fRda3GUeGo
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7. How Uber Designs for the Real World (7t2! C|SH|=, 2I1&
T2EHE CJA0IH, £H)

e real world

o The map is shared element for real and digital world

o XNZJHOHEN AZELD JU=K: 2HAES2 SEE SHENZ Jte 20| S20t0E H &8s Y
A2 EX6l= 240l SR6tHCH

o Wll= S0l EMECH nS&E2 HH= =0 20elE&S SoilM etoIH 2t
ECtOIHE HAl A0 HZ =L,

o W= real world2t digital world & =2H0ll ARUCH -> ECI0IBI2t OIS S EEX2Z
HZAIHAFOF Sh= el
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m  Consider users use case before use notices the use case.

m I EA FEE 0SHE, TFHAIE WS

m BOA BEOAH AIZ3SHH MBS

o EAEANX HEHAN &2 = A=K 22K M S 6tCt.

m O2OHX AN &2 HSE = U= BEE = UE HSEtHC.

m OHKICH IR Z 2R 22 N0l PHUIM= ZE20 CHol H &3] 210 AUHAM
SMUAH & L=t

m 20 U= LHESCH NG

m SHO| JANOtotL, EAEEOIHL s HFHAM= &S CH (A3 1000+ UK 2F
0| fEX2)

m SN X, MFE 2+ A0S HMLE E 20! JtsoH0FStCH.
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o  Prevention error
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