
COMPLIANCE REVIEW DOCUMENT 
For Dovetail MKTG (dba Mortgage Growth System) 

 

Please direct all compliance questions to Brandon Robertson (CEO) at 
vip@dovetailmktg.com 

 

***If you would like your own copy of this document, select FILE in the upper left 
hand corner and choose to download in your preferred format*** 

Summary 

This document outlines the basics of what we do, how we do it and the guidelines 
we follow to maintain compliance within the mortgage industry. 

  

Who We Are 

We are a marketing agency that specializes in marketing for Mortgage Loan Officers 
and Mortgage Companies.  We are currently an approved vendor with nearly 20 
companies and have been operating in this space since late 2016.  The CEO is 
Brandon Robertson and our headquarters are located in the Indianapolis suburb, 
Franklin Indiana. 

Company Address: 249 E. Jefferson St #159, Franklin, IN 46131  

 

Our Programs 

We essentially offer two primary variations of services: 

●​ Done for you services – where we do all the work and manage the 
digital/online advertising and marketing 

●​ Training & consulting – where we teach individuals how to do what we do for 
themselves. 

Typically, any in-depth compliance review or vendor approval process is reserved for 
individuals, branches or companies who choose to use our done-for-you services. We 
refer to these individuals/companies that hire us for done-for-you services as ‘Clients’. 

Those who choose to use our training and consulting services are called ‘Students’. 
Students are ultimately in control of everything that happens and the marketing, not 
us.  We are only providing information, education, strategies and techniques, NOT 



doing the work and typically do not go through a compliance review process with 
them. 

  

How We Work With You 

●​ Done-For-You: We are not licensed brokers/loan officers – we do not have an 
NMLS number and do not need one.  We are NOT lead sellers, we are a 
marketing agency that operates invisibly to the consumers you will be 
marketing to.  We always do the marketing on your behalf, using your 
brand(s), name(s), and legal information in the marketing materials.  

●​ Training & Consulting (Done-With-You): We provide live and online training 
information including, but not limited to, strategies, templates, proven 
advertisements, and more.  The ‘Students’ of these programs ultimately select 
what they want to use or not use and modify as needed.  Students are 
expected to handle their own compliance reviews internally. 

   

Our Process 

The best resource for understanding our process of marketing and lead generation 
can be seen on our homepage located here: 
https://www.mortgagegrowthsystem.com/ 

On that page you’ll find a demo video.  They’re very similar and you probably only 
need to see one to understand what we’re doing.  

However, here is an overview. 

We primarily use the Facebook advertising platform for online advertisements.  
Facebook’s advertising platform has several sub-platforms (or channels), including 
Facebook, Instagram, Audience Network, Whatsapp and Facebook Messenger.  We 
typically use all of them. 

Some clients may select a package where we use an additional platform called 
Adroll.  This platform allows us to retarget (or remarket) consumers across multiple 
advertisement platforms including, but not limited to, the Google Display Network, 
Youtube, Linkedin, Yahoo Finance and many others. 

Advertisements are always published under the individual, branch or company 
branding and/or name.  Our company and services are not made visible to the 
consumer. 

Advertisements always encourage the consumers to start the pre-qualification 
process for purchase and/or refinancing services. 

https://www.mortgagegrowthsystme.com/full-demo
https://www.mortgagegrowthsystem.com/


Advertisements direct consumers to landing pages where the consumer will fill out a 
questionnaire outlining their desired intent. 

Once a consumer completes the questionnaire, that consumer data is passed on to a 
CRM we assist our clients in using.  In most cases this is a CRM (called Agentgogo) 
that we set up, educate the LO on and provide the communication content for.  We 
can bypass this step and directly integrate with most CRMs or do both 
simultaneously.  Our recommended CRM (Agentgogo) meets typical communication 
compliance standards for this and most industries including the option for easily 
opting out of email and text communications.  This CRM communicates via email, 
text, video and voicemail drops.  It does not make outbound phone calls 
automatically (or robo-dials). We do not provide nor set up voicemail drops.  The LO 
would have to set those up themselves. We also do not provide nor set up video 
communications.  The LO would have to implement that if they so choose - creating 
their own videos they’d have compliance review themselves.  They can also just not 
use voicemail drops or videos (most LOs do not use either component). 

Everything we do is modifiable to meet compliance standards.  By ‘everything’ we 
mean, the ad verbiage, landing page content and verbiage, questionnaires 
(including the questions and selectable answers within them) and CRM automations.  
Landing pages can include any disclaimer, legal language, images, logos and web 
links as required or requested. 

Most companies agree that since the lead is voluntarily submitting their information 
they have agreed to communications.  However, disclaimers with ‘consent to 
communicate’ language are already always added to landing page text where the 
consumer enters their information.  This information can be modified to anything 
the LO/Company provides. 

Here’s a video on why we have most clients use our recommended CRM system: 
  Our Secret To Mortgage Lead Conversion (And why we encourage clients to use …

 

Notes On Compliance 

●​ Leads are not scrubbed for correct information nor scrubbed against the do 
not call list since the consumer has elected to provide their own information 
to be contacted. 

●​ All information provided by the consumer is self-reported data.  There are no 
soft or hard credit pulls being performed. 

●​ We are NOT collecting sensitive or personal information such as social security 
numbers – all questions are general questions about the consumers timing, 
what they are wanting to do (example: buy a home of ____ value in ____ 
location in ____ timeline), what they believe their credit situation is, income is 
and the like.  

●​ We never make promises to lend NOR mention rates the consumer will 
receive. 

https://youtu.be/ACuhdrguJIw


●​ We do NOT provide an online application and/or 1003.  We may use one that 
the client has/provides in advertisements in some circumstances. 

●​ We do not have a Data Security or similar policy (such as an SSAE-16) since we 
are not storing or collecting sensitive information 

●​ We do not have a Consumer Complaint Policy since we are not lead 
aggregators and are not selling leads 

 

Disclaimers / Legal Language / Privacy Policies 

The only standardized legal / policy information we typically include on landing 
pages are as follows: 

By submitting your phone number you are providing express written consent 
for us and our affiliates, agents, and service providers to contact you at the 
email provided as well as the number provided regarding products or services, 
including via autodialed and/or prerecorded or artificial voice calls and texts 
and that this consent will persist indefinitely until you request a cease in 
contact which can be made by phone, email or text. You may opt out of text 
messages or email at any time by reply with the word STOP. 

Additional or alternate language can be provided by the LO or Mortgage Company (if 
they are in the done-for-you program) or placed into the landing pages, ads or 
Facebook pages by the client themselves if using our done-with-you programs. 

In most cases, LOs and companies provide the same or similar information they have 
on their websites for disclaimers and legal language. 

 

Facebook Advertisements 

Ads must run from a Facebook Business Page (per Facebook).  As an agency, when 
providing done-for-you services, we gain Admin access to the Facebook Page that 
ads will run from.  All ads will appear as sponsored posts from that page. If a client of 
ours does not have a page, we can create one for the client.  Optionally, we can also 
gain access to a Facebook Ad Account or Business manager if the client has one and 
run ads from those accounts.  In most cases we run ads from our own internal 
Facebook and/or Adroll  ad accounts. 

Purchase (home buyer) advertisements always include as an image a home or a 
home with interior shots and sometimes include images that have text on them that 
would be the same text as already approved as a ‘headline’.   

Ads also always have typical ‘post text’ 

Note: Company logos and/or EHL logos can be overlaid on images, although 
most companies generally agree this is unnecessary since the Facebook 
page and landing pages already have this same info.  We recommend 



avoiding doing this when possible as it actually negatively impacts ad 
performance. 

 

Facebook Compliance With Fair Lending 

We have two videos related to that here: 

Targeting/Redlining: https://youtu.be/Z9HPPf6SZ4o 

Our General Practices: https://youtu.be/hXtYhizUqe4 

 

https://youtu.be/Z9HPPf6SZ4o
https://youtu.be/hXtYhizUqe4


 



 



 

 



 

 

  

Refinance ads are similar, but images are typically different as seen in the example 
below: 



  

  

If doing a thorough compliance review, we will provide multiple images, primary 
body text options and headline options to review. 

  



Landing Pages 

Landing pages are made of an initial page that the consumer would go to if they 
click on the ad itself.  You can see a sample template below.  As with anything in our 
process, images and text on the landing pages can be changed or modified to suit 
your needs and we can put in anything you request and/or provide. 

  

 

  

“Thank You Pages” are the pages that a consumer would see after completing the 
questionnaire.  Two examples are provided below: 

 

The first one here, is what a lead would see for a thank you page if they passed the 
Client’s / MLO’s qualification parameters. 



 

  

The second page here, is what a lead would see for a thank you page if they DID NOT 
pass the Client’s / MLO’s qualification parameters and are automatically deemed not 
currently qualified. 



 

 

  

Flowchart: 

The flowchart below shows the process of ads, to landing pages to CRM and how it 
all ties together.   

(Please note the longform questionnaire/quiz is on/embedded within the Landing 
Page and essentially part of it.  The contact/lead/visitor will see the landing page 
and form as one whole, not two parts.  They are only ‘two parts’ from a technical 
perspective.) 



 

 

Automated Drip Campaigns 

Our automated drip campaigns happen through the 3rd party CRM called 
Agentgogo.  We use specific campaigns that we’ve created for our clients and 
students.  This system can send emails and texts automatically.  They can also send 
videos, although if a video were to be used, the LO themselves would set that up.  We 



do not provide pre-created videos (it wouldn’t make sense because it needs to be 
personalized). 

Text and email campaigns can be modified just like everything else to suit the needs 
of the LO/Company.  However our initial, automated campaigns that begin firing off 
are very general and for the most part are really just asking the lead when they can 
talk and what their financing goals are.  There’s no specific details, rates, offers or 
anything of the like.  The primary goal is just to get communications started and to 
get the lead on the phone. 

There are only 3 types of campaigns that are automatically launched.  One is to 
connect with buyers, the other is to connect with refi clients and the other is if 
someone does not appear as though they will qualify for a loan currently.  That last 
campaign is where the automations simply let them know that based on the 
answers that person (the lead) provided, it doesn’t look like they could qualify and 
requests to know more about their specific situation to see if anything can be done 
for them. 

We can provide these campaigns by request. 

The links below will also allow you to see our typical quiz/questionnaire questions 
that we use (which are also modifiable to whatever you need). 

Example Home Buyer Form: https://form.jotform.com/222007269556457 

Example Non-QM Form: https://form.jotform.com/222007354612445 

 

Compliance Review Requirements 

Please note: Due to the often lengthy process and large amount of work required for 
full vendor approval, we require a $1000 non-refundable deposit.   

If this document is sufficient for approval, we do not need to collect the deposit. 

We can provide w-9’s by request as well as other company or pertinent information, 
however this is NOT necessary when invoices are paid through online credit card 
payment platforms unless other arrangements have been made to pay by ACH or 
check. 

We will issue an invoice for the compliance review when appropriate. 

  

Payments 

Payments are typically collected ACH, credit card online or over the phone.  We can 
also take payment by check via mail.​
​

https://form.jotform.com/222007269556457
https://form.jotform.com/222007354612445


We do not initiate work until payment is completed.  We do NOT offer net terms on 
payment. 

We do NOT engage in revenue share compensation arrangements. 

  

  

  

 


