
 

Complete A2P Registration Guide for GoHighLevel 

Introduction 

This guide provides detailed instructions to register for A2P 
(Application-to-Person) text messaging in GoHighLevel, ensuring 
compliance with current regulations. Proper registration is essential to 
enable SMS capabilities, avoid fines, and ensure message 
deliverability. 

UPDATED February 2026: Recent updates require two distinct 
consent checkboxes with specific language. The checkbox language 
has been simplified and standardized. All forms must use the exact 
language specified in this document. 

 

Prerequisites 

●​ A GoHighLevel account with access to the Trust Center (ensure 
LC is enabled if using a white-label version) 

●​ A registered business with accurate details matching 
government records (e.g., EIN, legal name, address) CP-575 

●​ Privacy Policy with no language about sharing information with 
affiliates or sharing information in general 

●​ A live domain to host the consent webpage 
●​ If using a subdomain, be aware the validators might check 

your main domain; if it has different information, you will fail 
●​ Any form asking for a phone number must include the two 

consent checkboxes (including calendars) 
●​ All forms must be compliant on all your subdomains and 

domains, and privacy and terms need to be consistent 
everywhere 



 

●​ Your number can be retracted and suspended if an audit reveals 
non-compliance 

●​ All websites must contain the company's domain and cannot 
contain the leadconnector domains 

 

Step 1: Required Business Documentation 

CP-575 Document Requirements 

●​ Legal Business Name must match exactly as shown on CP-575 
(example: "ABC INDUSTRIES") 

●​ Authorized Representative must be listed (Example: "John 
Jones") 

●​ For US registered businesses: Include EIN from CP-575 

 

Step 2: Set Up the Consent Webpage 

Create or update a live webpage to collect user consent, which will be 
reviewed by a human validator. 

Website Requirements 
 

The website should have a very clear message on 
exactly what you do as a business. What services and 
what products you provide or Service you perform  

○​Set up a multi-page website, such as: 
○​ • Home 
○​ • About 
○​ • Services 



 

○​• Contact 
○​ • Booking 
○​ We can then use the Contact or Booking page 

specifically for the SMS opt-in submission. 

●​ For a real-world example of a compliant consent page, visit: 
https://letsmakeitdigital.com/home 

Form Requirements 

Phone Number Rules: 

●​ Phone number fields may be required 
●​ Must include the two explicit consent checkboxes on any form 

that collects phone numbers 
●​ Consent checkboxes must always remain optional (NOT 

required to submit) 
●​ Consent checkboxes must NOT be pre-checked 
●​ Form must submit even if neither checkbox is selected 

Add the Form 

Insert a form with fields for at least name and phone number. Add two 
separate consent checkboxes with the following EXACT language: 

Checkbox 1 - Marketing Messages: 

I consent to receive text messages from [Company Name] related to 
[The Type of Business you are and what services you provide 
plus a list of messages you will send] Message frequency may 
vary. Message & data rates may apply. Text HELP for assistance. 
Reply STOP to unsubscribe at any time. 

Checkbox 2 - Non-Marketing Messages: 

https://letsmakeitdigital.com/home
https://letsmakeitdigital.com/home


 

I agree to receive promotional text messages from [Company Name], 
including [The Type of Business you are and what services you 
provide plus a list of messages you will send]. Message frequency 
may vary. Message & data rates may apply. Text HELP for assistance. 
Reply STOP to unsubscribe at any time. 

 

●​ Replace [Legal Business Name] with your legal business name 
(must exactly match the CP 575 / 147C business name) 

●​ Include hyperlinks to your privacy policy and terms of service at 
the bottom of the form or page 

Important Notes 

●​ Do not use templates without customization -- validators will 
reject generic pages 

●​ If you have an existing website with a compliant form, you can 
link to that instead 

●​ Messaging can ONLY be sent based on the user's checkbox 
selection 

●​ The scope of these requirements applies to all forms and 
surveys on the website, including those embedded on a calendar 

 

Step 3: Create or Update Privacy Policy and Terms of Service 

Validators check these documents for legitimacy, so they must be real 
and specific to your business. 

Privacy Policy Requirements 

Generate a privacy policy using services like Termly, Rocket Lawyer, 
or free online generators. 

Must include: 



 

●​ Clear statement that you do NOT share customer opt-in 
information with affiliates or third parties 

●​ Clearly defined sections on: 
○​ How information is collected 
○​ How information is used 
○​ SMS opt-in details (specifically about not sharing data) 
○​ Data security practices 
○​ Cookies and tracking information 
○​ Other standard privacy policy components 

Include the following statements: 

●​ "No mobile information will be shared with third parties or 
affiliates for marketing/promotional purposes" 

●​ "Text messaging originator opt-in data and consent will not be 
shared with any third parties, except for aggregators and 
providers of the Text Message services" 

Remove or modify problematic terms: 

●​ Find Keywords: Look for words like share, disclose, sell, affiliate, 
and third-party 

●​ Check Context: See if the sentence allows sharing or selling 
leads' information with others 

●​ Remove or Fix: Delete or reword any text that says leads' 
information is shared or sold 

●​ Confirm: Make sure the policy clearly states that you don't share 
or sell leads' information 

Must add this paragraph: 

"No mobile information will be shared with third 
parties/affiliates for marketing/promotional purposes. 
Information sharing to subcontractors in support services, 
such as customer service is permitted. All other use case 
categories exclude text messaging originator opt-in data and 



 

consent; this information will not be shared with any third 
parties." 

Terms of Service Requirements 

Terms of Service must have the following: 

●​ [Business Name] 
●​ [Insert Business description here; this is simply a brief 

description of the kinds of messages users can expect to receive 
when they opt in.] 

●​ You can cancel the SMS service at any time. Just text "STOP" to 
the [Phone Number]. After you send the SMS message "STOP" 
to us, we will send you an SMS message to confirm that you 
have been unsubscribed. After this, you will no longer receive 
SMS messages from us. If you want to join again, just sign up as 
you did the first time and we will start sending SMS messages to 
you again. 

●​ If you are experiencing issues with the messaging program you 
can reply with the keyword HELP for more assistance, or you 
can get help directly at [support email address or toll-free 
number]. 

●​ Carriers are not liable for delayed or undelivered messages 
●​ As always, message and data rates may apply for any messages 

sent to you from us and to us from you. You will receive 
[message frequency]. If you have any questions about your text 
plan or data plan, it is best to contact your wireless provider. 

●​ If you have any questions regarding privacy, please read our 
privacy policy: [link to privacy policy] 

Add to GoHighLevel 

 

Go to the Terms of Service page: 



 

●​ Replace placeholder text with your full terms of service 
●​ Update the logo and business name 
●​ Publish the page 

Set Custom Values: 

●​ Go to Settings > Custom Values 
●​ Update privacy_policy_link: Paste the live URL of your privacy 

policy page 
●​ Update terms_and_conditions_link: Paste the live URL of your 

terms of service page 

 

Step 4: Set Up Automations in GoHighLevel 

Automations ensure compliance by handling opt-ins, opt-outs, and 
confirmation messages. 

Create Custom Fields 

Go to Settings > Custom Fields and add: 

Marketing Consent (checkbox type): 

I consent to receive non-promotional text messages from [Company 
Name] related to [The Type of Business you are and what services 
you provide plus a list of service (non-promotional) messages 
you will send] Message frequency may vary. Message & data rates 
may apply. Text HELP for assistance. Reply STOP to unsubscribe at 
any time. 

 

Non-Marketing Consent (checkbox type): 



 

I agree to receive promotional text messages from [Company Name], 
including [The Type of Business you are and what services you 
provide plus a list of promotional messages you will send]. 
Message frequency may vary. Message & data rates may apply. Text 
HELP for assistance. Reply STOP to unsubscribe at any time. 

 

Map these fields to the respective checkboxes in your form. 

Configure Automations 

Opt-In Automation: 

●​ Trigger: Form submission or contact change where consent is 
checked 

●​ Actions: 
○​ If Marketing Consent is checked: Add tag "Marketing 

Opt-In" and send the appropriate opt-in SMS 
○​ If Non-Marketing Consent is checked: Add tag 

"Non-Marketing Opt-In" and send the appropriate opt-in 
SMS 

●​ Condition: Only send if not already tagged (avoid duplicate 
messages) 

Opt-Out Automation: 

●​ Trigger: Inbound SMS with "STOP" 
●​ Actions: 

○​ Remove tags: Marketing Opt-In and Non-Marketing Opt-In 
○​ Set SMS to DND (Do Not Disturb) for the contact 
○​ Send internal notification to your team 

Help Automation: 

●​ Trigger: Inbound SMS with "HELP" 
●​ Actions: 



 

○​ Send SMS: "We have alerted our team, and someone will 
assist you shortly." 

○​ Notify a user internally 

Restart Automation: 

●​ Trigger: Inbound SMS with "START" 
●​ Actions: 

○​ Re-add appropriate tags based on prior consent 
○​ Send the relevant opt-in message(s) 

 

Step 5: Configure Business Profile in GoHighLevel 

Ensure all details match your official government registration. 

Go to Settings > Business Profile and update: 

●​ Business Friendly Name: Exact name from your registration 
●​ Legal Name: Must match government records 
●​ Street Address: Exact address from registration 
●​ EIN/Registration Number: Your official EIN or equivalent 
●​ Website URL: Your domain 
●​ Business Phone Number: A real number (not Twilio yet) 
●​ Authorized Representative: Your name, email, and direct phone 

number 
●​ Business Type: LLC, Sole Prop, etc., as registered 
●​ Enable: Make SMS compliant by adding opt-out message at the 

end of every message 

Save changes. 

 

Step 6: Purchase a Phone Number 



 

●​ Go to Phone Numbers > Add Number 
●​ Filter by your area code for local relevance 
●​ Select and purchase a number 
●​ Save this number for registration and messaging 

 

Step 7: Register for A2P 

Submit your registration via the Trust Center. 

Go to Trust Center > Start Registration 

Business Details 

●​ Registered in US/Canada: Yes (adjust for your country) 
●​ Business Name: Exact match to government records 
●​ EIN: Your registration number 
●​ Address: Must match registration 
●​ Contact Info: Your name, email, and direct phone number 

Campaign Type 

●​ Select Low Volume Standard (under 6,000 messages/day) or 
High Volume Standard 

●​ Acknowledge fees: Registration and campaign fees vary and 
may change over time. Check the current fee structure during 
your registration process. 

Campaign Registration Application 

Use Case Description: 

●​ Be descriptive about your specific use case 
●​ Example: "Texts confirming appointments and sending account 

information like estimate details and pricing" 
●​ Explain your opt-in process in detail 



 

 

 

This campaign delivers appointment-related notifications and essential 
account information to customers who schedule services with 
[Company Name]. Messages are sent only to individuals who have 
opted in through approved channels such as online booking forms, 
service requests, or customer account portals. 
The campaign’s purposes include: 

●​ Appointment Confirmations: Customers receive SMS 
confirmations when they book an on-site or online 
consultation, service visit, or installation appointment. 

●​ Appointment Reminders: Automated reminders are sent 
24–48 hours before upcoming scheduled appointments. 

●​ Rescheduling Notifications: Customers are notified if 
appointment times need to be adjusted due to availability or 
operational changes. 

●​ Post-Service Follow-Up: After service completion, 
customers may receive follow-up messages related to service 
quality, next steps, or satisfaction checks. 

 
Account & Service Information: 

●​  Delivery of estimated details, pricing information, invoices, 
and payment confirmations tied to the customer’s service 
request or account. 

All messages are transactional in nature and directly related to the 
customer’s scheduled services or account activity. No promotional or 
marketing content is included in this campaign. 
 
 
 
 



 

Select 2 Examples Below modify for your business  
Examples: 
1. Appointment Confirmation 
“[Company Name]: Your appointment is confirmed for {{date}} at 
{{time}}. Reply HELP for help or STOP to opt out.” 
2. Appointment Reminder 
“Reminder from [Company Name]: You have an upcoming 
appointment on {{date}} at {{time}}. Reply HELP for help or STOP to 
unsubscribe.” 
3. Reschedule Notification 
“[Company Name]: Your scheduled appointment requires a time 
change. Please contact us at {{phone}} to reschedule. Reply HELP for 
help or STOP to opt out.” 
4. Post-Service Follow-Up 
“[Company Name]: Your service on {{date}} is complete. Let us know if 
you have questions or need additional assistance. Reply HELP or 
STOP to unsubscribe.” 
5. Account / Estimate / Payment Information 
“[Company Name]: Your estimate/payment confirmation is available. 
Total: {{amount}}. Contact us with any questions. Reply HELP for help 
or STOP to opt out.” 
 

Sample Messages: 

●​ Provide examples of messages you will send 
●​ Can use templates if you don't have actual examples 
●​ Include messages like estimate notifications, appointment 

confirmations, etc. 
●​ Sample 1 (Appointment): "Hi [Lead Name], this is [Your Name] 

from [Business Name]. We are confirming your appointment for 
tomorrow at 9:00 AM. Reply STOP to cancel." 



 

●​ Sample 2 (Promotional): "Hey [Lead Name], [Your Name] from 
[Business Name]. Get 20% off this week only! Reply STOP to 
unsubscribe." 

 

 

If people have promotions, here are some sample messages ( your 
Consent and use cases description must state the messages below if 
you are sending them : 
 
1. Seasonal Discount Promotion 
“[Company Name]: Save 15% on select services this month! Book 
your next installation or consultation today. Reply STOP to opt out.” 
2. New Service Announcement 
“Exciting news from [Company Name]! We’re now offering upgraded 
installation packages with faster scheduling options. Learn more by 
replying INFO. Reply STOP to opt out.” 
3. Limited-Time Upgrade Offer 
“[Company Name]: Get a complimentary service upgrade when you 
book before {{date}}. Limited availability! Reply STOP to opt out.” 
4. Customer Loyalty Promotion 
“Thanks for being a valued customer! [Company Name] is offering 
returning customers $25 off their next appointment. Book now and 
save. Reply STOP to opt out.” 
5. Referral Bonus Message 
“Share the savings! Refer a friend to [Company Name] and you both 
get $20 off your next service. Reply STOP to opt out.” 
6. Holiday Promo 
“Holiday Special! [Company Name] is offering 20% off select 
appointments booked this week. Celebrate with savings! Reply STOP 
to opt out.“ 



 

7. Re-Engagement Offer (Winback) 
“We haven’t seen you in a while! [Company Name] is offering a 
special return discount—10% off your next appointment. Reply STOP 
to opt out.“ 
 
EXAMPLE: Use case description  for Promo messages:  
This campaign sends promotional SMS messages to subscribers who 
have provided express written consent to receive marketing from 
[Company Name]. Messages include special offers, discounts, new 
service announcements, loyalty rewards, referral incentives, and other 
promotional updates. All messages clearly identify the brand and 
include opt-out instructions (e.g., reply STOP). 
 
 
Updated Consent Boxes:  
I agree to receive marketing text messages including Promotional 
Discounts & Deals, New Service Announcements, Customer Loyalty 
Rewards Referral Incentive and Re-Engagement Promotions from 
[Company Name]. Message frequency varies; msg & data rates may 
apply. Text HELP for help, STOP to opt out. 
 
I consent to receive non-marketing text messages from [Company 
Name] about appointment confirmation and reminders, reschedule 
notifications, post-service follow-up and Account / Estimate / Payment 
Information. Message & data rates may apply. Message Frequency 
may vary. Text HELP for assistance, reply STOP to opt out. 

 

Use your purchased phone number. 

Consent URL: 

●​ Paste the live URL of your consent webpage 



 

Opt-In Message: 

[Contact Name], Welcome -- you are now officially opting in 
to receive messages from [Legal Business Name]. Msg & 
data rates may apply. Recurring msg frequency varies. Reply 
HELP for help, STOP or OUT to cancel at any time. [Legal 
Business Name]. 

Submit the registration. 

 

 

Step 8: Troubleshooting -- Subdomain and Domain Compliance 
Failures 

If your A2P registration is being rejected because of where your 
consent page is hosted, this section is for you. 

The Problem 

Validators do not just check the page you submit -- they often check 
the main domain as well. If your consent form lives on a subdomain 
(e.g., app.yourbusiness.com or pages.yourbusiness.com) but your 
main domain (yourbusiness.com) has different information, a different 
privacy policy, missing terms of service, or no consent forms at all, you 
will fail the validation. 

This also happens when: 

●​ Your main domain has a generic or template website with no 
privacy policy or terms of service 

●​ Your subdomain has compliant forms but your main domain has 
forms without the two consent checkboxes 



 

●​ Your privacy policy on the main domain has language about 
sharing or selling data, even though the subdomain version is 
clean 

●​ Your main domain still has LeadConnector-branded links or 
HighLevel branding visible 

The Fix 

You have two options: 

Option 1: Make Your Main Domain Fully Compliant 

●​ Add the compliant privacy policy and terms of service to your 
main domain 

●​ Ensure every form on your main domain that collects phone 
numbers includes the two consent checkboxes with the exact 
required language 

●​ Remove any LeadConnector or HighLevel-branded links from 
the main domain 

●​ Make sure the privacy policy and terms of service are consistent 
across your main domain and all subdomains 

Option 2: Create a Standalone Compliant Website on Your Main 
Domain 

If you cannot easily modify your main domain (e.g., it is managed by 
someone else, it is on a platform you do not control, etc.), create a 
fully compliant standalone page directly on your main domain that 
includes: 

Website Requirements 
 

The website should have a very clear message on 
exactly what you do as a business. What services and 
what products you provide or Service you perform  



 

○​Set up a multi-page website, such as: 
○​ • Home 
○​ • About 
○​ • Services 
○​ • Contact 
○​ • Booking 
○​ We can then use the Contact or Booking page 

specifically for the SMS opt-in submission. 

●​ For a real-world example of a compliant consent page, visit: 
https://letsmakeitdigital.com/home 

●​ Your business logo and legal business name 
●​ Privacy policy and terms of service linked in the footer 
●​ A clean, professional design with no template or placeholder 

content 
●​ No LeadConnector or HighLevel branding anywhere 

Then submit that main domain page URL as your consent webpage 
during A2P registration. 

For a real-world example of a compliant consent page, visit: 
https://letsmakeitdigital.com/home 

Key Takeaways 

●​ Validators may check any page on your domain, not just the URL 
you submit 

●​ Your privacy policy and terms of service must be consistent 
everywhere -- main domain, subdomains, funnels, forms, and 
calendars 

●​ When in doubt, make your main domain the compliant one and 
submit that URL 

https://letsmakeitdigital.com/home
https://letsmakeitdigital.com/home
https://letsmakeitdigital.com/home
https://letsmakeitdigital.com/home


 

●​ If you keep failing and you have done everything else right, the 
subdomain vs. main domain issue is very likely the cause 

 

Step 10: Monitor and Maintain Compliance 

●​ Test the webpage and automations regularly 
●​ Update privacy policy and terms of service as laws change 
●​ Ensure campaigns only send messages matching the consent 

given (e.g., no marketing to non-marketing-only contacts) 

Example #2 Use  Case for Submission  
Use Case Description 

 

This campaign sends SMS messages to users who opt in through the 
[company name] website to access a free masterclass or wellness 
program information. Messages include registration confirmations, 
masterclass reminders, follow-up communications, program 
enrollment details, onboarding instructions, and customer support 
messages related to health and wellness education services. Users 
who provide marketing consent may also receive promotional SMS 
messages, including special offers, program announcements, 
educational content updates, and wellness-related promotions. 
Messages are sent only to users who provide explicit consent, and 
recipients may opt out at any time by replying STOP. 

 

Non-Marketing Consent Checkbox 

I consent to receive text messages from [Company Name] related to 
masterclass registration confirmations and reminders, program 



 

enrollment details, onboarding instructions, follow-up communications, 
and customer support messages regarding health and wellness 
education services. Message frequency may vary. Message & data 
rates may apply. Text HELP for assistance. Reply STOP to 
unsubscribe at any time. 

 

Marketing Consent Checkbox 

I agree to receive promotional text messages from [Company Name], 
including special offers, program announcements, educational content 
updates, and wellness-related promotions. Message frequency may 
vary. Message & data rates may apply. Text HELP for assistance. 
Reply STOP to unsubscribe at any time. 

How do Contacts Opt-in to Messages? * 

End users opt in by visiting [Company Name website] and completing 
an online application form that collects their phone number. During 
submission, users may select an optional consent checkbox to agree 
to receive SMS messages. After submitting the form, users are 
redirected to a calendar booking page to select a time to schedule a 
call. SMS messages are sent only to users who provide consent. 

 

Disclaimer 

IMPORTANT: The examples and templates provided in this document 
are for reference purposes only and have been adapted from 
information provided by GoHighLevel. This document does not 
constitute legal advice. All examples, templates, and suggested 
language should be thoroughly reviewed and modified to accurately 
reflect your specific business operations before implementation. 

https://drpazvitalflow.com/application


 

We strongly recommend consulting with a qualified legal professional 
to ensure your messaging practices comply with all applicable laws 
and regulations. Registration requirements, fees, and compliance 
standards may change over time, and it is your responsibility to 
ensure ongoing compliance. 

The creators of this guide are not lawyers and do not claim to provide 
legal advice. The ultimate responsibility for SMS compliance rests with 
your business. 

 

 

APPENDIX 
 

MOST COMMON REJECT REASON: 

Funnel-style, single-page website (credibility issue) 
 
A single-page, opt-in–focused site with “FREE MASTERCLASS” and 
“Show Me How” buttons looks like a lead-generation funnel, which is 
a common rejection reason for SMS campaigns. 
 
Strong recommendation: 
Set up a multi-page website, such as: 
• Home 
• About 
• Services 
• Contact 
• Booking 



 

We can then use the Contact or Booking page specifically for the 
SMS opt-in submission. 
 
Required business transparency 
To be approved, the website must clearly show: 
•  Who the business is (legal name + DBA) 
•  What services are offered (specific, not vague) 
•  How to contact the business (real email, address, working links) 
If the site only has an opt-in form with minimal copy (2–3 sentences), it 
will be rejected. 
General statements like “consulting to help you get more business” 
are not sufficient — the services must be clearly defined (e.g., fitness 
coaching, health education, accountability coaching). 
 
Common rejection triggers to avoid 
Please make sure the site does not include: 
• Placeholder text (e.g., “Lorem Ipsum”) 
• Fake or generic testimonials (e.g., “John Doe”) 
• Broken buttons or links 
• Social icons linking to generic pages (e.g., Facebook.com) 
• Stock-only content with no real business context 
These signals make the site appear untrustworthy to reviewers. 

Opt-In Form: 
 

●​ Make sure you have two checkboxes with the following exact messages:​
 

1.​ I consent to receive marketing text messages, about special offers, 
discounts, and service updates, from [BUSINESS NAME] at the phone 
number provided. Message frequency may vary. Message & data rates 

http://facebook.com


 
may apply. Text HELP for assistance, reply STOP to opt out.​
 

2.​ I consent to receive non-marketing text messages from [BUSINESS 
NAME] about [USE_CASE_FROM_CAMPAIGN_DESCRIPTION] 
Message frequency may vary, message & data rates may apply. Text 
HELP for assistance, reply STOP to opt out.​
​
 

●​ [BUSINESS NAME] should match what’s on the CP 575/147C Document. ​
​
Note for DBAs: If you have an EIN for your company but you want to use a different brand name 
for your messages, you can add this sentence "We are doing DBA as [Business_Name]" in the 
Campaign Use Case Description. ​
​
Make sure the rest of the submission, including the website,  Privacy Policy, T &C, and the 
business name shown in opt-in form checkboxes, matches the declared [Legal Business Name] 
DBA [DBA Name].​
​
DBAs and other relationships must be VERY clear on the websites, typically in T&Cs. If it's 
unclear or cannot be found, it can be rejected.​
​
​
 

●​ Both the consent checkboxes MUST BE OPTIONAL AND MUST NOT BE 
PRE-CHECKED, AND allow form submission even if the check boxes are 
not selected.​
​ You must execute the communication channels based on their 
selections 

​
​
​
Campaign Use- Case Descriptions VS Opt-in Forms:​
​
 



 
●​ Campaign descriptions must directly align with consent 

checkbox language.​
 

The message use cases described in the campaign must be explicitly reflected in the opt-in 
checkbox wording. 
 
❖​ Non-marketing example: If a campaign description includes message types such 

as appointment reminders, order updates, or service notifications, the consent 
checkbox must reference those same message types rather than using generic 
language like “Non-marketing messages” 
 

❖​ Promotional example: If a campaign description includes promotional messages 
such as “special offers or discounts”, the consent checkbox must reference those 
same message types rather than using generic language like  ”Marketing messages” ​
​
​
 

●​ Campaign Description Must Match Business Niche​
 

 Twilio reviews whether the website supports the stated use case.​
​
Example: A pizza restaurant using an appointment or confirmation reminder use case doesn’t 
align with their business model.​
Privacy Policy: 
 

●​ Privacy Policy and Terms and Conditions must be added at the footer of the form, 
and it should never talk about affiliation, selling or buying of leads. 
​
Privacy Policy must have the following:​
Non-sharing Clause: 
No mobile information will be shared with third parties/affiliates for marketing/promotional 
purposes. Information sharing to subcontractors in support services, such as customer 
service, is permitted. All other use case categories exclude text messaging originator 
opt-in data and consent; this information will not be shared with any third parties. 

Terms of Service: 

Terms of Service must have the following: 



 
[Business name] 

●​ [Insert Business description here; this is simply a brief description of the kinds of 
messages users can expect to receive when they opt in.] 

●​ You can cancel the SMS service at any time. Just text "STOP" to the [Phone Number]. 
After you send the SMS message "STOP" to us, we will send you an SMS message to 
confirm that you have been unsubscribed. After this, you will no longer receive SMS 
messages from us. If you want to join again, just sign up as you did the first time and we 
will start sending SMS messages to you again. 

●​ If you are experiencing issues with the messaging program you can reply with the 
keyword HELP for more assistance, or you can get help directly at [support email 
address or toll-free number]. 

●​ Carriers are not liable for delayed or undelivered messages 
●​ As always, message and data rates may apply for any messages sent to you from us 

and to us from you. You will receive [message frequency]. If you have any questions 
about your text plan or data plan, it is best to contact your wireless provider. 

●​ If you have any questions regarding privacy, please read our privacy policy: [link to 
privacy policy] 

 
 

 
 

Example of a good-looking form: 



 

​
​
​
 

 

 

 

 



 

A2P Resources and Reference Links 

Use the links below to verify your registration, troubleshoot rejections, 
and stay up to date with A2P compliance requirements. 

GoHighLevel Support Articles 

●​ A2P Brand and Campaign Registration (Overview)​
 

●​ Campaign Registration Step-by-Step Guide and FAQs​
 

●​ A2P 10DLC Brand Approval Best Practices​
 

●​ Campaign Rejection Reasons and Resolutions​
 

●​ Understanding A2P 10DLC Messaging Fees (Registration, 
Monthly, and Carrier Costs)​
 

Verification and Compliance Tools 

●​ Canada A2P CBN Checker -- Verify your Canadian Business 
Number for A2P registration​
 

●​ A2P Compliant Website Example -- Use this as a reference for 
what a compliant consent page looks like​
 

Document last updated: February 2026 

Source: GoHighLevel / Automated Marketer 

 

 

Stay Connected & Keep Learning 

https://help.gohighlevel.com/support/solutions/articles/155000002380-what-is-a2p-10-dlc-brand-and-campaign-registration
https://help.gohighlevel.com/support/solutions/articles/155000004539-campaign-registration-step-by-step-guide-and-faqs
https://help.gohighlevel.com/support/solutions/articles/155000000508-a2p-10dlc-brand-approval-best-practices
https://help.gohighlevel.com/support/solutions/articles/155000004746-campaign-rejection-reasons-and-resolutions
https://help.gohighlevel.com/support/solutions/articles/155000005200-understanding-a2p-10dlc-messaging-fees-registration-monthly-and-carrier-costs
https://help.gohighlevel.com/support/solutions/articles/155000005200-understanding-a2p-10dlc-messaging-fees-registration-monthly-and-carrier-costs
https://ised-isde.canada.ca/cbr-rec/en/search/results?search=%7B775124688%7D
https://letsmakeitdigital.com/home


 

Sign up for our Newsletter to get platform updates, automation 
strategies, and growth tips that keep your systems sharp and scalable. 

Subscribe to our YouTube Channel for fast tutorials, walkthroughs, 
and no-fluff how-to's to get the most out of GoHighLevel and your 
marketing automation. 

 

 

https://live.automatedmarketer.net/newsletter
https://www.youtube.com/@AutomatedMarketer
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