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Abstract

An abstract is often presented separate from the article, so it must be able to stand alone. A
well-prepared abstract enables the reader to identify the basic content of a document quickly and
accurately, to determine its relevance to their interests, and thus to decide whether to read the
document in its entirety. The abstract should be informative and completely self-explanatory, provide
a clear statement of the problem, the proposed approach or solution, and point out major findings
and conclusions. The Abstract should be 150 to 250 words in length. References should be avoided,
but if essential, then cite the author(s) and year(s). Standard nomenclature should be used, and
non-standard or uncommon abbreviations should be avoided, but if essential they must be defined at
their first mention in the abstract itself. No literature should be cited. The keyword list provides the
opportunity to add 5 to 7 keywords, used by the indexing and abstracting services, in addition to
those already present in the title (12 pt).
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INTRODUCTION

The introduction should begin with a general and relevant overview of the research topic,
followed by an explanation of its significance within the context of the interaction between
language, technology, and social media. Authors should include a summary of contemporary and
relevant literature, highlighting recent studies from the past five years and emphasizing the
existing research gaps in the field [1], [2]. The research problem or questions should be stated
clearly and specifically, aligning with the gaps identified in the literature review [3].

The research objectives should be articulated clearly and concisely, followed by an
explanation of the main contributions and novelty of the study compared to previous research.
The introduction should conclude with a brief outline of the paper’s structure, aiding readers in
understanding the flow of the research.

It is essential to maintain a coherent and academic writing style. Avoid using subheadings
within the introduction to ensure it remains a cohesive section. Use the IEEE citation style, such
as [1], [2], [3]. Ensure that the manuscript format employs Times New Roman font, 12pt size,
with justified text alignment.

METHODS

The methodology section should provide a clear and detailed description of the research design
and approach used in the study. Authors should specify whether the study is qualitative,
guantitative, or mixed-methods and outline the type of research, such as a case study,
experimental design, or survey. The tools and techniques used for data collection should be
described, including interviews, surveys, content analysis, or observational studies, with an
explanation of how these align with the study’s objectives and research questions.

The characteristics of the participants and the sampling method used should be detailed,
including the sample size and relevant demographic information. The methods employed for
data analysis should be specified, mentioning any statistical tools or coding strategies used, as
well as software like SPSS or NVivo, with a justification for their suitability for the research
guestions. Ethical considerations must be detailed, including informed consent, data privacy, and
participant confidentiality. Authors should also note any ethical approval obtained from relevant
institutions if applicable. Finally, limitations in the methodology that could impact the findings or
the generalizability of the results should be acknowledged.

The methodology should be presented clearly and systematically to ensure
reproducibility by other researchers. This section should be written using Times New Roman
font, 12pt size, with justified text alignment and adhere to the IEEE citation style where
applicable.

Research Design
This study employs a quantitative approachto ...............iiiiii

Population and Sample
The study population consists of ...........ccoevvveiinnn..
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Research Instrument

Data were gathered through secondary data analysis of

Data Collection Procedure

Data were collected over a three-month period, from

Data Analytics on X

Data analytics are quantitative data

Table 1. Students Data Analytics on X

Comments inde Repost inde¢ Likes inde Views inde Year Relevance

R1 77 910 2K 49K 2023 Relevant to Niger
educational discourse

R2 6 485 212 2017 Relevant
Malaysian
Educational discourse

R3 1 49 Not relevant

R4 8 12 2024 Irrelevant

R5 2024 Relevant

R6 3 2 7 2024 Relevant

The researchers gathered quantitative data analytics on X using randomisation technique to
avoid bias in selecting the most appropriate data for analysis. The R3 and R4 data responses
showed reduced students engagement based on their irrelevance to indigenous language
identity matters. However, R1, R2, R5 and R6 had higher engagement levels due to their
relevance to language identity discourse.

Mean Engagement
Metrics

6 485

212

77

49,000

910 200

G

3.3 6.33

2017
Comments

2017 Reposts 2017 Likes

2023
Comments

2023 Reposts 2023 Likes 2023 Views

> Year

2024 2024 Reposts 2024 Likes

Comments

Figure 1. Average Student Engagement in Educational Discourse on X (2017-2024)
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RESULTS AND DISCUSSION

This study findings showed variability in the use of X for educational discourse in Nigeria and
Malaysia settings. For instance, the high X engagement in R1 and R2 is synonymous to students’
cognitive interaction. Sandmann & Jones [88] and Cruz et al. [89] studies revealed similar high
engagement and interactional display on the path of students within the social media space.
However, R3 and R4 results showed low engagement, which suggests the probability of the
respondents falling within the minority class of indigenous speakers. The low engagement
premise upon students’ perception of X to meet their cognitive repertoire as a minority speaker
within the Malaysian and Nigerian setting. This finding is consistent with Efron & Mori [90]
research on deconstruction of L2 using online spaces.

The results and discussion section should present the findings in a clear and logical
manner, using tables and figures where appropriate to support the narrative. The results must be
reported objectively, highlighting key data points and trends that address the research questions.
Each result should be clearly linked to the corresponding research objectives and supported by
relevant data [4], [5].

Finding 1
0T 1T =4

Finding 2
T8V oY =2
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Common Cognitive

Understanding Enhancement
Discourse leads Engaging with
to a shared indigenous
understanding discourse
among students. improves

cognitive abilities.

Individualized

Learning
Students learn at Interaction on
their own pace social media
using indigenous enhances
languages. indigenous

language skills.

Figure 3. Theoretical Implications of Language Deconstruction on X Based on
Constructivist and Cognitivist Models

Discussion
In the discussion, interpret the findings by relating them to the existing body of literature.

Emphasize how the results contribute to the understanding of the interaction between language,
technology, and social media, and discuss any similarities or differences compared to previous
studies. Address the implications of these findings for theory and practice, as well as any
limitations that may affect the interpretation or generalizability of the results.

It is important to integrate citations in the discussion to substantiate claims and provide
context [6], [7]. Authors should also propose potential future research directions based on the
current study’s findings. Ensure that the section is cohesive and flows logically from one point to
the next, maintaining an academic tone throughout.

Results and discussions should be presented in Times New Roman font, 12pt size, with
justified text alignment, and formatted according to IEEE citation style.

CONCLUSION

This study concludes that ChatGPT holds a dominant position in public interest across Indonesia
and the Philippines, driven by its global recognition, multilingual capabilities, and widespread
integration into educational and professional environments. In contrast, DeepSeek shows
sporadic growth with occasional surges in specific regions, reflecting its emerging appeal among
niche communities and academic circles. The comparative analysis highlights that while ChatGPT
benefits from established brand familiarity and broad user engagement, DeepSeek has the
potential to expand through targeted outreach, localized strategies, and focused technological
adoption efforts. These findings underscore the importance of both global visibility and regional
adaptability in shaping Al adoption trends in Southeast Asia.
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LIMITATIONS

This study investigated issues related to deconstructing students’ language identities on X social
media technology. This study discovered that students engaged more with their peers when
using their indigenous languages online. For instance, this study findings discovered that
students were able to interact more effectively on X. The students likewise were able to
disseminate their discussions more effectively. The students also displayed affinity to share
comment freely without
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