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Technical SEO 

 

Crawlability and Indexability 
Crawlability is the ability of a search engine to access a web page and crawl its content while 
indexability refers to the ability of a search engine to analyze the content it crawls to add to its 
index.  
 
36 pages have been found to have slow page load speed and 1 page has a 404 response code. 

 
There were 7 errors, 10 warnings, and 8 notices found for WHTH. 



 

 

 

Core Web Vitals 
Core Web Vitals are a set of three metrics that measure the speed, interactivity, and visual 
stability of a webpage. They are a huge ranking factor that can also affect user experience. 



 
Largest Contentful Paint (LCP) is the time it takes for a browser to load the largest block of 
content on your homepage. This should be less or equal to 2.5 seconds. 
 
Total Blocking Time (TBT) is the total amount of time that the main thread of a webpage gets 
blocked due to long tasks, preventing it from responding to user interactions while processing 
the load. This should be less than 200 milliseconds. 
 
Cumulative Layout Shift (or CLS) is a measure of how much a webpage unexpectedly shifts 
during its life. This should have a score of less than 0.1. 
 

 
 

WHTH core web vitals need to be improved. This can be improved by reducing javascript 
execution time, minifying images, and more. Click here for full mobile report and desktop report. 

Site Architecture 
Crawl Depth 
Pages should not be more than 3 clicks deep. Too many pages buried in the architecture signals 
that there is unimportant or poor content within the site.  
 
WHTH has excellent crawl depth with no pages being more than 3 clicks deep. 

https://pagespeed.web.dev/analysis/https-wehiketoheal-org/uwdl2fh1ra?form_factor=mobile
https://pagespeed.web.dev/analysis/https-wehiketoheal-org/uwdl2fh1ra?form_factor=desktop


 
Internal Link Distribution 
Internal linking tells search engines the relationship of web pages and which pages are the most 
important. Internal LinkRank (ILR) measures the link juice flow between your website’s pages 
using a 100-point scale (from 0 to 100). If a page is linked by a large number of authoritative 
pages within your website, it will have a high LinkRank score.  
 
There are 18 pages with weak ILR on the site. It’s important to look through these pages and 
have important pages have more incoming internal links. Top level pages such as the home 
page should have more links pointing towards it. Have top level pages interlink with lower level 
pages. 
 



 

 
 
Additionally, 2 pages have been found to have broken internal links and 99 pages have Nofollow 
attribute internal links. It is recommended to set internal links to Dofollow because Nofollow 
internal links interfere with link juice flow. 



 

Responsiveness 
A responsive website enhances user experience by adapting to different screen sizes, ensuring 
easy navigation and faster load times. This aligns with Google’s mobile-first indexing, leading to 
better SEO rankings. 
 
WHTH is optimized for desktop and mobile, but not for tablets. 

Structured Data 
Structured data is code that helps search engines understand and categorize the content of web 
pages and improve indexability. This allows search engines to retrieve more informative results 
for users in the form of rich snippets, FAQ’s, and other SERP features. 
 
All pages with a 202 status code have been found to have at least one type of microdata. 
However, 34 structured data items (event markups) have invalid structured data. 



 

 
 
 
 
 
 



KW Analysis 

Trend 

 
WHTH is currently ranking for 60 keywords, but has experienced a decrease in traffic. 

Low-hanging fruit keywords 
Keywords currently ranking in positions 2-15. These are the keywords and pages that require 
the least amount of resources to increase rank and organic traffic. Thus, focusing efforts on 
low-hanging fruit keywords first is the fastest way to increase rank and organic traffic.  
​
WHTH has 2 low hanging fruit keywords, a branded keyword and the keyword “ladies hiking 
club fayetteville ga”. 
 

 



Existing KWs and Clustering Opportunity KWs 
Keywords currently ranking from positions 16-50 and positions 51-100, respectively. These 
keywords and pages can be used to create content hubs. Content hubs help to establish topical 
authority, a site’s perceived credibility about a certain topic. 
 
WDC has 58 keywords ranking in positions 16-50 and 51-100 that could be used to make topic 
clusters. 

On-page SEO 

Value Proposition 
A good value proposition should have keywords and communicate the intent of the organization 
and what makes them unique from competitors. A value proposition not only makes it clear to 
users what they offer, it is also an opportunity to give context to search engines as to what the 
site is trying to rank for. 
 
The hero section talks about what WHTH offers as an organization. However, this can be 
improved by including keywords and being more descriptive about what the organization offers. 
Add CTAs.  
 

 

Meta Tags 

 



 
Title tags 
Title tags are HTML elements that indicate the title of a web page. They help search engines 
understand the content of the page and its relevance to a search query. This also serves as the 
clickable link displayed in the SERP. It gives the user an idea as to what the website is about 
and influences click-through rate (CTR). Title tags should be between 51-60 characters in length 
to avoid being cut off in the SERP. 
 
WDC has no missing title tags. However, the title tag could be improved by including keywords 
and maximizing the character limit so it takes up more space in the SERP. Additionally, make 
unique title tags for the pages with duplicate title tags. 

 
 
Meta descriptions 
Meta descriptions are another HTML component of web pages. It provides a summary of the 
contents of the web page, helping both the search engine and the users understand what the 
page is about. Meta descriptions appear beneath the title tag in the SERP and help persuade 
users to visit the website. Meta descriptions should be between 150-160 characters. 
 
WHTH has 59 missing meta descriptions. Add meta descriptions to these pages. It is 
recommended to include the primary and latent semantic indexing (LSI) keywords (keywords 
that are related to the primary keyword) in the meta description and to maximize the character 
limit. 

https://drive.google.com/file/d/1dHB7MUNpubcHMY0lvrrUtxb_H9AKsQvw/view?usp=sharing


 
 
Header tags 
Header tags are HTML elements that are used to distinguish the headings from the 
subheadings and the rest of the content. Header tags organize the content of the website in a 
hierarchical manner. This improves the readability of the content for both search engines and 
users. 
 
WHTH has 32 missing H1 tags. Assign H1 tags in these pages. Use primary keywords in the 
header tags. Additionally, make unique H1 tags for the 9 pages with duplicate H1 tags. 

 

Internal Links and Anchor Text 
Search engines scan anchor texts because they provide context about the linked page. Hence, 
it is best to add keywords in the anchor text of links. Having a clear CTA also guides users and  
increases the likelihood that they will complete a desired action before leaving the site. 
  
Include keywords in the anchor texts of internals. Example: Instead of “Learn More”, use “Learn 
About WeHikeToHeal”. 

https://drive.google.com/file/d/1SQ1oRJNB77vF3w9K2cacQoQPBOANXobJ/view?usp=sharing


 

Copywriting 
Long-form copy provides more opportunities to rank for relevant keywords and gives more 
context to search engines as to what the business is about. 
 
There is no long-form copy on the site. Create long-form copy in the home page using the 
primary keyword and LSI keywords. Example: Talk about the struggles of women, how 
WeHikeToHeal has helped women, etc.  

Site Navigation 
It is best to have a dedicated page for every topic or keyword that an organization wants to rank 
for instead of having all the topics in one page. This makes it easier for search engines to 
determine the intent of each page and its relevance to search queries and allows the website to 
rank for different terms. 
 
WHTH has a dedicated page for each of their events. However, consider having a static page 
going through the inclusions of a typical event. Additionally, categorize content pages and 
separate the blog content from news/announcements. 

Content Analysis 
Content analysis and strategy is done for every page and keyword that you want to rank. For a 
page to rank, it must match a keyword’s search intent, contain better content, and/or possess 
higher page authority or backlinks in comparison to competitors in the SERP.  



Keyword Cannibalization 
Keyword cannibalization occurs when you have various blog posts or articles on your site that 
can rank for the same search query in Google. This happens when multiple pages on a site 
target the same keyword(s) and serve the same purpose. As a result, search engines can't 
discern which content to rank higher. You’re “cannibalizing” your results by splitting CTR, links, 
content, and conversions between two pages that should be one. 
 
WHTH does not have cannibalized keywords. Nevertheless, keyword cannibalization can be 
fixed by merging the content, using canonical tags, deindexing one page, or deoptimizing 
cannibal pages. 
 
For reference, here is the link to the page in this analysis:  
Finding Time for Yourself – A Guide for Corporate Baddies, Wives, and Moms 

Content Quality 
Search Intent 
For a page to rank, it must match what the user is looking for. The pages currently ranking in the 
first page of the SERP contain lists or a step-by-step process about the topic. 
 
WHTH has the same type of content as the pages ranking in the first page. This indicates that 
the content matches with the search intent.  

 

 
 
Readability 
Readability is important for SEO because clear, easy-to-understand content keeps users 
engaged, reduces bounce rates, and helps search engines rank your pages higher. 

https://wehiketoheal.org/2024/08/31/finding-time-for-yourself-a-guide-for-corporate-baddies-wives-and-moms/


 
The content has good structure. It uses short paragraphs, bullet points, and simple language. 
However, make sure to properly assign header tags to help search engines understand the 
hierarchy of the content. 
 
Content Length 
Generally, long-form content tends to be ranked higher because it increases dwell time, attracts 
more backlinks, and ranks for a wider range of keywords. Take note that content length still 
depends on search intent and SERP competition.  
 
On average, the top 3 pages for the keyword “finding time for yourself” have an average word 
count of 2300. Aim to have a word count around this range. 

 
 
Multimedia 
Multimedia enhances user engagement, and increases the likelihood of earning backlinks and 
showing up as rich snippets or featured results in the SERP. 
 
There is only one image per article. Consider adding more multimedia content in the pages. 

Internal and External Linking 
Internal linking helps to keep users on the site and sends signals to Google that you provide a 
breadth of information about a certain topic.  
 
WHTH has no internal linking in the content. Organize content into topic clusters. Topic clusters 
should have cluster pages that link up to a pillar page and vice versa. Consider adding in a table 
of contents that is anchored to different sections of the page and a read also section that links to 
other content pages in the site. 
 
Outbound external links show Google that you care about quality and that you're producing fair, 
well-researched content. They are important for SEO because they help to build trust and 
authority with your audience by showing them that you have sources for your information.  
 
WHTH has no external links in the content pointing to high domain authority sites. 

Keyword Optimization 
Primary KW should be in the URL, Title Tag, Meta Description, H1 Tag, first sentence, and last 
sentence of each page.  
 
The primary keyword is present in the URL, Title Tag, Meta Description, H1 Tag, and in the first 
paragraph. 



 
Latent Semantic Indexing (LSI) keywords are conceptually related terms that search engines 
use to deeply understand the content on a webpage. 
 
The content uses related keywords such as: self-care, well-being, calm, peace, mindfulness, 
breaks, and etc. 

Competitive Analysis 

Backlink Profile 

 
WHTH has 160 backlinks, 84% of which are dofollow, and 104 referring domains. 
 
Toxic Links 
Toxic links are links that have the potential to harm a website's ability to rank.  
 
There are 20 toxic links for WHTH, most coming from low-quality directories. Reach out to 
owners of these sites to remove these links. Disavow links as a last resort. 
 
Referring Domains and Anchor Text 
The majority of referring domains have an authority score of 0-20 and are relevant to WHTH. 
Anchor texts are varied. These are all signs of white hat link building. 

 



 

Domain Authority 
Domain Authority is a metric that estimates how likely a website is to appear in the SERP in 
comparison to competitors. The closer the authority score is to 100, the more likely it is to 
appear and rank higher in the SERP. 
 
WHTH has an authority score of 20. Domain authority can primarily be improved by building a 
solid backlink profile and by improving the site structure and producing valuable content or 
increasing topical authority, which is authority gained from being known as an expert in one’s 
niche. 

Organic Competitors 
The following are the top organic competitors for WHTH. 

 



The Competitive Positioning Map shows the strengths and weaknesses of a competitive 
domains' presence in organic search results. The larger the circle, the more visibility a domain 
has. 
 
WHTH is ranking for more keywords than its competitors and has nearly the same visibility as 
one of its competitors. 

 

Backlink Gap 
A backlink gap analysis reveals websites that link to your competitors but not to you, helping 
you acquire quality backlinks and strengthen domain authority.  
 
The table below shows the referring domains that point to all competitors but not to WHTH. 
These sites are good opportunities for link-building efforts. 

 



 

Keyword Gap 
A keyword gap analysis helps you identify missed opportunities by finding keywords your 
competitors rank for but you don’t, allowing you to improve search visibility and outperform 
them. The graph below shows that WHTH has some shared ranking keywords with its 
competitors. 

 
The following are the top performing keywords for each competitor: 

1.​ Hike And Heal Wellness 



 
2.​ Cashmere Canyons 

 
3.​ Hike The World 



 
 

Summary 

Technical SEO 
What’s Done Right: The website has excellent crawl depth and is optimized for desktop and 
mobile. Additionally, structured data is present on all pages with a 202 status code. 
 
What Needs Improvement: Core Web Vitals and site speed need improvement. There were 
broken internal links, nofollow internal links, and a 404 status code found in the site. Internal 
linking structure needs improvement. The site is not fully optimized for tablets, and some 
structured data items contain errors. 
 
How to Improve: Reduce JavaScript execution time, optimize images, and minify code to 
improve Core Web Vitals. Fix broken links, update nofollow internal links to dofollow where 
applicable, and optimize structured data for accuracy. Have more incoming internal links to 
important pages such as the home page. Ensure the site adapts properly to tablet screens. 
 

Keyword Analysis 
What’s Done Right: The site ranks for 60 keywords and has identified two low-hanging fruit 
keywords that can be targeted for quick ranking improvements. There is also an opportunity to 
create content hubs using 58 ranking keywords. 
 
What Needs Improvement: Traffic has decreased, and the number of ranking keywords is 
relatively low. Content clusters have not yet been created to improve topical authority. 



 
How to Improve: Prioritize optimizing content for low-hanging fruit keywords to boost rankings 
quickly. Develop content clusters by grouping related topics and interlinking them to establish 
authority. 
 

On-Page SEO 
What’s Done Right: The hero section talks about what WHTH offers as an organization and 
there are no missing title tags. Moreover, WHTH has a dedicated page for each of their events. 
 
What Needs Improvement: The hero section lacks keywords and CTAs. There are pages with 
missing meta descriptions, and missing and/or duplicate H1 tags. There are meta tags with no 
keywords. The home page has no long-form content. Internal link anchor texts are vague and 
do not use keywords. 
 
How to Improve: Add relevant keywords and CTAs to the hero section. Optimize meta tags by 
including primary keywords and using the full character limit. Create keyword-optimized meta 
descriptions, H1 tags, and anchor texts. Implement long-form content on key pages,  improve 
navigation by separating blog content from news/announcements, and use keywords in the 
anchor texts of internal links. 
 

Content Analysis 
What’s Done Right: The site’s content aligns well with search intent, has good readability, and 
includes LSI keywords. There are no issues with keyword cannibalization. 
 
What Needs Improvement: Content pages have little to no multimedia, internal links, and 
external links. Content length is shorter than top-ranking competitors. 
 
How to Improve: Expand articles to match the average word count of top-ranking pages. 
Incorporate additional images, videos, and/or infographics to improve engagement. Use internal 
links to create topic clusters and add external links to authoritative sources for credibility. 
 

Competitive Analysis 
What’s Done Right: WHTH has a natural link profile. WHTH has an authority score of 20 and 
has good visibility in comparison to competitors. 
 
What Needs Improvement: There are toxic backlinks coming from low-quality directories that 
could harm rankings. The number of backlinks and referring domains can be increased. 
 



How to Improve: Reach out to site owners to remove toxic backlinks and disavow harmful links 
as a last resort. Focus on building high-quality backlinks from authoritative websites through 
guest posting and other link building strategies. 


	Site Audit for WeHikeToHeal 
	Technical SEO 
	Crawlability and Indexability 
	Core Web Vitals 
	Site Architecture 
	Crawl Depth 
	Internal Link Distribution 

	Responsiveness 
	Structured Data 

	KW Analysis 
	Trend 
	Low-hanging fruit keywords 
	Existing KWs and Clustering Opportunity KWs 

	On-page SEO 
	Value Proposition 
	Meta Tags 
	Title tags 
	Meta descriptions 
	Header tags 

	Internal Links and Anchor Text 
	Copywriting 
	Site Navigation 

	Content Analysis 
	Keyword Cannibalization 
	Content Quality 
	Search Intent 
	Readability 
	Content Length 
	Multimedia 

	Internal and External Linking 
	Keyword Optimization 

	Competitive Analysis 
	Backlink Profile 
	Toxic Links 
	Referring Domains and Anchor Text 

	Domain Authority 
	Organic Competitors 
	Backlink Gap 
	Keyword Gap 

	Summary 
	Technical SEO 
	Keyword Analysis 
	On-Page SEO 
	Content Analysis 
	Competitive Analysis 



