MD: Discover how viral marketing can skyrocket brand awareness and engagement. Learn
the strategies behind successful viral campaigns in this comprehensive guide.

Viral Marketing: What It Is and How Does It Work

At the core of viral marketing is the creative mastery of designing content that strikes a chord
with audiences, compelling them to share it. Picture an abstract image where luminous
strands of light symbolize ideas spreading across the web, sparking connections and
creating a mosaic of online interaction — this is the quintessence of viral content.

This approach gauges success by the cascading effect of shares, eclipsing traditional
advertising with its genuine vibe and grassroots spread. With Yespo's insights into digital
commerce and examples of viral marketing, let's examine the breadth of viral phenomena.

What is Viral Marketing

Viral marketing is a sequel to a digital forest fire when information burns in the fame
regardless of the psychology that influences humans and the network of individuals. It
generates a chain reaction of sharing and discussion across diverse platforms. This
phenomenon is fueled by a handful of defining characteristics that encapsulate what propels
content to viral status:

e Emotional Appeal: Emotionally engaging content, be it through humor, surprise, or
inspiration, has more opportunity to be widely shared.

e Relatability: Content that resonates with people, such as sharing their personal
experiences or values, has more leverage to be shared on social platforms.

e Shareability: The diffusion of content rapidly determines whether further
transmission can reach viral levels. Use different channels, e.g., traditional emails,
pushes or innovative App Inbox and messengers.

Proficiency in building viral content well involves carefully thought-through viral marketing
strategies and adopting a scientific approach to please virality.

A detailed referral marketing guide will help you tap into the full potential of referrals in viral
campaigns.

What Makes Your Content Attractive and Viral

The essence of viral marketing revolves around the real human connection, which takes

advantage of the effect of people sharing their experiences. It is a way of creating content
that is so effective that people involuntarily want to share it with others. Let us find out the
tactics that ushered many businesses' viral marketing campaigns to unbelievable heights.


https://yespo.io/app-inbox
https://yespo.io/blog/what-referral-marketing-and-how-promote-it-emails

Possible Techniques of Viral Marketing

Viral branding implies several unconventional strategies spread quickly across digital
territories. Take advantage of social media trends in popular online discussions.

Partner with influencers who already have established audiences and have the authority by
association to build credibility.

Offer the opportunity to create interactive activities that pursue user involvement and foster
social relationships.
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Social Media Campaigns

The true foundation for digital commerce success is the marketing dynamics of the social
media strategy. Some of the main social media platforms, such as Twitter, Facebook,
Instagram, and TikTok, provide fertile soil for companies to produce content that strikes a
chord with the audience. This content can go viral and be widely shared. From a short tweet
and a meme to a VifalNided that everyone will love, PR can help you get more visibility.

Campaign Strategy Outcome
Smartwater 'Jennifer Humor paired with celebrity Exceeding 6 million views, with sustained
Aniston’ endorsement brand engagement
ALS Ice Bucket User participation interlaced Widespread global participation,
Challenge with cause marketing heightened ALS awareness
Old Spice 'Man Your Witty humor intertwined with | Countless shares, becoming a cultural
Man Could Smell Like' a viral loop touchstone



https://yespo.io/blog/guide-digital-commerce-definitions-tips-trends-2023

Influencer Partnerships

Airdropping brand messages via social media while partnering with influencers whose
realness is admirable is a great viral sharing tactic that can potentially take brands to the top
of the chart in the vast social media space.

Interactive Campaigns

Through holding competitions, quizzes, and interactive videos, brands create a sense of
communion, making everyone feel like a part of one community. It is a great way to drive
audience engagement while building a deeper bond with the public.

Email Marketing

An email designed with care can briefly compel you to share. People will spread it. You can
easily create any design in the Yespo drag-n-drop email editor, add gamification to engage
subscribers or choose any of the other 7 channels of communication, e.g., push notifications.

Pros and Cons of Viral Marketing

Advantages Challenges
Cost-effective Expansion: Risk of Misinterpretation:
_ thrives on natural sharing, How the audience perceives the message is beyond
slashing overhead expenses. their control.
Natural User Engagement: Possibility of Negative Backlash:
A single piece of content can travel at The increasing number of brands vie for virality,
lightning speed across digital spaces, potentially leading consumers to grow numb to these
reaching far beyond its target audience. approaches, thereby diminishing their impact.
Enhanced Shareability:
Extensive digital presence significantly
boosts brand awareness.

3 Great Viral Marketing Examples from Famous Brands

Popeyes Chicken Sandwich

Campaigns go legendary, like when Popeyes Chicken Sandwich took social media by storm
to exemplify the potential of viral marketing. This public relations triumph created a national
discussion and an unquenchable appetite from the coasts and the mountains for the
sandwiches.


https://yespo.io/email-marketing
https://yespo.io/automated-web-push-notifications
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Fernando Machado, who was the Chief Marketing Officer at the time, said,
"It was about interjecting into the cultural dialogue and intensifying it."

ALS Ice Bucket Challenge

In the same way, the ALS Ice Bucket Challenge gained popularity through social media and
became one prime example of cause-related marketing. The phenomenon reached
unprecedented awareness and research funding and highlighted the charity potential of viral
campaigns.


https://www.oneclub.org/directors/-bio/fernando-machado

AL3 ICE BUCRET CHALLENGE

(RKE THE CRALLENGE, DONATE AND HELP CRERTE A ATRLD WITROT ALS!
AIENCHETCILEGE

The Man Your Man Could Smell Like

This classic Old Spice "The Man Your Man Could Smell Like" campaign was one of the
campaign's long-standing original hits. It was named one of the best advertisements of the
21st century due to the Advertising Age.


https://www.wk.com/work/old-spice-smell-like-a-man-man/

How to Send Viral Marketing Campaigns to Your Customers
with Yespo CDP

Yespo offers gathering clients' data, unification and storing it in customers’ profiles to further
use in direct channels, on a website, or in an app. You can create personalized messages in
8 channels, build automated omnichannel sequences, and segment your audience to target
them with viral content.

The main advantages of Yespo CDP:

e Automated marketing activities: Build automated workflows using available
channels to reach your clients at a convenient time. Set up triggered campaigns that
will launch in response to customers' actions.

e Advanced segmentation: Create simple and advanced segments based on data
about customers and their actions.

e Personalized communication: Personalize communication with your clients with
the help of Al algorithms that can predict clients' actions and create personalized
product recommendations that can be displayed on a website, in direct channels, and
in apps.

To Sum Up

Social media is a ruler that flows much further and better than any other form of influence.
As we deftly maneuver through the complex waltz of consumer desires, detailed in our



comprehensive guide to consumer behavior, let's heed the insight of a JifGIMEKeting

“In essence, viral marketing is the all-important pivotal point, the conduit which facilitates the
lifeblood of a digital revolution through the arteries of e-commerce."

Your Text is Human written
7% Al Written Content

- AGI-EGFE;‘:* m Human Written Content

Plagiarism Score

Check for plagiarism \/

Unique: /1.07%0

pesodial. medium, comythe-10-most-successful.. 19%
www.marketing91. com/viral-marketing/ 18%
More information o ¢
0% Plagiarized
0% 100%

=== Plagiarism — Unique


https://yespo.io/blog/consumer-behavior-guide-definition-models-and-strategies

	Viral Marketing: What It Is and How Does It Work 
	What is Viral Marketing 
	What Makes Your Content Attractive and Viral 
	Possible Techniques of Viral Marketing 
	Social Media Campaigns 
	Influencer Partnerships 
	Interactive Campaigns 
	Email Marketing 

	Pros and Cons of Viral Marketing 
	 

	3 Great Viral Marketing Examples from Famous Brands 
	Popeyes Chicken Sandwich 
	ALS Ice Bucket Challenge 
	The Man Your Man Could Smell Like 

	How to Send Viral Marketing Campaigns to Your Customers with Yespo CDP 
	To Sum Up  


