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Abstract. The abstract consists of not more than 200 words, describing the phenomenon being
studied (one or two sentences, maximum 10 [ten] words), the purpose of study, research
methodology, and general findings.

Keywords: provide 5 esensial/important keywords to easy find article

Abstrak. Penulisan abstrak sebaiknya memberikan deskripsi secara singkat mengenai
konten/isi artikel sehingga pembaca mendapatkan gambaran yang jelas. Abstrak hendaknya
dibuat tidak melebihi 200 kata, dan berisikan penjelasan fenomena (1 atau 2 kalimat, maksimal
10 kata), tujuan, sampel, metodologi, dan temuan penelitian secara umum (3-4 kalimat) dan
simpulan.

Katakunci: Sediakan 5 kata kunci yang terpenting untuk memudahkan pencarian terhadap
artikel

1. Introduction (include research objective, theoretical framework,

and hypothesis development if available)

This section describes three main components. First, it describes the phenomenon

being studied. Secondly, the author explains the relationship between phenomenon and
existing theories (at least one of the journals cited should be less than five years old);
and finally describes the purpose of the study. Furthermore this section also contains
previous theories, both from primary reference (grand theory) and journal articles
(including at least one journal published in the last ten years). This section also
discusses arguments on the relationship between the variables being studied and ends
with the hypothesis depicting the relationships of the variables (there should be some
argument for each hypothesis).
*For an exploratory study, this section should consist of previous theories
underlying the Research Question. (Please provide strong argument(s) that
reference variable(s) or explanation(s) as to why research will fill the gap from the
literature.

2. Literature Review (Tinjauan Pustaka)


https://embistek.org/jurnal/index.php/embistek
mailto:author_1@gmail.com

Jurnal Embistek

Ekonomi, Manajemen Bisnis, Syariah, dan Teknologi
https://embistek.org/jurnal/index.php/embistek
volume x (x), 2022 hal: x-x

A literature review is a survey of scholarly sources (such as books, journal articles,
and theses) on a particular topic. It gives an overview of key findings, concepts and
developments in relation to a research problem or question.

All tables should be numbered with Arabic numerals. Every table should have a
caption. Headings should be placed above tables, left justified. Only horizontal lines
should be used within a table, to distinguish the column headings from the body of the
table, and immediately above and below the table. Tables must be embedded into the
text and not supplied separately. Below is an example which the authors may find
useful.

3. Research Methodology

This section consists of approaches taken by the author, whether qualitative or
quantitative approach. This section also includes a sample description (respondent/case
profile), sampling method, sampling size, error level, data collection method, variable
operationalization, and analysis method.

4. Results and Discussion

This section consists of the results of validity and reliability tests and analysis of the
results. Furthermore this section discusses the results of the current study and how they
relate to the hypothesis presented. The discussion section also explains possible reasons
for why a certain hypothesis is rejected or accepted and how they relate to previous
research. Furthermore, the author should show how the current result supports or
contradicts previous studies, limitation of the study, and implication of the study (both
managerial and scientific implications). This section also discusses the
recommendation(s) for future research based on the limitation of the study.

Table 1. Format

No Jumla
. Status Kepemilikan Bank h
1 Bank Milik Pemerintah (BUMN/Persero) 4
2 Bank Milik Swasta Nasional (BUMS) 31
3 Bank Milik Asing (BUMA) 0
4 Bank Milik Campuran (BUMC) 1
Jumlah 36

Sumber: Bursa Efek Indonesia (2015)
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Winters' Method Plot for YOR
Multiplicative Method

Variable

Forecasts
—& - 950% PI

Smoothing Constants
Alpha (level) 02
Gamma (trend) 0.2

Delta (seasonal 0.2

Accuracy Measures
MAPE  9.90846
MAD 0.06655
MSD 0.0072%

YOR

Figure 1. Sample figure
5. Conclusion
This section provides a brief explanation of the study and the impact of the study.

6. References

This section consists of all references used in the article. The number of references
should be no less than 15 references, where the number of journal articles (includes at
least one journal article published within the last ten years) should exceed the number of

textbooks, and other types of references. Follow the author instructions in the APA
style.
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