
I updated the copy based on Captain Charlie's advice.  

1. Who Is Reading This Copy? 

 

Ana 28, just moved into a new house with her husband and two kids and noticed a couple of cockroaches running 
around. 

Ana is a very clean and hygienic person, everything in her home needs to be tidy and in its place. 

 

Pains: 

●​ The presence of cockroaches makes her feel disgusted 
●​ The thought of cockroaches ruining her food makes her gag 
●​ She can’t take a shower or fall asleep peacefully because she fears the cockroaches will crawl over her 
●​ She is constantly on edge because she has to dodge them every day 
●​ She fears her family will get a disease from cockroaches. 
●​ No matter how much she cleans after the cockroaches the mess is still there 
●​ She feels powerless because she has no control over the situation 
●​ She is embarrassed for having cockroaches, if people found out she has them in her house they’ll think she is 

a slob. 
●​ She fears someone coming uninvited and seeing the cockroaches. 

 

2. Where Are They At Right Now(emotionally, physically, problems and dreams)? 

 

Where is she in the funnel:  

She is looking for a reliable pest control company to get rid of her cockroaches. She searched on Google for “pest 
control near me” and clicked on this website. 

The main emotions she feels are: 

●​ Disgust and fear 
●​ Anxiety and stress 
●​ Frustration and helplessness 
●​ Shame and embarrassment 
●​ Isolation and loneliness 
●​ Anger and resentment 

 

Desires: 

●​ Dreaming of a home without cockroach chaos, where everything stays squeaky clean. 
●​ Wishing for a kitchen filled with tasty meals, untouched by pesky roaches. 
●​ Longing for carefree showers and peaceful sleep, minus the creepy-crawly worries. 
●​ Dreaming of a day without dodging roaches, just relaxing without the pest parade. 
●​ She is hoping for a healthy, disease-free space for herself and her family. 
●​ Dreaming of a tidy home where cleaning efforts pay off. Wishing for a sense of control over the pest situation. 
●​ Dreaming of a shame-free home, where no one judges based on bug battles. 
●​ Imagine social gatherings without the fear of roach revelations. 

 

3. What Do I Want Them To Do? 

I want them to fully trust this company to get rid of their cockroach problem. 

After gaining their trust, I want them to fill out the form or directly call the company to schedule a service. 

 

4. What Are The Steps They Need To Experience To Take The Action? 

1.​ Get intrigued by the copy. 

2.​ Believe that this is the company that can take care of their cockroaches. 

3.​ Visualize what will happen if they don’t do anything or visualize the relief of taking care of their cockroaches.  

4.​ Believe the company is professional. 

5.​ Amplify their pain/desire to learn more or do the CTA. 

 

Roadblocks and Solutions: 

ROADBLOCK 

The readers are aware of their problems, and what I can do as a copywriter is to amplify their pain/desire by future 

pacing what will happen if they don’t do anything or what will happen if they call us, the other roadblock is not knowing 

what to do to get rid of the pests. 

SOLUTION 

What most pest control companies do is they just offer to get rid of their problems(pests). What I did here is I told the 

reader that we don’t just spray, and introduced a new 4-step process(still working on the name I know it’s boring) for a 

tailored solution. 

Note: Biggest reasons why people don’t hire pest control companies: 

●​ They don't trust the company 

●​ They think their solution won’t work 

●​ They think the pesticide will harm their family 

●​ Skepticism about effectiveness: Some people might doubt the long-term effectiveness of pest control, believing 

the pests will simply return after the initial treatment. 

●​ Hesitation to admit the problem 

●​ Negative past experiences 

 

My Best Guess Where To Improve. 

●​ My copy lacks the emotions to amplify their pains/desires. How to fix: While writing I was in a mundane state, if 

I change that the copy will change. Any tips for how to do this better would be appreciated. 

 

●​ Specificity: I don’t know how to be more specific with the copy on the home page because I don’t know the 

exact pest they are dealing with. I planned to add more specific details about their pain/desire when they click 

the “GET RID OF THEM” button. Example:  

 

If they click on “GET RID OF THEM” for cockroaches, then I know they have a cockroach problem and I can 

write vivid copy they can relate to and visualize.  

 

●​ The flow. I can achieve better flow if I rearrange the order of my website components. 

 

●​ Design and Images. This is my first time designing a webpage, so I’m not entirely sure if the color and overall 

design complement the copy. As for the images, these are the best ones that I found but I know they need to 

be more relevant, some images aren’t even pest control technicians they’re construction inspectors. 

 

Some notes before you start analyzing: 

 

I took the design and inspiration for the copy from this top player, I added some things they don’t have on their website 

so it’s not an entire copy-paste: https://www.greenixpc.com/ 

 

The {Pest} in the headline changes every 5 seconds, so for the first 5 seconds it will be cockroaches, after the 5 

seconds passed it will display ants, and so on. The same goes for the {Pest} at the website's footer.  

 

There are two reasons why I added this feature:  

 

1.​ Because it’s changing, it catches the eye of the reader 

2.​ It’s more personal because the pest in the headline can be the one they are dealing with. 

 

I know I could add a guarantee and testimonials but the prospect doesn’t have any on its website, so I didn’t include 

them. 
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