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BEGINNER LIVE TRAINING #3 MISSION “MAP OUT 
A FUNNEL”​
​
GO FIND A BUSINESS ONLINE 
 
MAP OUT THEIR STEPS IN THEIR CUSTOMER ACQUISITION FUNNEL 
 
LIST OUT ANY “MOVES” THEY USE AT EACH STEP TO GRAB 
ATTENTION OR RAISE LEVELS FROM THE “WILL THEY BUY?” 
DIAGRAM​
— 
BUSINESS: PERSONAL BRAND LAUNCH -  A BUSINESS THAT HELPS 
PEOPLE GROW AND SELL ON SOCIAL MEDIA​
​
1. SCROLL ON FEED  
 
2.SEE INTERESTING CONTENT 
 

 



3.CHECK PROFILE  
 
 
4.FOLLOW 
 
 
 
 



5.CONSUME VALUABLE CONTENT OVER TIME  
 
THE VALUABLE CONTENT: 
 



1.CTA CONTENT THAT DIRECTS TO HER SERVICE PAGE​

​
​
​



6. CTA ​
​

​
 



-​ DO I BELIEVE THE IDEA WILL WORK 
 
SHE CAN CONVINCE THE BUYER THAT THE IDEA WILL WORK BUT 
SHOWING LOTS OF RESULTS IN HER SERVICE PAGE​

​



How does she manage to raise the levels from the Will they buy diagram?​
 
- DO I TRUST IN THE PERSON SELLING ME THIS SERVICE? 
 
AVA MANAGES TO INCREASE THE LEVELS OF THE TRUST 
THRESHOLD BY PROVIDING VALUABLE INFORMATION WHILE 
HAVING A CLEAN PROFILE WITH HUNDREDS OF THOUSANDS OF 
FOLLOWERS, AS SHOWN IN THE PREVIOUS PAGES. PROVING THAT 
SHE IS EXPERIENCED. 
 
SHE ALSO SHOWS LOTS OF CLIENT RESULTS IN HER SERVICE 
PAGE LIKE THIS​
​

 



-IS THE VALUE IM GONNA GET WORTH IT?​
​
NOW THIS DEPENDS ON THE CLIENT, MOST PEOPLE WOULD SAY 
THAT IT IS WORTH IT EVEN IF THE PRODUCT COSTS THOUSANDS 
OF DOLLARS, BECAUSE MOST OF HER CLIENTS HAVE THE GOAL 
OF GAINING LOTS OF SERIOUS FOLLOWERS AND THEN BEING 
ABLE TO MONETIZE THEIR ATTENTION THROUGH SELLING ANY 
SERVICE 
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