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Overview of course 

 

Unit 3: Design thinking and practice 
In this unit students gain an understanding of the process designers employ to structure their thinking 
and communicate ideas with clients, target audiences, other designers and specialists. Through 
practical investigation and analysis of existing visual communications, students gain insight into how 
the selection of methods, media, materials and the application of design elements and design 
principles can create effective visual communications for specific audiences and purposes. They 
investigate and experiment with the use of manual and digital methods, media and materials to make 
informed decisions when selecting suitable approaches for the development of their own design ideas 
and concepts. 
Students use their research and analysis of visual communication designers to support the 
development of their own work. They establish a brief and apply design thinking skills through the 
design process detailed on pages 12 and 13. They identify and describe a client, two distinctly 
different needs of that client, and the purpose, target audience, context and constraints relevant to each 
need. 
Design from a variety of historical and contemporary design fields is considered by students 
to provide directions, themes or starting points for investigation and inspiration for their own 
work. Students use observational and visualisation drawings to generate a wide range of 
design ideas and apply design thinking strategies to organise and evaluate their ideas. The 
brief and investigation work underpin the developmental and refinement work undertaken in 
Unit 4. 
 
Unit 4: Design development and presentation 
The focus of this unit is the development of design concepts and two final presentations of 
visual communications to meet the requirements of the brief. This involves applying the 
design process twice to meet each of the stated needs. 
Having completed their brief and generated ideas in Unit 3, students continue the design 
process by developing and refining concepts for each need stated in the brief. They utilise a 
range of digital and manual two- and three-dimensional methods, media and materials. They 
investigate how the application of design elements and design principles creates different 
communication messages with their target audience. 
As students revisit stages to undertake further research or idea generation when developing 
and presenting their design solutions, they develop an understanding of the iterative nature of 
the design process. Ongoing reflection and evaluation of design solutions against the brief 
assists students with keeping their endeavours focused. 
Students refine and present two visual communications within the parameters of the brief. 
They reflect on the design process and the design decisions they took in the realisation of 
their ideas. They evaluate their visual communications and devise a pitch to communicate 
their design thinking and decision making to the client. 

 

 

 

 

 

On completion of this unit of work you should be able to: 

1.​ should be able to apply the design process to produce a final visual 

communication presentation that satisfies a specified communication need. 
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2.​ should be able to analyse and evaluate the effectiveness of a range of visual 

communications. 

3.​ should be able to discuss the roles and relationships involved in the design and 

production of visual communications in the context of professional practice. 

 

Your assessment will include: 

The Victorian Curriculum and Assessment Authority will supervise the assessment of all students 
undertaking Units 3 and 4. In the study of VCE Visual Communication and Design students’ level of 
achievement will be determined by School assessed Coursework, a School-assessed Task and an 
end-of-year examination.  

Percentage contributions to the study score in VCE Visual Communication and Design are as follows:  
• Unit 3 School-assessed Coursework: 25 per cent 
• Unit 4 School-assessed Task: 40 per cent 
• End-of-year examination: 35 per cent. 
 

Unit Outcomes SAC SAT Exam 

3 
1 (Analysis & 
Practice in Context) 

10% ✓ 

(completed in two 

parts: 60marks + 

15marks allocated 

for unit 3) 

  ✓ 

 
2 (Professional 
Practice) 

10% ✓ 

(25 marks allocated 

for Unit 3) 

  ✓ 

 
3 (Design Brief)   ✓ ✓ 

4 
1 (Development of 
Design Concepts) 

  ✓ ✓ 

 
2 (Final 
Presentations) 

  ✓ ✓ 

 
3 (Pitch) 5% ✓(20 marks 

allocated for Unit 

4) 

  ✓ 

Total: 
  25% 40% 35% 

  

Assessment for SAC 1 ​ ​ ​ ​ (Outcome 1) 
All assessment rubrics are created 
From the Assessment Handbook. 
20 marks = Design Task Environmental Design ( 
20 marks = Design Task Communication Design (Rockabye baby CD cover and sleeve) 
20 marks = Design Task Industrial Design 
15 marks = Pre task intro questions (x3 - ) 
 
This enables us to give a mark out of 60 and a mark out of 15 to VCAA for Outcome 1. 
Assessment for SAC 2 ​ ​ ​ ​ (Outcome 2) 
All assessment rubrics are created 
From the Assessment Handbook. 
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20 marks = Formal Analysis Environmental Design (FLW Falling Water) 
20 marks = Formal Analysis Communication Design 
20 marks = Formal Analysis Industrial Design (Qantas) 
15 marks = protect your creative 
 
Total of 75 marks ÷ 3 = ___ (Rounding up) This enables us to give a mark out of 25 to 
VCAA for Outcome 2. 
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DESIGN PROCESS 
 
Integral to this study is a design process to support the creation of visual communications. 
This design process identifies discrete stages, which collectively form a framework for 
creating visual communications in response to a brief. The brief can be provided by the 
teacher or student generated. In some units there is a focus on specific stages of the process, 
whereas in others students must apply the entire process to create visual communications. The 
process should not be seen as static or linear; rather it is cyclical or iterative, with stages 
revisited as required to resolve design problems and extend ideas. Underpinning the design 
process is ongoing analysis, reflection and evaluation requiring creative, critical and reflective 
thinking, referred to as design thinking. 
 
Stages in the design process are: 
 
• Development of the brief: identifying the client, their communication need/s, the purpose of 
the visual communication, the target audience, the context of the visual communication and 
any constraints that affect the nature of the solution. 
 
• Research: collecting ideas, information and resources relevant to the brief for inspiration, 
investigation, analysis and interpretation. Students can use observational freehand drawing 
methods to represent the form, materials and textures of existing objects and/or spaces when 
recording these investigations. 
 
• Generation of ideas: exploring a variety of design ideas that draw on the research and are 
appropriate to the brief. Imaginative ideas can be quickly drawn using visualisation drawing 
methods. These freehand ideation sketches support the communication of ideas. Visualisation 
drawing can represent objects in two- and three-dimensions. 
 
• Development of concepts: selecting the preferred ideas and applying a range of methods, 
materials, media, design elements, design principles and presentation formats to create two- 
and three dimensional visual communications that address the brief. Both visualisation and 
presentation drawing methods are relevant to this stage. 
 
• Refinement: modifying visual communications in response to feedback and evaluation 
against the brief. 
 
• Resolution of presentations: presenting visual communications that satisfy the brief. 
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 The following design process is undertaken: 

Brief 

Research 

Generation of Ideas 

Development of Concepts 

Refinement 

Resolution of Presentations 
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Brief 

 

What is a Brief? 

 

The first written task for Visual Communication & Design is a Design Brief. A Brief 

is a written statement which should be completed over the summer holidays, in the 

first 3-4 weeks of starting the Design Process . This statement should outline who 

your client is, what the design problem is, the audience, context and what process 

you intend to take in solving the design problem throughout the semester. 

 

A Design Brief can be expanded on during the initial stages of the Design Process 

but is to remain unchanged beyond this time. You are required to come to school in 

term 1 with your design brief completed and ready to begin the next steps of the 

design process. 

 

The Brief should be word processed and may include dot points. It is recommended 

that you use the design brief template supplied and keep the subheadings in your 

brief. 

In your Brief you need to: 

▪​ Identify the Client and List their details 

▪​ Describe the client 

▪​ Describe the design problem 

▪​ Identify your means of presentation 

▪​ Identify the purpose 

▪​ Identify and discuss the target audience 

▪​ Identify the context that your presentation will be in 

▪​ List the constraints from the client 

▪​ Describe the process you intend to take 

▪​ Apply appropriate language and terminology. 
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▪​ REMEMBER your Design Brief is a very important part of your assessment for Unit 

3. To achieve good results, spend time on your Design Brief and get it right! 

▪​ Below is the Design Brief Template that we will use for UNIT 2, 3 & 4. 

▪​  

▪​ Brief [Name/student number] 
▪​   
▪​  Title of the design problem 
▪​ Provide a clear title and subtitle to indicate that the document is the design 

brief for a particular design project. 
▪​  
▪​ Client details 
▪​ Provide the name and contact details for your contact. Although not critical 

to your assessment, including (fictitious) information such as the client’s 
address and other contact details can help make your brief more realistic. 

▪​  
▪​ Description of the Client 
▪​ Describe your client in the third person. Provide relevant details about their 

age, beliefs, size of their business, number of employees, personal 
lifestyle, or aspirations. Your description should sum them up quickly and 
concisely so remember to use descriptive words. 

▪​  
▪​ Description of the design problem 
▪​ Provide and overview of the visual communication problem faced by your 

client. This description should include a short background of where the 
design problem came from and what challenges are faced by your client. It 
should indicate what devices will be used to solve the visual 
communication problems, but should not include a detailed explanation of 
how the communication will be solved. 

▪​  
▪​ Visual communication presentation #1: 
▪​ Indicate the format of visual communication, i.e poster, postcard, visual 

identity and its application on business cards/signage/letterhead, etc.  
▪​  
▪​ Design Field: 
▪​ Indicate the Design Field: Industrial, Communication or Environmental? 
 
▪​  
▪​ Description of the visual communication solution 
▪​ Provide a short description of the proposed communication solution. 
▪​  
▪​ Purpose 
▪​ Outline the purpose of the visual communication solution(s) to be 

presented. Is the intention of the visual communication to promote, 
advertise, depict, explain, teach, inform or to guide? 

▪​ Note: to  ‘Promote’ is to actively encourage or increase awareness, 
whereas to ‘Advertise’ is to increase sales. 

▪​  
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▪​ Audience 
▪​ Describe the audience(s) for the visual communication solution. 

Remember, the audience can change. For example, the audience for and 
architectural model may be investors, or the client who is wanting the 
house or building constructed, whereas the audience for a set of 
architectural floor plans and elevations may be the client and the building 
contractors who will be constructing the building. 

▪​  
▪​ Context 
▪​ The context is where the visual communication solution will be used or 

found.  
▪​  
▪​ Visual communication presentation #2: 
▪​ Indicate the format of visual communication, i.e poster, postcard, visual 

identity and its application on business cards/signage/letterhead, etc.  
▪​  
▪​ Design Field: 
▪​ Indicate the Design Field: Industrial, Communication or Environmental?  
▪​ Must be different from VC#1 
▪​  
▪​ Description of the visual communication solution 
▪​ Provide a short description of the proposed communication solution. 
▪​  
▪​ Purpose 
▪​ Outline the purpose of the visual communication solution(s) to be 

presented. Is the intention of the visual communication to promote, 
advertise, depict, explain, teach, inform or to guide? 

▪​ Note: to  ‘Promote’ is to actively encourage or increase awareness, 
whereas to ‘Advertise’ is to increase sales. 

▪​ Must be different from VC#1 
▪​  
▪​  
▪​ Audience 
▪​ Describe the audience(s) for the visual communication solution. 

Remember, the audience can change. For example, the audience for and 
architectural model may be investors, or the client who is wanting the 
house or building constructed, whereas the audience for a set of 
architectural floor plans and elevations may be the client and the building 
contractors who will be constructing the building. 

▪​  
▪​ Context 
▪​ The context is where the visual communication solution will be used or 

found.  
▪​  
▪​  
▪​ Constraints 
▪​ What constraints has the client placed on the visual communication 

solution? For example, will the business logo use spot or offset printing? 
IS the Tshirt design limited to a certain number of spot colours? IS there a 
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limitation to the size or gsm of the paper to be used? IS there a size 
restriction to the house? IS there a financial constraint? 

▪​  
▪​ ________________      _____________________   ____________________   _______ 
▪​ Student Signature                Client Signature                        Teacher                  Date 
▪​  
▪​ Note: your brief should have some wiggle room, so I encourage you not to give precise sizes of your finals also 

some basic dot points in intended explorations (otherwise the design process has been scripted before you 
begin). 

 

▪​ Approach to the design process 
▪​ How will you approach the design process to solve the visual 

communication problem? 
▪​  
Weekly plan 

Week  VC1 VC2 

   

   

   

 

11 
 



So where do we begin? 
Outcome 1 – Analysis and practice in context 

 

For this outcome, you will be given an example of a Visual Communication from 

each of the three Design Fields; Industrial, Communication & Environmental 

Design. 

Identify the Design field and the key features that have lead you to that decision 

 

We will begin with looking at the Geelong Heritage Centre and Library – Environmental 

Design field. 

Each of the tasks is to be printed onto A3 
paper and included at the beginning of 

your folio as well as Mr Sobey. 
Due for completion and submission 

In stages throughout Term 1 
 (email – ecaudullo@covenant.vic.edu.au or 

ssobey@geelongbc.org ) 
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Proposed 2016 Planner: 

Orientation – Discuss ARM Geelong Library – complete the booklet as Holiday 

Homework. Due first class back. 

Term 1​  

Week 1​ ENVIRONMENTAL DESIGN Outcome 2 Formal assessment SAC – 

“Falling Water”  

​ ​ ENVIRONMENTAL DESIGN Outcome 1 Design task: Christian Missionary 

– small affordable housing 

Week 2​ Cont Design task Env Design 

Week 3​ Communication Design 

Week 4​  

Week 5​ Industrial Design 

Week 6​  

Week 7​  

Week 8 ​ Outcome 2 “Legal Obligations” 

​ ​ Top Designs – TBC 

​ ​  

Easter holidays – Holiday Homework, Unit 3 Outcome 3 Brief. Draft due first class 

ALL UNIT 3 WORK DUE FOR SUBMISSION first day back. 
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