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I. Quick overview of this content draft

This is designed with both search engines and users in mind. When it comes to your content, we have three simple goals:

e To optimise it for search engines
e To ensure a great user experience for your customers
e To make sure it follows the tone and style of your brand

Il. How to use this document

To help visually distinguish different content components on a page, we've highlight text with a set of colours:
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Key notes For Clients (MUST READ):

When reviewing our content, please make sure that you switch the editing mode on the top-right corner from “Editing” to “Suggesting”.
Please directly “Suggest” the content changes you wish us to replace.

This will leave a mark on the previous content we wrote, and we are only required to accept the “Suggestion”, to apply to the content.
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When reviewing our content, please make sure that you switch the editing mode on the top-right corner from “Editing” to “Suggesting”.
Please directly “Suggest” the content changes you wish us to replace. This will leave a mark on the previous content we wrote, and we can
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If you wish to add a remark, (e.g. questions about our sources, our internal links, or actions you wish us to perform), please first highlight the
paragraph you wish to make a comment, then utilize the “Comment” function on the right hand side of each page.

If you wish to add a remark, (e.g. questions about our sources, our internal links, or some actions you wish us to perform), please first @
highlight the paragraph you wish to make a comment, then utilize the “Comment” function on the right hand side of each page.
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Ill. Key terminology

Page URL This is the exact page we are targeting
Keywords for page These are the keywords that the Page URL is targeting
Page titles This is the title that shows in the search rankings as well as the browser tab (please refer to graphic below)

This also shows up in the search rankings (please refer to graphic below). Meta descriptions should be less than 156

Meta Descriptions
P characters - otherwise they will be truncated by Google

Header tags are a way to create subheadings, which help give Google a better understanding of the context of your

Header tags
content. Commonly known as H1, H2 and up to H6

Body content This is where the majority of content will be written
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https://www.mschusoapandbeaut.com/zh/products/adult-eczema-combo
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https://www.mschusoapandbeaut.com/zh/products/all-purpose-body-lotion
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https://www.mschusoapandbeaut.com/zh/collections/severe-eczema-contact-dermatitis/products/nourishing-body-wash
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