
What is SEO in digital marketing? 
According to HubSpot, 60% of marketers consider inbound traffic (SEO, blog content, etc.) 
to be their highest quality source of leads. To attract the attention of search engines, content 
must be relevant to a visitor's search goals. SEO success depends on understanding both 
search engine mechanics and user search patterns. 
 
In this section, we will look at “What is SEO in digital marketing?"  why it is important, and 
what the different types of SEO are. 

What is SEO in digital marketing? 
What is SEO in digital marketing? SEO stands for search engine optimization. It's a set of 
practices aimed at improving the ranking of your website on search engine results pages 
(SERPs). The higher your website ranks for related keywords, the more organic traffic 
(visitors who find your site through search engines) you'll attract. 

To better understand "What is SEO in digital marketing?" Here's an overview of SEO's 
fundamental idea: 

●​ Search engines: are platforms such as Google and Bing that users use to find 
information about something you have experience with, a product you sell, or a 
service you provide. 

●​ Ranking: Search engines use complex algorithms to determine which websites 
appear first for a particular keyword. 

●​ Organic traffic: This refers to visitors who arrive at your website through search 
engine results, as compared to paid advertising or direct links. 

This is a brief overview of SEO and a simple answer to the most frequently asked question, 
"What is SEO in digital marketing?". 

Types of SEO in digital marketing 

One of the key points of our article, "What is SEO in Digital Marketing?" is the types of SEO 
in digital marketing. Here are the four types of SEO in digital marketing you should be 
familiar with: 

1. On-Page SEO 

It refers to the optimization you make directly on your website to improve SEO, such as 
ensuring that your website is easy to use, answering your customers' questions, providing 
solutions, and adding value. Here are some key aspects of on-page SEO: 

●​ Keyword optimization. 
●​ URLs. 
●​ Title tag. 
●​ Metadescription. 

https://cdn2.hubspot.net/hubfs/3476323/State%20of%20Inbound%202018%20Global%20Results.pdf


●​ Image alt text. 
●​ Content quality. 
●​ Website structure. 

2. Off-Page SEO 

This type of SEO focuses on external factors that influence your website's authority and 
credibility in the eyes of search engines. It's like building your website's reputation online. 
Here are some key aspects of off-page SEO: 

●​ Brand mentions on social media platforms. 
●​ Social media engagement by sharing your content. 
●​ Contact other websites about hosting your written articles. 

3. Technical SEO 

Technical SEO focuses on the technical aspects of your website that can impact search 
engine crawling and indexing. Here are some key aspects of technical SEO: 

●​ Website Speed. 
●​ Mobile-friendliness. 
●​ Sitemap Creation. 

We can not talk about different types of SEO in digital marketing without mentioning content, 
which is the most important aspect of your website. Valuable content informs users and 
search engines about the products or services you provide. So content allows you to use a 
large number of keywords, which has a direct impact on how your website ranks in search 
engines.  

Differences between SEO, SEM, and PPC advertising 

Following up on our discussion of "What is SEO in digital marketing," you might run into the 
terms SEM or PPC when looking for SEO. So if you are wondering what they are, here's an 
explanation.  
 

●​ Both SEO (Search Engine Optimization) and SEM (Search Engine Marketing) aim to 
improve your website's visibility in search results. SEO best practices help you rank 
higher in search engine results pages (SERPs) without paying for clicks.  

●​ SEM is an umbrella term that includes both SEO efforts and paid advertising tactics.  
●​ PPC (Pay-Per-Click) is used when you need faster results, want to target a specific 

audience with laser focus, or require immediate visibility for time-sensitive 
campaigns. PPC is a powerful tool for driving targeted traffic and conversions quickly. 

The importance of SEO In digital marketing 

If you are still wondering, "What is SEO in digital marketing?" this paragraph on the 
importance of SEO in digital marketing may help. 
 



 Do you imagine that there are approximately 3.5 billion searches on Google each day? 
(Internet Live Stats), and these statistics clearly show why SEO is so important in digital 
marketing. SEO is a vital component of digital marketing due to its impact on the visibility 
and searchability of your website.  
Here are some key reasons that highlight the importance of SEO in digital marketing: 
 

1.​ Increased visibility and organic traffic 

SEO helps your website rank higher in search engine results pages (SERPs), attracting 
visitors who actively search for products, services, or information related to your specialty. 
Higher visibility leads to increased organic traffic, unlike paid advertising, which requires 
investment to achieve results. 

2.​ Credibility and Trust 

Another reason for the importance of SEO in digital marketing is that good SEO practices 
help to build trust. When users see your website at the top of search results, they're more 
likely to view you as a reliable source of information or a trusted solution provider. This trust 
can be a significant advantage in today's competitive online marketplace. 

3.​ Better User Experience 

SEO is the process of optimizing your site's content, structure, and navigation to improve the 
overall user experience. A well-structured website with helpful content keeps users engaged 
and encourages them to explore further. 

4.​ Cost-Effective Marketing 

Compared to paid advertising, SEO is cost-effective. While it requires time, skills, and effort, 
the long-term benefits of consistent organic traffic often exceed the costs. 

5.​ Higher Conversion Rates 

According to Think With Google, a relevant search influences 39% of purchases. SEO helps 
attract users who are actively searching for information or products related to your business. 
This targeted traffic is more likely to convert into leads or customers. 

6.​ Competitive Advantage 

Implementing SEO strategies effectively can give you a competitive advantage. By staying 
ahead of your competitors in search rankings, you can obtain a larger share of the market. 

Understanding What is SEO in digital marketing? is crucial for any business aiming to 
enhance its online presence.  

https://www.internetlivestats.com/google-search-statistics/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/meet-needs-i-want-to-buy-moments/


Ready to elevate your digital marketing strategy? Contact IntelliTalentHub today to discover 
how our expert team can help you optimize your SEO. Visit our website or call us to get 
started! 

FAQS 

Why SEO is better than ads? 

SEO offers free, sustainable website traffic, while ads provide faster results at a cost. 

Which SEO is the best? 

No single SEO type is superior; a well-rounded strategy combines on-page, off-page, and 
technical SEO for the best results. 
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