
Email Marketing Campaign Ideas for Myntra’s Super Saver 
Sale   
Idea 1: 
Countdown to the Sale 

●​ Send a series of emails building up the excitement for the upcoming Super Saver Sale 
●​ Start with a teaser email a week before, hinting at the amazing discounts to come 
●​ Follow up with a countdown email 3 days prior, highlighting the top deals and categories 
●​ Send a final reminder email on the first day of the sale, urging customers not to miss out 

Idea 2: 

Personalized Product Recommendations 

●​ Segment your email list based on customer purchase history and browsing behavior 
●​ Send personalized emails showcasing products and discounts tailored to each 

customer's interests 
●​ Include dynamic product recommendations based on their past interactions with your 

brand 

Idea 3: 

Exclusive Sneak Peeks 

●​ Give your email subscribers an exclusive first look at the top deals and discounted 
products. 

●​ Share behind-the-scenes content, such as how the sale merchandise was curated. 
●​ Offer a special promo code or early access to the sale for email subscribers only. 

Idea 4: 

Influencer Collaborations 

●​ Partner with popular fashion influencers to create exclusive email content. 
●​ Have the influencers share their favorite discounted products and styling tips. 
●​ Leverage the influencer's audience by including their promotional email in your 

campaign. 

Idea 5: 

Gamified Experiences 

●​ Create interactive email experiences, such as a virtual treasure hunt or a quiz 
●​ Offer discounts or prizes to customers who engage with the game-like elements 
●​ Make the emails visually engaging with animations, GIFs, and interactive elements 

 



These are the email campaign ideas which you can run for the below given target audience: 

Target Audience Type 1 

Existing Customers 

●​ Focus on your existing customer base, as they are more likely to engage with your sale 
promotions 

●​ Segment them based on their purchase history, browsing behavior, and engagement 
levels 

●​ Offer personalized deals and exclusive access to build loyalty and drive repeat 
purchases 

Target Audience Type 2 

Lapsed Customers 

●​ Target customers who have not made a purchase in the last 6-12 months 
●​ Offer them special incentives, such as a welcome-back discount, to re-engage them 
●​ Highlight the new products and trends available at discounted prices during the sale 

Target Audience Type 3 

Prospective Customers 

●​ Reach out to potential customers who have shown interest in your brand but have not yet 
made a purchase 

●​ Use targeted ads and email campaigns to introduce them to the upcoming Super Saver 
Sale 

●​ Emphasize the wide range of discounted products and the convenience of shopping on 
Myntra 

Target Audience Type 4 

Influencer Followers 

●​ Collaborate with fashion influencers and leverage their audience to promote the Super 
Saver Sale 

●​ Include the influencer's promotional email in your campaign to reach their engaged 
followers 

●​ Offer exclusive deals or experiences to the influencer's audience to drive sales and brand 
awareness 

By implementing these unique email marketing campaign ideas and targeting the right 
audience segments, Myntra can effectively promote its Super Saver Sale and drive increased 
engagement, sales, and customer loyalty. 
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