
 

Timilehin 
Mary Solanke 
Digital Marketer|Social Media Manager|Content Writer|Blogger 

 
I am a passionate and results-driven digital marketing 
professional with a diverse skill set spanning social media 
management, content creation, and blogging. With extensive 
experience and a proven track record of enhancing online 
presence and engagement, I am dedicated to driving brand 
growth and customer engagement through innovative digital 
strategies. 

 
+2348068177955 
timilehinsolanke@gmail.co
m 
LINKEDIN  

https://www.linkedin.com/in/timilehin-mary-solanke-a90058195?utm_source=share&utm_campaign=share_via&utm_content=profile&utm_medium=android_app


EXPERIENCE 

Stimmy_Stitches — Social Media Manager  
PRESENT 

●​ Founder & Creative Director, Stimmy_ Stitches  
●​ Managed and grew social media presence 
●​ Created and curated engaging content 
●​ Developed and executed marketing campaigns 

Thepurpleelegance — Blogger  
PRESENT  

●​ Content Writing and Editing 
●​ SEO Optimization 
●​ Topic Research and Trend Analysis 
●​ Audience Engagement and Interaction 
●​ Consistent Content Scheduling 
●​ Multimedia Integration (Images, Videos) 
●​ Social Media Integration and Promotion 
●​ Analytics and Performance Tracking (Google Analytics, 

Social Media Insights) 
●​ Email Marketing and Subscriber Management 
●​ Brand Voice and Tone Development 

 

Dudman_Documentaries — Social Media Intern  
2022-2023 

●​ Developed and implemented comprehensive social 
media strategies to enhance brand awareness and 
audience engagement. 
 

●​ Created, curated, and managed content across multiple 
social media platforms, including Facebook, Twitter, 
Instagram, and LinkedIn. 
 

●​ Monitored and responded to audience interactions, 
fostering community engagement and brand loyalty. 
 

●​  Planned and executed social media campaigns to 
promote documentaries and events, increasing online 
visibility and viewer participation. 
 

●​ Analyzed social media metrics and provided regular 
reports on performance, identifying areas for 
improvement and adjusting strategies accordingly. 
 

●​ Coordinated with influencers, partners, and 
stakeholders to amplify reach and drive collaborative 

SKILLS 
●​  Social media  

Management 
(Instagram, linkedIn, 
Facebook, Twitter) 

 
●​ Content Creation   

 
●​ Blogging(WordPress) 

 
●​ Book-writing 

 
●​ Digital Marketing 

Strategies 
 

●​ Event Planning and 
Hosting Webinars 
 

●​ Audience Engagement 
and Growth 

 
●​ Analytics and 

Performance Tracking 
 

●​ Social Media 
Management Tools 

 
●​ Email marketing  

 
●​ URL Shortening with 

Bit.ly 
 

●​ Canva 
 

●​ Capcut 
 

●​ SalesQL 
 

●​ PowerPoint  
 

●​ Microsoft word, Excel 
 
 
 
 

 
 

AWARDS 
 

●​ Google Hustle 
Academy Certificate 
 

●​ AI Augmented 
Professional 
Development Skills in 
the Digital Age, ALX 
Career Essentials 



content initiatives. 
 

●​ Kept up-to-date with the latest social media trends, 
tools, and best practices to ensure the brand stayed 
relevant and competitive. 
 

SOCIAL MEDIA MANAGER & DIGITAL MARKETING 
STRATEGIST  
 
Stimmy Stitches Creations | 2023 
 

Developed and executed a content strategy that 
increased brand awareness and engagement. 

 
Managed multiple social media platforms, growing an 
organic audience through SEO-driven content and 
targeted marketing. 

 
Created engaging social media campaigns, leading to 
increased customer interaction and sales. 

 
Implemented analytics-driven strategies to measure 
performance and optimize content. 

 
Built an active online community (Stimmy’s Tribe), 
fostering brand loyalty. 

 
 
Social media manager & Digital Marketing Strategist  
 
Dr. Seun Sokan Foundation | 2024 – Present 
 

Managing the foundation’s social media presence, 
crafting impactful content to boost awareness and 
engagement. 

 
Developing and executing digital marketing campaigns 
to showcase the foundation’s humanitarian initiatives. 

 
Ensuring brand messaging aligns with the foundation’s 
mission while increasing audience reach. 

 
Promoting fundraising campaigns and community 
outreach programs. 

MasterCard 
Certificate  

 
●​ Jobberman Soft-Skills 

Training Certificate  
●​ Fish For Life 

Empowerment(Best top 
7 for pillars 
creation-Funnel 
creation) 
 

 

 

 LANGUAGES 

 IELTS UKVI 5.5 

 English & yoruba 



 
Engaging with the online community, fostering 
meaningful conversations, and responding to inquiries. 

 
 
 
 
 
 
 
Social media manager & Digital Marketing Strategist  
 
DicciFarms | 2024 – Present 
 

Managing farm operations and crop production, 
ensuring sustainable agricultural practices. 

 
Overseeing digital marketing strategies, optimizing the 
farm’s online presence for greater market reach. 

 
Engaging potential clients and partners, fostering 
collaborations to expand the business. 

 
Implementing data-driven marketing to enhance 
customer engagement and drive sales. 

 
Social media manager 
Essence by RJ (Fragrance Store) | 2024 – Present 
 

Managing social media platforms to increase brand 
awareness and online sales. 

 
Crafting compelling content to showcase luxury 
fragrances, promotions, and customer testimonials. 

 
Running targeted ads and promotions to drive sales and 
engagement. 

 
Engaging with customers through comments, 
messages, and reviews to enhance customer 
relationships. 

 



 
 

 

 

 

 

 

EDUCATION 

Indiana Institute Of Digital Education — Digital Marketing  
MARCH 2024 

Great Learning Academy — Product Management  
MARCH 2024 

ATB TECH ACADEMY— Digital Marketing 
JULY 2024 

Great Learning Academy — Digital Marketing  

ALX VIRTUAL ASSISTANT  

 

VOLUNTEER  

FEMME LEAD AFRICA (MARKETING & COMMUNICATION MENTORSHIP 
PROGRAM  

ROLE - MENTOR 

✅ Provided strategic mentorship to aspiring marketers and 
communicators, helping them develop their skills in branding, content 
creation, and digital storytelling. 

✅ Led sessions on social media management, audience engagement, and 
growth strategies tailored for African markets. 

✅ Assisted mentees in crafting compelling marketing campaigns and 
refining their messaging for maximum impact. 

✅ Reviewed and provided feedback on marketing materials, ensuring 
alignment with brand identity and communication goals. 



✅ Shared insights on industry trends, personal branding, and leveraging 
digital tools for business success. 

✅ Empowered mentees with confidence and practical knowledge to 
navigate the marketing and communication landscape. 

CERTIFICATE  

 

 

 

 

PROJECTS 

DICCI_FARM — ATB TECH ACADEMY PROJECT (INTERNSHIP) 
 

●​ Project Overview: Led the digital marketing strategy for 
Dicci_farm, a startup focused on innovative agricultural 
solutions. The project aimed to increase brand 
awareness and drive customer engagement in a highly 
competitive market.Reason for Project: The primary 
goal was to establish a strong online presence for 
Dicci_farm, educate potential customers about their 
innovative products, and ultimately drive sales growth 
in the agricultural sector. 

 
●​ Reason For Project: The primary goal was to establish a 

strong online presence for Dicci_farm, educate potential 
customers about their innovative products, and 
ultimately drive sales growth in the agricultural sector. 

 
●​ Business Model Canvas Development: Developed a 

comprehensive Business Model Canvas to outline and 
refine Diccifarm’s value proposition, customer 
segments, channels, customer relationships, revenue 
streams, key resources, key activities, key partnerships, 
and cost structure. 

 
●​ Social Media Focus: Developed a targeted social media 

strategy for Diccifarm, focusing on engaging 
small-scale farmers through tailored content and 
community building. 

 
●​ Content Creation: Developed and published high-quality 

content, including blog posts, infographics, and videos, 
to promote Diccifarm’s products and services. 

https://www.instagram.com/s/aGlnaGxpZ2h0OjE3OTc2ODk4ODgzNzI3MTQ4?story_media_id=3574399959601471134_67333079412&igsh=MWRzam95OGFsY3RrYg==


 
●​ Developed Targeted User Persona: Created a detailed 

user persona, to effectively target small-scale farmers. 
This persona highlights key demographics, goals, 
challenges, and needs, guiding Diccifarm's service 
development in expert consulting, sustainable practices, 
and community networking to meet the specific needs 
of our audience. 
 
 

Link: https://eu.docworkspace.com/d/sIBWZ3vycAYTatrQG 
Link: 
https://docs.google.com/presentation/d/1Wyl687yD1UxigGrY8M
Er9NiOgUML8xIa/edit?usp=drivesdk&ouid=10231157319026353
0901&rtpof=true&sd=true 

PAYERTEL — ATB TECH ACADEMY PROJECT (INTERNSHIP) 
●​ Market Research and Analysis: Conducting thorough research to understand the 

target market, customer needs, competitive landscape, and market trends relevant 
to Fintech and Telecom solutions. 

 

●​ Positioning&Messaging: Developing clear and compelling product positioning and 
messaging that differentiates PAYERTEL from competitors and resonates with the 
target audience. 

●​ Go-to-Market Strategy: Planning and executing the go-to-market strategy, including 

product launches, promotional campaigns, and sales enablement materials. 

●​ Customer Segmentation: Identifying and defining customer segments to tailor 

marketing efforts and product offerings to meet specific needs and preferences.​

​

Content Creation: Producing high-quality content such as blog posts, whitepapers, case 

studies, videos, and social media posts to educate and engage the target audience.​

​

Sales Enablement: Providing the sales team with the necessary tools, training, and 

resources to effectively communicate the value of PAYERTEL to potential customers.​

​

Product Evangelism: Acting as a spokesperson for PAYERTEL, attending industry 

events, webinars, and conferences to promote the product and engage with the 

community.​

​

Customer Feedback&Insights: Gathering and analyzing customer feedback to inform 

product development and marketing strategies, ensuring the product meets customer 

needs and expectations.​

https://eu.docworkspace.com/d/sIBWZ3vycAYTatrQG


​

Performance Tracking & Reporting: Monitoring the effectiveness of marketing 

campaigns and initiatives, analyzing key performance indicators (KPIs), and reporting 

on results to stakeholders.​

​

Partnerships & Collaborations: Identifying and establishing strategic partnerships and 

collaborations to expand the product's reach and enhance its value proposition.​

​

Brand Management: Ensuring consistency in brand messaging and visual identity 

across all marketing channels and materials.​

Regulatory Compliance: Ensuring that all marketing activities comply with relevant 

regulations and industry standards specific to Fintech &Telecom. 

Link: 

https://1drv.ms/p/c/9c43f80b7c905bc1/ETW0rkTEHxFDsRxFCWWRsr0BeYmkeYHOVa1hkmo

VToQhsQ?e=Jx30v1 

https://1drv.ms/p/c/9c43f80b7c905bc1/ETW0rkTEHxFDsRxFCWWRsr0BeYmkeYHOVa1hkmoVToQhsQ?e=Jx30v1
https://1drv.ms/p/c/9c43f80b7c905bc1/ETW0rkTEHxFDsRxFCWWRsr0BeYmkeYHOVa1hkmoVToQhsQ?e=Jx30v1
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