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7 Ways Blogging Drives Lead Generation for 
Accounting Firms 
Blogging drives lead generation for accounting firms through high-quality blog content, 
on-page SEO, converting prospects into clients, evergreen content, repurposing content, 
lead conversion, and a cost-effective strategy.  
 
Blogging is an incredibly effective tool for accounting firms looking to generate leads and 
grow their client base. It not only helps improve your online presence but also strengthens 
your local SEO.  
 
In this blog, you’ll discover exactly how to use blogging to attract more accounting clients. 
Leveraging digital marketing services for accountants, like those offered by MYCPE ONE, 
can further enhance your lead generation efforts.  

1.​How Can Blogging Help You Attract Accounting Clients 
Online? 

Blogging helps accounting firms get found by local clients who are actively searching for 
financial guidance online. Firms that blog get 55% more website visitors than those that 
don’t. 
 
For accountants, a blog turns complex financial topics into simple, helpful insights.  
 
Blogging improves your online presence and strengthens your local SEO. It helps your firm 
appear when nearby clients search for accounting help. It also builds deeper connections by 
showing your expertise and authenticity. 
 
Here are three ways through which you can use blogging to attract accounting clients: 

Strategize Your Blog Content 

Publishing random blogs without thinking about your audience or goals weakens your lead 
generation efforts.  
 
You might get lucky with a niche topic, but luck isn’t a strategy; consistency is. 
 

https://my-cpe.com/digital-marketing-services-for-accountants
https://www.pulse360.com/blog/gain-more-clients-with-blogging


If you don’t consider your readers, your blogs won’t connect with anyone. 
 
Popular topics are often crowded, making it hard to rank or stand out. 
 
That’s why strategic blogging matters for lead generation for accounting firms. 
Know who you're writing for, and choose topics they are actively searching for. 
 
Here are some of the things you can consider: 

Define Your Ideal Clients/Niche 

This targeted approach will help you attract readers who are actually looking for your 
accounting services. Your blog will thus be a strong tool for lead generation for 
accounting firms. 

●​ What questions do your potential clients often ask?  
●​ What financial advice do they seek? 
●​ Use demographics and market data to track larger client trends. 
●​ Create detailed client profiles you can update as your firm grows. 

Create a Content Calendar 

A content calendar helps you post consistently and stay relevant all year long. It lets you 
plan around key financial events and connect with clients when they need you most. 
 

●​ Start by identifying important dates like tax season, audits, or financial year-end 
●​ Then, list out topics your audience cares about 
●​ Consider posts like "How Digital Marketing for CPA Firms Attracts High-Value 

Clients" 
●​ Use keyword tools or Google Autosuggest to find what clients are searching for 
●​ Once you have your list, assign posts to the calendar 

 

Write an Effective Blog Post 

Now that you know who you’re writing for and have the topics planned out, it’s time to 
focus on writing blog posts that support lead generation for accounting firms. 

Headline 

Creating strong headlines is the first step to attracting readers who need your accounting 
expertise. Your blog titles should be clear, interesting, and easy to understand. 
 

https://my-cpe.com/blogs/how-digital-marketing-for-cpa-firms-attracting-high-value-clients
https://my-cpe.com/blogs/how-digital-marketing-for-cpa-firms-attracting-high-value-clients
https://workspace.google.com/marketplace/app/free_auto_suggest_google_search_keyword/320672898581


Use keywords your local audience is searching for, like “social media marketing for 
accounting firms in USA”. 
 
Google understands variations of keywords, so you don’t need to use exact matches every 
time. 
 
You can play around with words. " Status of tax refund” works just as well as “tax refund 
status.” A good headline makes your blog more clickable and visible in search results. 

Content 

The real value of your blog lies in the content that solves problems and provides value. Your 
blog should help readers take action confidently. To provide value: 

●​ You can write about common financial questions your ideal clients ask every day.  
●​ Break down complex topics like tax planning, GST, or firm compliance into simple 

tips. 
●​ Use easy language, real-life examples, and visuals to keep your content engaging. 

Promote Your Blog 

Waiting for Google to rank your blog posts can take months. 
 
Blog promotion plays a key role in lead generation for accounting firms in any city or 
state. 
It brings traffic to your website, builds trust, and increases your chances of getting 
inquiries. 

Social Media 

Share your blog posts on LinkedIn, Instagram, and Facebook. This helps you reach local 
firm owners who need financial guidance or tax support. 
 
Engagement matters just as much as posting, so reply to comments and messages fast. 
The more you interact, the more visible your content becomes to your local audience. 
 
Promoting blogs this way supports lead generation for accounting firms across all 
platforms. 

https://my-cpe.com/blogs/future-social-media-marketing-accounting-firms-usa
https://my-cpe.com/blogs/future-social-media-marketing-accounting-firms-usa


Email Marketing 

Email is a powerful tool for lead generation for accounting firms with an existing client 
base. To stay relevant and build ongoing trust, you can send your latest blog posts in 
newsletters. 
 
If you don’t have a list yet, start collecting emails through website forms and free resources. 
Make sure to highlight blogs that solve specific problems local clients often search for. 
 
Use location-specific subject lines like “Tax Deadlines Every [City] Firms Must Know.” 
 
For more effective email subject lines, check: Email Marketing for Accounting Firms 

Refine Your Blogging Strategy 

Blogging is a continuous process that needs regular updates. To succeed, you must track 
what’s working and adjust your strategy over time. 
 
Tools like Google Analytics help you understand how visitors interact with your blog. Track 
metrics like page views, bounce rates, session time, and traffic sources. This data shows 
which posts are bringing traffic and which ones need improvement. 
 
Analytics can tell you which blog topics get the most clicks from your city or region. 
 
If a post about “tax deadlines in [City]” performs well, you should focus on location-based 
content. 
 
Use these insights to improve old blog posts and create new ones that perform better. You 
can also experiment with different content types, such as how-to guides, local case studies, 
or FAQs. 
 
You might also discover which platforms, like LinkedIn or Facebook, send you the most 
traffic. Shift your promotional focus there to increase lead generation for accounting 
firms. 

2.​How to Boost Your Accounting Firm’s Google Rankings 
with On-Page SEO? 

To boost your accounting firm’s Google rankings, focus on optimizing each blog post with 
relevant keywords, clear headings, and internal links. 
 

https://my-cpe.com/blogs/email-marketing-for-accounting-firms
https://marketingplatform.google.com/about/analytics/


You can use real client questions as blog topics. Think about your sales calls and client 
conversations. 
 
Examples might include: 
 

●​ How should I prepare my pest control firm for tax season? 
●​ How can SEO-optimized web design for accountants drive more leads and clients? 
●​ Should I adjust my tax withholding this year? 

 

 
Alt text: use real questions as blog topics 
 
You can use platforms like Reddit and Quora to find real questions from the audience. 
 
Each blog post should aim to inform and guide. Your content becomes a helpful resource 
and builds long-term credibility. This simple approach supports sustainable lead 
generation for accounting firms. 

https://my-cpe.com/blogs/seo-optimized-web-design-for-accountants


 

Alt text: on-page seo tips for lead generation for accounting firms 
 

Even the best blog won’t perform if no one can find it online. That’s where on-page SEO 
comes in. 

1.​ Do Smart Keyword Research 
Understand what your ideal clients are typing into search. Use those terms naturally in your 
title, headings, and body text. 
 

2.​ Write for Search Engines and Humans 
Write in plain, simple language that your audience understands and avoid keyword stuffing. 
 

3.​ Use a Question-Answer Format 
Structure H2s and sections as questions your clients would ask. Answer the question early 
and directly to align with search intent. 
 

4.​ Focus on User Intent 



Before writing, ask: “What is the searcher really looking for?” Match your content to solve 
their problem or answer their question. 
 

5.​ Optimize for AI Overviews 
Use clear formatting,  lists, and short paragraphs. This increases your chances of being 
picked for AI-generated summaries. 
 

6.​ Internal Links 
Connect your blog posts through interlinking. It keeps users engaged longer and boosts SEO 
authority. 
 

7.​ Strengthen Trust with E-E-A-T 
Add author bios, expertise proof, client stories, and testimonials. E-E-A-T (Experience, 
Expertise, Authority, Trust) builds credibility. 
 

8.​ Add Visuals and Media 
Use images, infographics, charts, or short videos to explain ideas or complex financial 
concepts. 
 

9.​ Meta Descriptions & Image Alt Text 
These small details help search engines better understand your content. They also improve 
accessibility and CTR (click-through rate). 
 

10.​Use an SEO AI Agent 
If you’re unsure where to start, use an SEO assistant or tool. It helps with keyword 
suggestions, performance insights, and optimization. 

3. Convert Prospects into Loyal Clients with Educational Blog 
Content 

Turning prospects into accounting clients is becoming more challenging each year. 
However, blogging can help by guiding them through each stage of the decision-making 
process. 
 
You can write content for early questions like “What can I deduct as a small firm?” Later, 
they were led to advisory services with internal links between blog posts. 
 
Your blog content also works great for email marketing. Use it in nurture campaigns, 
newsletters, or client education series. 
 

https://support.google.com/google-ads/answer/2615875


And the data backs this up: 
●​ 82% of accounting decisions involve 3–5 stakeholders 
●​ Email nurture gets 4.5x more engagement than cold outreach 
●​ Content marketing brings in 3x more leads than ads 
●​ Educational content boosts client retention by 31% 

 
This is why blogging remains key to lead generation for accounting firms. It builds trust, 
educates prospects, and keeps your firm top of mind. 
 
Here are some more educational content you can read: 
Complying with CPA CPE Requirements 
Best Online CPE Platforms for CPA 
Florida CPA Ethics Courses 

4. Outperform Social Media with Long-Lasting Blog Content 

In marketing, long-term results matter more than quick wins. That’s where blog content 
beats social media posts every time. 
 
Social media posts get quick attention, but they vanish in hours. Your LinkedIn post might 
perform today, but it’s gone tomorrow. 
 
A well-written accounting blog post, on the other hand, works for you 24/7. It keeps 
attracting leads month after month, especially on evergreen topics. 
 
Think about tax planning, advisory services, or audit prep. These topics stay relevant and 
drive lasting lead generation for accounting firms. 
 
Unlike social posts that rely on algorithms, blogs rank on Google over time. As your blog 
matures, its SEO value grows and brings in more qualified traffic. 
 
Yes, blogs take more time to write than social updates. But the long-term return is much 
higher. 
 
Use social media to promote your content and showcase your firm’s personality, but don’t 
rely on it as your main strategy for growth or visibility. 
 
In fact, older blog posts often perform better than newer ones. 
 
You may cover evergreen topics like: 

https://my-cpe.com/blogs/complying-with-cpa-cpe-requirements
https://my-cpe.com/blogs/best-online-cpe-platforms-for-cpa
https://my-cpe.com/blogs/florida-cpa-ethics-courses


●​ Tax Planning Strategies 
●​ Firm Structure Guidelines 
●​ Financial Reporting Requirements 
●​ Audit Preparation Checklists 
●​ Cash Flow Management Tips 

 
These evergreen topics are the backbone of lead generation for accounting firms. 
 
Through the digital marketing services for accountants, MYCPE ONE offers full-fledged 
content creation, including article writing, blog writing, website content, e-book, white 
papers, and case studies. 

5. Why Content Repurposing Is a Game-Changer for Lead 
Generation in Accounting Firms 

Repurposing content isn’t just about saving time; it’s a powerful strategy to drive consistent 
results. 
 
For accounting firms focused on growth, repurposing is a smart way to generate more leads 
from the same core content. 
 

This multiplies your exposure and helps you connect with new audiences, which is critical 
for lead generation for accounting firms. 
 

For example, by turning one webinar into ten pieces of content, you keep your pipeline full 
without draining your creative energy. 
 

Repurposed content supports your SEO strategy, too. Reusing the same topic in multiple 
formats builds topic authority and keyword density. 

Convert Your Webinar Into a Blog Post 

You can expand on the key insights and strategies shared in your webinar into a 
comprehensive blog post. 
 

https://my-cpe.com/digital-marketing-services-for-accountants


 
Alt text: repurpose core content for social media 
 
Use the webinar's main topic as the blog's headline to maintain consistency and attract 
attendees or those who missed the webinar. 
 

 
Alt text: convert your webinar content into a blog post 



 
Summarize the most actionable takeaways, like implementing tax advisory or using 
offshore teams, and explain why they matter to accounting firms. 
 
You can include speaker quotes, highlights, or compelling statistics to add depth and 
authority. 
 
Embed the webinar replay or link to it as a call-to-action (CTA) at the end of the post to 
keep the lead journey going. 
 
This single blog post becomes a powerful resource that continues to deliver value and 
attract qualified leads long after the webinar ends. 

Social Media Content Creation Ideas for Accounting Firms 

 

Alt text: social media content creation ideas for accounting firms 



 

1.​ Educational Content 

Share content on CPA CPE requirements, EA CE requirements, free SHRM® recertification credits, 
and more. 

2.​ Industry Updates 

Post timely updates about new tax laws, tech stack for accounting firm success, or 
regulatory changes to stay ahead of the curve.  
 

  Grant Thornton Goes Global While the Big Four Hit Pause

3.​ Company News 

Share important milestones, such as new hires, new services, or updated pricing. For 
example, a post about adding a new advisory service or expanding to international markets 
showcases growth and innovation. 

4.​ Pictures & Videos from Events Attended 

If you or your team attends industry events or conferences, post real-time content from 
these events. This could include highlights from a tax seminar, networking photos, or 
quotes from keynote speakers.  
 

  Accountants Social 2025 – The Vegas Edition | MYCPE ONE

5.​ Use Live Q&A/Podcast for Engagement 

Use live video features on platforms like Instagram, Facebook, or YouTube to host 
interactive Q&A sessions. 
 

  Figuring Out: Impact of Tech and AI on Accounting #EP11 | MYCPE ONE

6.​ Client Testimonials/Reviews 

Share stories or quotes from satisfied clients. A video testimonial can be particularly 
powerful, as it provides a genuine connection with potential clients. 

7.​ Reshare Content from Your Website 

Repurpose your blog posts or service pages into bite-sized social media content. Share 
valuable insights, quotes, or statistics from a recent blog post on tax-saving tips for firms. 

https://www.youtube.com/watch?v=ZOzsCl-CPyg
https://www.youtube.com/watch?v=AILdqOX3Fvk
https://www.youtube.com/watch?v=mo_N77Hs1f0&list=PLUIxQ_GW-1BLHXdrKy6xOCNJ0m-CBxhEt&index=11
https://my-cpe.com/blogs/plan-cpa-cpe-requirements-before-due-date
https://my-cpe.com/blogs/effectively-plan-your-ea-ce-requirements-before-the-deadline
https://my-cpe.com/blogs/free-shrm-recertification-credits
https://www.irs.gov/newsroom/tax-updates-and-news-from-the-irs
https://my-cpe.com/blogs/complete-tech-stack-for-accounting-firm-success
https://www.linkedin.com/posts/mycpeone_aamsummit2025-mycpeone-firmgrowth-activity-7327761993497493504-6_JE?utm_source=share&utm_medium=member_desktop&rcm=ACoAAC7cIBwB0RULXmXx_5yJIA1_oTh1fxcDILE


6. How to Use Blogging as a Budget-Friendly Lead Generation 
Tool for Accounting Firms 

Accounting firms can provide valuable insights through blogs that address common client 
concerns. By offering solutions to common financial issues, such as tax planning or 
bookkeeping tips, they can build trust and credibility. 

 
Alt text: convert blog into a free lead generation tool 
 
For effective lead generation for accounting firms, focus on pain points and answer real 
client questions in your content. 
 
This positions your firm as the go-to expert in your city or region. 
 
Remember to add clear calls to action (CTAs) throughout your posts. Encourage readers to 
download guides, schedule a consult, or sign up for email updates. 
 
Blogging costs far less than digital ads and gives better long-term ROI. 
 



Plus, with regular content, you improve SEO and drive organic traffic to your site. More 
visibility = more lead generation for accounting firms, especially in competitive markets. 
 
To make your blog work harder, repurpose each post for email, LinkedIn, or Google 
Business updates. This extends your reach and strengthens local brand awareness. 

7. Capture Quality Leads Through Strategic Calls-to-Action in 
Blogs 

Unlike social media or video, blogs offer direct opportunities for lead capture. A blog post 
can include forms, pop-ups, and CTAs. 
 
When someone watches your LinkedIn video or YouTube tutorial, they may leave quickly. 
But a blog gives them time to explore, connect, and convert before they exit your website. 
 
The more chances you create to collect visitor information, the better your follow-up. Even 
a simple email opt-in or lead magnet download can nurture that initial interest. 
 
Accounting blogs work 24/7 to capture new leads from search traffic and referrals. They 
are among the most consistent tools for local lead generation for accounting firms. 

Strategic Exit Pop-ups 

When used correctly, pop-ups support lead generation for accounting firms without 
hurting user experience. 
 
When a visitor is about to leave, show a helpful guide or checklist. This final prompt can 
convince them to share their email and stay connected. 
 
For example, offer a free tax prep checklist or a local SEO guide on advisory content pages, 
or share a firm growth guide. 
 
Data shows accounting firms get strong results from smart exit pop-ups: 
 

●​ 8–12% conversion for tax planning guides 
●​ 6–9% for financial checklists 
●​ 5–7% for newsletters 
●​ 10–15% for industry-specific downloads 

https://my-cpe.com/blogs/guide-to-local-seo-for-accounting-firms-in-usa-and-canada


Can Push Notifications Boost Lead Generation for Accounting Firms? 

Yes, web push notifications are a growing tool for lead generation for accounting firms. 
These short alerts pop up on desktop or mobile when users opt in. 
 
Push notifications are perfect for time-sensitive accounting updates. Unlike email, they 
appear in real time and demand immediate attention. 
 
Benefits include: 

●​ Direct delivery to phone or desktop 
●​ No inbox clutter 
●​ Higher engagement than traditional newsletters 
●​ Faster reach for urgent news 

 
Firms use them to share: 

●​ Tax deadline reminders for local clients 
●​ Regulatory changes from the IRS or state boards 
●​ Limited-time consultation offers 
●​ Webinar invitations or replay links 
●​ Financial planning alerts tailored by region 

How Does MYCPE ONE Empower Accounting Firms With 
Ready-to-Go Websites? 

MYCPE ONE offers ready-to-go websites built for lead generation for accounting firms, 
which can be live in just 72 hours. 
 
Each website is uniquely designed so your firm stands out in your local market. You can 
choose from 400+ accounting-specific designs tailored for tax, audit, and advisory 
professionals. 
 
You don’t need to do it yourself as MYCPE ONE handles everything for you. From setup to 
SEO and live chat, your site is launched and optimized for leads. 
 
Start with a simple step: pick your design and submit a form (we’ll help if you’re stuck). Our 
team will connect via your preferred communication method for quick onboarding. 
 
All sites come with high-converting, SEO-friendly content written for accounting clients. 
This directly supports lead generation for accounting firms across cities, countries, or 
niche markets. 

https://my-cpe.com/website-development-services-for-accounting-firms


 
Each website includes a dedicated webmaster and AI chatbot to capture more client 
inquiries. That means more leads from visitors even after hours or on weekends. 
 
With a 60-day free trial and no commitments, there’s zero risk to get started. 
 

MYCPE ONE Digital Marketing Services for Accounting & CPA 
Firms 

MYCPE ONE digital marketing services are built to boost lead generation for accounting 
firms in your city or state. 
 
For just $399, we help accounting firms attract, engage, and convert clients. 
 
Paid ads bring faster results. Our PPC campaigns are ROI-focused. 
 
Your social presence also matters. We manage and grow your brand across platforms like 
LinkedIn, Facebook, and Instagram. 
 
We create high-quality videos, posts, and graphics that explain your services clearly. 
Better visuals = better engagement = more leads. 
 
Want to start? 
 

●​ Fill the form and share how you’d like us to contact you. 
●​ Our team will connect and learn about your firm goals. 
●​ We’ll build a marketing plan that fits your budget. 

 
Custom Services Include: 

●​ SEO 
●​ Paid Ads 
●​ Email Campaigns 
●​ Video Creation & Editing 
●​ Social Media Management 
●​ Content & Graphic Design 
●​ Review & Referral Management 

 
Start today and turn your online traffic into new clients. It’s digital marketing built for lead 
generation for accounting firms done for you. 

https://my-cpe.com/digital-marketing-services-for-accountants


Conclusion 

Blogging is no longer optional for accounting firms looking to grow; it’s essential. By 
creating educational, optimized, and consistent content, your firm becomes more 
discoverable, credible, and trustworthy. From capturing attention with SEO to converting 
visitors with CTAs, blogs work around the clock to bring in quality leads.  
 
Need help creating powerful accounting content that drives real leads? Let MYCPE ONE 
handle it for you: website, blog, SEO, and digital growth in one place. 

FAQs 

Why is blogging important for accounting firms? 

Blogging improves your SEO, builds trust with potential clients, and positions your firm as 
an expert in financial topics your audience cares about. 

What topics should accounting firms blog about? 

Focus on pain points like tax planning, financial reporting, audit prep, bookkeeping tips, 
and questions your ideal clients frequently ask. 

How often should I publish blog posts? 

Aim for at least 2–4 blogs per month. Consistency is more important than volume. 

How can I promote my blog content? 

You can promote your blog content by sharing it across social media platforms, including it 
in email newsletters, updating your Google Business Profile with new posts, and 
mentioning it in client communications. These methods increase visibility, drive traffic, and 
improve SEO performance. 

Can blogging really bring in leads for small local firms? 

Yes. When combined with local SEO and CTAs, even small firms can attract high-intent leads 
searching for accounting help nearby. 
 



 
 



 
 
Reference: 
https://www.pulse360.com/blog/gain-more-clients-with-blogging  
https://smartasset.com/advisor-resources/7-topics-for-financial-advisors-to-consider-for-their-bl
og  
https://jetpackworkflow.com/blog/seo-for-accountants/  
https://www.cpasitesolutions.com/cpa-websites/2024/12/blogging-for-accounting-firms-7-reaso
ns-its-essential-for-lead-generation/  
https://buffer.com/resources/repurposing-content-guide/  
https://financial-cents.com/resources/articles/social-media-for-accountants/#:~:text=Post%20cu
stomer%20testimonials%2Freviews%3A%20Publish,sharing%20them%20on%20social%20medi
a.  
https://www.contentdevelopmentpros.com/blog/do-blogs-generate-leads-understanding-the-lead-
generation-potential-of-blogging/   
 
 

https://www.pulse360.com/blog/gain-more-clients-with-blogging
https://smartasset.com/advisor-resources/7-topics-for-financial-advisors-to-consider-for-their-blog
https://smartasset.com/advisor-resources/7-topics-for-financial-advisors-to-consider-for-their-blog
https://jetpackworkflow.com/blog/seo-for-accountants/
https://www.cpasitesolutions.com/cpa-websites/2024/12/blogging-for-accounting-firms-7-reasons-its-essential-for-lead-generation/
https://www.cpasitesolutions.com/cpa-websites/2024/12/blogging-for-accounting-firms-7-reasons-its-essential-for-lead-generation/
https://buffer.com/resources/repurposing-content-guide/
https://financial-cents.com/resources/articles/social-media-for-accountants/#:~:text=Post%20customer%20testimonials%2Freviews%3A%20Publish,sharing%20them%20on%20social%20media
https://financial-cents.com/resources/articles/social-media-for-accountants/#:~:text=Post%20customer%20testimonials%2Freviews%3A%20Publish,sharing%20them%20on%20social%20media
https://financial-cents.com/resources/articles/social-media-for-accountants/#:~:text=Post%20customer%20testimonials%2Freviews%3A%20Publish,sharing%20them%20on%20social%20media
https://www.contentdevelopmentpros.com/blog/do-blogs-generate-leads-understanding-the-lead-generation-potential-of-blogging/
https://www.contentdevelopmentpros.com/blog/do-blogs-generate-leads-understanding-the-lead-generation-potential-of-blogging/

	7 Ways Blogging Drives Lead Generation for Accounting Firms 
	1.​How Can Blogging Help You Attract Accounting Clients Online? 
	Strategize Your Blog Content 
	Define Your Ideal Clients/Niche 
	Create a Content Calendar 

	Write an Effective Blog Post 
	Headline 
	Content 

	Promote Your Blog 
	Social Media 
	Email Marketing 

	Refine Your Blogging Strategy 

	2.​How to Boost Your Accounting Firm’s Google Rankings with On-Page SEO? 
	3. Convert Prospects into Loyal Clients with Educational Blog Content 
	4. Outperform Social Media with Long-Lasting Blog Content 
	5. Why Content Repurposing Is a Game-Changer for Lead Generation in Accounting Firms 
	Convert Your Webinar Into a Blog Post 
	Social Media Content Creation Ideas for Accounting Firms 
	1.​Educational Content 
	2.​Industry Updates 
	3.​Company News 
	4.​Pictures & Videos from Events Attended 
	5.​Use Live Q&A/Podcast for Engagement 
	6.​Client Testimonials/Reviews 
	7.​Reshare Content from Your Website 


	6. How to Use Blogging as a Budget-Friendly Lead Generation Tool for Accounting Firms 
	7. Capture Quality Leads Through Strategic Calls-to-Action in Blogs 
	Strategic Exit Pop-ups 
	Can Push Notifications Boost Lead Generation for Accounting Firms? 

	How Does MYCPE ONE Empower Accounting Firms With Ready-to-Go Websites? 
	MYCPE ONE Digital Marketing Services for Accounting & CPA Firms 
	Conclusion 
	FAQs 
	Why is blogging important for accounting firms? 
	What topics should accounting firms blog about? 
	How often should I publish blog posts? 
	How can I promote my blog content? 
	Can blogging really bring in leads for small local firms? 



