
Main desires  
Outrank other restaurants 
 
But these guys are doing something wrong. The word has not gotten out. 
The locals aren’t giving them a try. They haven’t been around long, but I’m 
guessing they’re already on life-support.(finding the silver bullet in 
marketing ) 
 
if you're planning to open a restaurant, you want to avoid becoming the 
next feature on one of those “restaurant rescue” shows.  Here are some 
ideas that will move you in the right direction.(pain of a empty restaurant 
from those videos ) 
 
I have visited your restaurant a number of times and loved the experience 
from the unique layout to the fun and creative dishes you serve. 
 
I have been deeply analysing your business and the restaurant niche for 3 
months now , and noticed a very specific pattern of 5 steps when it comes 
to creating a  successful restaurant business, based off my analysis I 
presume you are on step 3 of 5. I have 6 marketing keys to bssot your 
performance and help you achieve the remaining two steps.  
If that sounds intriguing and you would like to know more, please feel free 
to contact me  
 
Having frequented your restaurant on multiple occasions, I've truly savoured the 
experience – from the distinctive ambiance to the inventive and delightful dishes you 
present. 

Over the past three months, I've devoted myself to thoroughly analysing your 
business and the intricacies of the restaurant niche. Through this, I've discerned a 
distinct pattern encompassing five crucial steps that pave the way towards 
establishing a prosperous restaurant venture. From my observations, it seems that 
you're currently progressing through the third step out of these five. 

Drawing from my analysis, I've identified six potent marketing keys that have the 
potential to propel your restaurant's performance even further, ultimately aiding you 
in attaining the final two pivotal steps. 

If the prospect of unlocking these insights intrigues you and you're interested in 
delving deeper, please don't hesitate to reach out. 



full capacity in only three months!" 
Therapy services frequently struggle to market online 
The seed term “can’t stop drinking” is driving the majority of their organic 
traffic 
informational page that answers this question (Why Can’t I Stop Drinking?) 
while giving people an introduction to their treatment methods. 
This is a powerful tactic for drawing in potential patients. It connects a 
burning question to their solution. 
Have so many patients that you will have to turn some away 
 
Biggest pain/desire is finding leads and converting them  
 

https://www.gosober.org/why-is-it-so-hard-to-quit-drinking/

