Collection: Irreplaceable in the AI Era™
"Because leadership begins with you"

This is not just another ebook.

It’s a practical guide for leaders who—amid the relentless
advance of technology and artificial intelligence—seek to
ensure that their leadership, decisions, and results remain
relevant and sustainable.

It was conceived and written from a place of deep
conviction—combining strategic clarity with the genuine love for positive impact, the
personal power that comes from lived experience, and the essence of leading with integrity.
Every concept, framework, and tool included here has been chosen with a single purpose:
to deliver real value that can tangibly transform the way you lead and generate results.

Experience shows that most failed transformations don’t fall short because of technical
limitations, but because of invisible factors that silently erode performance: internal
resistance, cultural misalignment, loss of strategic focus, or lack of team commitment.
These rarely appear in the metrics—yet they determine the success or failure of any
initiative.
In this guide, you’ll find actionable tools and frameworks to help you:

e Identify and anticipate risks that can slow or derail your strategy.

e Protect and strengthen your leadership capacity in high-disruption environments.

e Use technology—including Al—as a multiplier of results, not as a replacement.

e Stay competitive without compromising your team’s cohesion or your
organization’s future.

This resource is available in PDF format for quick reference. If you prefer the editable
version, you’ll find a link to the download center at the end, where you can get it in Word
format and adapt it to your needs. A new ebook will be added to the collection every
week—until all 25 are complete. Simply visit the download center to see what’s new each
week.

If these words have reached you, it’s likely not by chance. You are in the right position, at
the right time, and in the right circumstances for this information to make a real difference.
And as you put it into practice, you may discover it could also spark transformation in
others.

Because in today’s era, real value lies not just in the technology you use—but in your
ability to lead with vision, precision, and purpose.
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2. Central Theme — Designing a Continuous
Transformation Agenda

A continuous transformation agenda is a living, shared roadmap that connects:

e Strategic ambitions and long-term value creation.

e A portfolio of initiatives across business, technology and culture.
e (lear accountability, funding and governance.

e Regular review, learning and adaptation cycles.

It is not just a list of projects. It is a discipline for deciding what matters now, what comes
next and what must stop.

Designing such an agenda requires:

e Seeing transformation as a portfolio rather than a single program.

e Defining cadence: who meets, how often, with which information, to make which
decisions.

e C(reating feedback loops between board, executives, teams and customers.

e Being willing to adjust goals and priorities without losing strategic coherence.

The next sections will help you build that discipline step by step.

3. Why a Continuous Agenda Matters Now

3.1. Context: Al, Disruption and Human Leadership

Artificial intelligence, automation and data-driven models are reshaping industries. New
entrants can scale quickly. Customers demand digital experiences and meaningful purpose,
not only good products. Employees expect transparency, growth and inclusion.

In this environment:
e Speed without direction leads to waste.
e Direction without adaptation leads to irrelevance.

e Technology without human alignment leads to resistance and risk.

A continuous transformation agenda is how leaders balance these forces: setting a clear
direction while staying open to learning and adjustment.

3.2. Purpose of This Guide — Five Objectives

This guide has five practical objectives:
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1. Clarify what a continuous transformation agenda is—and what it is not.
Provide tools for systematic progress reviews, not just occasional status reports.
3. Integrate new trends and technologies into governance, without chasing every
hype.
4. Support disciplined reprioritization, so that resources follow strategy, not noise.
Strengthen communication and alignment across all levels of the organization.

e

3.3. How to Use This Guide

You can:

e Read it sequentially as a complete roadmap.

Use each chapter as a board or leadership workshop.

e Adapt the templates into your own formats (spreadsheets, collaborative tools,
dashboards).

e (Combine the exercises into a 30-, 60- or 90-day action plan.

The value of this guide will come from the conversations and decisions it triggers.

JavierSimpleMan™
Collection: Irreplaceable in the Al Era™ — "Because leadership begins with you"



4. Subtopic 1 — Reviewing Progress Systematically

4.1. Definition

Reviewing progress systematically means establishing a regular, structured cadence
where leaders and teams:

Examine evidence of progress and obstacles.
Connect metrics with qualitative insights.
Decide what to accelerate, fix, pause or stop.
Capture lessons for future initiatives.

It moves you from sporadic updates to a discipline of learning and decision-making.

4.2. Practical Framework — The C.A.D.E.N.C.E. Review
Use the C.A.D.E.N.C.E. Review as a simple structure:

Context — Revisit the strategic goals and hypotheses that motivated the agenda.
Achievements — What has been delivered? What outcomes have been observed?
Data — What do key metrics and leading indicators say?

Experience — What are customers, employees and partners experiencing?

Next bets — Which initiatives deserve more investment or visibility?
Constraints — What risks, capacity limits or dependencies must be managed?
Evolution — What should change in the agenda itself (scope, pace, sequence)?

NNk WD =

A good cadence balances rigor (clear metrics and documentation) with curiosity
(willingness to question assumptions).

4.3. Applied Example (caso hipotético)

A board overseeing a multi-year digital transformation decided to replace irregular updates
with a quarterly C.A.D.E.N.C.E. Review.

Each quarter:

e Management prepares a concise pack showing progress on strategic themes, key
metrics and feedback summaries.

e Board and executives meet for a four-hour session focused on decisions, not
presentations.

e For each initiative, they ask: “Is this delivering the intended strategic outcomes?
What have we learned? What needs to change?”

e They assign clear actions and track them in the next review.
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Within a year, initiatives that once ran in parallel without coordination now feel part of a
coherent journey. Underperforming projects are stopped earlier, freeing budget for
emerging opportunities.

4.4. Exercise — Designing Your Review Cadence

Objective
Define or refine the cadence for transformation reviews at board and executive levels.

Roles

Board chair or lead director.

CEO or general manager.
Transformation or strategy leader.
Finance representative.

Inputs

e (Current meeting calendar (board, committees, executive team).
Existing dashboards and status reports.
e List of ongoing strategic initiatives.

Time

e Preparation: 1 week.
e Workshop: 3—4 hours.

Step-by-Step

1. Map current review routines: frequency, participants, typical agenda and outputs.
Identify gaps: Are decisions delayed? Are some initiatives under-reviewed or
over-reviewed?

3. Decide the core rhythm (for example: board quarterly, executive monthly, program
bi-weekly).

4. Define the standard agenda for each level using the C.A.D.E.N.C.E. structure.

5. Agree on the minimum common dashboard that must be updated before each
review.

6. Assign owners for preparing data and facilitating sessions.

7. Schedule the next three review cycles and communicate expectations.

Deliverables

e Documented Review Cadence (who, when, what).
e Standard agenda template for board and executive reviews.
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4.5. Template — Transformation Review Snapshot

Initiative / Status (On Key decision

Strategic Progress summary . . .
theme objective linked (last period) track / At risk required at this

(example) / Off track) review
Digital Reduce time to  New onboarding Approve extra
customer first value for journey live for 3 At risk budget to fix
onboarding new clients pilot segments integration

4.6. Checklist — Systematic Progress Review

e | Wehavea clearly defined cadence for transformation reviews at each level.
o« I Review meetings focus on decisions and learning, not only on reporting.
e | Datais available in advance, and participants come prepared.

o« I Progress is assessed against strategic outcomes, not only activities.

o« Underperforming initiatives can be adjusted or stopped without stigma.

o« I Lessons learned are documented and reused across projects.

4.7. Suggested KPIs — Review Discipline

Percentage of initiatives reviewed according to the defined cadence.
Average time from issue identification to decision.

Number of initiatives stopped or redirected based on review outcomes.
Satisfaction of board and executives with review quality (survey).
Percentage of reviews where clear decisions and actions are documented.
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5. Subtopic 2 — Incorporating New Trends and
Technologies

5.1. Definition

Incorporating new trends and technologies means feeding structured insight about the
external environment into your transformation agenda, so that it remains relevant and
future-oriented.

This includes:

Monitoring technological advances (for example Al, automation, platforms).
Tracking regulatory, social and market shifts.

Evaluating which trends are noise and which are critical.

Translating selected trends into experiments and strategic options.

The goal is not to chase every novelty, but to curate and integrate what matters.
5.2. Practical Framework — The T.R.E.N.D. Pipeline
Use the T.R.E.N.D. Pipeline:

1. Track — Continuously scan sources (industry reports, startups, customer behavior,
academic work).

2. Reframe — Ask: “What problem could this help us solve for our customers or

business?”

Evaluate — Assess potential impact, feasibility and time horizon.

4. Navigate — Decide where to place each trend in the agenda: watchlist, experiment,
scale, or ignore.

5. Diffuse — Share insights and learning with the organization.

(O8]

This pipeline keeps your agenda dynamic without becoming chaotic.
5.3. Applied Example (caso hipotético)

A company providing professional services to enterprises hears constant talk about
generative Al. Rather than immediately launching a big program, they:

e Track use cases in their industry and adjacent sectors.

e Reframe Al from “shiny object” to “tool to augment consultants’ productivity and
clients’ insight”.

e Evaluate potential business cases (for example automating parts of proposals,
analyzing client data, creating training content).

e Navigate by choosing two pilot projects under the transformation agenda.

e Diffuse results through internal demos, guidelines and client communications.
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The board sees that Al is being approached thoughtfully, with experiments linked to
strategy, not as an isolated hype.

5.4. Exercise — Trend & Technology Portfolio Workshop

Objective
Create a curated portfolio of trends and technologies with clear decisions: watch,
experiment or invest.

Roles

Inputs

Time

Board technology or innovation champion.
CIO/CTO or head of technology.

Strategy lead.

Representatives from key business units.

Shortlist of trends and technologies relevant to your industry.
Examples of use cases from other organizations (internal compilations).
Current transformation initiatives.

Preparation: 2 weeks for research and synthesis.
Workshop: 1 day.

Step-by-Step

1.

Present the shortlist of trends with concise descriptions.

For each trend, discuss potential relevance using guided questions:
o Which of our strategic goals could this enable?
o Which risks could it create or mitigate?

3. Use the Trend Evaluation Canvas template to assess impact and feasibility.
4. Place each trend in one of three buckets: Watch, Experiment, Integrate.
5. For trends in “Experiment” or “Integrate”, outline concrete initiatives and owners.
6. Decide how insights will be shared with the rest of the organization.
Deliverables
e Prioritized Trend & Technology Portfolio.

List of experiments and integration initiatives.
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5.5. Template — Trend Evaluation Canvas

Trend / Strategic Potential Feasibility in Decision (Watch

technology opportunity it impact next2 years /Experiment/ (:lve;lte:tior
(example) supports (1-5) (1-5) Integrate) P
Generative AI Reduce time to
. . . Head of
for client produce insights 4 3 Experiment .
s analytics
reports for clients

5.6. Checklist — Integrating Trends and Technologies

e | Wehave a defined process for scanning and curating trends.

e | Trend discussions are linked to strategic goals, not only to curiosity.

o | We differentiate between watching, experimenting and integrating.

o« I Experiments with new technologies are governed, with clear risk boundaries.

o« I Learning from experiments is documented and shared widely.

o« I The transformation agenda is updated at least annually to reflect selected
trends.

5.7. Suggested KPIs — Trend Integration

Number of trends monitored in a structured portfolio.

Percentage of transformation initiatives that explicitly leverage new technologies.
Time from trend identification to first experiment.

Success rate of technology experiments (based on predefined criteria).

Board and executive confidence that key trends are being addressed (survey).
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6. Subtopic 3 — Adjusting Goals and Priorities

6.1. Definition

Adjusting goals and priorities means reviewing and recalibrating the transformation
agenda in response to evidence, not whim. It is about:

Updating targets when assumptions change.

Reallocating resources to initiatives with better impact.

Deciding what to stop to free capacity.

Keeping coherence between long-term vision and short-term action.

Without this discipline, agendas become either rigid or erratic.
6.2. Practical Framework — The P.I.V.O.T. Discipline
Use the P.I.V.O.T. Discipline:

Proof — What evidence do we have that our assumptions were right or wrong?
Impact — Which initiatives are delivering (or failing to deliver) material impact?
Value at stake — Where is the largest opportunity or risk if we change course?
Options — What realistic alternatives exist (scale up, scale down, redesign, stop)?
Trade-offs — What are we consciously saying “no” to?

A

This framework helps leaders pivot responsibly, instead of reacting impulsively.
6.3. Applied Example (caso hipotético)

A company invested heavily in a new digital channel expecting rapid adoption. After 18
months:

e Usage has grown, but mainly among a single niche.
e Customer feedback indicates that other segments still prefer hybrid models.
e Operational costs for the digital channel are high.

Using the P.I.V.O.T. Discipline, leaders decide to:
e Narrow target segments for the digital channel.
e Reduce investment in some features.

e Reallocate budget to strengthening hybrid service capabilities.

The original ambition—better customer access—remains, but priorities shift based on
evidence.
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6.4. Exercise — Priority Reset Session

Objective
Reassess the transformation portfolio and adjust goals and priorities for the next 12—18
months.

Roles
e Board strategy or investment committee.
e CEO and executive team.
e Transformation or program management office.
e Finance controller.

Inputs

e Latest review outcomes (from Subtopic 1).
e Trend & technology portfolio (from Subtopic 2).
e Current resource allocation (budget, people, capacity).

Time
e 1-2 days (can be split into shorter sessions).
Step-by-Step

1. List all transformation initiatives and strategic themes.
For each, complete the Priority Review Table using impact and effort estimates.
3. Apply the global impact x effort rubric to place initiatives in four quadrants:
o Accelerate, Maintain, Rethink, Stop.
4. Discuss trade-offs and dependencies (for example regulatory deadlines, contractual
obligations).
5. Agree on updated goals and priorities: which metrics, which timelines, which
initiatives rise or fall in importance.
6. Document decisions and communicate them clearly to all stakeholders.

Deliverables

e Updated transformation priorities and goals.
e Revised portfolio map and resource allocation.
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6.5. Template — Priority Review Table

Proposed
Initiative / Estimated Relative decision
Current . Comment /
program obiective strategic effort / (Accelerate / rationale
(example) J impact (1-5) cost (1-5) Maintain /
Rethink / Stop)
Enable Critical
Data plgtfm"m analytics and 4 Accelerate foundatlon for
modernization Al across multiple
business units themes

6.6. Checklist — Adjusting Goals and Priorities

o« | We periodically review whether goals still reflect reality and ambition.

o« | Evidence, not personal preferences, drives priority decisions.

o« We consciously stop or pause initiatives to free capacity.

o« I Changes in priorities are documented and shared widely.

o« I Financial plans and resource allocations reflect the new priorities.

e | Board and executives present a unified message about why changes are made.

6.7. Suggested KPIs — Priority Management

Frequency of formal portfolio reviews.

Percentage of initiatives re-classified at each portfolio review.
Time between major context change and portfolio adjustment.
Alignment between strategic priorities and budget allocation.
Stakeholder understanding of new priorities (survey).
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7. Subtopic 4 — Aligning All Levels with the Agenda

7.1. Definition

Aligning all levels with the agenda means ensuring that board decisions, executive
strategies and frontline actions reinforce each other. People at different levels understand:

What the transformation agenda is.
Why it matters.

How their role contributes.

What is expected from them in practice.

Alignment is not achieved by sending more emails; it is created through translation,
participation and reinforcement.

7.2. Practical Framework — The C.A.S.C.A.D.E. Alignment

Use the C.A.S.C.A.D.E. Alignment:
1. Clarify — Express the agenda in simple language, with 3—5 strategic themes.
2. Anchor — Link each theme to a small set of outcomes and indicators.
3. Segment — Translate impacts and expectations for different areas and roles.
4. Co-create — Engage leaders and teams in defining local initiatives.
5. Align rituals — Integrate the agenda into meetings, reviews and HR processes.
6. Develop capability — Provide training and support aligned with the agenda.
7. Evolve — Adjust messages and supports as learning emerges.

7.3. Applied Example (caso hipotético)

A multinational organization launched a transformation agenda with five themes. Initially,
employees saw it as “another corporate campaign.”

To change this, leaders applied C.A.S.C.A.D.E.:

e They clarified the agenda using simple statements and visuals.

e They anchored each theme in a small set of measurable outcomes.

e They segmented communications by region and function, highlighting specific
impacts.

e [ ocal managers co-created action plans aligned with the global agenda.

e Regular meetings and performance dialogues were adjusted to include agenda
progress.

e Training programs were updated to support the new capabilities.

Within a year, engagement surveys showed that employees understood the agenda and how
it related to their work.
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7.4. Exercise — Alignment Mapping Workshop

Objective
Map how the transformation agenda translates into objectives, initiatives and rituals at
different levels.

Roles

Executive sponsor for transformation.

HR or people leader.

Representatives from key business units and regions.
Transformation office.

Inputs

e Current statement of the transformation agenda.
e Organizational structure and role descriptions.
e Existing performance management and meeting routines.

Time
e | day.
Step-by-Step

1. Rewrite the agenda in plain language: 3—5 themes, each with a simple statement.
For each theme, identify desired outcomes and indicators.

3. Use the Alignment Grid template to map how themes translate into objectives for
different levels (board, executive, middle management, teams).

4. Identify gaps where roles or areas have unclear links to the agenda.

Decide which rituals (meetings, reports, recognition mechanisms) should be

adjusted.

6. Define actions to strengthen capability (training, coaching, tools).

e

Deliverables

e Alignment Grid.
e List of changes to meetings, performance dialogues and development plans.
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7.5. Template — Alignment Grid

Level / role Key respons1b1!1ty in Example objective Supp9rtlng rituals
transformation . . (meetings, reports,
(example) aligned with agenda .
agenda practices)
Board of Provide oversight and Approve and review ngrterly trgnsformatlon
. L S-year transformation ~ review sessions; annual
directors strategic guidance
agenda annually strategy retreat

7.6. Checklist — Organizational Alignment

e | The transformation agenda is articulated in simple, memorable terms.

e | Eachlevel (board, executives, managers, teams) has clear responsibilities.
e | Performance objectives and incentives reflect transformation priorities.

o« I Key meetings and reports include specific agenda topics.

o« Employees can articulate how their work contributes to the agenda.

o« Capability-building initiatives are aligned with agenda themes.

7.7. Suggested KPIs — Alignment

Percentage of leaders who can correctly describe agenda themes (survey).
Percentage of performance goals linked to transformation themes.
Participation rate in agenda-related training programs.

Employee perception of alignment between words and actions of leadership.
Progress on agenda outcomes across different functions or regions.
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8. Subtopic 5 — Communicating Achievements and Next
Steps

8.1. Definition

Communicating achievements and next steps means telling the story of transformation in
a way that is honest, energizing and actionable. It involves:

Sharing progress, successes and setbacks.

Explaining why decisions were made.

Highlighting contributions from different teams.
Clarifying what comes next and what support is available.

Good communication builds trust and momentum; poor communication creates confusion
and cynicism.

8.2. Practical Framework — The S.T.O.R.Y. Communication Cycle
Use the S.T.O.R.Y. Cycle:

Situation — Where were we? What challenge or opportunity prompted the agenda?
Trajectory — Where are we now? What progress has been made?

Outcomes — What tangible results and learnings can we share?

Road ahead — What comes next? What does it mean for different groups?

Your role — What do we invite people to think, feel and do?

ARl

This structure keeps communication focused and relatable.

8.3. Applied Example (caso hipotético)

A company had launched a transformation agenda but only communicated at the start and
at annual results. Employees felt in the dark.

Using S.T.O.R.Y., the leadership team created quarterly “Transformation Updates™:

e Short videos and written summaries explaining the situation, trajectory and
outcomes.

e Stories highlighting specific teams and customers.

e C(Clear explanation of the road ahead and concrete asks to different groups.

Within a few quarters, employees reported higher clarity about priorities and felt more
recognized.
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8.4. Exercise — Transformation Communication Plan

Objective
Design a communication plan that reinforces the transformation agenda and keeps
stakeholders engaged.

Roles

CEO or communication sponsor.

Corporate communications / marketing team.
HR representative.

Transformation office.

Inputs

e Current communication channels (intranet, town halls, newsletters, social
platforms).

e Stakeholder map (employees, customers, partners, regulators, investors).

e Latest transformation review outcomes.

Time
e 2 sessions of 3 hours.
Step-by-Step

1. Identify key stakeholder groups and their information needs.
For each group, define the core narrative using S.T.O.R.Y.

3. Use the Communication Roadmap template to plan messages, channels and
timing.

4. Decide who will be visible as spokespersons (board members, executives, middle
managers).

5. Integrate recognition: how will you celebrate achievements and learning moments?

6. Define feedback mechanisms (Q&A sessions, surveys, digital forums).

7. Review and adjust the plan after the first cycle.

Deliverables

e Written transformation communication plan.
e (alendar of messages and events.
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8.5. Template — Communication Roadmap

Audience Key message Owner / Next
(S.T.O.R.Y. Channel(s) Frequency communication
(example) spokesperson
summary) date
All Where we are in Quarterly CEO +
the agenda and town hall +  Quarterly transformation 15/09
employees .
what comes next intranet post lead

8.6. Checklist — Communicating Progress and Next Steps

e | We have a clear narrative of why the transformation agenda exists.

e | Achievements and setbacks are communicated with honesty and context.
o | Different stakeholder groups receive tailored messages.

e | Communication includes recognition of contributions at various levels.

o« I Feedback channels exist and are used to refine messages.

e ' Communication explicitly links past progress with upcoming priorities.

8.7. Suggested KPIs — Communication Effectiveness

Employee understanding of the transformation agenda (survey).

Participation rates in communication events (for example town halls).
Engagement metrics for digital content (views, comments, questions).
External stakeholder perception of clarity and consistency (investor or partner
feedback).

e Number of ideas or concerns raised through feedback channels.
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9. Global Templates and Tools for a Continuous
Transformation Agenda

9.1. Impact x Effort Prioritization Rubric

Use this rubric whenever you need to prioritize initiatives in the agenda.

Priority

e Impact Effort (High / . Next

Initiative (example) (1-5) (1-5) Medium / Responsible milestone Date
Low)
Implement quarterly First full
transformation review 5 2 High Sj[rategy review 30/06
director

cadence completed

9.2. RACI Matrix — Governance of the Agenda

Clarify who is Responsible, Accountable, Consulted and Informed.

Activity (example) R A C I Deliverable Date

Consolidate . Finance, HR, Quarterly

transformation Transformation CEO business unit B.oard of portfolio review 10/07
. office directors

portfolio report leads pack

9.3. KPI Dashboard — Health of the Transformation Agenda

Design a concise dashboard that board and executives can review regularly.

KPI (example) Definition Target Baseline Frequency Owner Data source
Composite
_ index ofkey . Portfolio
Transformation initiative > 48/100 Quarterl Transformation managsement
Progress Index milestones  75/100 Y office £
system
and outcome
metrics
Percentage of
. initiatives
Initiative delivered Project
Completion oy >80% 55% Quarterly PMO )¢
S within agreed tracking tools
Predictability .
time and
scope
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9.4. Human—Cultural Risk Map
Transformation is a human journey. Map and manage cultural risks.

Probability  Impact

Risk (example) (A/M/B) (A/M/B) Mitigation strategy Owner Status
Change fatigue . Adqut pace, prioritize, HR + In
High provide support and .
among key talent .. leadership progress
recognition

9.5. 30—-60-90 Day Plan — Rolling Implementation
Use a rolling 30—60-90 day plan to drive the agenda.

Objective

orizon ctions esponsible Indicators eliverable
Hori (example) Acti R ible Indicat Deli bl
Establish D§51gn 2 gendas; First review Documented
30 days transformation align with board  Strategy +  scheduled cadence and
calendar; pilot first PMO and

review cadence lessons learned

review session executed
Build curated I(il(;ln%l:r‘i;esearch, Portfolio  Trend &
trend & : CIO + approved; technology
60 days Portfolio . .
technology ) strategy pilots portfolio
. Workshop; select
portfolio o defined document
pilot initiatives
Realign portfolio Run Priority Reset Updated Revised agenda
and . X
o Session; update  CEO + roadmap communicated
90 days communication o
. communication  board and comms across
plan with new ..
roadmap calendar organization

priorities
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10. Summary and Next Steps

10.1. Key Insights

Designing a continuous transformation agenda requires more than good intentions. It calls
for:

Systematic reviews that turn information into decisions.

Deliberate integration of new trends and technologies.

Disciplined adjustment of goals and priorities based on evidence.

Strong alignment of roles, rituals and capabilities at all levels.
Transparent communication that connects achievements with future steps.

If you implement even part of the frameworks and templates in this ebook, you will
strengthen your organization’s ability to evolve with clarity and resilience.

10.2. Next Steps Checklist
Use the table below to move from reading to action:

Next step (example) Responsible  Deadline Status Observations

Define quarterly
C.AD.EN.C.E. review for Board chair + CEO 15/07 Planned
the transformation

Align with existing
committee meetings

Build initial Trend & CIO + strategy 3107 Planned Focus on 5-7 trends
Technology Portfolio team with clear relevance
Conduct Priority Reset Board strategy Use impact x effort

Session committee 31/08 Planned rubric

Integrate into

Complete Alignment Grid for HR + business 15/09  Planned performance

top three business units leaders .
conversations
Design and launch CEO + Include Q&A
Transformation .. 30/09 Planned channels for
.. communications
Communication Plan employees
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11. Self-Assessment — Continuous Transformation
Agenda Maturity

Rate each statement from 1 to 5:

9.

10.
11.
12.
13.
14.
15.

1 = Strongly disagree

2 = Disagree
3 = Neither agree nor disagree
4 = Agree

5 = Strongly agree

Our organization has a clearly articulated transformation agenda with defined
themes.

Transformation progress is reviewed according to a regular, predictable cadence.
Review meetings focus on decisions and learning, not only on status reporting.

We systematically monitor trends and technologies relevant to our strategy.

New trends are evaluated and, when appropriate, integrated into our agenda.

We periodically reassess goals and priorities based on evidence, not only on annual
cycles.

We stop or redesign initiatives when they no longer support our strategic objectives.
Different organizational levels understand their role in the transformation agenda.
Performance objectives and incentives are aligned with transformation priorities.
Communication about achievements and next steps is consistent and transparent.
Key stakeholders feel informed and able to ask questions about the agenda.

We track a concise set of KPIs that reflect the health of the transformation agenda.
Lessons learned from initiatives are captured and reused in future decisions.

Our organization adapts to new circumstances without losing strategic coherence.
Overall, our transformation agenda feels alive, relevant and actionable.

11.1. Scoring Method

1.
2.

Add up your scores for all 15 items (minimum 15, maximum 75).
Divide the total by 15 to obtain your average maturity score between 1.0 and 5.0.

11.2. Interpretation and Recommendations

1.0 — 2.5: Initial Stage
o Transformation efforts are fragmented and mostly reactive.
o Recommendation: Start by clarifying the agenda, defining a review cadence
and mapping key initiatives.
2.6 — 3.8: Developing
o Some elements of a continuous agenda are in place, but they lack coherence.
o Recommendation: Strengthen portfolio reviews, integrate trend analysis and
improve alignment mechanisms.
3.9 - 5.0: Advanced
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o Transformation is managed as a continuous discipline.
o Recommendation: Deepen capability building, refine communication and
share practices across your ecosystem.

JavierSimpleMan™
Collection: Irreplaceable in the Al Era™ — "Because leadership begins with you"



12. Glossary — 15 Key Terms

l.

2.

10.

11.

12.

13.

14.

15.

Transformation Agenda

Shared roadmap that combines strategic themes, initiatives and outcomes over time.
Cadence

Regular rhythm of meetings and reviews where progress and decisions are
discussed.

Portfolio

Collection of initiatives and projects managed together to achieve strategic goals.
Strategic Theme

Broad area of focus that groups related initiatives under a common objective.
Leading Indicator

Metric that signals future performance before final outcomes are visible.

Trend & Technology Portfolio

Curated list of external developments monitored or integrated into strategy.
Experiment

Limited, controlled test designed to validate assumptions and learn.

Priority Reset

Structured process to reconsider goals and resource allocation based on new
evidence.

Alignment Grid

Tool that maps how the agenda translates into responsibilities and objectives at
different levels.

Governance

Structures and processes through which decisions, oversight and accountability are
exercised.

Stakeholder

Person or group affected by, or able to influence, the transformation agenda.
Experience Narrative

Story that explains where the organization is in its transformation journey and what
comes next.

Risk Map

Visual representation of risks, their probability, impact and mitigation actions.
30-60-90 Day Plan

Short-term planning tool that structures actions and milestones over three
consecutive periods.

Maturity Level

Degree to which an organization has developed and institutionalized specific
practices.
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Final Note of Gratitude

Thank you for dedicating time and focus to this material. Each concept and tool here was
designed to provide clarity and strategic vision.

The fact that you are here—investing in yourself and your organization—is proof of
leadership commitment.

Remember: true impact comes not only from learning but from applying and sharing it.
May this guide support wiser decisions, deeper conversations, and more meaningful
transformations.

Reference to the HBT PORTAL™

The place where each week you will find:

. Practical ebooks.
« {3 Podcast summaries on Spotify.
« ¥, Videos on YouTube.

All designed to connect innovation with the human.

% HBT PORTAL™
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https://sites.google.com/view/javiersimpleman/bp6_recursos_en
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