Advanced search strategies — get better results!

TIP 1: Use AND functionality

Too many results? Add more (relevant) keywords. On journals databases, use

the AND functionality:

Searching: Business Source Complete Searching: Business Source Complete

cosmetics cosmetics
AND AND = | | supply chain
AMD - AND w | | innovation

Basic Search  Advanced Search  Sear]| Basic Ssarch  Advanced Search  Sear

72,517 results

TIP 2: Narrower keywords

For example: Taiwan instead of Asia? Restaurants or bars instead of hospitality?

TIP 3: Phrase searching

Use quotation marks to search for a whole phrase e.g. “business models”.

TIP 4: Restricted fields search

In journals databases like Emerald and Business Source Complete you can tell the
database to look for your keywords only in the most important places, e.g. in the
article/content item title or in the abstract.

Searching: Business Source Complete | Choose Databases

"organic food" Tl Title -
AND = | | marketing AB Abstract or Auth... ~
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Too many results? TIP 5: Filter your results
Particularly on commercial databases like Mintel or Passport

you’ll see a wide range of filters to refine your search.
Journals databases have some of these filters and might also have different ones.

By date

By format (e.g. reports, analysis, news)

By subject or theme

By industry sectors and demographics

By country or geographic region

Journals - by academic/ non-academic type

TIP 6: Use NOT functionality

This is used to exclude something specific that you don’t want to appear in the
results. Use this one carefully! You want to avoid screening out potentially relevant
results. Use it when:

- Atermis used in different ways that are irrelevant to your topic
e.g. coaching NOT sport

- You want to exclude something that has received a lot of coverage that may
be related but not relevant to your query

e.g. Ryanair sales NOT strike
FACTIVA

Free Text Search

ryanair and sales not strike
Search Form !

Examples

Date | Inthe last 2 months | Duplicates | Similar  r
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Not enough results? TIP 1: Use fewer keywords

Start searching for more general topic information or a wider
geographic area.

TIP 2: Use broader keywords

Digital marketing instead of email marketing? China instead of Beijing?

TIP 3: Use OR functionality

Try using OR between similar search terms:

Searching: Business Source Complete | Choose Databases

"political advertising" Select a Field (option... ~

"political campaigns" Select a Field {option... =

TIP 4: Wildcard symbols

Use these to include different spellings or
words that begin the same way e.g.
sustainable and sustainability. "business models”

Searching: Business Source Complete

Use * to replace a word ending — neeeesec——) SUS120030
Use ? to replace a letter in the I (2 Ni7ation

middle of a word

TIP 5: Remove filters

Lo Free Text Search
Remove or broaden any existing tripadvisor and advertising and performance
filters. For example, on Factiva
the date range is automatically set

to only the last 3 months.

Search Form

Examples

Date | In the last 3 months v | Juplicates | Similar v
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Not enough results?
Found an interesting article on Business Source Complete?

Look at the Subjects listed under the abstract for new ideas for keywords to use in
your next search.

TIP 6: Subject keywords on Business Source
Complete

Opportunity for Luxury Brands in China.

By: Degen, Renald Jean. IUP Jourmal of Brand Management. Sep2002, Vol. 6 Issue 3/4, p75-85. 11p. 1 Diagram, 1
successiul, it must win in China. Chinese yuppies are driving the demand, buying everything from expensive waftch

to sustain their global image and compete in equal terms with the future emerging Chinese luxury brands. The rea
Academic craftsmanship or French design. Their motivation to buy these luxury brands has its roots in the more complex Col
" Journal understand the roots and changes of the culture and values that determine the buying behavior of the modern affl

l Subjects: Cost & standard of living; Consumer behavior, COMMERCE; China; Luxury; Chinese; Vuitton, Lcuuisl

New Search  Publications  Company Information  Thesaurus

" Searching: Business Source Complete  Choose Databases

TIP 7: Thesaurus on Business

Source Complete
EBSCOhost
Basic Search  Advanced Search  Search History

On Business Source Complete, use the

Thesaurus to identify more subject terms. Subiects Places People

Words hlghllghted in blue are “official” Browsing: Business Thesaurus

subject terms used in the database. Click on advertising | Browse |
one of these for suggested broader/ Term Beains w“h Relevancy Ranked
narrower terms. Page: Previous | Next »

Select term, then add to search using: |CR » || Add

(Click tarm to display details.)
ADVERTISING
PROMOCTIONAL literature

FALSE advertising

TIP 8: Citation searching

Found a useful article? Use it to look for related articles.

Under the record of an article in your search results you'll sometimes see this:
Cited References: (57) Ti"l‘_]EjIS gtecl in this Database: (14)

Cited References is a list of links to articles mentioned in the bibliography of this

article (looking backwards from the date of the article)

Times cited in this database is a list of related articles written after this article which
cite it (looking forwards from the date of the article).
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