
 

ChatGPT Prompts - Market Research 
These prompts cover a wide range of market research activities and methodologies, 
providing comprehensive and detailed guidelines for businesses to gather valuable 
insights and make informed decisions in the market. 

 

1. "Conduct a comprehensive market analysis for a specific industry. Outline the key factors 
to consider and the sources of data." 

2. "Create a detailed survey to gather insights on customer preferences and pain points. 
Specify the survey questions and target audience." 

3. "Conduct a competitor analysis to identify strengths, weaknesses, opportunities, and 
threats. Outline the competitor research process and key metrics." 

4. "Design a focus group discussion guide to gather qualitative feedback on a new product 
concept. Specify the discussion topics and probing questions." 

5. "Conduct an in-depth customer segmentation analysis to identify distinct customer groups. 
Outline the segmentation criteria and data analysis methods." 

6. "Create a survey to assess customer satisfaction and loyalty. Specify the survey questions 
and the methodology for data collection." 

7. "Conduct a pricing research study to determine the optimal pricing strategy for a new 
product. Outline the research approach and pricing models to be used." 

8. "Design a usability testing plan to evaluate the user experience of a website or app. 
Specify the testing scenarios and metrics to be measured." 

9. "Conduct a SWOT analysis for a company to identify internal strengths and weaknesses, 
as well as external opportunities and threats." 

10. "Create a customer persona profile based on market research and data analysis. Specify 
the persona's demographics, preferences, and behaviors." 

11. "Conduct a product concept testing survey to gauge customer interest and 
receptiveness. Outline the survey questions and target audience." 

12. "Design a brand perception study to measure how a company is perceived by its target 
audience. Specify the study's objectives and methodology." 

13. "Conduct a market sizing and forecasting analysis to estimate the potential market 
demand for a new product or service." 

14. "Create a customer feedback mechanism to continuously gather and analyze customer 
opinions and suggestions." 



 

15. "Design a conjoint analysis study to understand the relative importance of product 
features and attributes to customers." 

16. "Conduct a trend analysis to identify emerging market trends and opportunities. Specify 
the data sources and trend identification criteria." 

17. "Create a customer journey map to visualize the entire customer experience from 
awareness to post-purchase interactions." 

18. "Design a brand awareness survey to measure the level of brand recognition and recall 
in the target market." 

19. "Conduct a market segmentation analysis to identify distinct market segments based on 
demographics, behavior, and needs." 

20. "Create a product positioning study to determine how a product is perceived compared to 
competitors in the market." 

21. "Design a net promoter score (NPS) survey to measure customer loyalty and likelihood 
to recommend the company." 

22. "Conduct a feasibility study to assess the viability of entering a new market or launching 
a new product." 

23. "Create a customer churn analysis to identify factors leading to customer attrition and 
devise strategies for retention." 

24. "Design an A/B testing plan to evaluate different marketing strategies and assess their 
effectiveness." 

25. "Conduct a customer needs analysis to understand the specific needs and pain points of 
the target audience." 

26. "Create a brand equity study to measure the overall strength and value of the company's 
brand." 

27. "Design a heat map analysis to visualize user engagement and interactions on a website 
or app." 

28. "Conduct a customer demographics study to understand the profile and characteristics of 
the target market." 

29. "Create a customer sentiment analysis to gauge customer opinions and emotions 
towards the company or product." 

30. "Design a mystery shopping program to assess the quality of customer service and the 
overall customer experience." 

31. "Conduct a product packaging and labeling research to optimize product presentation 
and appeal." 



 

32. "Create a customer journey mapping survey to gather feedback at different touchpoints 
in the customer journey." 

33. "Design a multivariate testing plan to evaluate multiple variables and their impact on 
consumer behavior." 

34. "Conduct a price sensitivity analysis to determine how changes in price affect demand 
and revenue." 

35. "Create a customer usage and behavior analysis to identify patterns and trends in 
product usage." 

36. "Design a sentiment analysis on social media to monitor brand perception and public 
opinion." 

37. "Conduct a market entry analysis to assess the potential risks and opportunities of 
entering a new market." 

38. "Create a customer loyalty program evaluation to measure the effectiveness of loyalty 
initiatives." 

39. "Design a conjoint analysis study to optimize product features and pricing." 

40. "Conduct a market segmentation validation study to ensure the identified segments are 
distinct and meaningful." 

41. "Create a customer feedback loop to capture and act on customer feedback in real-time." 

42. "Design a customer touchpoint analysis to identify critical interactions throughout the 
customer journey." 

43. "Conduct a market opportunity analysis to identify untapped markets and growth 
potential." 

44. "Create a competitive benchmarking study to compare performance metrics against 
industry competitors." 

45. "Design a user testing plan to assess the usability of a website or app with target users." 

46. "Conduct a customer satisfaction benchmarking study to compare performance against 
industry standards." 

47. "Create a product feature prioritization survey to gather feedback on the most valuable 
product improvements." 

48. "Design a brand personality study to understand how customers perceive the brand's 
personality traits." 

49. "Conduct a customer demographics survey to update and validate customer profile 
data." 



 

50. "Create a market segmentation implementation plan to tailor marketing efforts to specific 
segments." 

51. "Design a customer feedback escalation process to address and resolve customer 
complaints effectively." 

52. "Conduct a market landscape analysis to identify current and potential competitors in the 
market." 

53. "Create a customer touchpoint optimization plan to enhance interactions across different 
channels." 

54. "Design a product positioning validation study to assess how customers perceive the 
product's unique selling points." 

55. "Conduct a customer journey improvement analysis to identify opportunities for 
enhancing the customer experience." 

56. "Create a market share analysis to assess the company's position in the market 
compared to competitors." 

57. "Design a product concept testing focus group to gather in-depth feedback on new 
product ideas." 

58. "Conduct a brand awareness benchmarking study to track brand recognition over time." 

59. "Create a competitive intelligence system to continuously monitor competitor activities 
and strategies." 

60. "Design a customer persona validation study to ensure accuracy and relevance of 
customer profiles." 

61. "Conduct a pricing sensitivity analysis to determine the optimal price point for a product 
or service." 

62. "Create a market trends report to inform strategic decision-making based on industry 
developments." 

63. "Design a customer segmentation implementation plan to tailor offerings to different 
customer groups." 

64. "Conduct a customer feedback analysis to identify patterns and trends in customer 
opinions." 

65. "Create a competitive product analysis to benchmark product features and performance 
against competitors." 

66. "Design a customer satisfaction tracking system to monitor satisfaction levels over time." 

67. "Conduct a customer churn prediction analysis to identify customers at risk of leaving." 



 

68. "Create a market entry strategy to guide the successful launch of a new product or 
service." 

69. "Design a customer feedback action plan to address customer suggestions and 
complaints proactively." 

70. "Conduct a product attribute importance analysis to determine the most critical product 
features for customers." 

71. "Create a market growth forecast to predict future market trends and opportunities." 

72. "Design a customer feedback categorization system to organize and analyze customer 
feedback effectively." 

73. "Conduct a competitor pricing analysis to understand how competitors price their 
products and services." 

74. "Create a market segmentation targeting plan to tailor marketing campaigns to specific 
segments." 

75. "Design a customer journey optimization plan to streamline the customer experience 
across all touchpoints." 

76. "Conduct a customer needs validation study to ensure product offerings align with 
customer needs." 

77. "Create a market positioning strategy to differentiate the brand from competitors in the 
market." 

78. "Design a customer feedback sentiment analysis to assess overall customer sentiment." 

79. "Conduct a market opportunity assessment to evaluate the potential for new products or 
services." 

80. "Create a customer loyalty program implementation plan to drive customer retention and 
engagement." 

81. "Design a customer journey mapping workshop to gain insights from various 
stakeholders." 

82. "Conduct a product feature comparison with competitors to identify competitive 
advantages." 

83. "Create a market segmentation profiling study to understand the characteristics of each 
segment." 

84. "Design a customer satisfaction improvement plan to address areas of low satisfaction." 

85. "Conduct a market trend analysis to identify shifts in consumer behavior and 
preferences." 



 

86. "Create a competitive analysis dashboard to track key metrics and benchmark against 
competitors." 

87. "Design a customer feedback integration strategy to incorporate feedback into product 
development." 

88. "Conduct a market demand analysis to estimate the demand for a specific product or 
service." 

89. "Create a customer journey feedback loop to continuously gather feedback throughout 
the journey." 

90. "Design a market research budget allocation plan to optimize research spending." 

91. "Conduct a customer experience benchmarking study to compare against industry 
leaders." 

92. "Create a customer retention strategy to reduce churn and increase customer loyalty." 

93. "Design a market research project timeline to ensure efficient execution and delivery." 

94. "Conduct a customer feedback analysis to identify patterns and insights for marketing 
messaging." 

95. "Create a market segmentation validation plan to ensure segments are viable and 
actionable." 

96. "Design a customer experience measurement framework to track and improve customer 
satisfaction." 

97. "Conduct a customer perception study to understand how the brand is perceived in the 
market." 

98. "Create a market research data privacy and security policy to protect customer 
information." 

99. "Design a customer feedback culture within the organization to encourage continuous 
improvement." 

100. "Conduct a market research ROI analysis to evaluate the impact of research initiatives 
on business outcomes." 
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