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SEessioN DATE

Wednesday, May 25, 1:30-3:00,
3:15-4:45

SESSION DEescRIPTION

SEssION OBJECTIVES

Motivating an audience and keeping them
engaged is directly connected to how that
audience views the world. This session will
discuss  strategic communication and
message development. We will explore a
framework for developing presentations,
emphasize the importance of audience
analysis, and discuss the integration of
technology  within  presentations. The
objectives of this session will be to recognize
how organizational structure and evidence
contribute to creating a message and to
understand audience needs and context
demands.

Learning QutcoMEs

Provide you with a framework for organizing and
planning your messages quickly

Consider a stakeholder analysis framework to use
when analyzing audiences.

[dentify a structure for storytelling
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