All of the following are awards that Matt’s projects have won.
View his pre-Green Stone portfolio here - www.mattwalshux.com

WHILE WITH GREEN STONE

e HBO - GAME OF THRONES

o THE SIGHT (2015) - In partnership with Elastic
m Cannes Cyber Lions - Mobile - Bronze

e Please note: this is the only project of Green Stone’s that has ever been submitted for
award consideration

WHILE WITH CP+B

e THE TONIGHT SHOW

o DIGITAL PLATFORMS (2013)
m Creative Arts Emmy - Outstanding Interactive Program
m Shorty Awards - Silver (Best use of instagram)
m  The Webbys - People's Voice / Webby Award Winner (Mobile Sites &

Apps)

e DOMINO’S

o PIZZA TRACKER + DOMINOS.COM REDESIGN + BFD CONFIGURATOR
(2009-2013)
m  One Show - Gold (e-commerce)
m LIA Awards - Silver (e-commerce, digital media)
m Cannes Cyber Lions - Silver
m Clio Awards - Silver (interactive)

o PIZZA HERO (2012)
m The Webbys - People’s Voice Award

o SHOW US YOUR PIZZA (2010)
m LIA Awards - Gold (integrated)
m LIA Awards - Bronze (digital foods campaign)
m Clios - Silver (Content & Contact)
m Cannes Cyber Lions - Bronze (Digitally Led Integrated Campaign)
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m |AB MIXX Awards - Gold (response + lead generation)

o TIVO ORDERING SYSTEM (2009)
m  One Show - Gold (websites - ecommerce)
m LIA Awards - Silver (the new category)

e AMERICAN EXPRESS OPEN

o SMALL BUSINESS SATURDAY (2010-2012)
m Clios - Grand Prix
LIA Awards - Grand LIA (new category)
Cannes - Grand Prix + Gold (cyber)
MIXX - Best in Show
Jay Chiat - Gold
Effies - Gold (goodworks brands, financial cards)
One Show - Gold

o OPEN FORUM (2010)
m Jay Chiat Awards - Bronze (new product / content)
m Effie - Silver (Financial Services)

e BURGER KING

o WHOPPER SACRIFICE (2009)
m Clio Awards - Grand Clio (Best of show Interactive)
Clio Awards - Grand Clio (fresh approach)
Clio Awards - Gold (online application)
Clio Awards - Gold (content + contact)
Cannes Cyber Lions - Titanium Lion
Cannes Cyber Lions - Gold
Cannes Media Lions - Gold (Best Use of Internet)
One Show - Gold (branded applications, web)
One Show - Silver (Innovation in Advertising & Marketing / Campaign)
Art Directors Club - ADC Hybrid Cube
Art Directors Club - Gold (web applications)
New York Festivals - Grand Winner (Avant-garde)
LIA - Grand LIA (Digital - Community Applications)
D&AD - Yello Pencil, Annual (Online Advertising / Digital Innovations)
Creativity - Top Interactive Digital Work of 2009
Communication Arts - Interactive Annual 15
Andy Gold - Retail Foods
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ADC - Gold (Web Applications)

ADC - Hybrid Cube

One Club - Best of the Digital Decade
Effie - Silver (Restaurants)

o SIMPSONIZE ME (2007)

LIA Awards - Gold (best use of interactivity, digital media)
LIA Awards - Silver (retail, digital media)

Clio Awards - Silver (interactive)

Cannes Cyber Lions - Bronze

One Show - Silver (integrated branding campaign)

o BKFLAME (2009)

Clio Awards - Gold (integrated campaign)

One Show - Silver (integrated branding)

One Show - Bronze (Innovation in Advertising & Marketing / Campaign)
LIA Awards - Silver (The NEW Category)

LIA Awards - Bronze (integrated)

Communication Arts - Interactive Annual 15

o BK.COM

FWA - Site of the Day

D&AD - Annual (websites / interface + navigation)
Communication Arts - Interactive Annual 16

Clio - Bronze ()Interactive: Restaurants / Fast Food Outlets

e GREY POUPON

o SOCIETY OF GOOD TASTE (2012)

e BEST BUY

Cannes Promo Lions - Silver (best use of social media)

o MOVIE MODE (2011)

One Show - Gold (branded applications)
Clios - Bronze (innovative media)

o TWELP FORCE (2010)

Cannes - Titanium / Grand Prix

Clios - Gold (innovation)

Jay Chiat Awards - Gold (creative technology)
LIA Awards - Gold (new + digital advertising)
Andy Awards - Gold (reset - innovation)
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m Cannes Cyber Lions - Bronze (websites)

e OLD NAVY

o OLD NAVY WEEKLY (2009)
m Clio Awards - Bronze (Content & Contact: Retail Stores)

e MILLER

o MAN LAWS (2006)
m Clio Awards - bronze (integrated campaign)

e VAIL RESORTS

o EPICMIX (2010)
m Clios - Gold (interactive apps)
Clios - Silver (Content & Contact)
One Show - Pencil (innovation in advertising)
Webbys - People’s Voice Winner (Experimental & Innovation)
FWA - Mobile of the Day

e BCYCLE

o PRODUCT LAUNCH (2010)
m |XDA Interaction Awards - Winner (optimizing)
m Clio - Bronze (Healthcare: Innovative Direct to Consumer)

e BRAMMO

o SHOCKING BARACK (2010)
m Cannes Cyber Lions - Silver (websites)
m  Andy Awards - Bronze (web film)

e VOLKSWAGEN

o VWFEATURES.COM + VW.COM (2006 - 2007)
m Cannes Cyber Lions - Grand Prix, VW Features
LIA Awards - Grand Prize, VW Features (interactive media, website)
LIA Awards - Gold, Safe Happens (digital media)
One Show - Gold, GTI VW Features (integrated branding)
Clio Awards - Silver, VW Features (Consumer & Targeted Audience)
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Clio Awards - Silver, VW Features (Brand Building)

Clio Awards - Silver, VW Features (Integrated Campaign)

Cannes Cyber Lions - Bronze, Safe Happens (interactive campaign)
FWA - Site of the Day

o ROUTAN BOOM (2009)
m Clio Awards - Gold (integrated campaign)

e MICROSOFT

o I'MAPC (2009)
m Clio Awards - Silver (integrated campaign)

WHILE WITH R/GA

e NIKE

o NIKE.ID REDESIGN (2005)
m  One Show Interactive - Bronze (integrated branding campaign)
Clio Awards - Bronze (e-commerce)
Clio Awards - Bronze (online advertising: retail)
Communication Arts Design Annual 11 (business)
Idea Awards - Silver (digital media)
WebAwards - Best Retail Website
HOW Interactive - Merit (consumer web sites)

o NIKEGRIDIRON V3 (2005)
m Addys New York - Gold (interactive media, web sites, consumer,
flash-based)

o NIKEGRIDIRON V2 (2004)
m LIA Awards - Winner (sport)
WebAwards - Outstanding Website
Addys New York - Silver (online minisites)
Communication Arts Design Annual 11 (advertising)
ID Magazine Interactive Design Review - Design Distinction (interactive)

o NIKERUNNING.COM REDESIGN (2004)
m LIA Awards - Winner (interactive media, e-commerce)
m  New York Festivals - Silver WorldMedal (best innovative feature)
m  WebAwards - Outstanding Website
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m  HOW Interactive - Outstanding Achievement (consumer web site)

o NIKEGRIDIRON.COM (2003)
m Cannes Cyber Lions - Silver (web site, consumer products and services)
m  365: AIGA Annual Design Competition's 25 (experience design)
m |.D. Magazine Annual Design Review - Design Distinction (interactive
category)
m  New York Festivals - Silver World Medal (online gaming)

e R/IGA

o HOLIDAY CARD (2004)
m Addys New York - Silver (online minisites)
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