
AD CAMPAIGN BOOT CAMP 
 
This is a cheat sheet of the industry's most referenced, timeless (or soon-to-be timeless) ads. To 
suggest an addition to the list or flag a broken link, email me at gabriel.sehringer@gmail.com.​
​
If you’ve found this list helpful, consider donating to The Asian Mental Health Collective, The 
Loveland Foundation, or another of the many groups doing racial equity work right now. Thanks! 
 
Defining Work of the Last 10-15 Years​
​
British Airways “A British Original” [Uncommon London]​
British Airways “Windows” [Uncommon London] 
Beats “You Love Me” [Translation LLC]​
State Farm “The Last Dance” [Translation LLC] 
Burberry “Open Spaces” [Riff Raff Films + Burberry] 
Burberry “Festive” [Riff Raff Films + Burberry]​
VICE “Unfiltered History Tour” [Dentsu Webchutney] 
Lacoste “Unexpected Encounters” [BETC]​
Lacoste “The Big Leap” [BETC]​
Lacoste “Timeless” [BETC]​
Lacoste “Save Our Species” [BETC]​
Leroy Merlin “Life’s Adventure” [BETC] 
AddictAide “Like My Addiction” [BETC] 
Tubi “Interface Interruption” [Mischief @ No Fixed Address] 
Sydney Opera House “Play It Safe” [The Monkeys]​
Tuvalu “The First Digital Nation” [The Monkeys]​
LadBible “The Trash Isles” [AMV BBDO]​
Essity/Libresse “Periodsomnia” [AMV BBDO]​
Essity/Libresse “Bloodnormal” [AMV BBDO]​
Essity/Libresse "Viva la Vulva" [AMV BBDO]​
Essity/Libresse "Womb Stories" [AMV BBDO]​
Guinness “Made of Black” [AMV BBDO]​
TAC “Meet Graham” [Clemenger BBDO]​
Snickers “Hungerithm” [Clemenger BBDO]​
Airbnb “Until We All Belong” [Clemenger BBDO]​
Skinny “Phone it in” [Colenso BBDO]​
Pedigree “Adoptable” [Colenso BBDO]​
Pedigree “K9FM” [Colenso BBDO]​
Pedigree “Child Replacement Programme” [Colenso BBDO] 
VW “Reduce Speed Dial” [Colenso BBDO]​
DB Export “Brewtroleum” [Colenso BBDO]​
P&G “The Talk” [BBDO NY]​
AT&T “Close to Home” [BBDO NY]​

https://www.asianmhc.org/
https://thelovelandfoundation.org/therapy-fund/
https://thelovelandfoundation.org/therapy-fund/
https://www.dandad.org/annual/2023/entry/professional/236527
https://www.dandad.org/awards/professional/2024/238696/windows/
https://castro.work/Beats-By-Dre-1
https://alexkaplan.tv/The-Last-Dance
https://vimeo.com/637403296
https://www.dandad.org/awards/professional/2021/233947/burberry-festive/
https://www.oneclub.org/awards/theoneshow/-award/44659/the-unfiltered-history-tour
https://www.dandad.org/annual/2023/entry/professional/237238
https://www.youtube.com/watch?v=n4t00D_IPVk
https://vimeo.com/219350679
https://www.dandad.org/awards/professional/2019/branding/230938/save-our-species/
https://www.youtube.com/watch?v=mgLLbCY9L4o
https://www.dandad.org/awards/professional/2017/direct/26351/like-my-addiction/
https://www.youtube.com/watch?v=73p4lL1iq7w
https://www.youtube.com/watch?v=QshKJQQyCAE
https://www.meetbethobrien.com/digitalnation
https://www.dandad.org/awards/professional/2018/branding/26753/trash-isles/
https://www.dandad.org/annual/2023/entry/professional/236539
https://www.youtube.com/watch?v=xr57Tl1Yw2s
https://vimeo.com/371855635
https://www.itsnicethat.com/articles/bodyform-amv-framestore-wombstories-advertising-animation-080720
https://vimeo.com/195204170
https://www.youtube.com/watch?v=OTlzcAxzbaQ
https://vimeo.com/277569972
https://www.youtube.com/watch?v=0Y4EqF0PR4E
https://www.youtube.com/watch?v=2nNGqKMkrOs&ab_channel=LLLLITL
https://nexusstudios.com/work/pedigree-adoptable/
http://orieldavislyons.com/#k9fm
https://www.colensobbdo.co.nz/portfolio/work-the-pedigree-child-replacement-programme/
https://vimeo.com/301743478
https://vimeo.com/301742363
https://www.youtube.com/watch?v=ovY6yjTe1LE
https://www.lptremblay.com/closetohome


AT&T “Cinema” [BBDO NY]​
Mountain Dew KickStart: Puppy Monkey Baby + Freak Chain [BBDO NY]​
GE “Unimpossible Missions”: Bell, Snowball, Wall + Lightning [BBDO NY]​
GE “Childlike Imagination” [BBDO NY]​
GE “The Message” [BBDO NY]​
Sandy Hook Promise “Evan” [BBDO NY]​
Sandy Hook Promise “Back-to-School Essentials” [BBDO NY]​
Sandy Hook Promise “Teenage Dream” [BBDO NY]​
FedEx “Most Dangerous Band in the World” [BBDO NY]​
Regent Park School “Parkscapes” [BBDO Toronto]​
NSC “Prescribed to Death” [Energy BBDO]​
Getty Images “Endless Possibilities” [AlmapBBDO]​
Getty Images “Endless Stories” [AlmapBBDO] 
GEICO “Unskippable” [Martin Agency]​
Donate Life “World’s Biggest Asshole” [Martin Agency] 
School Strike 4 Climate “Climate Doctor’s Certificate” [CHEP Network] 
Samsung “Flipvertising” [CHEP Network] 
Oreo “OreoCodes” [VML New York]​
Matilda Bay “Rejected Ales” [Howatson+Company]​
Beats “Straight Outta Somewhere” [R/GA Hustle]​
Beats “The Game Before the Game” [R/GA Hustle]​
Ad Council “Love Has No Labels” [R/GA]​
Burger King “The McWhopper Proposal” [Y&R NZ] 
Axe “Find Your Magic” [72andSunny Amsterdam] 
HBO Go “Awkward Family Viewing” [SS+K]​
> plus Cousins, Faithful, Acceptance, Appreciation 
Save the Children “Most Shocking Second a Day” [Don’t Panic London] 
Channel 4 “Idents” [4Creative]​
Channel 4: Meet the Superhumans, We’re the Superhumans + Super. Human. [4Creative] 
IKEA “Bookbook” [BBH Singapore]​
Nike “Unlimited Stadium” [BBH London] 
REI “#OptOutside” [Venables Bell & Partners]​
Heinz “Ketchup Fraud” [Rethink]​
Coors Light “Lights Out” [Rethink]​
Doritos “Spicy But Not Too Spicy” [Rethink]​
Sunday Times “Icons” [Grey London]​
Coca-Cola “Masterpiece” [Blitzworks]​
V&A Museum “If You’re Into It, It’s in the V&A” [adam&eveDDB]​
CALM “The Last Photo” [adam&eveDDB] 
Harvey Nichols “Shoplifters” [adam&eveDDB]​
Harvey Nichols “Sorry, I Spent it on Myself” [adam&eveDDB]​
Harvey Nichols: Chickens, Mannequins + Try to Contain Your Excitement [adam&eveDDB]​
John Lewis yearly Christmas ads [adam&eveDDB]​

https://www.dandad.org/awards/professional/2019/film-advertising/230920/atandt-cinema/
https://www.youtube.com/watch?v=nQcfK9EKfL4
https://www.youtube.com/watch?v=pd0IlE966h4
http://www.thisisdiego.net/you-cant-unring-a-bell
http://www.thisisdiego.net/ge-snowball
http://www.thisisdiego.net/ge-talkingtoawall
http://www.thisisdiego.net/ge-lightning
https://www.youtube.com/watch?v=rIO5ZokkGEE
https://www.bbdo.com/work/5772cf5ff1e61d98723fa17c
https://www.youtube.com/watch?v=A8syQeFtBKc
http://biancaguimaraesportfolio.com/#/back-to-school-essentials/
https://www.youtube.com/watch?v=T254_J8Vcvw
https://www.youtube.com/watch?v=hwHYu3T4h4E
https://www.youtube.com/watch?v=hq4XMC_TK5k
https://www.dandad.org/awards/professional/2018/media/27066/prescribed-to-death/
https://www.oneclub.org/awards/theoneshow/-award/26275/endless-possibilities
https://www.youtube.com/watch?v=t5fi77r53lw
https://www.youtube.com/watch?v=4fVLpyA50DY
https://vimeo.com/177686555
https://www.dandad.org/awards/professional/2024/238215/climate-doctors-certificate/
https://www.dandad.org/awards/professional/2023/236700/flipvertising/
https://www.dandad.org/awards/professional/2024/237840/oreocodes/
https://www.dandad.org/awards/professional/2022/236288/rejected-ales/
https://www.youtube.com/watch?v=oZfFdi-Qn-o
https://vimeo.com/97455162
https://www.youtube.com/watch?v=PnDgZuGIhHs
https://www.businessinsider.com/burger-king-proposes-mcwhopper-burger-with-mcdonalds-2015-8
https://www.youtube.com/watch?v=28HsB60P0U0&t=60s
https://www.youtube.com/watch?v=sylWyBnFBNM
https://www.youtube.com/watch?v=iyQ4BkmyUV8
https://www.youtube.com/watch?v=R3NPuv68TH8
https://www.youtube.com/watch?v=nIbE2KIlK6c
https://www.youtube.com/watch?v=a1BGl9x7BBQ
https://www.dontpaniclondon.com/project/most-shocking-second-a-day/
https://www.dandad.org/awards/professional/2024/238922/channel-4-idents/
https://www.youtube.com/watch?v=tuAPPeRg3Nw
https://www.youtube.com/watch?v=IocLkk3aYlk
https://vimeo.com/591377241
https://www.youtube.com/watch?v=MOXQo7nURs0
https://www.youtube.com/watch?v=ojHmXfIEjME&feature=youtu.be
https://www.youtube.com/watch?v=lMsxrJeJ8lU
https://www.dandad.org/awards/professional/2023/237531/heinz-fraud-ketchup/
https://www.dandad.org/awards/professional/2024/239046/coors-lights-out/
https://www.adweek.com/brand-marketing/walton-goggins-and-doritos-drop-a-spicy-but-not-too-spicy-parody-ad/
https://www.youtube.com/watch?v=QKBpblw2jJY
https://www.dandad.org/annual/2023/entry/professional/237295
https://www.dandad.org/awards/professional/2024/238456/if-youre-into-it-its-in-the-va/
https://www.dandad.org/annual/2023/entry/professional/236986
https://www.youtube.com/watch?v=LfdiClhlLZk
https://www.youtube.com/watch?v=AXlVZZgYNms
https://www.campaignlive.co.uk/article/harvey-nichols-headless-chickens-adam-eve-ddb/1185052
https://www.trendhunter.com/trends/scared-mannequins-harvey-nichols
http://www.adruby.com/outdoor-ads/harvey-nichols-try-contain-your-excitement


> Compilation from 2007-2013 + watch The Long Wait again​
> Monty the Penguin, Man on the Moon, Buster the Boxer, The Boy & the Piano, The Beginner​
John Lewis “Tiny Dancer” [adam&eveDDB] 
John Lewis & Partners “Bohemian Rhapsody” [adam&eveDDB]​
H&M “Come Together” [adam&eveDDB]​
Marmite “Neglect” [adam&eveDDB]​
Marmite “Gene Project” [adam&eveDDB]​
Marmite “Lovers, Don’t Spread the Hate” [adam&eveDDB]​
B-Classic “Dvorak” [DDB Brussels]​
Play-Doh “The Gallery of Emerging Species” [DDB Paris] 
Ubisoft “Green Dawn” [DDB Paris]​
Skittles: Exclusive the Rainbow + Broadway the Rainbow [DDB Chicago]​
Progressive “Dr. Rick” [Arnold]​
Krylon “Pinterest Yard Sale” [Deutsch NY]​
H&M “Close the Loop” [Forsman & Bodenfors]​
Volvo “Epic Split” [Forsman & Bodenfors]​
Volvo “Live Tests”: Look Who’s Driving, Hamster + Hook [Forsman & Bodenfors]​
IKEA “Irresistible Pointless Ads” [Akestam Holt]​
Kenzo “World” [The Framework]​
Louis XIII “100 Years” [Fred & Farid]​
Libération “The Refugee Edition” [Fred & Farid]​
PedidosYa “World Cup Delivery” [GUT Buenos Aires]​
Stella Artois “The Artois Probability” [GUT Buenos Aires]​
Samsung “Ostrich” [Leo Burnett]​
Art Institute “Van Gogh BNB” [Leo Burnett] 
ChangeTheRef “The Lost Class” [Leo Burnett]​
IKEA “Cook This Page” [Leo Burnett Toronto]​
Spanish Lottery “Justino” [Leo Burnett Madrid] 
Dali Museum “Dreams of Dali” [Goodby Silverstein & Partners]​
Lunchables “Lunchabuilds” [Goodby Silverstein & Partners] 
Xfinity “Emily’s Oz” [Goodby Silverstein & Partners NY]​
Coca-Cola “Recycle Me” [WPP Open X, led by Ogilvy NY]​
CeraVe “Michael CeraVe” [Ogilvy NY]​
“Refugee Nation” [Ogilvy NY]​
IBM “A Boy and His Atom” [Ogilvy NY]​
IBM “Smarter Cities” [Ogilvy Paris]​
Kiwi “Portraits Completed” [Ogilvy Chicago]​
Salta “Beer Tooth” [Ogilvy Argentina]​
Sagawa Shoyu “The Soy Sauce Posters” [Ogilvy Japan] 
PAE “Morning After Island” [Ogilvy Honduras]​
NZ Police Force: Freeze + Breaking News [Ogilvy NZ] 

https://www.theguardian.com/media/video/2013/nov/12/john-lewis-christmas-ad-2013-video
https://vimeo.com/31909633
https://www.youtube.com/watch?v=3kkfYYB0Rao
https://www.youtube.com/watch?v=AsyD3W2pWU8
https://youtu.be/c8hXrsOx-cs?t=6
https://www.youtube.com/watch?v=GRG14lyjtw4
https://www.youtube.com/watch?v=1z0jfP2gCIs
https://www.youtube.com/watch?v=YqgoUWPx4eE
https://www.youtube.com/watch?v=OXCEiwiZAkM
https://vimeo.com/224473293
https://www.nickandtom.com/marmite-neglect
https://www.dandad.org/awards/professional/2018/pr/26600/the-gene-project/
https://www.dandad.org/awards/professional/2020/232589/lovers-dont-spread-the-hate/
https://www.youtube.com/watch?v=oXQPXfYZ5kg
https://vimeo.com/263517537
https://www.dandad.org/awards/professional/2020/231918/green-dawn/
https://www.nathaniellawlor.com/Skittles-Most-Exclusive-Ad-Ever
https://www.nathaniellawlor.com/Skittles-The-Broadway-Musical
https://www.dandad.org/annual/2023/home/professional?next=/entry/professional/236522/
https://clios.com/awards/winner/social-media/krylon/the-first-ever-pinterest-yard-sale-13108
https://www.youtube.com/watch?v=s4xnyr2mCuI
https://en.wikipedia.org/wiki/The_Epic_Split
https://www.youtube.com/watch?v=7kx67NnuSd0&list=PLKFJ3tQvdojTHq0Zw0PUYtDTjGqi93bPe&index=2
https://www.youtube.com/watch?v=7N87uxyDQT0&list=PLKFJ3tQvdojTHq0Zw0PUYtDTjGqi93bPe&index=6
https://www.youtube.com/watch?v=Jf_wKkV5dwQ&list=PLKFJ3tQvdojTHq0Zw0PUYtDTjGqi93bPe&index=5
https://www.fastcompany.com/90150742/ikeas-incredibly-boring-long-and-pointless-ads-are-pure-genius
https://vimeo.com/291738549
https://www.youtube.com/watch?v=AL0XZeUL43E
https://www.oneclub.org/awards/theoneshow/-award/30641/lib-des-rfugis
https://www.dandad.org/awards/professional/2024/237973/world-cup-delivery/
https://www.dandad.org/awards/professional/2024/238680/the-artois-probability/
https://www.youtube.com/watch?v=H7ezU9MzaUE
https://vimeo.com/172591530
https://vimeo.com/566403502
https://www.designboom.com/design/ikea-cook-this-page-recipe-leo-burnett-campaign-06-22-2017/
https://www.youtube.com/watch?v=BOnrzULj-BE
https://goodbysilverstein.com/work/dreams-of-dali-2
https://vimeo.com/676431987
https://www.josh-chua.com/emilys-oz
https://www.ogilvy.com/work/recycle-me
https://vimeo.com/924148167?share=copy
https://www.youtube.com/watch?v=b2xE3Wx3Ous
https://www.bbc.com/news/science-environment-22364761
https://www.theverge.com/2013/6/8/4408722/ibm-people-for-smarter-cities-advertising-campaign-ogilvy-france-video
https://www.dandad.org/awards/professional/2018/outdoor-advertising/26587/kiwi-portraits-completed/
https://www.youtube.com/watch?v=pR6g1hnim-E&feature=emb_title
https://www.oneclub.org/awards/theoneshow/-award/30725/the-soy-sauce-posters
https://www.dandad.org/annual/2023/entry/professional/237026
http://www.adnews.com.au/news/behind-the-viral-video-that-boosted-new-zealand-police-recruitment
https://youtu.be/LjKxJeF13hk


Burger King “Burger Glitch” [DAVID São Paulo]​
Burger King “Confusing Times” [DAVID Madrid]​
JCDecaux “Meet Marina Prieto” [DAVID Madrid] 
MACMA “Man Boobs” [DAVID Miami]​
Burger King “The Proud Whopper” [DAVID Miami] 
Burger King “Google Home of the Whopper” [DAVID Miami]​
Burger King “Burning Stores” [DAVID Miami]​
Burger King “Whopper Neutrality” [DAVID Miami]​
Burger King “Stevenage” [DAVID Miami + DAVID Madrid]​
Burger King “Moldy Whopper” [DAVID Miami + INGO Stockholm + Publicis]​
Swedish Tourist Association “The Swedish Number” [INGO Stockholm]​
Twitter “What’s Happening?” [Twitter In-House]​
Dollar Shave Club “Our Blades Are F***ing Great” [DSC In-House] 
Burger King “Turning Their Tweets Against Them” [MullenLowe] 
Tomcat: “Dead Mouse Theater” + “Facebook Not Live” [Barton F. Graf]​
Emerald Nuts “Yes Good” [Barton F. Graf]​
Little Caesars “Big Dreams” [Barton F. Graf] 
Boost Mobile “Boost Your Voice” [180LA] 
Budweiser “TagWords” [Africa] 
House of Lapland “Salla 2032” [Africa]​
Audi Quattro “Candide Thovex”: part 1 + part 2 [Lowe Stratéus]​
Orange “WoMen’s Football” [Marcel] 
Back Market “Hack Market” [Marcel]​
Carrefour “Black Supermarket” [Marcel]​
Amazon Prime “Great Shows Stay With You” [Droga5 London] 
Android “Friends Furever” [Droga5] 
Hillary Clinton “Role Models” [Droga5] 
Newcastle Brown Ale: No Bollocks + If We Made It  [Droga5]​
Under Armour “I Will What I Want” [Droga5]​
Under Armour “Rule Yourself” [Droga5]​
Google Pixel “Life By You, Phone by Google” [Droga5]​
Google Pixel “Ask More” [Droga5]​
NY Times “The Truth”: part 1 + part 2 [Droga5]​
NY Times “He Said She Said” [Droga5]​
NY Times “Life Needs Truth” [Droga5]​
Tourism Australia “Dundee Returns” [Droga5]​
Mailchimp “Did You Mean Mailchimp?” [Droga5]​
Hennessy: The Man Who Couldn’t Slow Down, The Piccards + The Ride [Droga5]​
Hennessy V.S. “Major” [Droga5]​
Christie’s “The Last Da Vinci” [Droga5] 
IHOP “IHOB” [Droga5]​
Johnsonville “Made the Johnsonville Way” [Droga5]​

https://www.dandad.org/annual/2023/entry/professional/236632
https://www.dandad.org/awards/professional/2022/235291/confusing-times/
https://www.dandad.org/awards/professional/2024/238071/meet-marina-prieto/
https://www.youtube.com/watch?v=mavJbMhSkNg
https://brunoluglio.com/Proud-Whopper
https://www.marketingdive.com/news/campaign-of-the-year-burger-kings-google-home-of-the-whopper/510770/
https://www.dandad.org/awards/professional/2017/press-advertising/26259/burning-stores-campaign/
https://time.com/5117628/burger-king-whopper-net-neutrality-ad/
https://www.dandad.org/awards/professional/2020/232920/stevenage/
https://www.dandad.org/awards/professional/2020/232792/moldy-whopper/
https://www.contagious.com/news-and-views/insight-strategy-the-swedish-number
http://www.welovead.com/en/works/details/c8dwgrvEf
https://www.youtube.com/watch?v=ZUG9qYTJMsI
https://www.eater.com/2017/10/12/16463830/burger-king-promoted-tweets-wendys-spicy-nuggets
https://www.youtube.com/watch?v=bm3haAaUs7U
https://vimeo.com/227545005
http://zoe-kessler.com/yesgood
https://www.youtube.com/watch?v=DV89zxrtM-Q
https://www.youtube.com/watch?v=TS6EgmjeB3k
https://www.dandad.org/awards/professional/2019/press-outdoor/230444/tagwords/
https://www.dandad.org/awards/professional/2021/234316/salla-2032/
https://www.youtube.com/watch?v=FMqADdsVmwQ
https://www.youtube.com/watch?v=NHrwcQQ38bA
https://www.dandad.org/awards/professional/2024/238147/womens-football/
https://www.dandad.org/annual/2023/entry/professional/236772
https://www.dandad.org/en/d-ad-black-supermarket-advertising-campaign-social-good/
https://www.thedrum.com/creative-works/project/droga5-london-amazon-prime-great-shows-stay-with-you
https://droga5.com/work/android-friends-furever/
http://orieldavislyons.com/#hillary-clinton
https://digiday.com/marketing/copyranter-newcastles-no-bollocks-and-why-the-big-idea-aint-dead/
https://droga5.com/work/if-we-made-it/
https://droga5.com/work/under-armour/
https://www.youtube.com/watch?v=mDQDTPWNcQ0
https://youtu.be/eHa06U50lao?t=6
https://www.youtube.com/watch?v=HRcoB-5RyyM
https://droga5.com/work/new-york-times/
https://droga5.com/work/the-new-york-times-truth-is-worth-it/
https://twitter.com/nytimes/status/949389603127009280
https://www.tobyandlaurie.com/the-new-york-times/lifeneedstruth-ylfgk
https://droga5.com/work/dundee/
https://droga5.com/work/mailchimp/
https://vimeo.com/78632267
https://www.youtube.com/watch?v=md5Rl1cIfgs
https://www.youtube.com/watch?v=drWjOC35Z9k
https://marybethledesma.com/Hennessy-V-S-Major
http://mcqueenmcqueen.com/thelastdavinci
https://droga5.com/work/ihob/
https://droga5.com/work/johnsonville/


Facebook “Find Each Other” [Droga5]​
Meta “Project Tokyo” [Droga5] 
HBO “For the Throne” [Droga5, W+K, Giant Spoon, and 360i] 
Old Spice: Mom Song + Dad Song [Wieden + Kennedy]​
Old Spice “Legendary Man” [Wieden + Kennedy]​
Nike: Unlimited You, Unlimited Future + Unlimited Youth [Wieden + Kennedy]​
Nike “Come Out of Nowhere” [Wieden + Kennedy] 
Nike “Swoosh Vote” [Wieden + Kennedy]​
Nike “Breaking2” [Wieden + Kennedy]​
Nike “Dream Crazy” [Wieden + Kennedy]​
Nike “Dream Crazier” [Wieden + Kennedy]​
Nike Mexico “Juntas Imparables” [Wieden + Kennedy]​
KFC “The Return of the Colonel” [Wieden + Kennedy]​
KFC “11 Herbs and Spices” [Wieden + Kennedy]​
Samsung “Busy Busy Busy” [Wieden + Kennedy]​
DoorDash “DoorDash-All-the-Ads” [Wieden + Kennedy] 
Southern Comfort “Whatever’s Comfortable” [W+K NY]​
> Beach, Shampoo, Karate + ShottaSoCo​
The Atlantic “Am I Typecast?” [W+K NY]​
Jordan “Re2pect” [W+K NY]​
Nike “Home” [W+K London]​
Lurpak: Where There Are Cooks and Smoooth [W+K London]​
Honda Type R “The Other Side” [W+K London]​
Finish “I Love Doing Dishes” [W+K London]​
Three “Phones Are Good” [W+K London] 
Three “Dance Pony” [W+K London]​
Nike “Nothing Beats a Londoner” [W+K London]​
Nike “What Are Girls Made Of?” [W+K Amsterdam]​
Citizen “Chasing Horizons” [W+K Amsterdam]​
S7 Airlines: The Best Planet + Visit Earth [W+K Amsterdam]​
Nike “Badge of Honor” [W+K Shanghai]​
Nike “Da Da Ding” [W+K Delhi] 
KFC “FCK” [Mother London]​
IKEA: Playin’ With My Friends, T-Shirts, Ghosts, + Beds [Mother London]​
NY Public Library “InstaNovels” [Mother NY]​
Black Forest “So Juicy, Ja!” [JOAN Creative] 
Cadbury “Made to Share” [VCCP London]​
State Street “Fearless Girl” [McCann NY]​
Lockheed Martin “Field Trip to Mars” [McCann NY] 
Metro Australia “Dumb Ways to Die” [McCann Melbourne]​
Microsoft Xbox “The Everyday Tactician” [McCann London]​
Microsoft Xbox “Survival Billboard” [McCann London]​

https://droga5.com/work/facebook-find-each-other/
https://droga5.com/work/facebook-olympics/
https://droga5.com/work/hbo-game-of-thrones-2/
https://www.youtube.com/watch?v=j8Vt2LnN_DQ
https://www.youtube.com/watch?v=mDZLmhH7eko
https://www.nickmorrissey.com/OLD-SPICE-LEGENDARY-MAN
https://www.youtube.com/watch?v=hEbBCBmoltA
https://www.youtube.com/watch?v=hCQgEnKHFPM
https://www.youtube.com/watch?v=anbpHZbk8aM
https://www.youtube.com/watch?v=A1V02694Cd4
https://www.oneclub.org/awards/theoneshow/-award/30650/nike-equality-the-swoosh-vote
https://www.wk.com/work/nike-breaking2/
https://www.wk.com/work/nike-dream-crazy/
https://musebycl.io/sports/nike-takes-oscars-storm-dream-crazier-narrated-serena-williams
https://vimeo.com/289003823
https://www.wk.com/work/kfc-the-return-of-the-colonel/
https://www.dandad.org/awards/professional/2018/digital-marketing/26775/kfc-11-herbs-spices/
https://www.youtube.com/watch?v=UK2TZWiLdLQ
https://vimeo.com/936503180?share=copy
https://vimeo.com/227580668
https://vimeo.com/227584288
https://vimeo.com/227585938
https://www.youtube.com/watch?v=6ZMWx3v_6-w
https://www.youtube.com/watch?v=RpST8KE3vSI
https://www.youtube.com/watch?v=pdXSEEn-U34
https://www.dandad.org/annual/2023/home/professional?next=/entry/professional/236703/
https://www.youtube.com/watch?v=9QS-IgqyTvE
https://vimeo.com/302681163
https://digitalsynopsis.com/advertising/honda-civic-type-r-the-other-side/
https://www.youtube.com/watch?v=RL6Wiiq7sg8
http://wklondon.com/work/phones-are-good/
https://youtu.be/fnjaLAQPb3E
https://www.youtube.com/watch?v=mEB1C59hCvs
https://www.youtube.com/watch?v=Y_iCIISngdI
https://vvworkstudio.myportfolio.com/citizen
https://www.youtube.com/watch?v=PYZ7XMJRbvk
https://www.youtube.com/watch?v=BEA3xZmNoHA
https://www.fastcompany.com/40428682/nike-made-branded-bandages-to-fight-a-sports-injury-stigma-in-china
https://vimeo.com/234853160
https://www.prweek.com/article/1498405/crisis-comms-lesson-behind-kfcs-fck-bucket
https://www.dandad.org/awards/professional/2013/film-advertising-crafts/20008/ikea-playin-with-my-friends/
https://major-tom.tv/work/ikea-t-shirts
https://vimeo.com/264958913
https://www.youtube.com/watch?v=76eISN598mU
https://www.dandad.org/awards/professional/2019/pr/230332/insta-novels/
https://www.joancreative.com/work/black-forest
https://www.dandad.org/awards/professional/2025/240750/made-to-share/
https://www.mccannny.com/work/fearless-girl
https://www.mccannny.com/work/field-trip-to-mars
https://www.youtube.com/watch?v=sjgYshDp29g
https://www.contagious.com/news-and-views/campaign-of-the-week-xbox-offers-football-manager-24-players-a-shot-at-real-club-role
https://www.youtube.com/watch?v=Tcx29R3e_Co


Microsoft Xbox “Football Decoded” [McCann London]​
Microsoft Xbox “Fanchise Model” [McCann London] 
Coca-Cola “First Taste” [McCann Europe]​
Adidas Originals “Original is Never Finished” [Johannes Leonardo]​
P&G “The Look” [Saturday Morning] 
Diesel: Go With the Flaw + Keep the World Flawed [LePub Milan]​
Heineken “Pub Museums” [LePub Milan + Publicis Dublin]​
Heineken “Pub Succession” [LePub Milan + Publicis Dublin]​
Black Lives Matter “Unsafety Check” [JWT NY] — warning: graphic content​
ING “The Next Rembrandt” [JWT Amsterdam] 
Squarespace “Calling JohnMalkovich.com” [JohnXHannes] 
Expensify “Expensify This” [JohnXHannes]​
Montefiore “Corazon: Give Your Heart” [JohnXHannes]​
Upwork “This is How We Work Now” [Alto] 
Conservation International “Nature is Speaking” [TBWA\Media Arts Lab]​
Apple “Shot on iPhone” [TBWA\Media Arts Lab]​
Apple HomePod “Welcome Home” [TBWA\Media Arts Lab]​
Apple “Unlock” [TBWA\Media Arts Lab]​
Apple “Barbershop” [TBWA\Media Arts Lab]​
Apple AirPods: Sway and Stroll [TBWA\Media Arts Lab]​
Apple AirPods: Bounce and Snap [TBWA\Media Arts Lab]​
Apple “The Greatest” [Apple]​
Apple “Detectives” [Apple] 
Corona “Native Sportscasters” [We Believers]​
Adidas “Billie Jean King Your Shoes” [TBWA\Chiat\Day NY]​
SickKids VS “Undeniable” [Cossette]​
McDonalds “Follow the Arches” [Cossette]​
TV2 “All That We Share”: Year 1 + Year 2 [&Co.]​
Momondo “The DNA Journey” [&Co.] 
KPN Telecom “Evert_45” [N=5]​
Palau Legacy Project “The Palau Pledge” [Host/Havas]​
Hornbach: Faces, Symphony, You’re Alive + Sweat it Out [Heimat Berlin] 
Shiseido “High School Girl” [Watts Tokyo]​
Playstation “Gravity Cat” [Hakuhodo Tokyo]​
LEICA “100” [F/Nazca Saatchi & Saatchi]​
BGH “Dads in Briefs” [Del Campo Nazca Saatchi & Saatchi]​
Tide “It’s a Tide Ad” [Saatchi & Saatchi]​
Tonal “Stop Working Out in the Past” [Quality Experience]​
Spotify “Spreadbeats” [FCB New York] 
Dramamine “The Last Barf Bag” [FCB Chicago]​
Contours “Baby Stroller Test-Ride” [FCB Chicago]​
Michelob Ultra “Dreamcaster” [FCB New York] 

https://vimeo.com/270397845
https://vimeo.com/356595409
http://www.mjz.com/directors/dante-ariola/work/coca-cola-first-taste/
https://www.youtube.com/watch?v=CdbRG6wBA2M
https://www.saturdaymorning.co/work/pg-the-look
https://vimeo.com/232339739
https://www.youtube.com/watch?v=GMsA2dyF46I
https://lbbonline.com/work/110105
https://www.contagious.com/news-and-views/campaign-of-the-week-heineken-launches-global-search-for-a-mcloughlin-to-save-historic-irish-pub
https://sites.wpp.com/wppedcream/2017/advertising/promo_and_activation/unsafety-check/
https://medium.com/@DutchDigital/the-next-rembrandt-bringing-the-old-master-back-to-life-35dfb1653597
https://www.youtube.com/watch?v=YjzYaLxplbw
https://www.youtube.com/watch?v=bU3fit1MFKY
https://www.mirimarus.com/corazon
https://musebycl.io/music/upworks-singing-corpse-declares-old-way-working-dead
https://www.youtube.com/watch?v=rM6txLtoaoc&list=PL5WqtuU6JrnXjsGO4WUpJuSVmlDcEgEYb&index=7
http://www.gianpaolocasciano.com/shot-on-iphone-6s-when-an-adv-campaign-becomes-a-world-photo-exhibit/
https://vimeo.com/291738382
https://vimeo.com/261522136
https://vimeo.com/226313053
https://vimeo.com/244668856
https://vimeo.com/199857603
https://vimeo.com/355570102
https://vimeo.com/397402255
https://www.dandad.org/annual/2023/entry/professional/237512
https://vimeo.com/662032314
https://www.dandad.org/annual/2023/entry/professional/237111
https://vimeo.com/348376652
https://www.youtube.com/watch?v=78mNZeDaMtk
https://www.cossette.com/en/work/mcdonalds-follow-the-arches
https://youtu.be/jD8tjhVO1Tc
https://www.youtube.com/watch?v=UQ15cqP-K80
https://www.youtube.com/watch?v=tyaEQEmt5ls
https://www.youtube.com/watch?v=B8AHNa7-1gU
https://www.youtube.com/watch?v=SSHfYRTobkI
https://vimeo.com/65962290
https://www.youtube.com/watch?v=zDX9y9_3l7o
https://www.youtube.com/watch?v=VJVrYv8MaLI
https://vimeo.com/261292136
https://www.youtube.com/watch?v=5n3Db6pMQ-8
https://www.youtube.com/watch?v=hJs-NKmZbxI
https://vimeo.com/107689519
https://www.thedrum.com/news/2022/06/14/world-s-best-ads-ever-12-sweaty-dads-briefs-make-air-conditioners-attractive
https://adage.com/creativity/work/super-bowl-2018-tide-its-tide-ad/53806
https://www.dandad.org/awards/professional/2025/240661/stop-working-out-in-the-past/
https://www.dandad.org/awards/professional/2025/239421/spreadbeats/
https://gustavodallegrave.com/about/
https://www.fcb.com/our-work/the-baby-stroller-test-ride-by-contours
https://www.dandad.org/awards/professional/2024/237856/dreamcaster/


Michelob Ultra “McEnroe vs. McEnroe” [FCB New York]​
Burger King “The Whopper Detour” [FCB New York]​
Black & Abroad “Go Back to Africa” [FCB/SIX]​
Black & Abroad “The Black Elevation Map” [Performance Art]​
TNT “Push to Add Drama” [Duval Guillaume]​
Lion “Furphy, What the Truck?” [Thinkerbell] 
The Times “JFK Unsilenced” [Rothco] 
Pop-Tarts “The First Edible Mascot” [Weber Shandwick] 
Husqvarna “Happy Birthday From Earth” [Prime Weber Shandwick] 
 
Best of the Early 2000s​
​
The Guardian “Three Little Pigs” [BBH London]​
Johnnie Walker “The Man Who Walked Around the World” [BBH London]​
Levi’s “Flat Eric” [BBH London] 
Levi’s “Odyssey” [BBH London]​
Levi’s “Dangerous Liaison” [BBH London]​
Barclays “Money” [BBH London]​
Axe “Fear No Susan Glenn” [BBH NY] 
Google Chrome “Speed Tests” [Google Creative Lab + BBH NY]​
Google “Dear Sophie” [Google Creative Lab + BBH NY] 
Google “Parisian Love” [Google Creative Lab] 
Skittles: Pinata + Touch + Tube Sock + Rabbit [TBWA\Chiat\Day NY]​
Starburst: Factory + Little Lad [TBWA\Chiat\Day NY]​
Combos “Man-Mom” [TBWA\Chiat\Day NY]​
Gatorade “Replay” [TBWA\Chiat\Day]​
Fox Sports “Beware of Things Made in October” [TBWA\Chiat\Day]​
Adidas “Hello Tomorrow” [TBWA\Chiat\Day]​
Levi’s “Crazy Legs” [TBWA\Chiat\Day] 
Apple “Get a Mac (Mac vs. PC)” [TBWA\Chiat\Day]​
Apple iPod “Silhouettes” [TBWA\Chiat\Day] 
Jameson Lost Barrel + The Hawk of Achill + The Iron Horse [TBWA\Chiat\Day]​
Apple “Misunderstood” [TBWA\Media Arts Lab] 
Adidas “Impossible Goalkeeper” [TBWA\Germany]​
Adidas “D Rose Jump Store” [TBWA\London]​
Playstation “Mountain” [TBWA\London]​
The Zimbabwean “Trillion Dollar Campaign” [TBWA\Hunt Lascaris]​
BMW “Starry Night” [TBWA\Hunt\Lascaris]​
PENNY “Price Packs” [ServicePlan Germany]​
Weetabix “Steeplechase” [WCRS]​
Reebok “Escape the Sofa” [Lowe London] 
Magnum “Find Your Summer” [LOLA MullenLowe]​
American Greetings “World’s Toughest Job” [MullenLowe] 

https://www.dandad.org/annual/2023/entry/professional/237411
https://www.fcb.com/our-work/the-whopper-detour
https://www.dandad.org/awards/professional/2020/232929/go-back-to-africa/
https://www.dandad.org/annual/2023/entry/professional/236684
https://www.youtube.com/watch?v=fpXn3ae4zws
https://www.dandad.org/annual/2023/entry/professional/237627
https://rothco.ie/work/jfk-unsilenced/
https://webershandwick.com/work/pop-tarts-edible-mascot
https://www.dandad.org/annual/2023/home/professional?next=/entry/professional/236513/
https://www.youtube.com/watch?v=vDGrfhJH1P4
https://www.youtube.com/watch?v=fZ6aiVg2qVk
https://www.theguardian.com/media-network/2016/mar/31/levis-flat-eric-advert-puppet
https://vimeo.com/152602640
https://www.youtube.com/watch?v=ARhMqxRr1uE
https://www.youtube.com/watch?v=cTgM8pZuiCc
https://www.commarts.com/project/15513/unilever-axe
https://www.adsoftheworld.com/media/film/google_chrome_speed_tests
https://www.youtube.com/watch?v=zhPklt9nYas
https://www.youtube.com/watch?v=nnsSUqgkDwU
https://www.youtube.com/watch?v=dJMuPM9j804
https://www.youtube.com/watch?v=-NTjMKVnFtA
https://www.youtube.com/watch?v=pxGA5lIqaYQ
https://www.youtube.com/watch?v=7HEF49nMsM8
https://www.youtube.com/watch?v=8yfZRHZ_UYk
https://www.youtube.com/watch?v=hsPFyoEpGVA
http://www.isaacsilverglate.com/#/combos/
https://vimeo.com/13648624
https://www.youtube.com/watch?v=k1TrL4XWyH4
https://vimeo.com/291738340
https://www.youtube.com/watch?v=KICj3g_e7L0
https://www.youtube.com/watch?v=1rV-dbDMS18
https://www.youtube.com/watch?v=NOq7nEl4WVc
https://vimeo.com/59195044
https://www.youtube.com/watch?v=sNoeOv4yXBA
https://www.youtube.com/watch?v=WqXvigC7c40
https://www.youtube.com/watch?v=Og637tBf91s
https://veitmoeller.com/adidas
https://activationideas.com/blog/d-rose-jump-store
https://www.youtube.com/watch?v=xRwgdZxYL-E
https://en.wikipedia.org/wiki/The_Trillion_Dollar_Campaign
https://youtu.be/62ZwueeZIMw?si=JJ99FMXyd08BAjCZ
https://www.dandad.org/awards/professional/2025/239218/price-packs/
https://youtu.be/ANzDO9ZqppY
https://www.youtube.com/watch?v=R8YRTwXOLjs
https://www.dandad.org/awards/professional/2024/239094/find-your-summer/
https://www.youtube.com/watch?v=KAHYyQE7uiw


FedEx “Stolen Idea” [McKinney] 
Washington Lottery “Flightless Birds” [Publicis Seattle] 
Tourism Queensland “The Best Job in the World” [SapientNitro Brisbane] 
Dior Homme “Un Rendez Vous” [The Style Council]​
Uniqlo “Uniqlock” [Projector Tokyo]​
Brylcreem “Effortless” [Havas London] 
VW “Drivers Wanted”: Big Day, Pink Moon + Sunday Afternoon [Arnold]​
Truth “Body Bags” [Arnold and CP+B]​
IKEA “Lamp” [Crispin Porter + Bogusky]​
Mini “Let’s Motor” [Crispin Porter + Bogusky]​
Burger King “Subservient Chicken” [Crispin Porter + Bogusky]​
Burger King “Whopper Virgins” [Crispin Porter + Bogusky] 
Burger King “Whopper Freakout” [Crispin Porter + Bogusky]​
Burger King “Whopper Sacrifice” [Crispin Porter + Bogusky]​
Bolthouse Farms “Eat ‘Em Like Junk Food” [Crispin Porter + Bogusky]​
American Express “Small Business Saturday” [Crispin Porter + Bogusky]​
The Natural Confectionery Co: Trumpets, Pineapple, Hide & Seek, Magic, Telephone [Fallon]​
Cadbury “Gorilla” [Fallon London] → “Is Cadbury’s drumming gorilla the best ad of all time?”​
Sony Bravia “Color Like No Other”: Bouncy Balls + Paint [Fallon]​
EDS “Cat Herders” [Fallon]​
Sports Illustrated “You May Not Get It” [Fallon]​
BMW “The Hire” [Fallon]​
FOX “Regional Sports” [Cliff Freeman & Partners]​
Harley-Davidson “Peanuts” [Carmichael Lynch]​
Diesel “SFW XXX” [The Viral Factory]​
Samsung “Charge” [The&Partnership]​
Epuron “Mr. W” [Nordpol Hamburg]​
VW “The Force” [Deutsch]​
Verizon Droid “48 Hours” [mcgarrybowen]​
Thorntons “Stuck” [Shop London]​
VW “Protection” [BMP DDB]​
VW “Heaven” [BMP DDB] 
VW “The Fun Theory” [DDB Stockholm]​
Diet Pepsi “Truck” [DDB NY]​
Water is Life “Hashtag Killer” [DDB NY]​
Bud Light: Swear Jar + Clothing Drive [DDB Chicago]​
Budweiser “Whassup?” [DDB Chicago]​
Budweiser “Real Men of Genius” [DDB Chicago]​
State Farm “State of Unrest” [DDB Chicago]​
Philips “Carousel” [DDB London x Tribal DDB]​
Smart “Txtbks” [DDBDM9] 
Nike “Chalkbot” [Deeplocal]​
Carlton Draught “Big Ad” [Y&R Melbourne]​

https://www.youtube.com/watch?v=zNCrMEOqHpc
https://www.youtube.com/watch?v=wn2_KJWmRXI
https://en.wikipedia.org/wiki/The_Best_Job_in_the_World_(advertising)
https://www.youtube.com/watch?v=fZd9mKJcOR0
https://www.youtube.com/watch?v=SyHkHjGEpYc
https://vimeo.com/15559655
https://www.youtube.com/watch?v=EGaEnBt8TA8&list=PLe3k8aO5qsfFVRzuqYZSsivQkQmB2l9ef&index=4&t=1s
https://www.youtube.com/watch?v=_-kqUkZnDcM&list=PLe3k8aO5qsfFVRzuqYZSsivQkQmB2l9ef&index=2
https://www.youtube.com/watch?v=BSjDX9e2EOE&list=PLe3k8aO5qsfFVRzuqYZSsivQkQmB2l9ef&index=1
https://www.youtube.com/watch?v=S0fJyeW3v4o
https://www.youtube.com/watch?v=dBqhIVyfsRg
https://www.slideshare.net/gcollura/mini-cooper-awesome-integrated-campaign-lecture-9oct21
https://vimeo.com/16742192
https://www.youtube.com/watch?v=QP5pWBz8zyo
https://youtu.be/_jyAsU37xs8?t=12
https://www.youtube.com/watch?v=fcMtnF6Bn2Y
https://hbr.org/2015/10/the-ceo-of-bolthouse-farms-on-making-carrots-cool
https://www.moreaboutadvertising.com/2012/06/crispin-porters-small-business-saturday-campaign-for-amex-wins-two-cannes-grand-prix/
https://www.youtube.com/watch?v=-yAzrBIDSks
https://www.youtube.com/watch?v=Mw7AZK5tzF0
https://www.youtube.com/watch?v=LXEobcRZ2lc
https://www.youtube.com/watch?v=8PVt7a78xc4
https://www.youtube.com/watch?v=KmIQfMmj5cU
https://www.youtube.com/watch?v=TnzFRV1LwIo
https://www.theguardian.com/media/mediamonkeyblog/2015/sep/21/is-cadburys-drumming-gorilla-the-best-ad-of-all-time
https://www.youtube.com/watch?v=-zOrV-5vh1A
https://www.youtube.com/watch?v=wwO-wo892pI
https://www.youtube.com/watch?v=m_MaJDK3VNE
https://stevedriggs.com/Sports-Illustrated
https://shots.net/news/view/how-bmws-the-hire-ushered-in-a-new-era
https://thisisnotadvertising.wordpress.com/tag/fox-regional-sports/
https://heywhipple.com/project/harley-davidson-1/
https://vimeo.com/66889482
https://vimeo.com/64307890
https://www.youtube.com/watch?v=2mTLO2F_ERY
https://www.youtube.com/watch?v=2zwMWLE9fBU
https://www.youtube.com/watch?v=EUgxl7Yi2O4
http://www.mjz.com/directors/harmony-korine/commercials/thorntons-stuck/
https://www.youtube.com/watch?v=ck5Q7iLcTbE
https://www.youtube.com/watch?v=4HNDwRFsOMg
https://everwideningcircles.com/2015/09/11/fun-theory/
https://www.youtube.com/watch?v=zPBs5_ZYTrg
https://www.youtube.com/watch?v=fxyhfiCO_XQ
https://www.youtube.com/watch?v=JI3Y1auTFpU
https://www.youtube.com/watch?v=ew9cEATPzDE
https://www.youtube.com/watch?v=JJmqCKtJnxM
https://www.youtube.com/watch?v=lsC3ni7A88M
https://www.youtube.com/watch?v=47cAxRX3aDg
https://vimeo.com/38826470
https://astegutierrez.com/TXTBKS-1
https://www.deeplocal.com/nike-chalkbot
https://www.youtube.com/watch?v=GY6uJlI-t14


Toshiba “With 10 Years of Life” [Dentsu]​
Axe “Destiny” [Ponce Buenos Aires]​
BAFICI “Cat with a Pipe” [la comunidad Buenos Aires]​
Ecko “Still Free” [Droga5]​
Puma: After Hours Athlete + Hardchorus [Droga5]​
Bing “Decode Jay-Z” [Droga5]​
Honey Maid “This is Wholesome” [Droga5]​
“Help I Want to Save a Life” [Droga5]​
JCER “The Great Schlep” [Droga5] 
UNICEF “Tap Project” [Droga5]​
Jim Beam “Parallels” [StrawberryFrog]​
Monster.com “Moose” [BBDO NY]​
GE “Time Upon a Once” [BBDO NY] 
HBO “Voyeur” [BBDO NY]​
Lowe’s “Fix in Six” [BBDO NY]​
VISA: Broadway Poem + Post-9/11 Broadway Tribute [BBDO NY]​
Foot Locker “It Wouldn't Be Weird If It Was Sneakers” [BBDO NY]​
Guinness “Wheelchair Basketball” [BBDO NY]​
Snickers “You’re Not You When You’re Hungry”: Betty White + more [BBDO NY]​
Guinness “Noitulove” [AMV BBDO]​
Guinness “Sapeurs” [AMV BBDO] 
Sainsbury’s “Christmas is For Sharing” [AMV BBDO]​
Amnesty International “Trial by Timeline” [Colenso BBDO]​
Carlton Draught “Beer Chase” [Clemenger BBDO] 
Skittles “Cat Lick” [BBDO Toronto]​
Diesel “Be Stupid” [Anomaly]​
Johnnie Walker “The Gentleman’s Wager” [Anomaly]​
Tide “Talking Stain” [Saatchi & Saatchi]​
eTrade “Wasted” [Goodby Silverstein & Partners]​
Logitech “Ivan Cobenk” [Goodby Silverstein & Partners]​
Comcast “Rabbit”ore 
 [Goodby Silverstein & Partners]​
GEICO “Hump Day” [Martin Agency]​
GEICO “Kash” [Martin Agency]​
GEICO “Cavemen” [Martin Agency]​
More GEICO campaigns + Pinocchio + Words Hurt [Martin Agency]​
Wrangler “We Are Animals” [Fred & Farid]​
P&G Always “Like a Girl” [Leo Burnett]​
Coca-Cola “Small World Machines” [Leo Burnett Sydney]​
TMB Bank “Panyee FC” [Leo Burnett Thailand] 
John West Salmon “Bear Fight” [Leo Burnett London]​
Car One: Inheritance, Blueberries + Love Story [Leo Burnett Buenos Aires] 

https://theinspirationroom.com/daily/2012/toshiba-with-10-years-of-life/
https://vimeo.com/7958222
https://www.youtube.com/watch?v=sL6jX2TTSZg
https://droga5.com/work/still-free/
https://vimeo.com/88866733
https://www.youtube.com/watch?v=Mo2wFptAX3k
https://droga5.com/work/bing/
https://droga5.com/work/this-is-wholesome/
https://www.graham-douglas.com/help-i-want-to-save-a-life
https://droga5.com/work/the-great-schlep/
https://droga5.com/work/unicef/
https://vimeo.com/23841516
https://www.youtube.com/watch?v=KMGkfnNcSpo
https://vimeo.com/129764597
https://www.youtube.com/watch?v=GhdEFbIyAnM
https://www.youtube.com/watch?v=N3bFr97PI6M
https://www.youtube.com/watch?v=WtvxpD3qyU8
https://www.youtube.com/watch?v=A16aEfaeGls
https://www.adsoftheworld.com/media/print/foot_locker_clowns
https://www.youtube.com/watch?v=C-g0sLZIqf8
https://www.youtube.com/watch?v=GkAnLtqWDhc
https://medium.com/better-marketing/youre-not-you-when-you-re-hungry-the-best-ad-campaign-ever-4a46c59a4b13
https://www.youtube.com/watch?v=LHIAQuyktGg
https://www.youtube.com/watch?v=66HuFrMZWMo
https://www.youtube.com/watch?v=NWF2JBb1bvM
http://scottandbenorbenandscott.com/ads/#/amnesty/
https://www.youtube.com/watch?v=sWOuEv3rx8M
https://www.youtube.com/watch?v=BFF23mvC0oI
https://theinspirationroom.com/daily/2010/diesel-be-stupid/
https://www.youtube.com/watch?v=MAT-hqdUGoc
https://www.youtube.com/watch?v=X2cs8gnb42A
https://www.youtube.com/watch?v=LjpcaRxgtlA
https://vimeo.com/24206465
https://www.dandad.org/awards/professional/2009/tv-cinema-advertising/17006/rabbit/
https://www.youtube.com/watch?v=7LtjzQaFZ3k
https://www.youtube.com/watch?v=91LQWQEyD8w
https://www.youtube.com/watch?v=x8o_YqzMBoo
https://www.geico.com/bestof/
https://www.youtube.com/watch?v=5SufurXtfHs
https://www.youtube.com/watch?v=PrkUEZ12oF8
https://www.adsoftheworld.com/media/print/wrangler_we_are_animals_1
https://www.youtube.com/watch?v=dxrPeFKtUwQ
https://www.fastcompany.com/1683001/how-coca-cola-used-vending-machines-to-try-and-unite-the-people-of-india-and-pakistan
https://www.youtube.com/watch?v=jU4oA3kkAWU
https://www.youtube.com/watch?v=CVS1UfCfxlU
https://www.youtube.com/watch?v=cfpTMTwDlcY
https://www.youtube.com/watch?v=uRq7HNgte8s
https://www.youtube.com/watch?v=95ebk6tsz90


LIDL “DILL” [INGO Stockholm]​
Nike “Nike+ Fuelband” [R/GA]​
Red Bull “Stratos” [Red Bull Brand]​
GoDaddy “Stick It” [Barton F. Graf]​
350Action “Climate Name Change” [Barton F. Graf]​
Clash of Clans “Revenge” [Barton F. Graf]​
Kayak: Surgeon, Stairlift, 5-Man Job + Pupils [Barton F. Graf]​
Little Caesars: Cast, No Rules, Log In + Hold Music [Barton F. Graf] 
Mercedes-Benz “Chicken” [Jung von Matt]​
Konzerthaus Dortmund “Concert Milk” [Jung von Matt]​
Intermarché “Inglorious Produce” [Marcel] 
Miller High Life “High Life Man” [Wieden + Kennedy]​
> Noah, Mayo, Duct Tape, 5 O’Clock Shadow, Hot Dog + a whole lot more​
Sportscenter “This is Sportscenter” + ‘best of’ list [Wieden + Kennedy]​
Powerade “The Rose That Grew From Concrete” [Wieden + Kennedy]​
Nike “Freestyle” [Wieden + Kennedy]​
Nike “Find Your Greatness”: The Jogger + London [Wieden + Kennedy]​
Nike “The Last Game” [Wieden + Kennedy]​
Nike “Possibilities” [Wieden + Kennedy]​
Nike “Ripple” [Wieden + Kennedy]​
Nike “Shade Running” [Wieden + Kennedy]​
Nike “Guerrilla Tennis” [Wieden + Kennedy]​
Nike “The Cage” [Wieden + Kennedy]​
Nike Jordan “Maybe It’s My Fault” [Wieden + Kennedy]​
Old Spice “The Man Your Man Could Smell Like” [Wieden + Kennedy]​
Chrysler “Imported From Detroit” [Wieden + Kennedy]​
Chrysler “It’s Halftime in America” [Wieden + Kennedy]​
Coca-Cola “Heist” [Wieden + Kennedy]​
Coca-Cola “Border” [Wieden + Kennedy]​
Coca-Cola “It’s Mine” [Wieden + Kennedy]​
Coca-Cola “Video Game” [Wieden + Kennedy]​
P&G “Thank You, Mom” [Wieden + Kennedy]​
Levi’s “Go Forth” [Wieden + Kennedy]​
Coca-Cola “Happiness Factory” [W+K Amsterdam]​
Nike “Write the Future” [W+K Amsterdam]​
Nike “A Little Less Gravity (Defy)” [W+K Amsterdam]​
Heineken “Legendary Posters” [W+K Amsterdam]​
Heineken “Departure Roulette” [W+K NY]​
ESPN “Born Into It” [W+K NY]​
ESPN “It’s Not Crazy, It’s Sports” campaign + “The Name” [W+K NY]​
Target “Color Changes Everything” [W+K NY]​
Honda “The Cog” [W+K London]​
Honda “Grr” [W+K London]​

https://www.youtube.com/watch?v=LbcvUxZPZ-E
https://www.dandad.org/awards/professional/2013/digital-design/19628/nike-fuelband/
https://www.huffpost.com/entry/red-bull-stratos-marketing_n_1966852
https://www.youtube.com/watch?v=CZf_SuaJohc
https://www.dandad.org/awards/professional/2014/integrated-earned-media/23055/climate-name-change/
https://www.youtube.com/watch?v=Ho8lyiR0DrU
https://www.youtube.com/watch?v=FqrTEQ_1h68
https://www.youtube.com/watch?v=ulq7X-xKhDw
https://www.ispot.tv/ad/7A7U/kayak-5-man-job
http://www.welovead.com/en/works/details/af8Elutx
https://www.youtube.com/watch?v=-0SzhwAlrfQ
https://www.youtube.com/watch?v=Y3VMc82gX5I
https://www.ispot.tv/ad/7K70/little-caesars-pizza-log-in
https://www.ispot.tv/ad/7C8C/little-caesars-hot-n-ready-soft-pretzel-crust-pizza-hold-music
https://www.youtube.com/watch?v=nLwML2PagbY
https://www.youtube.com/watch?v=hQTF8c2zyU8
https://www.youtube.com/watch?v=p2nSECWq_PE
https://www.errolmorris.com/commercials/miller/miller_noah.html
https://www.errolmorris.com/commercials/miller/miller_mayo.html
https://www.errolmorris.com/commercials/miller/miller_ducttape.html
https://www.errolmorris.com/commercials/miller/miller_5oclockshadow.html
https://errolmorris.com/commercials/miller/miller_hotdog.html
https://www.errolmorris.com/commercials/miller.html
https://en.wikipedia.org/wiki/This_is_SportsCenter
https://ftw.usatoday.com/lists/espn-sportscenter-best-commercials-this-is
https://www.youtube.com/watch?v=IPex0KLwbPQ
https://www.youtube.com/watch?v=8aE1Vs5Kq-M
https://www.youtube.com/watch?v=1HGgmvpP3NM
http://brockkirby.com/#/find-your-greatness-1/
https://www.youtube.com/watch?v=KriBQVhsgZk
https://vimeo.com/72823649
http://brockkirby.com/#/ripple/
https://www.youtube.com/watch?v=tLy2YEOxhY4
https://www.youtube.com/watch?v=HkFytHPxa_4
https://www.youtube.com/watch?v=8TXPI7Vur1Y
https://vimeo.com/18268015
https://www.youtube.com/watch?v=owGykVbfgUE
https://www.youtube.com/watch?v=mYsFUFgOEmM
https://www.youtube.com/watch?v=n8VpW8P8_kU
https://www.youtube.com/watch?v=dgwpVNMtftA
https://www.youtube.com/watch?v=JYTV3QQbe4c
http://www.youtube.com/watch?v=xiMf5cCDy1I
https://www.nikipolyocan.com/#/coca-cola-videogame/
https://www.wk.com/work/p-and-g-thank-you-mom/
https://www.youtube.com/watch?v=HG8tqEUTlvs
https://www.youtube.com/watch?v=gx-zPheFnHo
https://www.youtube.com/watch?v=lSggaxXUS8k
https://vimeo.com/49933375
https://vimeo.com/111524407
https://www.youtube.com/watch?v=cg0oBV32ZDk
https://vimeo.com/55035589
https://bleacherreport.com/articles/1025243-the-10-best-its-not-crazy-its-sports-commercials-of-all-time
https://vimeo.com/40422697
https://www.youtube.com/watch?v=PvFQvde2n5M
https://www.youtube.com/watch?v=Z57kGB-mI54
https://vimeo.com/9671866


Honda “Hands” [W+K London]​
Honda “Impossible Dream” [W+K London] 
Lurpak: The Cook, Rainbow, Good Proper Food + Adventure Awaits [W+K London]​
Dos Equis “Most Interesting Man” campaign [Euro RSCG] 
Oreo “Dunk in the Dark” [360i]​
Canal+ “The Bear” [BETC] 
Canal+ “The March of the Emperors” [BETC]​
Evian “Babies”: Roller Babies, Baby Inside + Baby & Me [BETC] 
Dove “Campaign for Real Beauty” [Ogilvy, multiple offices]​
> Evolution, Real Beauty Sketches + Little Girls​
Coca-Cola “Hands” [Ogilvy China]​
British Airways “Magic of Flying” [Ogilvy UK]​
Reebok “Terry Tate: Office Linebacker” [Arnell Group] 
Virgin Mobile “Blinkwashing” [Mother NY] 
Chipotle: The Scarecrow and Back to the Start [CAA] 
DirecTV “Get Rid of Cable” campaign [Grey] 
eTrade “Baby”: spots + background [Grey]​
Canon “Inspired” [Grey] 
Panda Cheese “Never Say No to Panda” [Advantage Egypt] 
Intel “The Beauty Inside” [Pereira & O’Dell]​
Samsung Galaxy “The Next Big Thing” [72andSunny]​
K-Swiss “The MFCEO” [72andSunny]​
Benetton “Unhate” [72andSunny Amsterdam] 
 
Older Classics 
​
Apple “1984”​
Apple “Think Different”​
The Independent “Litany”​
VW “Snow Plow”​
VW “Funeral”​
VW “Think Small”​
Xbox “Champagne”​
CA Milk Processor Board “Got Milk?”​
> Got Milk “Alexander Hamilton”​
> Got Milk “Heaven or Hell”​
Fiat “Handbuilt by Robots” 
Guinness “Surfer”​
Guinness “Swimmer”​
Guinness “Tipping Point”​
Jeep “Snow Covered” 
Stella Artois “Last Orders”​
Stella Artois “Ice Skating Priests”​

https://vimeo.com/69092086
https://www.youtube.com/watch?v=6FmXjxdDBRI
https://www.youtube.com/watch?v=8tGPJLnCvvw
https://vimeo.com/35018318
https://www.youtube.com/watch?v=Vf6g1Jd35IM
https://www.youtube.com/watch?v=7OOpPXSTAWU
https://www.youtube.com/watch?v=IxgiTeXKOOc
https://digiday.com/marketing/oral-history-oreo-tweet/
https://www.youtube.com/watch?v=3393O1uD_w8
https://www.youtube.com/watch?v=qNd_hUqEEl4
https://www.youtube.com/watch?v=JJQ4Lefb-mk
https://www.youtube.com/watch?v=nGL9uevm_cM
https://www.youtube.com/watch?v=_4rR6xlgBpo
https://www.youtube.com/watch?v=iYhCn0jf46U
https://www.youtube.com/watch?v=jnXHW5BDg94
https://www.adforum.com/creative-work/ad/player/59325/little-girls/dove
https://www.adsoftheworld.com/media/outdoor/cocacola_cokehands
https://www.youtube.com/watch?v=1c9FS5Myn4k
https://www.youtube.com/watch?v=RzToNo7A-94
https://vimeo.com/89263985
https://www.youtube.com/watch?v=DY-GgzZKxUQ
https://vimeo.com/42713491
https://www.youtube.com/watch?v=NZ80SVOHKoo
https://www.youtube.com/watch?v=hashPaU7Dpk
https://www.youtube.com/watch?v=7ztojp2vqeA
https://www.youtube.com/watch?v=TClpdCPszc8
https://www.youtube.com/watch?v=p2R_jRnIQg4
https://www.youtube.com/watch?v=qyMQIMeSCVY
https://www.youtube.com/watch?v=GWnunavN4bQ
https://www.youtube.com/watch?v=Ncs-sMtoUR0
https://www.designboom.com/design/benetton-unhate-campaign-features-kissing-world-leaders/
https://www.youtube.com/watch?v=VtvjbmoDx-I
https://www.youtube.com/watch?v=AL3TQtJDr0U
https://www.youtube.com/watch?v=lqk2U1MoaVQ
https://www.youtube.com/watch?v=ABcckOTVqao
https://www.youtube.com/watch?v=LPLNhqca0Qc
https://hip.agency/the-advertising-campaign-to-remember/
https://www.youtube.com/watch?v=_IexQrWwGM0
https://www.fastcompany.com/40556502/got-milk-how-the-iconic-campaign-came-to-be-25-years-ago
https://www.youtube.com/watch?v=0Gkqzxss8Ss
https://www.youtube.com/watch?v=eph6_fz49rc
https://www.youtube.com/watch?v=eEVTorBHhOo
https://www.youtube.com/watch?v=Y9znA_dwjHw
https://www.youtube.com/watch?v=6qTdam2g06U
https://www.youtube.com/watch?v=mAQiuutkxdU
https://www.youtube.com/watch?v=qTs1qqwWEpE
https://www.academyfilms.com/portfolio/stella-artois-last-orders
https://www.youtube.com/watch?v=tSZES6e8d0w


Levi’s “Drugstore”​
Levi’s “Creek”​
Levi’s “Laundrette”​
Levi’s “Blind Man”​
Coca-Cola “Hilltop”​
Coca-Cola “Christmas Caravan” 
Monster “When I Grow Up”​
FedEx “Fast Talker” 
FedEx “Didn’t Ship With FedEx”​
Budweiser “Frogs”​
Budweiser “Lizards”​
Absolut “Absolut _____” 
Nike “Just Do It” 
Nike “Tag”​
Nike “Parklife”​
Nike “If You Let Me Play”​
Nike “Wings”​
Nike “Jordan 1, Newton 0”​
Nike Jordan “Mars Blackmon”​
Nike Golf “Hacky Sack”​
Gatorade “Be Like Mike”​
Pepsi “Pepsi Generation”: Michael Jackson + Cindy Crawford​
Pepsi “Your Cheatin’ Heart” 
Talens Rubber Cement “Nuns”​
McDonald’s “The Showdown”​
Chanel No. 5 “Share the Fantasy”​
Hamlet Cigars “Photobooth”​
Wendy’s “Where’s the Beef?”​
Playstation “Double Life” 
The Guardian “Skinhead”​
The Economist print ads​
Avis “We Try Harder”​
Jack in the Box “Jack’s Back” 

https://www.youtube.com/watch?v=Uj6G1C6c0uw
https://www.youtube.com/watch?v=PZ6lNghv5Jo
https://www.youtube.com/watch?v=wT4DR_ae_4o
https://www.youtube.com/watch?v=ukWUdJENVOs
https://www.youtube.com/watch?v=KW9cuta7mdE
https://www.youtube.com/watch?v=IIF9RooXqq4
https://www.youtube.com/watch?v=myG8hq1Mk00
https://www.youtube.com/watch?v=NeK5ZjtpO-M
https://www.youtube.com/watch?v=K1qwjx6xUtU&feature=youtu.be
https://www.youtube.com/watch?v=pVcbasIb8lQ
https://www.youtube.com/watch?v=5y8XT0xraN0
https://www.businessinsider.com/the-21-best-absolut-ads-2013-12
https://www.youtube.com/watch?v=0yO7xLAGugQ
https://www.youtube.com/watch?v=YOzIZwRiN-I
https://www.academyfilms.com/portfolio/nike-parklife
https://youtu.be/AQ_XSHpIbZE
https://artsandculture.google.com/asset/michael-jordan-%E2%80%9Cwings%E2%80%9D-poster-nike-inc/dwH91DX2-r5LrQ
https://creatimes.tumblr.com/post/23804909495/iconic-jordan-1-newton-0-nike-air-poster-from-1993
https://www.youtube.com/watch?v=kse8xDTdELY
https://sports.yahoo.com/iconic-sports-commercials-tiger-woods-hacky-sack-060725503.html
https://www.youtube.com/watch?v=b0AGiq9j_Ak
https://www.fastcompany.com/3060829/the-michael-jackson-ads-that-made-former-pepsi-ceo-roger-enrico-a-marketing-legend
https://www.youtube.com/watch?v=po0jY4WvCIc
https://www.youtube.com/watch?v=YtK-yq-BQDU
https://www.youtube.com/watch?v=TnXArm-NViI
https://youtu.be/CHX-4cKEQH4
https://www.youtube.com/watch?v=9i814rJVK70
https://www.youtube.com/watch?v=kPDlnHkEAsA
https://www.campaignlive.co.uk/article/hamlet-photobooth/1178083
https://www.youtube.com/watch?v=riH5EsGcmTw
https://www.youtube.com/watch?v=QIW4HMl81hw
https://www.youtube.com/watch?v=_SsccRkLLzU
https://www.slideshare.net/advertime/the-economist-creative-advertising-presentation
https://www.mumbrella.asia/2018/05/my-favourite-ad-campaign-of-all-time-the-avis-we-try-harder-print-series-of-1962
https://www.youtube.com/watch?v=N-rgqDhnLoU

