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NEXT 
Summary 

- Kinesthetic sensory language, a potent tool in copywriting, revolves around what 
people physically feel, focusing on eliciting emotions through descriptions of physical 
sensations and movements. 
 
- This method typically harnesses language that speaks to the tactile and emotive, 
intertwining visual and kinesthetic elements to invoke a mentally visual and emotionally 
rich experience for the reader. 
 
- Combining visual and kinesthetic linguistic approaches can conjure a more profound 
emotional response by intertwining what people see and feel, using descriptive 
language about touching things or the sense of motion. 
 


