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STILL UNDER CONSTRUCTION ☝️​
 
Description: 
Do you feel like you are stuck in a rut with client projects or outreach, and you 
can’t seem to find the NEXT BEST MOVE? 
 
“If only Professor talked about this in the Courses section…” 
 
Good news for you then, because most often than not, there IS a lesson on 
even the most nitty gritty of tasks you are doing. 
 
It’s just that you haven’t explored the WHOLE of TRW. 
Luckily I did, so that you don’t need to. 
 
In this doc, I’ve made it SUPER easy for you to find these pearls of wisdom — a 
lot of which are taken from other campuses + the internet. 
 

https://docs.google.com/document/d/1kn5lKLGZD33t0N_knJcrcmVW4UQ3gmSjscW-neKUWyY/edit?usp=sharing


Just hit CTRL + F (CMD + F) and type the topic you need help with.​
 

 
 
Brothers, we are perspicacious. ​
So let’s use ALL of the resources we have at hand in this battle against EVIL. 
 
COPY CAMPUS BULLRUN IS COMING. WAGMI🔥 
 

BRAND NEW? WATCH THESE 👇 
<includes all the beginner lessons> 

LEARN THE BASICS OF MARKETING: 
The only way to get value in the (actual) real world is… 
 
… by providing even more value. 



 

WHAT IS MARKETING? 
 

 
 

LAND CLIENTS - OUTREACH: 

You can’t leave Brokieville to BIG G TERRITORY without a vehicle (client). 
So let’s get you a Ferrari. 

GET YOUR FIRST CLIENT IN 24 - 72 HR: 
Link: GET YOUR FIRST CLIENT TODAY. 
Description: 

 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHHMNMCRY7YMRWD9MQPJ2H0Q/courses?category=01HAFFZF595N8RRZG5HRGC7QCR&course=01HAFG0QHHETHXCX5BJ9PSSWMR&lesson=HRdSUnBx&module=01HAFG2JWMBVJR6SJ8672AWPBB


Now for all the new G’s in the copy campus, let’s skip the Ferrari on day one, 
and start with a Porsche. ​
​
Should give you the training, experience and credibility to drive the faster 
cars, i.e. work with the bigger clients. 
 

SOLVE WARM OUTREACH OBSTACLES: 
Link: What to do if you don't know anybody with a business. ​  
Description:​
 
Here’s what to do if you “don’t know anyone with a business” when doing 
your warm outreach. 
 
Link: What to do if warm outreach doesn't work for you. 
Description: 
ALL warm outreach obstacles demolished by Prof. Andrew. 
 
If you have reached a roadblock… ANY.​
Professor Andrew has addressed it in this video. 
 
Just search for the clip you need by searching in the TRANSCRIPT section: 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GW4MW7SHY670VZQHHRGPSHEB/courses?lesson=ii8DwLCY&module=01J2PXM3RKJA10X7CCDEDMZK8V&course=01J2PXKMSXQMGJD1M9J6X11905&category=01H9KD1X81ZJW3Z6ES376KJE13
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GW4MW7SHY670VZQHHRGPSHEB/courses?lesson=wW9BTCdv&module=01H90J5AEC2M4F9PFQDZTCRMWR&course=01GK7JC9PY3YAHSWCAZKD5PWPF&category=01H4GKMFM8J2H5P0GEV6RFJ1C1


 
 
 
 
 
 
 

ADVANCED CLIENT ACQUISITION: 

 
TIME TO HAMMER THE PHONE. 

https://www.insil.com.au/wp-content/uploads/2020/11/image.gif


 
 
This is the whole process for outreach: 
 

 

OUTDATED…​
THIS DOC WILL SELF DESTRUCT 
WITHIN 48 HOURS. 
 
And here are resources from ALL of TRW to help you with each step. 
 

STEP 1: Prospecting. 
What prospecting is 🔽 
Prospecting is finding the details of a business you want to work with: 

-​ Contact information, 
-​ Business name, 
-​ Owner’s details, 
-​ Their socials + website. 

 
So for prospecting, all you really need is:  

-​ A spreadsheet. 
-​ Google maps + social media. 

 
The businesses are not hiding themselves because they want to be… 
… seen.  



 
So here’s ALL the videos from TRW about prospecting methods. 
 
If you have never done this before, you should have a spreadsheet in 30 
minutes + have 25 - 50 prospects in 1 hour. 
 

Niche Selection: 
Description: 
First step, because we’ll be analysing the business before sending them an 
outreach, we need to find a niche. 
 
This helps us: 

1.​ Keep organised, 
2.​ Research one industry at a time — which saves us time. 
3.​ Become more of an expert in the marketing for that niche. 

 
Better understanding of who the local top player is + how the industry 
functions = More effective outreach. 

BIAB Niche Selection: 
IF THE LESSONS ARE LOCKED — UNLOCK HERE  
 
LINK: Who Are We Selling To? 
Description: ​
 
Arno teaches you the basics of niche selection. 

-​ What it means to niche down. 
-​ Why even do it? 
-​ Basic mistakes to avoid when choosing a niche. 

 
LINK: Niche Selection 2 
Description: ​
 
Arno teaches you the basics of niche selection. 

-​ Arno’s real estate story - how he found a goldmine. 
-​ What makes a good niche - Pt 1. 

https://app.jointherealworld.com/chat/01GVZRG9K25SS9JZBAMA4GRCEF/01HQJPFK2VA52N9FWVSTTFD0NT/courses?category=01HK2HW8JXD0E8F7DCEV7AT4QE&course=01HK2HX2JGPNDY0CJJRN0M4GTT&module=01HZKW1FS1JSTXS1QRKNVWGGMB&lesson=iEBFGtL8
https://app.jointherealworld.com/chat/01GVZRG9K25SS9JZBAMA4GRCEF/01HQJPFK2VA52N9FWVSTTFD0NT/courses?category=01HK2HW8JXD0E8F7DCEV7AT4QE&course=01HK2HX2JGPNDY0CJJRN0M4GTT&module=01HZKVMR4XJ28JJPRG5T9EE199&lesson=cJANDuAO
https://app.jointherealworld.com/chat/01GVZRG9K25SS9JZBAMA4GRCEF/01HQJPFK2VA52N9FWVSTTFD0NT/courses?category=01HK2HW8JXD0E8F7DCEV7AT4QE&course=01HK2HX2JGPNDY0CJJRN0M4GTT&module=01HZKVMR4XJ28JJPRG5T9EE199&lesson=M230CQGp


 
LINK: Niche Selection 3 
Description: ​
 
Arno teaches you the basics of niche selection. 

-​ What makes a good niche - Pt 2. 
-​ List of questions to ask to find if a niche is good. 

SMCA Niche Selection: 
LINK: How To Research A Niche 
Description: ​
 
3 Videos. 
Dylan talks about how to select the right niche for your services. 
 
LINK: How to use AI to find the right niche 
Description: ​
 
4 Videos. 
Dylan talks about how to use AI to find the right niche for you. 
 
LINK: How to use AI to find sub niches after you have delivered results in 
ONE niche already. 
Description: ​
 
1 Video. 
Dylan talks about how to use AI to find sub niches to your current niche. 
 
LINK: NICHE SELECTION HACK. 
Description: ​
 
AMA Gold. 
Niche selection hack from Moneybag Madden. 
 
LINK: Use AI to research a niche. 
Description: ​
 
The real way to DOMINATE a niche is by knowing the niche inside out. 

https://app.jointherealworld.com/chat/01GVZRG9K25SS9JZBAMA4GRCEF/01HQJPFK2VA52N9FWVSTTFD0NT/courses?category=01HK2HW8JXD0E8F7DCEV7AT4QE&course=01HK2HX2JGPNDY0CJJRN0M4GTT&module=01HZKVMR4XJ28JJPRG5T9EE199&lesson=VmB5k56e
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HGFWZQ818D2SNEWA314YNVY4&course=01H9BMAMEPS6ZGQVMKFFYMD8YT&module=01H9BMB52ZK9EWVYPNDCACNT68&lesson=w2ca08AC
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HGFWZQ818D2SNEWA314YNVY4&course=01H9BMAMEPS6ZGQVMKFFYMD8YT&module=01H9BMB52ZK9EWVYPNDCACNT68&lesson=Ms0BG1Hk
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HGFWZQ818D2SNEWA314YNVY4&course=01H9BMAMEPS6ZGQVMKFFYMD8YT&module=01H9BMB52ZK9EWVYPNDCACNT68&lesson=zYuRa1am
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HGFWZQ818D2SNEWA314YNVY4&course=01H9BMAMEPS6ZGQVMKFFYMD8YT&module=01H9BMB52ZK9EWVYPNDCACNT68&lesson=zYuRa1am
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?lesson=LYXjeMkC&module=01HQB9343S40J0YDMW82NRS5N6&course=01HQB92J476JK63R32QSRTQRQ9&category=01H4GETZYZZ326V7KP3TSF5NV0
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?lesson=vZFOzLPy&module=01H9GCP3ZMPDT94QNR0FZ6SP3M&course=01H9GC9SJ7QKPT28SNP0Q8RKM3&category=01HR56QBPS17DYJ0A6FVYNYSMD


Usually it would take hours of immersion in that niche and the market. 
 
However, you can SUPER LIGHTNING SPEED halfway there by using a AI. 
 
You need to be able to talk the LINGO of the business people you’ll be 
outreaching to. 
 
Plumbers have certain struggles and desires in common. 
If you find that out — you will become MAGNETIC to plumbers. 
 
Why? 
Because they will think “Ahh, this guy UNDERSTANDS me…”  
​
And this is what sets you apart from the rest of the people outreaching to 
them. 
 
MBM goes over EVERYTHING you need to know about speaking their lingo in 
this series of videos. 
 
 
LINK:  Niche List
Description:  
A whole niche list to select from made by Money Bag Madden himself. 
Handpicked so that you do not have too. 

​
CC+AI Niche Selection: 
LINK: What is a niche? 
Description: ​
 
The Pope gets clear on what a niche ACTUALLY is. 
If you have confusions on this term — niche — this should get you up to 
speed. 
 
LINK: How to pick a niche? 
Description: ​
 
The Pope talks about how to pick a niche. 

https://docs.google.com/document/d/1mUS3B8kWr9u-d366wuODh5bmbJ0m-osseNjuCnA9SUk/edit
https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?category=01HQ5TYEFWGWWR85TN87N042J8&course=01HHF67B0G3Q6QSJWW0CF8BPC1&module=01HHF82JWMFBJA4KVDRBRR9VJZ&lesson=B1FC8bRK
https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?lesson=brcxFHN2&module=01HHF82JWMFBJA4KVDRBRR9VJZ&course=01HHF67B0G3Q6QSJWW0CF8BPC1&category=01HQ5TYEFWGWWR85TN87N042J8


Includes questions to ask yourself to qualify the best niches for you. 
 
LINK: What does a BAD niche look like? 
Description: ​
 
Everyone talks about how a GOOD niche looks like… 
But what does a BAD niche look like? 
 
Find out in the video above. 
 
 

Prospecting:  
First, let’s get you a spreadsheet to track all the outreaches you will be doing. 
 
Just take one that you find suits you best from below. 
Should not dwell on this for more than 30 minutes: 

NAJAM’S RESOURCES: 
Link: How to Efficiently Create Leads for Calls 
Spreadsheet Template Link: ​ Sales Blitz Leads Template
Description:​
 
Najam shows you how to create + fill up your spreadsheet as efficiently as 
possible. 
Remember, Rule No 1 of HU is… 
 
SPEED. 
 
Link: How To Actually USE The Spreadsheet​  
Description:​
 
The spreadsheet is basically a bare bones CRM. 
This video shows you how to track the OUTCOMES of a call easily with only a 
spreadsheet. 
 

https://docs.google.com/spreadsheets/d/1wQBUSOJjv_hVBR39vGlPiSxDz8O34ZR_fQ_ITCDTgSM/edit?usp=sharing
https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?category=01HQ5TYEFWGWWR85TN87N042J8&course=01HHF67B0G3Q6QSJWW0CF8BPC1&module=01HHF82JWMFBJA4KVDRBRR9VJZ&lesson=fSWvc2pJ
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01J83B9Y87FFB3C9591G7JZ809/courses?category=01HBBYF5G7X5SVJ6TP440ZPS5N&course=01HBBYVCHZSXPVPR38B9BR3KBA&module=01J833KD3NFFA63NJKQ07F4X94&lesson=Z8MSBMaf
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01J83B9Y87FFB3C9591G7JZ809/courses?category=01HBBYF5G7X5SVJ6TP440ZPS5N&course=01HBBYVCHZSXPVPR38B9BR3KBA&module=01J833KD3NFFA63NJKQ07F4X94&lesson=aTzsOiMU


Many times you might find yourself forgetting what even happened on the 
call or not. 
With Najam’s system, you won’t have to deal with that. 
 
Now it’s time to fill up that spreadsheet — your HITLIST. 
 

XIAOPING’S RESOURCES: 
Spreadsheet Template Link:  CRM Spreadsheet

 
 

🚧UNDER CONSTRUCTION🚧 
 

AI- KIDO: 
Description: 
AI is really good at doing boring, time-consuming tasks FASTER than you can 
manually. 
 

-​ Basic research, 
-​ Writing first drafts, 
-​ Creative brainstorming, 

https://docs.google.com/spreadsheets/d/1sgvFOIAsAWiM5JZLZrlOO5gVRFALFHhzb7sDzD3iHDE/edit?usp=sharing


-​ Generating ideas, 
-​ SWOT analysis,  
+​ Much much more… 

 
Basically Google search on STEROIDS. 
 
And like an assistant who you ask to run errands, you need to give them 
proper instructions for them to do a good job. 
 
Same for AI.  
It’s all about shoving context down AI’s throat till it gives you what you want. 
 
Believe it or not, the HOW TO ASK QUESTIONS video applies to giving AI 
context too. 
 
It is truly the foundation of success. 
The better your question (prompt), the better the answer you get. 
 
So let’s get to to it: 

WHAT TO DO IF THE COURSES ARE LOCKED FOR 
YOU: 
There’s 2 things you can do: 

1.​ I’ll be sending the INTRO to all the courses. This should unlock the rest 
of the courses.  

2.​ If they still do not unlock… Then it’s grinding mode.​
Go to the introduction, and SPAM next on all the courses till you get to 
the lesson you want. 

It’s that easy. 

Here’s the link to the start of the courses: 

-​ UNLOCK AI COURSES IN CC+AI CAMPUS HERE.  
-​ UNLOCK ADVANCED AI TACTICS FROM COPY CAMPUS HERE.  
-​ MONEYBAG MADDEN'S CHATGPT MASTERCLASS. 

https://app.jointherealworld.com/learning/01GGDHGYWCHJD6DSZWGGERE3KZ/courses/01HBBWZHQ53KWAK1HKM0C3K8Y7/cOUl0NjB
https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?category=01H6S21P2KSHANMNM78KY6GJSD&course=01H8SK6TR5BT3EH10MAP1M82MD&module=01HQ6H107J1PVM133JGNRC1R91&lesson=ILYNqbbG
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H4GKMFM8J2H5P0GEV6RFJ1C1&course=01J2PY41Z6GYG7X5HEVWAGXMKV&module=01J2PY4JJ275H59ZP7GCDVK7Y2&lesson=O2PUxFHo
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01H4GF23GN3AV9G1YHX7A6W0GP&course=01H2MZKEA37W30484Y7D9ZZFHF&module=01H2MZKXNY4M7X9KPWYDR97QFX&lesson=qek3Yjqa


 
Let’s get to it: 

> How to write good prompts: 
FAQ: Why can’t I get AI to give me the answers I want? 
Answer: Because your prompts suck sweaty donkey balls.  
 
Here’s how to “unsuck” your prompts: 
 
Link: CC + AI: Open AI PROMPT ENGINEERING Introduction 
Description: ​
 
If you have used AI before, and it didn’t give you the answer you’re looking for, 
then… 
 
This is a must watch AI course.  
Shows you how to write prompts that the model UNDERSTANDS — this way it 
gives you exactly what you want. 
 
This course includes: 

-​ Basic plug'n'play prompts to get the AI responses you want instantly.​
 

-​ Prompt engineering MASTERCLASS. 
-​ Shot prompting. 
-​ Personality prompting 
-​ Contextual prompting. 
-​ Output templates. 
+​ Other autistic stuff…​

 
-​ Custom instructions. 
-​ PROMPT HACKING - Get AI to do the things it’s not allowed to do 😈 

 
 
 

https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?category=01H6S21P2KSHANMNM78KY6GJSD&course=01HE5FBVQ0QPT27WMDDHYZXD6R&module=01HE5FE8E5JA3JH979170D3C9M&lesson=QqorUifa


Link: CC + AI: Basic Prompts  
Description: ​
 
These are a couple of basic prompts that the Pope teaches in the course. 
Good to test out.​
 

> How to use AI to do any type of research: 
Link: Use AI to speed up your research. 
Description:​
 
Whether you need to: 

-​ Do prospecting, 
-​ Find top players, 
-​ Find Google keywords, 
-​ Or anything that involves RESEARCH… 

 
… this video is for you. 
 
No need to struggle to find stuff on the internet because AI will scan the 
whole 🌎 of content posted. 
 
Even your grandma’s FB pics of her cats. 
 
 
Link: Use AI to pick a skill. 
Description:​
 
This is for baby TRW users especially. 
 
If you are feeling overwhelmed by the amount of skill paths to making 
money… 
Use AI to find the best skill that matches YOUR unfair advantages. 
 
Hint: Use Prompt 3 to give AI more context on what are YOUR strong suits + 
what the best option for you is. 
 

https://app.jointherealworld.com/chat/01GXNJTRFK41EHBK63W4M5H74M/01H1V6S6STAMQ1EQP7AFYXRRZ6/courses?category=01H6S21P2KSHANMNM78KY6GJSD&course=01HE5FBVQ0QPT27WMDDHYZXD6R&module=01HE5FE8E5JA3JH979170D3C9M&lesson=fEzsrzeK
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01HBBYF5G7X5SVJ6TP440ZPS5N&course=01HBBYGZ9RRQR88SHHBJ9Q0FKA&module=01HBBZY6DCAXT0W0CTYSRVCN9C&lesson=LvEh7EbN
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HR56QBPS17DYJ0A6FVYNYSMD&course=01H9GC9SJ7QKPT28SNP0Q8RKM3&module=01H9GCP3ZMPDT94QNR0FZ6SP3M&lesson=szi1lAMc


 
Link: Use AI to research a niche. 
Description:​
 
How deep you do your target market research is directly proportional to how 
effectively you can make them take action. 
 
AI helps you speed up the research process. 
SPEED IS KEY. 
 
 
Link: Use AI to prospect. 
Description:​
 
AI can scan the internet faster than you can. 
That’s why it can find prospects for you FASTER than you can manually. 
 
So use it to gain SPEED over the competition. 
 
Link: Use AI to find sub niches. 
Description:​
 
 
Have you burnt all the prospects in a certain niche, and now you want to find 
other similar niches to outreach too? (Happened to me way more than I 
would like…) 
 
Or maybe you have gotten results for a client in a certain niche, and now you 
want to expand to similar niches? 
 
Use AI to find those hidden sub niches you never thought of. 
 
 
Link: Use AI to find search terms for prospecting. 
Description:​
 
Effective prospecting is like hunting deer. 
 

https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HR56QBPS17DYJ0A6FVYNYSMD&course=01H9GC9SJ7QKPT28SNP0Q8RKM3&module=01H9GCP3ZMPDT94QNR0FZ6SP3M&lesson=vZFOzLPy
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HR56QBPS17DYJ0A6FVYNYSMD&course=01H9GC9SJ7QKPT28SNP0Q8RKM3&module=01H9GCP3ZMPDT94QNR0FZ6SP3M&lesson=ua7OVfzk
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01HGFWZQ818D2SNEWA314YNVY4&course=01H9BMAMEPS6ZGQVMKFFYMD8YT&module=01H9BMB52ZK9EWVYPNDCACNT68&lesson=zYuRa1am
https://app.jointherealworld.com/chat/01GGDHHJJW5MQZBE0NPERYE8E7/01HN02EPFE7HAWR707R3P4R90R/courses?category=01H4GFRMDZ8XFTNSK438113KSC&course=01H98J7R3PHPR6VN93D80EJD7S&module=01HM771V7X27HK1WSHMDA7XKAM&lesson=BWSWchLQ


You need to learn the every move of the deer in order to find and hunt it 
down. 
Same for your business owners. 
 
You need to understand HOW and WHERE they appear on the internet in 
order to find them. ​
 
You need to know WHERE and WHAT to search. 
AI does a great job at finding that out fast. 

> How to use AI to write first draft of copy: 
Link: Use AI to write effective copy walkthrough - LDC#2 - 1:06:05 
Description:​
 
This is a MUST WATCH from the Live Domination Calls. 
 
Watch Prof Andrew go through the entire process of coming up with a first 
draft of copy using AI. 
 
All you need to do is to shadow his exact moves, and you’ll generate similar 
results with your copy as him. 
 
Basically like a cheat code in a video game. 
Up → Down → Left → Left → Spin ⇒ BOOM… 10K USD. 
 

USE AI FOR LANDING PAGE: 
Link: Prof Moneybag shows how to use AI to generate ideas for website copy. 
Description:​
 
Self explanatory.  
 
Learn how to use AI to create a quick first draft so that you do not start with a 
blank page. 
 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H9KD1X81ZJW3Z6ES376KJE13&course=01J2Q1K03PD3R08M14Y5WYZTJ6&module=01J31A3V8YBJDQSB249YGE9RA9&lesson=wNTbhO5j
https://app.jointherealworld.com/learning/01GGDHHJJW5MQZBE0NPERYE8E7/courses/01HMGD6D251XZ9TA2TP4W514CE/HYDxvSP5


USE AI FOR ADS: 
Link: Using Chat GPT to go through WWP and create a 1st draft -  LDC#4 - 
1:42:36 
Description:​
 
This video shows you how to write a first draft in 5 minutes using AI. 
This way you don’t start on a blank page and get writer’s block. 
 
 
Link: Using Chat GPT to write video ad scripts and meta ads - LDC#6 - 2:43:15 
Description:​
 
Same as above, this is another example of the entire process of using AI to 
generate the first draft of copy for meta ads.  
 

> How to make AI sound less like… AI: 
Link: How to make AI write more like a human. 
Description: ​
 

 

> Pre-written, copy + paste prompt templates: 
These are prompts extracted from live calls + my own: 
Go nuts. 

TRW AI PROMPT LIBRARY - From Captains:  
Here's a Google Doc filled with all the prompts that you could ever need 
for all situations you'll come across in the Copywriting Campus: Click 
Here to Gain Access 
 
Made and constantly updated and improved by our captains. 
 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHHMPW825PDYFF1P1DGSA7FY/courses?category=01H9KD1X81ZJW3Z6ES376KJE13&course=01J2Q1K03PD3R08M14Y5WYZTJ6&module=01J31A3V8YBJDQSB249YGE9RA9&lesson=QUOdgXe2
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HSNVHP13CX1WSG7EQWD8ZXB4/courses?category=01H9KD1X81ZJW3Z6ES376KJE13&course=01J2Q1K03PD3R08M14Y5WYZTJ6&module=01J31A3V8YBJDQSB249YGE9RA9&lesson=a9i0cHC4
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H4GKMFM8J2H5P0GEV6RFJ1C1&course=01J2PY41Z6GYG7X5HEVWAGXMKV&module=01J2PY4JJ275H59ZP7GCDVK7Y2&lesson=llWWgRgY
https://docs.google.com/document/d/1z775M0QMjXc6CHhj-5wIdulNm-8eRcqf9AAtANxmnCA/edit?usp=drivesdk
https://docs.google.com/document/d/1z775M0QMjXc6CHhj-5wIdulNm-8eRcqf9AAtANxmnCA/edit?usp=drivesdk


Get the prompts that they use to speed up: 
→ The Winner’s Writing Process. 
→ Market Research. 
→ Writing your first drafts of copy. 
→ How to use AI to use AI. 
→ and a LOT more… 
 

Prompt 1: How to make sure YOU are giving what AI needs. 
 

“ What information and context do you need from me to <write what 
you want AI to do here>? ” 

 
 
Video: Prof. Andrew talking about this prompt. 
 

 
Reason why you get shit output from AI is because your input is shit. 
That’s why we ask AI what input it needs from us. 
This way it’s impossible we get shit input. 
 

ADD-ON to Prompt 1 to make it MORE EFFECTIVE. 
“If you need more clarity, let me know in which question and what 
information exactly that you need.  
 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H4GKMFM8J2H5P0GEV6RFJ1C1&course=01J2PY41Z6GYG7X5HEVWAGXMKV&module=01J2PY4JJ275H59ZP7GCDVK7Y2&lesson=nPW47mMh


Follow the format of:  
Section: <section that you need more information about>  
Question: <specific question to help me understand what information 
you need from me>  
Example: <an example of the information you need from me in that 
section>” 

 
 
Here’s an example of me using this prompt add-on: 
So I asked it this question using Prompt 1… 

 
And, it gave me this reply… 

 
That’s good. 
Now I answered it. 
 
But I added-on this prompt extension to it. 



 
Why? 
To make sure it has all the information it needs. 
 
The more detail and context you provide, the better the response. 
So let it help you, help it. 
 

 
Here’s the reply… 
BINGO. 



 
It DID need more information. 
Now I know exactly what it needs. 
 

Prompt 2: How to get reviews from AI before sending it in 
EXPERT channels. 
 

“ Rate my <copy type> out of 100 based on <what you want to 
improve>.​
Tell me the mistakes I made that make <copy type> not do <purpose of 
copy> and why it’s bad.​
Give me steps on how to improve it to make it closer to 100.​
​
Follow this format:​
Rating: {enter rating of <copy type> here}​
Mistake 1: {mistake that decreases score}​
Reason: {why is it a mistake}​
Fix: {how to fix the mistake} ” 

 
 
This should get rid of all the most basic mistakes you can make in your copy. 
 
It will not get the DEEPER human empathy stuff, but that’s where the 
#ask-expert channels come in. 
 
Video: Prof. Andrew talking about this prompt. 
 
LDC INDEX: Easy Chat GPT prompt everyone should use to remove friction 
from all copy -  LDC #14 - 1:27:07 
 

Prompt 3: How to use AI to help make decisions (SWOT 
Analysis).​
 

“ I need to do <describe task> to achieve <objective / result> for a <client 
niche>. 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H4GKMFM8J2H5P0GEV6RFJ1C1&course=01J2PY41Z6GYG7X5HEVWAGXMKV&module=01J2PY4JJ275H59ZP7GCDVK7Y2&lesson=rtpwahEh
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHHMNMCRY7YMRWD9MQPJ2H0Q/courses?lesson=JArFM9Aq&module=01J31A3V8YBJDQSB249YGE9RA9&course=01J2Q1K03PD3R08M14Y5WYZTJ6&category=01H9KD1X81ZJW3Z6ES376KJE13


​
My best guess is to <option A> or <option B> or…​
Perform a SWOT analysis on each option and give me the best option to 
achieve <objective / result> 
 
<Additional specifics and context>​
 
Follow this format: 
Option A:​
Strengths: ​
<strength 1>,​
<strength 2>...​
Weaknesses: 
<weakness 1>,​
<weakness 2>... 
Opportunities: 
<opportunity 1>,​
<opportunity 2>...​
Threats: 
<threat 1>,​
<threat 2>... 
 
Best Option: <what is the best option>​
Reason Why: <reason why it’s better to achieve my objective / result> ” 
 

 
This is especially good when you are trying to decide on what TOOLS / 
SOFTWARE to use for a specific goal you want to achieve. 
 
Example: You need to create a website for a plumber, but you can’t decide 
what website tool is the best for you. 
 
Here’s a video of me using the exact prompt: https://youtu.be/sGrczIgbwr0​ ​
 

> Watch Prof use AI to launch a funnel LIVE: 
From MARKET RESEARCH… 

https://youtu.be/sGrczIgbwr0


To creating a LANDING PAGE… 
To writing FB ADS… 
To TESTING THE ADS… 
To MAKING A SALE.​
 
This is a lost gem from a year ago, where Andrew documents going through 
the whole nitty-gritty of launching a funnel, even showing the meta 
dashboards…. 
 
This way you can follow his every step and make 1K, 2K, 10K for your clients by 
leveraging AI. 
 
Link: WATCH THE COMPLETE FUNNEL LAUNCH + RESULTS HERE  
 
 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GVZY4G7JSN7AEWFAEQD4B9P0/courses?category=01H4GKMFM8J2H5P0GEV6RFJ1C1&course=01J2PY41Z6GYG7X5HEVWAGXMKV&module=01J2PY54E61F35TVH5KX7331ZM&lesson=fwmGjiKL


CANVA DIAGRAM LINKS: 

TAO OF MARKETING: 
Link: All-in-One Diagram 

Link: WINNER’S WRITING PROCESS 

Link: Will They Buy? 

Link: Market Sophistication  

Link: Awareness Level  

Link: What is a market? 

Link: How To Get Attention 

Link: Problem → Solution → Product 
 

PROCESS MAP:  
Link: CLICK HERE FOR PROCESS MAP 
 

CAPTAIN RESOURCES: 

PEOPLE’S CHAMP: UNFAIR ADVANTAGE WAR MAP 
Description:  
This resource should help you find your client’s USP. 
Their unfair advantages to DOMINATE their market. 
 
How? 

https://www.canva.com/design/DAGGtTznKAQ/nzCq78hDoQTdLj8WIgTFsw/edit?utm_content=DAGGtTznKAQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF__REGNnM/SpsQDswB9eNJMwLE80OlTw/edit?utm_content=DAF__REGNnM&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF-S_Y0nBM/ALQ8kNyan6jp-WV22qGbZQ/edit?utm_content=DAF-S_Y0nBM&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF969EUXGE/_4JwwWUgUM_cafiuD0OKvA/edit?utm_content=DAF969EUXGE&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF96imXeXU/wHeOgwKsOLbhkKP4dzKd6g/edit?utm_content=DAF96imXeXU&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF-lX_pGVg/AOXPRYvYzISpTTTKMHCG9Q/edit?utm_content=DAF-lX_pGVg&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAGFTikMXAo/w83bjbTQTeSqX3DP1WHl8Q/edit?utm_content=DAGFTikMXAo&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF_oLympvI/siJNmEpSkk2RkoAJhxjYBg/edit?utm_content=DAF_oLympvI&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAGKlr8Rm0w/VJ6x-urL2v0ipXeBt9Ogag/view?utm_content=DAGKlr8Rm0w&utm_campaign=designshare&utm_medium=link&utm_source=editor
https://www.canva.com/design/DAGMt3Ilfrs/Svc_QI13ZfjEoLLT_Q6yaw/edit?utm_content=DAGMt3Ilfrs&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


If you want to help your client dominate their market, you first have to know 
what others have to offer. 
 
Jason’s #smart-student-lesson 👇 
Learn step-by-step how to position your clients dominantly here. 

XIAOPING RESOURCES: 

Link: ULTIMATE INFOGRAPHICS PLAYBOOK 
Description: 
Want to finally start seeing “Yes, please help me!” replies from your outreach? 
 
This Canva resource is what I used to create infographics to send to my 
prospects that got me a 15% reply rate + 10% positive reply rate. 
 
Replies like this 👇 

 
Or this 👇 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HZ306W31VJBQVD8GCDWDXS6C/01J4A25TRPM0V9ZH2M001YJV7Y
https://www.canva.com/design/DAGIVCt8zWM/U_vpS2FRTWdOVO45vYHYmw/edit?utm_content=DAGIVCt8zWM&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


 
Infographics and diagrams are life hacks because it separates you from the 
masses. You become one of a kind. 
 
Resource includes: 

-​ Templates + examples so that you do not start from a blank page. 
-​ Swipe file of the exact infographics that got me these replies. 
-​ Video tutorials for Canva Aikido. 

 
 
 

DO NOT LOOK HERE ⬇️ 
This is a dump for the Gold I find, before I classify them in the Ultimate doc. 
 
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HZ30
6W31VJBQVD8GCDWDXS6C/01J72VNZ69ZQQJMJB205T7EJQ3 
 
Lesson from YK.MOMI on case studies + List of questions to get killer case studies from 
clients. 
 

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HZ306W31VJBQVD8GCDWDXS6C/01J72VNZ69ZQQJMJB205T7EJQ3
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HZ306W31VJBQVD8GCDWDXS6C/01J72VNZ69ZQQJMJB205T7EJQ3


 
 Top Player Analysis Template

https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHJ2
7H43P13RWCCYF54ZKN2P/01J7HYN7KEZS4MZ9MKA3ZVAQ2J 
 
Top Player Analysis Document from @DamonFON - Rainmaker G. 
→ This allows us to do better and more thorough top player analysis. 
 
 
Google ads channel recommended by G’s in the chats: 

 How Google Ads Works in 2024
 
 
How to get out of a slump document from @ILLIA | The Soul guard

 Root cause on slump
 
 
Web design WWP from Flux Academy 

 Learn Web Design For Beginners - Full Course (2024)
S-Tier Website Tutorial:  The Easy Way to Design Top Tier Websites
 
Inspiration for websites: 

-​ https://mobbin.com/pricing 
-​ https://www.figma.com/community 
-​ https://www.pinterest.com/​ 

 
 
 
Luc lesson on the need to make people feel happy by doing business for you: You gotta 
make them happy too. 
 
 
Aim: Get AI to give me a review of my FB page from the perspective of a bank facilities 
manager.​
 
Great response gotten from AI using this prompt.​
Here’s the prompt:​
 
ChatGPT you are now a facilities manager of a local Bank in Mauritius, and you are in 
need of a professional cleaning service for the Bank. You are exploring my Facebook 

https://docs.google.com/document/d/19ZaA5okHNq4M6PNA6XEUXh0Rrh1QVCOvxe4TmvPccxI/edit?usp=sharing
https://youtu.be/mC-PdyrnW0U?si=pr1432bcB1heOhD-
https://docs.google.com/document/d/13-s7nnJgTaY5DIl-SG7Ou5_GGjwcBxgyv9g2KbyiJ88/edit?usp=sharing
https://youtu.be/j6Ule7GXaRs?si=6hVmNbGbT1wHmCbQ
https://youtu.be/qyomWr_C_jA?si=hoLUFmZeJsH-k8Ne
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHJ27H43P13RWCCYF54ZKN2P/01J7HYN7KEZS4MZ9MKA3ZVAQ2J
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01GHJ27H43P13RWCCYF54ZKN2P/01J7HYN7KEZS4MZ9MKA3ZVAQ2J
https://mobbin.com/pricing
https://www.figma.com/community
https://www.pinterest.com/
https://app.jointherealworld.com/chat/01GGDHJAQMA1D0VMK8WV22BJJN/01HJVGTRTR4PJQ3E89C4VW2FBZ/01J7ECQ6F73GVRJH85MWFE93TV
https://app.jointherealworld.com/chat/01GGDHJAQMA1D0VMK8WV22BJJN/01HJVGTRTR4PJQ3E89C4VW2FBZ/01J7ECQ6F73GVRJH85MWFE93TV


profile to see if we are the right cleaning service provider for you. You have clicked on a 
link to my Facebook and now are in the front page. You are going to be critical about all 
the little details. You are on the page with the intent of getting a impression of how 
professional we are and how trustworthy and good our services are. The things you 
want to see in a commercial cleaning service provider is: - Professionalism and 
attention to detail from the cleaning. - Proof of good service - "What have they done for 
other people?" - Good reviews from other companies. - Clean looking and well kept 
company. Here's a link to my FB page: https://www.facebook.com/MaidproFacilities 
Here's some screenshots of what it looks like (if you are not able to see the link) The 
intent of the page is to convince you to send us a message on WhatsApp saying that 
you need cleaning services from us. To either: - Get a quote. - Learn more about our 
services. - Ideally, try our starter offer (1-time deep clean) What are the things that turn 
you off and makes you not want to use our services? What would you like to see 
instead? Use this format to answer the questions: Turnoff: <what looks off in the page 
that makes you less likely to work with us> Reason: <reasons why it looks off and turns 
you off to working with us> Improvement: <changes I should make with the page in 
order to make you more likely to work with us> Example of this is: Turnoff: The front 
cover banner looks unprofessional. Reason: 1. What is written on the banner cover is 
not visible and looks unkept / unprofessional. 2. Doesn't really tell me what the page is 
all about. 3. It does convince me that you are the right fit to work with. Improvements: 1. 
Redesign the front cover banner to make it look more professional and clean. 2. Include 
a good headline that connects with my desires and that instantly says to me "Yes, this is 
a commercial cleaning service as I was looking for, and I want to learn more." 
 
 
 
 
 
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HVED
V3FZS6AJ3EMDJKS7BAQB/01J809Q13Q9F0EKJZM1GVVVWGD 
 
Henri - Core values of Copy Campus 
 
KPI Tracker for Intermediate Challenge from @KeiGi 

 Grown Ass Man (MAKE A COPY)
 
 
How to help TRW students? 
What do 

https://docs.google.com/spreadsheets/d/1c9B_FEOlShK8d6I609_aD-r9fRg4zJXetoE7XXGZjxM/edit?gid=0#gid=0
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HVEDV3FZS6AJ3EMDJKS7BAQB/01J809Q13Q9F0EKJZM1GVVVWGD
https://app.jointherealworld.com/chat/01GGDHGYWCHJD6DSZWGGERE3KZ/01HVEDV3FZS6AJ3EMDJKS7BAQB/01J809Q13Q9F0EKJZM1GVVVWGD
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