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Instruction: 
The Individual Project consists of FOUR Parts. You must complete all tasks 
indicated in each part. 
Enterprise Profile 

Name of 
Enterprise 

Ben’s Pet Supplies Type of 
Entity:  

SME/ Non-SME  
(*Delete where applicable) 

 

Vision 

 

To be the largest retail pets supplies company in Singapore 

 

Mission 

 

To be the place for pets and family 

Type of Business €​ Private Company 

€​ Public Company 

 

Type of Industry  

Customer 
Segment 

 

Pets lovers 

Loving in Condos 

Income $80k-500k a year 

 

Products/Services Pets food 
Pets accessories 
 
 
 

Copyright © @ASK Training Pte Ltd 
ICT-PRE-4003-1.1 WSQ Facebook & Instagram Marketing V2.0 November 2023​ Page 1 of 13 
 



WSQ Facebook & Instagram Marketing 
ICT-PRE-4003-1.1 
 
 

 
 

Copyright © @ASK Training Pte Ltd 
ICT-PRE-4003-1.1 WSQ Facebook & Instagram Marketing V2.0 November 2023​ Page 2 of 13 
 



WSQ Facebook & Instagram Marketing 
ICT-PRE-4003-1.1​ ​  
 
 

Part 1: Campaign Planning (I) 
Define Campaign 
Objectives  
 
 
 
 
 
 
 

 
Awareness for Ben’s pets supplies through fb & marketing. Increase 10,000 followers by Dec 2026. 
Leads generation through fb/ig marketing to increase by 50% by Dec 2026. 
Increase repeat sales for customers through fb/ig marketing by 20% by Dec 2026 
 
 
 
 
 
 

Target Audience  
A good target audience for my pet supplies business in Singapore could include: 

1.​ Pet Owners: 
o​ Individuals and families who own dogs, cats, or smaller pets like hamsters, birds, or fish. 
o​ People with a strong emotional bond with their pets, treating them as part of the family. 

2.​ Age Groups: 
o​ Young professionals and families aged 25-45, as they are typically in a stable financial position to invest 

in pet care. 
o​ Seniors who often have pets for companionship. 

3.​ Lifestyle: 
o​ Pet owners who are conscious about the health and well-being of their pets. 
o​ People who prefer eco-friendly and sustainable products for their pets. 
o​ Tech-savvy individuals who shop online for convenience. 

4.​ Behavioral Traits: 
o​ Pet owners who actively engage in pet-related activities, such as grooming, training, and recreational 

outings. 
o​ Consumers who seek premium, organic, or customized pet supplies. 

5.​ Location: 
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o​ Urban pet owners in Singapore living in HDB flats, condos, or landed properties who may require 
specific products suited for their living arrangements. 

 
 

Part 1: Campaign Planning (II) 
Campaign Strategy  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
1. Campaign 
Objectives 

- Brand Awareness​
- Lead Generation​
- Sales Conversion 

- Increase brand visibility​
- Collect potential customer info​
- Drive product promotions 

2. Target Audience 

- Demographics​
- Interests and 
Behaviours​
- Custom Audiences​
- Lookalike Audiences 

- Age, gender, location​
- Facebook activity and likes​
- Retargeting website visitors​
- New users similar to existing 
customers 

3. Types of Ads 

- Image Ads​
- Video Ads​
- Carousel Ads​
- Instant Experience Ads 

- Product images with branding​
- Product demo videos or testimonials​
- Showcase range of products​
- Full-screen, immersive ads 

 
I will focus on campaign objectives such as brand awareness, lead generation and sales conversion which 
can lead into more brand visibility, collect potential customer info and drive product promotions respectively.  
 
Having a detailed buyer persona through understanding my target audience allows me to create effective ad 
campaigns cater to the needs of the TA.  
 
I will create an engaging video highlighting the benefits of our pets food compared to those common brands 
in the market. 
 
I will also do a variation of ad types, including image, videos, carousel and instant experience ads.  
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Ad Creative 
 
 
 
 
 
 
 
 
 
 

 

 
Ben’s Pets Supplies wishes you a Happy New Year 2025! We would like to offer our existing customers an 
exclusive 50% promotion for all pets food during this holiday season. This promotion ends 15 Jan 2025. 
Grab it before this ends ☺ 

 
Part 2: Campaign Creation 
Provide evidence 
showing the setup of 
Ads Manager. 
 
 
 
 
 
 

 
Screenshot of the campaign objective set up. 
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Provide evidence 
showing the 
audience targeting 
criteria within Ads 
Manager.  
 
 
 
 

 
Provide evidence 
showing the 
uploaded ad 
creatives developed 
in Part 1: Campaign 
Planning (II), 
including the 
configuration. 
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Part 3: Campaign Launch 
Provide evidence 
showing the launch 
of the ad campaign.  
 
 
 
 
 
 

 

 
 
* Pending verification of ID, therefore unable to run the ads. 
 
 

 
Part 4: Campaign Evaluation 
Provide at least two 
KPIs that will 
measure the success 
of the campaign. 
 
 
 
 
 

 
CTR – Click-through rate that shows the interest of the audience in interacting with my ads. 
Reach – the number of people that has seen my ad 
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Provide evidence 
showing tracking of 
the selected KPIs.  
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 

Provide evidence 
showing optimising 
the ads campaign. 
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To reach a wider audience, I have increased the budget from $5/day to $50/day and to let Meta better 
profile my audience base to run a more effective campaign. 
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