
 

SEO AUDIT  
 

WEBSITE NAME : FREE FILTERING  
WEBSITE DOMAIN URL: https://freefiltering.org/ 
SEO AUDIT DATE: January 10, 2023 
 
NOTE: This is an initial audit because I don’t have access to Google Search Console and Google Analytics to see some 
details. 
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1)​MOBILE FRIENDLINESS 
>>>Back to the table of contents 
 

-​ Google started using their Mobile-First Algorithm. 
 

-​ 60% of Google searches come from mobile devices. 
 

 
 

NOTE: 
 

Text too small to read 
A significant portion of the text on the page is too small relative to the 
width of the page. This makes the text hard to read on a mobile device. 
Look at the test screenshot for your device to try to identify the 
problematic text. 

 

Content wider than screen 
Horizontal scrolling is necessary to see words and images on the page. 
This happens when pages use absolute values in CSS declarations, or use 



 

images designed to look best at a specific browser width (such as 980px). 

 

 
 

 
 
 
 

2)​MULTIPLE VERSIONS OF THE SITE 
 
>>>Back to the table of contents 
 

-​  Unless these 4 different versions of the homepage URL are redirected properly, Google will consider them completely separate websites.  
 

 
1.​ http://freefiltering.org 

https://freefiltering.org ​
​ http://www.freefiltering.org 

https://www.freefiltering.org 
 
 
 

 
 
 
 

 
NOTE: 
 
They should all redirect to one URL. If not, set up 301 redirects to avoid 
duplicate content problems. 
 
 
RESULT: 
They all redirect to one URL . Good 

 

 
 
 
 
 

 

http://freefiltering.org
https://freefiltering.org
http://www.freefiltering.org
https://www.freefiltering.org


3)​WEBSITE LOADING SPEED 
 
>>>Back to the table of contents 
 

Faster loading speeds help with search rankings. 
 

 

 
 
 

 

 
 

NOTE: 
Clean up your site’s HTML code with the issues on 
the left 
 
 
 
Make sure to also test popular pages from your 
site, like blog posts, service pages, and category 
pages. 
 
 
Focus on these audits first 

These audits likely have the largest impact on your 
page performance. 

Structure audits do not directly affect your 
Performance Score, but improving the audits seen 
here can help as a starting point for overall 
performance gains. 

 



 
 

 
 

 
 



 
 
 

 
 
 

 
 
 
 

 
 

4)​ZOMBIE PAGES 
 
>>>Back to the table of contents 
 

-​ These are pages that don’t have value and can be deleted. (Like archive pages, category and tag pages, search result pages, etc.) 
 

 
 

You can find Zombie Pages through Google Search Console 
 
 
 
 Here are the most common types of Zombie Pages: 

●​ Archive pages 

●​ Category and tag pages (WordPress) 

●​ Search result pages 

NOTE: 
 
Deleting or noindexing Zombie Pages can improve your crawl rate and 
rankings. 
 
You can use your Google search Console. You will find the tools that 
will allow you to detect pages with low or decreasing performance. 

The “performance” tab (+ new + page), very easy to use (especially if 
your site is only a few pages long),  will allow you to compare the 



●​ Old press releases 

●​ Boilerplate content 

●​ Thin content (<50 words) 

 
 
 
 

evolution over time of traffic on each of your pages and thus detect those 
that are experiencing a sharp drop in traffic. 

The “excluded” tab (+ coverage + excluded) will allow you to analyze 
two types of zombie pages: 

Once your zombie pages have been deleted, don’t forget to redirect 
(301) the URLs of these pages to the pillar pages of the appropriate 
category or to other pages that deal with a similar theme. 

 

 
 
 
 
 

5)​INDEXING PROBLEMS 
 
>>>Back to the table of contents 
 

-​ Find web pages that Google isn’t indexing. 
 

 
Go to Google Search COnsole and go to Index Coverage. 
The goal is 0 Error, meaning all the desired pages are indexed by Google 
 
See sample below: 
 

NOTE: 
 
Make sure any noindexed pages are blocked on purpose. 

https://backlinko.com/write-a-press-release
https://en.wikipedia.org/wiki/Boilerplate_text


 
 
 
 

 

 
 
 
 

 

6)​ORGANIC SEARCH TRAFFIC 
 
>>>Back to the table of contents 
 
 

-​ See how much organic traffic you’re getting. 
 

 
 

NOTE 
 
You can see more the specified details through your Google Analytics/ 
Look at the site’s organic search traffic in Google Analytics. (Acquisition 
>> All Traffic >> Channels >> Organic Search)​
​
If your organic traffic is flat (or declining), no worries. 



 
 

 
 
If using Semrush 

The goal in this step is just to establish benchmarks. 

Things should start to improve once we finish this SEO audit and improve. 

 

 

 
 
 
 

7)​ON PAGE FUNDAMENTALS 
 
>>>Back to the table of contents 
 
 
 

https://www.semrush.com/blog/seo-audit/


 

 

 
 
 

8)​KEYWORD RANKINGS 
 
>>>Back to the table of contents 
 

-​ In addition to traffic data in Google Analytics, monitoring keyword rankings is a great way to see progress. 
 



 

 
 
 
 

 
 
 

Note: 
 
We can see some keywords here on the left 
that people are typing in search query (that 
also bring some traffic on our site ) but seem 
irrelevant like www. Free porn and free 
internet porn 
 
 
 
 
 
 
 
 
 
 
 
 
 
-on the left are the top organic keywords ( but 
t the intent is more of “FREE” 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
-You can access here the Keyword Research 
that we have tackled last time 
 
CLICK HERE  TO ACCESS THE SHEET: 
https://docs.google.com/spreadsheets/d/1hf1

https://docs.google.com/spreadsheets/d/1hf1AfR3Zt_1wyOltb72HdCLmOhuCrMbnY__xptGeP-E/edit?usp=sharing


 
 

AfR3Zt_1wyOltb72HdCLmOhuCrMbnY__xpt
GeP-E/edit?usp=sharing 
 
 

 

 
 
 
 
 
 

 

9)​BACKLINKS 
 
>>>Back to the table of contents 
 
Backlinks are very REALLY important. 

Backlinks correlate with rankings more than any other factor. 

 

https://docs.google.com/spreadsheets/d/1hf1AfR3Zt_1wyOltb72HdCLmOhuCrMbnY__xptGeP-E/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1hf1AfR3Zt_1wyOltb72HdCLmOhuCrMbnY__xptGeP-E/edit?usp=sharing
https://backlinko.com/backlinks-guide


 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
-As of January 11, 2023, you have 12.9K Backlinks ; 281 Referring Domains and 
185 referring IPs; 11.2 K Follow ; 1.7k NoFollow 
 
Backlinks - A backlink is when one website links to your site usually 
because they found your site very helpful and valuable to their audience. 
 
Referring Domains - are websites linking to you from which the target 
website or web page has one or more backlinks.  
 
Referring IP- refers to an IP address which hosts at least one website that 
contains a link to the given target URL or Domain. Many domains, 
(websites), can be hosted on one IP address. 
 
Follow Link - Follow links are links that count as points, pushing SEO link 
juice and boosting the page rank of the linked-to sites, helping them go 
higher in the SERPs as a result. 
 
NoFollow Link- These links do not influence the search engine rankings of 
the destination URL because Google does not transfer PageRank or 
anchor text across them. In fact, Google doesn't even crawl nofollowed 
links. 
 
I stand corrected about NoFollow Link  
Just because they don't provide SEO link value doesn't mean no 
follow links are worthless. No follow links still provide valuable referral 
traffic. A well-placed blog comment or a relevant forum post, no follow or 
not, can send a huge amount of traffic to your site, which then can 
funnel down to leads and conversions! 
 

 
-The authority score is 17. 
 
Authority Score is the compound domain score that grades the overall 
quality of a website or a webpage. It tells you how much authority 
your site has… based on a combination of the quantity AND 
quality of your backlinks. 
 
 
 
 
 



 

 
 
 

 
 

 
 
-There are sites that are spammy that are linking to your site with 
the anchor text 
 
 
 
 
 
 
 
 
 
 
 
 
 
-These are sample sites that link to you and seems spammy. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
-This is a real site that links to you and seems spammy. 
 
-This is a sample of a toxic link domain that can hurt your site. 
 
 
-As a result, they can and will hurt your SEO if there are enough of 
them, so it's essential to know how to spot them and understand what to 
do if you find you have them. 



 

 
Solution: 

1)​ You can request the spam web owner to remove your site on their 
hyperlink on anchor text from their page. But the chances of getting 
a low-quality backlink removed by asking the offending webmaster 
nicely are close to zero 

 
2)​ The other solution is , Create and Submit a Disavow File to 

Google. 
 
 

Pro Tip: Spammy links are a normal part of any link profile. So don’t 
stress if you see a few black hat links. 

 

 
 
 
 
 

 

10)​ BROKEN LINKS 
 
>>>Back to the table of contents 
 
Broken links are bad for user experience which CAN hurt SEO. 

 

These are 404 errors in Google Search Console’s Index Coverage report. 
 

  
 
-Look for 404 errors in Google Search Console’s Index Coverage report. 
There will probably be some, which is fine. But if any important pages 
have errors, you should fix the problems. 
 
-Good! There are no broken links. It is good for user experience because all of 
your pages are not broken (no 404 eros) 
 
 

https://support.google.com/webmasters/answer/7440203?hl=en


 
 
 
 

 

 
 
 
 

 

11)​ COMPETITIVE ANALYSIS 
 
>>>Back to the table of contents 
 
It helps what keywords you can also use on some contents on your page 
 

 
 

 
 
-These are the top competitors. 



 
 

 

 
*If websites have a large number of common keywords, they can be 
considered competitors. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
-These are the top organic keywords by the top competitor 
befreeinchrist.com 
 
 
 
-If your competitors rank for these keywords, you have a good 

chance to rank for them too. 

 

 
 
 
 
 

 



12)​ OPPORTUNITIES TO IMPROVE SITE CONTENT 
 
>>>Back to the table of contents 
 
 
 

1.​ Site content can be spruced up with modern copywriting practices. Which can help reduce bounce rates, increase dwell time and improve 
rankings.​
​
That means these can help:​
​
A) Very short introductions. ​
B) Small paragraphs.   ​
C) Lots of subheaders.​
D) Visuals, images and video. 

 
 

 
 
 

 

13)​ UX SIGNALS AND SEARCH CONTENT 
 
>>>Back to the table of contents 
 
UX signals are behavioral patterns measured by Google to determine a user's experience on your site. Two of the most crucial of these behavioral 
metrics are click through rate (CTR), and bounce rate. 
 
 

You can analyze your CTR on Google Search Console and Bounce Rate to 
Google Analytics 

Goal is increase CTR and Lower the Bounce Rate 
 
Some Important Tips to Improve CTR and Lower Bounec Rate 
 
Does the site provide what searchers are looking for?​
​
Is its content up to date? Well designed? ​
​
Is it presented the way Google wants for the keywords it’s targeting? 



(Check by making a Google search for those keywords. If the top results 
all use one format or style of article, that’s what Google wants.) 

 
 

 
 
 
 
 

 

14)​ WEBSITE ARCHITECTURE 
 
>>>Back to the table of contents 
 
Website architecture is REALLY important for SEO. 
 
It’s how the pages on your site are organized. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

NOTE: 
 
We must want to have the website to be in Flat Structure for it helps 
search engines find and index all of your pages and to tell Google which 

pages are important. 

 
 
 
-And Yes, Free Filtering has a good site architecture. See the left 



 
 
 
 

 

 
 
 
 

 

15)​ FEATURED SNIPPET OPPORTUNITIES 
 
>>>Back to the table of contents 
 
 
Featured snippets come from web search listings. Google's automated systems determine whether a page would make a good featured snippet to 
highlight for a specific search request. 
 
 
 

Here are the 5 main things that are needed:​
 

a.​ Mobile-optimized content 
b.​ HTTPS installed 
c.​ Lots of headers (H2 and H3 tags) 
d.​ Short answers to questions (42 words) 
e.​ Links out to authority resources 

 

 
 

 


