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MEDIA MONITOR (First Bonus): Salaysayan: K’wentong Bayan, Kaalamang Bayan. Sansinukob sa 

UP Diliman, art installation as outdoor media. 
 

In this media monitor, Sansinukob will be reviewed using the Ad Standards Council (ASC) 
Ad Code of Ethics. The writer of this review works as a student assistant of the UP Diliman 
Information Office which is co-organizer for UP Diliman Month 2017. Sansinukob is part of UP 
Diliman’s celebration of UP Diliman Month 2017, contemporaneous to the National Arts Month. In 
the exhibit, seven installation arts created by contemporary artists of the period are featured as a 
representation of the diverse views of creation of the world and humans of various ethnolinguistic 
groups in the Philippines: Emptiness by Junyee and Gerry Leonardo, Mebuyan sa Idalmunon by Ma. 
Rita Gudino, Ang Pagbabalik Lupa by Anton del Castillo, Ang Kahanginan by Leo Abaya, 
Agtayabon by Leeroy New, and Langit-non by Reg Yuson. These views are based on myths 
(k’wentong bayan). 
 

The installation arts do not present any injuriousness towards the prestige of the country, the 
people, government, law and duly constituted authority. Each artwork promotes the Philippines by 
showcasing its rich diverse culture. The exhibit raises awareness to the wide range of indigenousness 
of the country. Hence, it promotes Filipino values, customs and traditions. It encourages the public to 
give regard to varying cultures the country has. The installation arts based on myths do not impose 
certain beliefs, instead it respects and raises high sensitivity to various religions, beliefs, historical 
backgrounds, customs, traditions and identity of diverse Filipino groups. Sansinukob, as an art, invites 
critical thinking through the installation arts. Every piece of art mirrors appreciation to the culture of 
the featured communities.  

Sansinukob does not, in any way, contradicts or violates any provisions of the said code of 
ethics. Clearly, this outdoor media follows the provisions of the Standards of Advertising of the ASC.  
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ASC Ad Code of Ethics applied by analogy to promotional materials and outdoor media: 
 

ARTICLE I GENERAL STANDARDS OF PRESENTATION  
Section 1. RESPECT FOR COUNTRY & THE LAW  
a. … must not be injurious to the prestige of the Republic of the Philippines and the Filipino people. 
b. should not undermine the public’s regard for government, law and duly constituted authority. 
c. … shall not contain messages that deride or otherwise discredit the law and its enforcement.  
 
Section 2. PHILIPPINE STANDARDS AND SYMBOLS 
a. The use of the Philippine National Flag shall conform with the standards set by the National 
Historical Institute and the National Commission for Culture and Arts. 
b. The Philippine National Flag or any of its earlier versions and the Seal of the Republic, if used, 
shall be as illustrative material only in a sober and respectful manner whose theme is patriotic or 
commemorative or reflects the heritage and/or tradition of the Filipino people. … 
c. Historical/national events, national events, national heroes and national shrines shall be presented 
accurately and respectfully and used to promote positive values. 
d. The representation of the Philippine Currency shall be governed by the rules promulgated by the 
Bangko Sentral ng Pilipinas Circular No. 61 s. 1995).  
 
Section 3. RESPECT FOR RELIGION, FILIPINO CULTURE & TRADITIONS 
a. … must endeavor to promote the improvement of the quality of life of Filipinos, promote positive 
Filipino family values, customs and traditions. 



B… must respect religious beliefs, and be sensitive to the diverse religions, mores, culture, traditions, 
characteristics, historical background and identity of the various Filipino communities and uphold 
traditional Filipino family values… 


