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INTRODUCTION 
It should be about one page containing the background, brief review of previous 
literature, research gap, and urgency and novelty of the study. The research objectives 
are stated explicitly in the introduction. It is written without subheading in Time News 
Roman font, 12-pt size, with regular type. It should be about one page containing the 
background, brief review of previous literature, research gap, and urgency and novelty 
of the study. It is written without subheading in Time News Roman font, 12-pt size, 
with regular type. 

 
THEORETICAL FRAMEWORK  
It describes the previously related studies as the primary sources. The use of secondary 
sources of references should not dominate the total references. Quotation should be 
maximally one paragraph and/ or the gist of the quoted sources. It describes the 
previously related studies as the primary sources. The use of secondary sources of 
references should not dominate the total references (Hansen et al., 2008). Quotation 
should be maximally one paragraph and/ or the gist of the quoted sources. It describes 
the previously related studies as the primary sources (Garðarsdóttir & Dittmar, 2012; 
Hansen et al., 2008) . The use of secondary sources of references should not dominate 
the total references. Quotation should be maximally one paragraph and/or the gist of the 
quoted sources (Hsieh, 2004). 
 
RESEARCH METHOD 
It contains the research procedures, sampling and data collection techniques, and data 
analysis methods which are presented briefly and concisely and written in Time News 
Roman font, 12-pt size, with regular type (Ghozali & Latan, 2015; Hair Jr et al., 2016). 
It contains the research procedures, sampling and data collection techniques, and data 
analysis methods which are presented briefly and concisely and written in Time News 
Roman font, 12-pt size, with regular type. 
 
RESULTS AND DISCUSSION 
This segment presents the analysis of the related results, theories, and hypotheses (if 
any) based on the author’s reasoning. Data analysis and discussion should be presented 
briefly and clearly and not be dominated by the presentation of tables. The discussion 
includes the presentation and interpretation of results that are conveyed logically and are 
linked to relevant reference sources. The discussion presents the findings or analysis of 
research results by comparing with the theory or previous relevant research, or with 
reality in the field. The discussion also includes the author's views related to the 
research findings. The tables, figures, and charts presented should not be the rough 
output but in the processed and brief summary written in Time News Roman font, 12-pt 
size, with regular type. 

The tables should be numbered according to the order in which they are 
presented (e.g. Table 1. etc.). The source of the table is written below the table, while 
the number and title of the table are written above the table. The table number is written 
in Time News Roman font, 12-pt size, with bold type, while the table name is written in 
Time News Roman font, 12-pt size, with regular type, and centered. Text is left-aligned 
and numbers are right-aligned in the table. Each figure and table must be correctly 



referenced in the text by including the figure/table number. After the sub-heading and 
before the figure or table should be given an introduction. 

 
Table 1. Variance ratio test results 

Variable Period = 
J 1 2 3 4 
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The figures should be numbered according to the order in which they are 
presented (e.g. Figure 1. etc.). The source, number and title of the figure are written 
below the figure. The figure number is written in Time News Roman font, 12-pt size, 
with bold type, while the figure name is written in Time News Roman, 9pt, with regular 
type, and centered. Figure quality must be good, proportional size and high resolution. 
Figures are presented in an editable format, not an image or cropped from other sources 
or raw output of software. 
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Figure 1. Conceptual framework 
 



 

Mathematical equations should be written clearly using Ms. Office or other 
applications that can be edited (not images that are the result of cropping). The formula 
is numbered on the right side in Time News Roman font, 12-pt size, with regular type. 
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CONCLUSION 
The conclusion is the closing of the article which contains the essence and reasons for 
the author to conduct the research. It should answer the research objectives/hypotheses 
and reveal the novelty. The conclusion should be based on evidence taken and presented 
by the author and written in paragraphs. Implications, limitations, and suggestions are 
also presented in paragraphs without numbering and written in Time News Roman font, 
12-pt size, with regular type. 
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APPENDICES (If any) 
Appendices consist of research instruments, supporting data, pictures, and others that 
support the articles and help readers understand the research articles. 
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