TRUONG DAI HOC QUOC TE HONG BANG  CONG HOA XA HOI CHU NGHIA VIET NAM
KHOA KINH TE- QUAN TRI Doc Lap - Ty Do - Hanh Phuc

PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)

Tén hoc phan (tiéng Viét)
Tén hoc phan(tiéng Anh)
M3 hoc phan

Thudc khoikién thie

Khoa, B§ mén phu trach:

Sé tin chi (LT, TH, Ty hoc):
S6 gio 1y thuyét:
S gid thyc hanh:

So gi0 tu hoc:

Hoc phan tién quyét:

Hoc phan hoc trudc:

Truyén thong Marketing Tich hop (IMC)
Integrated Marketing Communications (IMC)
DM3015

bai cuong o; Co sé nganh o;
Nganh o; Chuyén nganh [1; Tt nghiép o
Kinh té - Quan tri, Marketing

3(3,0,6)

45 tiét

90 tiét

Khong

2. MO TA HQC PHAN (Course description)

Mon hoc duoc thiét ké d€ cung cap cho sinh vién hi€u vé vai tro cia truyén

thong marketing tich hop, hay con duoc biét téi v6i thudt ngir quoc té 1a Integrated

Marketing Communications (IMC) trong mdi trudng kinh doanh ngay nay va lam thé

nao mot doanh nghiép c6 thé sir dung tat ca cac cong cu truyén thong dé giao tiép véi

khach hang cia minh.

Mon hoc gioi thi¢u vé khai niém IMC va cac chu dé cu thé bao gdm quang céo,

khuyén maii, quan hé cong ching, ban hang c nhan va marketing truc tiép thong qua

cac nhin hiéu két hop véi cac chién lugc, phuwong phéap, kénh, phuong tién va hoat

dong truyén thong.



3. MUC TIEU HQC PHAN (Course goals)

Sau khi hoan thanh hoc phan nay, sinh vién c6 thé:

Ky hi¢u on A
Muc tiéu hgoc phan
(Ox)
Kién thic
o1 Hiéu duoc vai trd va chirc ning ciia IMC, nam duqrf: xu hudng pl}ét trién
cling nhu van dung IMC cta doanh nghiép trong bdi canh thuc té
02 Hiéu va xay dung dugc mot ké hoach IMC, xac dinh dugc cac kénh quan
trong trong IMC, phuong phap thuc thi cling nhu phuong thirc bao céo
K¥ niang
C6 kha nang thyc hanh xay dung chan dung khéach hang trong IMC, xac
03 dinh trai nghiém khach hang trong IMC, lua chon cong cu va nén ting

cling nhu xay dung dugc ké hoach IMC tdi vu trong doanh nghiép

Mike tw chu va trach nhiém

04

Nhén thure duoc vai tro quan trong cua IMC trong hoat dong kinh doanh

ctua doanh nghié¢p

4. CHUAN PAU RA MON HOQC (Course learning outcomes - CLOs)

Mobn hoc dap g cac chuan dau ra nhu sau:

5. NOI
DUNG
MON
HOQC,

Ox CLOx PLOx
Kién thirc
01 CLO1: Hiéu dugc cac chirc nang co ban ciia IMC PLO1
CLO2: Hiéu dugc va giai thich duoc qui trinh thuc thi
02 PLO2; PLO3
IMC
Ky nang
03 CLO3: Xay dung dugc ké hoach IMC trong bdi canh mot | PLO3;
doanh nghiép cu thé PLO4; PLOS
Mike tw chu va trach nhiém
CLO4: Phan tich danh gia dugc hiéu qua cta IMC toi két
04 o PLOS; PLO6
qua kinh doanh
05 CLO5: Nhan thirc dugc tim quan trong cua IMC PLOS; PLO9




KE HOACH GIANG DAY (Course content, lesson plan)

Buobi
hoc
(3 tiét)

No6i dung

CbR
cua
mon
hoc
(CLOx)

Hoat
dong
day va
hoc

Hoat
dong
danh
gia
(Ax)

2 budi
(6 tiét)

CHUONG 1. TONG QUAN VE TRUYEN
THONG MARKETING TiCH HQP

1.

Gidi thiéu vé Truyén thong marketing
tich hop (Integrated Marketing
Communications — IMC)

Sy phat trién cta quang cdo va truyén
thong

Vai tro cua Marketing
Marketing Mix

Truyén thong tiép thi tich hop
Sy phat trién ctia IMC

Tam quan trong cua IMC

Vai tro ciia IMC trong viéc xay dung
thuong hi¢u

Xtc tién hdn hgp: Cong cu cho IMC
o Quang cao

o Marketing truc tiép

o Khuyén mai

o Quan h¢ cong ching

o Ban hang cd nhan

Quy trinh lap ké hoach IMC

Xem xét ké hoach Marketing

Phan tich qué trinh truyén thong

Xéc dinh ngan sach

Phat trién Chuong trinh truyén thong
marketing tich hop

Giam sat, Panh gia va Kiém soat

CLO1

Thuyét
giang,
Théo
luan tinh
hudng

Al.l




. Vai trd cia IMC trong tién trinh

Marketing

Chién lugc va phan tich Marketing
Tién trinh lya chon thi truong muc tiéu
Phat trién chién luoc dinh vi thi truong

Phat trién chuong trinh 1ap ké hoach
marketing

o Quyét dinh san pham
o Quyét dinh gia
o Quyét dinh kénh phan phdi

Phat trién chién luoc truyén théng:
Pay hay kéo?

2 budi
(6 tiét)

Chuwong 2: PHAN TiCH VI THE
CHUONG TRINH TRUYEN THONG
MARKETING TiCH HQP

l.

Vai tro cua cac co quan quang cao va
cac to chuc truyén thong marketing
khac

Céc bén tham gia vao Tién trinh
truyén thong marketing tich hop

T6 chtic cho quang céo va truyén
thong trong cong ty: Vai tro cua khach
hang

Céc doanh nghiép quang cao

0  Vai tro cua cac doanh nghiép
quang cao

o  Cac loai doanh nghiép quang cao
Thu nhap cua cac cong ty quang céo
o  Hoa hong tir Media

0 Phi, chi phi va cac h¢ théng dua
trén vu dai

o  Tyléphi

banh gia cac doanh nghiép quang cao

CLOI,
CLO2

Thuyét
giang
Théo
luan tinh
huébng,
Bai tap
hay
thuyét
trinh

Al.l




o  Dat va mat khach hang

o  Dich vu chuyén nganh

o  Doanh nghiép marketing truc tiép

o  Doanh nghiép xtic tién ban hang

0 Cong ty quan hé cong ching
o  Doanh nghiép tuong tac

o  Doanh nghi¢p nghién ctru thi
truong

o  Dich vu truyén thong tiép thi tich

hop

Quan diém vé hanh vi ctia ngudi ti€u

dung.

Tong quan vé hanh vi nguoi tiéu dung

Quy trinh ra quyét dinh ctia ngudi tiéu

dung

Quy trinh hoc tap ctia nguoi tiéu dung

Anh hudng cuia méi truong doi voi
hanh vi cia nguoi tiéu dung

. Phuong phap thay thé cho hanh vi cta

nguoi tiéu dung

2 budi
(6 tiét)

Chuong 3

TRUYEN THONG

l.

Quy trinh truyén thong
Ban chat cua truyén thong

Mo hinh co ban cta truyén thong

Phén tich nguoi nhan: Xac dinh d6i

tuong muyc ti€u
Quy trinh phéan hoi
Nhan thirc xir 1y truyén thong

Tom tit qua trinh phan hoi va anh
hudng cia quang cao

. Céc y€u td nguodn, tin nhan va kénh

PHAN TiCH QUY TRINH

CLOI,
CLO2,
CLO3

Thuyét
giang
Thao
luan tinh
huéng,
Bai tap
hay
thuyét
trinh

Al.l




= Ké hoach quang co thong qua Ma
tran thuyét phuc

= Cac yéu t6 ngudn (Source Factors)
= Yéu t6 tin nhin (Message Factors)

3. Yéu t6 kénh (Channel Factors).

Chwong4 MUC TIEU VA NGAN sAcp | CLOL | Thuyet 1 Al.1
CHO TRUYEN THONG MARKETING | ¢LO2. | giang
TiCH HQ'P CLO3 Thao
o L luan tinh
1. Thiét lap fnuc tiéu Aya ng_):e.m sach cho huéng,
chuong trinh khuyén mai Bai  tip
1 budi 2. Xac dinh muc tiéu IMC hay
(3 tiét) 3. Muc tiéu ban hang hay truyén thong :h‘u}l/let
rin
4. DAGMAR: Cach tiép can dé thiét 1ap
muc tiéu
5. Céc van dé trong viéc thiét 1ap muc
ti€u
6. Thiét 1ap va phan bd ngan sach
Chwong5 PHAT TRIEN CHUONG CLOL, | Thuyet | Al.1
TRINH TRUYEN THONG MARKETING | ¢LO2 | gidng
= ) o . luan tinh
1. Ch}en .IEIQC sang tao: Lap ke hoach va huéng,
phat trién Bai  tip
= TAm quan trong cua su sang tao trong hay
quang cao thuyét
5 budi = Quang cao sang tao trinh
(1,5 = Quan diém khac nhau vé sang tao
tiét)

quang cao
= Lap ké hoach chién lugc sang tao
* Quy trinh sang tao
= Phat trién chién luoc sing tao
2. Chién lugc sang tao: Thyc hién va
danh gia

» Thyc hién Chién luoc sang tao




3.

banh gia cua khach hang va phé duy¢t
cong viéc sang tao

Lap ké hoach va chién luoc phuong
tién truyén thong

Céc van dé trong ké hoach truyén
thong

Phat trién Ké hoach truyén thong

Phan tich thi truong va xéac dinh thi
truong muc ti€u

Chung ta s& quang céo cho ai?

Nhitng yéu t6 bén trong va bén ngoai
dang hoat dong?

Quang ba ¢ dau?
Thiét 1ap muc tiéu truyén thong

Phat trién va thuc hién cac chién lugc
truyén thong

Panh gia phuong tién truyén thong
phat thanh va truyén hinh

Truyén hinh
Radio

. Panh gia phuong tién truyén théng in

an

Tap chi

Bao

Phuong tién truyén thong hd trg
(Support Media)

Marketing tryc tiép (Direct
Marketing)

Su tdng trudng cua Marketing truc
tiép
Vai tro ctia Marketing truc tiép trong

Chuong trinh IMC

Muc tiéu Marketing truc tiép




9.

Chién lugc va phuong tién Marketing
tryc tiép

banh gia hi¢u qua cia Marketing truc
tiép

Internet va phuong tién truyén thong
tuong tac

Khuyén mai (Sales Promotion)

Pham vi va vai tro cua khuyén mai
Sy ting trudng cua khuyén mai
Khuyén mii theo dinh huéng cia
nguoi tieu dung

Mau thir (Sample)

Phiéu giam gia (Coupon)
Premiums

© © O ©

Tro choi va rat tham tring thudng
(Sweepstakes)

Hoan tién (Refunds)

Go6i thudng (Bonus Packs)

Uu dai giam gia (Price-off Deals)
Chuong trinh khach hang than
thiét

o Tiép thi sy kién (Event Marketing)

© © O ©

10. Quan hé cong chiing (Public Relations

11.

— PR)

Dinh nghia truyén thong ctia PR
Vai tro méi cia PR

Tich hop PR vao Khuyén mai Mix

Chtrc ning quan hé cong chiing tiép
thi

Tién trinh quan hé cong ching

Xuat ban va cong khai thong tin
(Publicity)

Quang cdo doanh nghiép
Ban hang c4 nhan (Personal Selling)




Chwong 6 GIAM SAT, DANH GIA VA | CLOL | Thuyet AL
KIEM SOAT CLO2, | giang
CLO3 | Thao
1. Do luong hi€u qua ctia chuong trinh luan tinh
khuyén mai hubng,
» Lun ctr va chng lai hiéu qua do Bai tap
luong hay
- Ly do d& do luomg hiu qué thuyet
trinh
= Nhitng Iy do khong do ludong hi€u qua
2. Tién hanh nghién ctru dé do luong hiéu
7 qua quang cao
2 budi = Kiém tra nhimng gi?
(6 tiét) e 8l
* Khi nao kiém tra?
»  Kiém tra ¢ dau?
= Céch kiém tra
= Quy trinh kiém tra
» Thiét lap chuong trinh do ludng hiéu
ung quang cao
»  Yéu t6 can thiét cua thu nghiém hi¢u
qua
3. Po luong hiéu qua cia cac yéu tb
chuong trinh khéc
Téng két va tom tit mon hoc CLO1, | Thuyét Al.d,
1 budi | Giai dap cau hoi CLO4 | giang Al.2,
3 tiet . A2
(3 tiey Hoi dép
HUONG DAN TU HQC

Chuong 1: SV doc tai liéu chuong tuong ung, tim hiéu cic cong ty quing céo hang

dau

Chwong 2, 3,4, 5 : SV doc tai liéu tuong iing va lam cac bai tap cudi tai liéu

Chuwong 6: SV doc tai liéu twong Gng va tim hiéu cac mé hinh thanh cong




6. PANH GIA HQC PHAN (Course assessment):

s Pl o o[ wies
CLO1; CLO2;

;:i.;linh A.1.1. Chuyén can CLSI;,%?E 05 20%
trinh

A1.2. Thuyét trinh nhom CLSIE%IL; o3 | 20%
glz t]g:;‘glll( & Bai kiém tra ty luan %Ii%i” %Ii%i’ 60%

Tong 100%
Rubric ciia thanh phén ddinh gida Al.1
Kiém tra trén | Gioi (8-10d) | Kha(6-7d) TB(5d) Yeu3-4d | Kém(0-3d)
lop )

Hoi bai cii, Xung phong | Xung phong | Xung phong | Xung Xung phong
bai moi va tra loi hodc | tra loi hodc | tra loi hodac | phong tra | tra loi hodc
lam bai tap lén bang lam | lén bang lén bang loi hodgc | lén bang lam
tai I6p (kiém | baitdp 4-5 | lam bai tdp | lam bai tdp | 1én bang | bai tdp 0 lan
tra kha nang | ldn 3 lan 2 lan lam bai
tu hoc cua tap 1 lan
sinh vién
CPR G1, G2)
Piém danh di | Bi hoc ddy Di hoc 75% | Di hoc 50% | Di hoc Khong di hoc
hoc day di | di 100% cdc | cdc buéi cdc budi 25% cdc

budi diém diém danh | diém danh budi diém

danh danh

7. QUY PINH CUA HQC PHAN (Course requirements and expectations)

- Du 16p: theo qui dinh chung cua trudong.

10




- Sinh vién doc trudc slide bai gidang cia mon hoc va nhirng tai li¢u theo yéu cau
cua giang vién trudc moi budi hoc.
-Lam bai tap veé nha, tra 1061 cac cau hoi ngan trén 16p, va cac bai kiém tra tai 1op:

cac diém nay s& duoc danh gid vao cot diém quaé trinh cta sinh vién.
8. TAI LIEU HQC TAP, THAM KHAO

8.1. Giao trinh

[1] George E. Belch & Michael A. Belch. (2017). Advertising and Promotion - An
Integrated Communications Perspective (11th edition). NY: McGraw-Hill
8.2. Tai liéu tham khao
[1] Jerome M. Juska.(2018). Integrated Marketing Communication
Advertising and Promotion in a Digital World. USA: Routledge

9. PHAN MEM HAY CONG CU HO TRQ BAI TAP HOAC THU'C HANH

1. Laptop

2. Slides

3. May chiéu

4. Viét va bang

5. Micro

Tp.HCM, ngay 30 thang 7 nam 2022
Truwéng Khoa Trwéng Bo mon Giing vién 2 Giang vién 1
(Ky va ghi ro ho tén) (Ky va ghi ro ho tén) (Ky va ghi ro ho tén) (Ky va ghi ro ho tén)
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