
 

 
-When I googled for a product like this, what got my attention was the 15 days trial period 
and fast delivery, once I saw that I wanted to check it out. 



-I think this AD is good to get passive attention because everyone is using different types of 
devices, scrolling and watching screens most of the day, everyday. In the picture we can see 
just 3 words that say it all and in the first sentence of the text it says what tires our eyes and 
what the negative effects could be which gives us a red alert to buy these eyewear so we do 
not lose our sight. 
-Because of that it increases our desire to buy it as soon as possible since we already spend 
most of the time watching device’s screens. 
-It also increases our belief in this idea because we want to save our sight. 



 
-There is also a website with feedback from other customers which helped me buy this 
product quicker. 


