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ABSTRACT (Times New Roman 11, bold) : The abstract is succinet and objective,

encompassing the research

background,

objectives, methodology, findings,

conclusions, and recommendations. It should be composed in a single paragraph,
using Times New Roman font, size 11, with single line spacing.

INTRODUCTION (Times New Roman
12, bold)

Manuscripts must be written in
clear and proper English (without the use
of machine translation). The text should
use Times New Roman font, size 12, with
1 line spacing and justified alignment.
Margins should be standard, with a
maximum word count of 7,000 in .doc
format.

The introduction should include the
research background or rationale, relevant
theories from various sources that establish
a solid theoretical foundation, problem
statement, and research objectives. It is
written as a single chapter without
subheadings. The entire article must be
presented in essay format, without
numerical or alphabetical lists separating
chapters/sections or indicating new ones.
Therefore, if any part of the content
requires numbering or bullet points, it
should be written as a continuous

paragraph, like this: (1) one, (2) two, and
(3) three.

LITERATURE REVIEW

For every quote from a book,
include an in-text citation and list the
source in the references section. In-text
citations should be formatted as follows:
(Author's surname, year: page) or (Author's
surname, year) for book references.
Citations for online sources should be
formatted as:  (Surname  of the
author/editor/organization, year of
publication). Avoid quoting indirectly, such
as Smith (2000, 45) in Johnson (2015, 30).
Instead, quote directly like this: Smith (in
Johnson, 2015: 30). Footnotes are only
allowed for interviews.

METHODS

The research methodology section
in the article should describe the type of
research, the subjects and objects of the
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study, the timeframe and location of the
research, the instruments used, sampling
techniques, methods of data collection, and
the approach to data analysis.

RESULTS AND DISCUSSION

The research findings outline the
key results of the study. The presentation
of the results and discussion should be
structured systematically, focusing solely
on the data/information relevant to the
research objectives. The discussion section
elaborates on the findings derived from the
research. The author should organize,
analyze, evaluate, interpret, and compare
the results with previous studies.

It is important to ensure consistency
throughout the article, from the title to the
references. Any tables or figures must be
accompanied by sufficient explanations,
with clear numbering and titles. The table
number and title should be placed above
the table, while the figure number and title
should appear below the figure. Each table
and figure must include a source, written
directly below it. Tables should be
formatted without vertical lines.

Example of a table:
Tabel 1. Duration of Using Social
Media for Business

No Kategori F %

1 <6 bulan 4 6,4

2 7-9 bulan 8 12,9

3 10-12 bulan 26 42,0

4 13-24 bulan 13 21,0

5 >24 bulan 13 17,7
Jumlah 62 100.0

Source: Research Data (2023)
Example of a figure:

Investors had bought up insurance against a stock market slide

Number of put options outstanding on the S&P 500 index (mn)

Jan 2021 Apr2021 Jul 2021 Oct 2021 Jan 2022 Apr 2022

Source: Bloomberg
©FT

Figure 1. Stock Market Index
Source: Financial Times (2022)

Avoid using subheadings in the results and
discussion sections. All results and
discussions should be written in essay
format, without wusing numerical or
alphabetical labels to separate sections or
mark new sections.

CONCLUSION

The conclusion should directly
address the research questions and
objectives. It must be written in a single
paragraph, not in bullet points, and should
avoid statistical language. The conclusion
should be followed by a separate paragraph
that includes suggestions based on the
research findings.
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