ITALIAN INTERIORS PRESENT - TREND & PERFORMANCE ANALYSIS 2025
FURNITURE IMPACTS ON B2B AND B2C MARKETS. PRODUCTS AND STYLES DRIVING SALES

From the start of 2025 through the Salone del Mobile in Milan, prevailing trends in furniture
and interior design have been confirmed. Through this analysis, Italian Interiors aims to
provide a structured, business-oriented synthesis of key market dynamics, with a focused
breakdown of preferences emerging across B2B (sell-in) and B2C (sell-out) segments.

This report highlights:

The most in-demand furniture compositions and accessories
Styles and materials driving consumer interest

Colors and finishes with the highest commercial impact
Home environments with the strongest conversion potential

Supported by qualitative data and market observations, this document offers actionable
insights to guide commercial strategies, product development, and marketing activities
throughout 2025 and into 2026.

Strategic Orientation

Insights drawn from both the pre- and post-Salone del Mobile 2025 reveal a significant
evolution in decision-making criteria and consumption models across both professional
(B2B) and consumer (B2C) channels.

Brands incorporating sustainable materials, smart modularity, and emotional aesthetics
into their offerings are positioned for clear competitive advantage. Today’s
consumer—more conscious and experience-driven—seeks fluid, multisensory spaces
aligned with their personal lifestyle.

To leverage emerging trends:

Manufacturers must reinforce the dialogue between craftsmanship and innovation
Buyers should prioritize flexible collections adaptable to diverse cultural and
functional contexts

e Retailers have the opportunity to enhance products through immersive visual
storytelling and curated settings

e High-potential segments include living areas, customized kitchens, hybrid spaces,
and outdoor design

e Interior design in 2025 is defined by discreet, tactile, and functional elegance, where
each element must be beautiful—and intelligent.

PRELIMINARY ANALYSIS
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Based on the trends showcased from beginning of 2025, here is a detailed assessment of
the most valued compositions, accessories, styles, materials, and color schemes across
the B2B (sell-in) and B2C (sell-out) markets:

Table of Dominant Trends

Category Key Trends Impact on B2B/B2C
« Modular and multifunctional fumiture B2B: Strong demand for adaptable and
Compositions « Concealed kitchens with integrated systems scalable solutions
+ Open-plan layouts ensuring seamless flow B2C: High appreciation for optimized,
between living, dining, and kitchen areas versatile spaces
« Sculptural and customizable lighting B2B: Interest in signature pieces for
Accessories « Natural-texture textiles (boucle, matte veivet) showroom impact
« Colored glass and matte metal decorative B2C: Focus on details that enhance
elements character and comfort
« Evolved Japandi: warm minimalism B2B: Adoption of styles blending
Styles with organic materials tradition with modernity
« Contemporary Negclassicism: understated B2C: Preference for inviting annd
elegas.ce Vith neutral palettes personalized environments
« Open-pore ash wood and Americaan walnut B2B: Preference for versatifix
Materials « Travertine and marble in natural shades nature-inspired palettes
and « Bold color pairings perfecta secceseosioiches B2C: Focus on colors that create
Colors + Warm neutral tones: sand, cream, mocha relaxing, harmenioys settings
mousse, Accents of moss green, terracotta
and dusty blue

Top-Performing Home Environments

e Living Room (50% of demand) — Driven by hybrid solutions combining comfort and
technology
Kitchen (25%) — Smart kitchens with antibacterial materials and integrated design
Dining Area (15%) — Extendable tables and hybrid seating for compact spaces
Outdoor (10%) — Durable furniture with refined, exterior-grade design aesthetics
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